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Overview

Reporting principles Reporting in accordance with GRI (Global Reporting Initiative) Standards 2021
Reflecting UN SDGs (UN Sustainable Development Goals), TCFD (Task Force on Climate-related Financial Disclosures),
SASB (Sustainability Accounting Standards Board), the 10 Principles of the UN Global Compact and
other global standards and initiative indicators
Reporting boundary All domestic operations and major supply chains
Reporting period January 1, 2023 to December 31, 2023 (including the first half of 2024 for some non-financial performance
considering the timeliness and materiality of the information; for quantitative performance, the data for more
than three years are provided to see the year-on-year trends)
Cycle of publication On an annual basis (first publication in 2006)
Month of publication June 2024
Report assurance Assured by the Korea Management Registrar (an independent third-party assurance agency) in accordance with
AA1000AS v3 and SRV1000 (standard for KMR assurance)
Inquiries Yuhan-Kimberly Sustainability Report Manager (email: yangsook.jeon@y-k.co.kr / nayeong.lim@y-k.co.kr)

Additional information ~ Website of Yuhan-Kimberly (https://www.yuhan-kimberly.co.kr/)

How the 2024 Sustainability Report Differs from Previous Editions

Advancement of Materiality Assessment

Yuhan-Kimberly has advanced its materiality assessment methodology to enhance the reliability of results. We conducted expert
assessments, comprehensively considered the overall business context and global trends, and analyzed the nature and characteristics of
the impacts of each issue from various perspectives.

Review of Greenwashing Risks

We implemented a process to systematically review and improve our greenwashing risks in disclosure of information on eco-friendly
management activities. The transparency and credibility of this report have been strengthened through a review and improvement of key
areas on a pilot basis.

Detailed Reporting of Improvement Tasks

In the 2023 Materiality Assessment and ESG Diagnosis, we identified 'Supply Chain Management' and 'Biodiversity' as new improvement
tasks, and are implementing a diagnosis of the current status and improvements measures. This report addresses the improvements made
in more detail.

Participants in the Creation of the 2024 Sustainability Report

General: JeaSeung Chin, SeungWoo Son

Sustainability Report Secretariat: YangSook Jeon, NaYeong Lim, SeungPhil Lee, IRe Cho, ChulYong Bae, ChanSoon Choi
Economy/Governance: TaekKyoon Kwon, GeunHo Kim, DongJin Kim, SangDeok Kim, SuAh Kim, Younglll Kim, ChanWoo Kim,
MinKyung Lyu, JeeYoung Ryu, KyungJun Park, JooHyeon Park, YoungMi Bang, MiYe Shin, JungHo Shin, TaeKun Ahn, YoonJee Oh, SunEie Yu,
Sell Ryu, SungRok Yoon, SeungKon Lee, YoungJong Lee, WanKoo Lee, EunJi Lee, JeKu Lee, JeeYun Lee, EunJoo Jung, JiHak Jung,
HyukJun Jung, YongShin Choi, HyoLim Tak

Environment: SangJin Kim, JinGab Kim, TaeSuk Kim, SeungPhil Lee, JunHo Lee, ChangKun Jeong, IRe Cho, JaeHo Choi

Society: KyoungEun Kim, YunHa Kim, JiEun Kim, ChulSoo Kim, HyunHee Kim, HeeWoung Kim, ChulYong Bae, JeongOg Byun,
MinJeong Seo, JungMi Song, KyongHun Wang, Ran Yoo, SungWon Lee, AhYoung Lee, JaeWoo Lee, JungGil Lee, JungAe Lee,
JiWon Lee, JinHee Lee, ChangKwon Lee, GueTae Lim, JoongBaek Im, KyungHee Jung, MiKyung Jung, KyuSik Cho, SooYong Cho,
YoungRan Cho, YoungSuk Choi, YongKoo Choi, SeungPyo Hong

External Assurance Korea Management Registrar (KMR) / Advisor Yoon & Yang LLC / Design IM Creative
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Message from CEO

SINCE 1984

Q2P
Z2y) 22

We improve Sustainability of
Companies, Society and Environment
based on Cooperative Governance

2024 YUHAN-KIMBERLY SUSTAINABILITY REPORT 7

Greetings to our esteemed stakeholders.

The year of 2023 saw an increased volatility in the domestic economy in connection with the changing global environment
and political situations and Al-based advances in technology and industry, as well as changes in the ecological environment
interconnected with the global climate crisis. At Yuhan-Kimberly, we believe that creative collaboration with our stakeholders is
essential to lead growth and transformation and enhance sustainability amidst structurally interconnected internal and external
changes. We have endeavored to expand collaborative governance in every area of our business activities to create greater
economic, social, and environmental value and accelerate open innovation.

This year, in particular, marked the 40th anniversary of our forest environment campaign ‘Keep Korea Green'. It started as a
campaign to contribute to solving social problems through forests at a time when pollution began to emerge as a social issue,
and now it has become more important as it has been combined with global environmental issues such as climate change,

desertification, and fine dust, etc.

Economic, Social, and Environmental Performance in 2023

On the financial front, the revenue decreased by 4.3% compared to the previous year to KRW 1.444 trillion in 2023 due to a decline
in the diaper and sanitary pad markets caused by a decrease in birth rates and the number of people in childbearing ages, a
decline in revenues upon the termination of alliances for baby accessories, and a reduction in profitability and consumption
caused by high exchange rates and weak domestic economy, etc. Even under these circumstances, we continued to invest in future
growth, and accordingly, our family care business has grown as we secured the stability of the domestic toilet paper supply chain
based on our new tissue manufacturing facilities at the Kimcheon mill, and our wellness care products, including incontinence
underwear, continued to grow in the retail market. Establishment of a tampon production base at the Taejon mill has enabled us
to manufacture all feminine products, from sanitary pads and tampons to feminine hygiene products, in Korea, strengthening our
foundation for innovation. In addition, Greenfinger BEBE GROW, our own baby accessories brand, is contributing to our growth into
a comprehensive baby & child solution company, with monthly revenue of baby bottles and other products ranking first in major
distribution channels, while the expansion of platforms such as Huggies Al Fitting Room, which uses Al to recommend the right
diaper for your child, momQ, Today Plus, and Daldabang, and projects for optimization of logistics networks have helped us to
continue to provide differentiated consumer experiences and services, laying the foundation for future growth.

On the social and environmental front, we are accelerating the implementation of the Yuhan-Kimberly 2030 Sustainability
Initiative. As of the end of 2023, we achieved 59% of our plan for product transformation with the aim of making 95% of sales from
sustainable products by 2030, while reducing the use of petroleum-based plastics by 3,400 tons (compared to 2019) and reducing
greenhouse gas emissions at our business sites by 17.4% (compared to 2015).” Last year, we also established an inventory to
calculate Scope 3 GHG emissions across our supply chain. In addition, the Green Action Alliance project, which aims to transform
the entire process of raw material development, production of primary materials, logistics, distribution, and recycling of resources
into a sustainable industrial ecosystem, is being actively implemented with the participation of 31 companies, local governments,
and government agencies, while 64,675 kg of hand towels have been recycled, resulting in a reduction of 62,274 kgCO.,e of GHG
emissions throughout the society.” We have identified and managed potential ESG risks, and making efforts to strengthen them
by finding opportunities. Yuhan-Kimberly continues to make social contributions and spread social impacts based on its business
activities. For example, We have donated sanitary pads to alleviate a period poverty and donated ultra-small diapers for preemies,
with the cumulative number of total product donations exceeding 26 million as of the end of 2023.

Based on these efforts and thanks to the participation and support of the stakeholders, Yuhan-Kimberly been selected as Korea's
Most Admired Companies for 21 years in a row, No. 1 in the 2023 Korean Sustainability Index (KSI) Based on 1S026000 for the 13th
time, UN Global Compact Leadership Excellence and Development (LEAD) for three consecutive years, No. 1 in ESG reputation of
Korea's sustainable leading companies by Statista, and the best practice for carbon neutrality by the Korea Consumer Agency, while
acquiring GMP for quasi-drugs for the first time among domestic sanitary pad manufacturing facilities. We are grateful to all our

stakeholders for the trust in us and will continue to make every effort to meet your expectations.
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Sustainability Challenges for 2024
Under the management slogan of "Let's Leap Forward Together, YK 2024!", we are committed to expanding our collaborative
governance and combining our potential with the capabilities of the stakeholders to strengthen the foundation for sustainable

development of the company, society, and the global environment.

We will develop differentiated competitiveness through core businesses and sustainability management strategies.

There is a saying that goes, “Focus on competitiveness in difficult times.” This year, Yuhan-Kimberly will further solidify its
core business and strengthen its competitiveness to lay the foundation for the growth of new core businesses. To strengthen
the competitiveness of our core businesses, we made investment of KRW 153.7 billion over the past three years. By expanding
sustainable products, launching seasonal products, e.g., diapers, sanitary pads, wet wipes, skincare products, and incontinence
underwear for summer, and supplying tampons and sanitary pads with braille packaging, we will contribute to improvement of
sustainability and quality of living and lead the trend of value consumption. In particular, once the advanced non-woven fabric
equipment with an annual production capacity of 11,000 tons becomes fully operational this year, we expect it to create synergies
with Yuhan-Kimberly's leadership in household goods and personal care products. The advanced non-woven fabric equipment
will enable manufacturing of super-fine non-woven fabric with the thickness of 1/100 of a human hair, which in turn will facilitate
innovations such as premium diapers, overnight sanitary pads, and incontinence underwear, while reducing the use of plastic

products and greenhouse gas emissions, and enabling the transition to high-performance products with cost competitiveness.

We will promote transition to a sustainable ecosystem and social development through collaborative governance.

The goal of achieving 95% of sales from sustainable products by 2030 is a call of the times. We recognize that meeting this call
requires collaboration across the supply chain, and accordingly, we have launched the Green Action Alliance, a collaborative
governance to support such efforts. To accelerate the Green Action Alliance, we plan to extend our strategic partnerships centered
around sustainable materials, raw materials, and recycling of resources to logistics, distribution, and consumption, while expanding
our collaboration to a cumulative total of 70 companies, municipalities, and government agencies by the end of 2024. In addition,
we will further develop the Green Impact Fund, which aims to create social, economic, and environmental value by identifying
and nurturing startups that can contribute to solving current social and environmental issues, as it enters into the second phase.
Opportunities and possibilities for open innovation will also be expanded by internalizing an innovative culture through mutual

exchange.

We will drive the growth of employees and changes of society with an active and inclusive corporate culture.

The business environment is rapidly changing, with artificial intelligence expanding its influence and evolving constantly, and
distribution going beyond digital transition to a wide use of platforms for overseas direct sales. Yuhan-Kimberly has been leading
the development of employees, companies, and society through management innovations that precede changes in the times, e.g.,
ethical management, the Keep Korea Green campaign, lifelong learning, family-friendly management, environmental management,
and smart work management, etc., which have been internalized into our corporate culture. Yuhan-Kimberly is committed to
transforming itself into an organization that proactively responds to changes through expansion of employee experiences for
success and growth (Employee eXperience), company-wide GT (Growth & Transformation) projects based on active participation,
open executive meetings, and innovation of work styles and processes that respect inclusion and diversity. We will also work
hard to expand our corporate culture so that we can play a leading role in mitigating internal and external issues triggered by

demographic changes.

2024 YUHAN-KIMBERLY SUSTAINABILITY REPORT 9

In addition, it is said that the Keep Korea Green campaign has gone beyond the boundary of the company to become a social asset,
mainly because of the collaborative governance between the company, government, civil society, and experts. This again shows us
that sustainability comes from continuity and collaboration.

We will continue our innovation that enhances the sustainability of business, society, and the global environment through the

collaborative governance. We appreciate your continued interest and support.

Thank you.

June 2024

CEO and President of Yuhan-Kimberly /zl Xa .—i\-
JeaSeung Chin - <

1) The basis for each environmental impact improvement performance is provided in the Environment chapter of this report (p.46-63).
2) As of November 2022 (commencement of the Hand Towel Recycling Campaign) to April 2024, the details are provided on page 52 of this report.
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About Yuhan-Kimberly
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Company Overview of Yuhan-Kimberly

Founded in 1970 as a joint venture between Yuhan Corporation and Kimberly-Clark, Yuhan-Kimberly has pioneered the
development of a health and hygiene culture in society by turning diapers, sanitary pads, and facial tissues into everyday
necessities. Yuhan-Kimberly is leading the market in all major businesses, including family care business, baby & child care
business, wellness care business, feminine care business, and B2B business, and is pursuing sustainable management to
achieve the goal of 95% of sales from sustainable products by 2030.

Based on the principles of ethical and environmental management, Yuhan-Kimberly has promoted continuous management
innovations such as quality management, labor-management unity, smart work, and ESG management, and has promoted
the Keep Korea Green campaign for 40 years and made efforts to practice inclusive business for the underprivileged.

Company Information (As of 2023)
Company Name @ CEO & President @
Yuhan-Kimberly, Ltd. JeaSeung Chin AR
Date of Incorporation C"ﬁ} Number of Employees OOOOO
March 30, 1970 lo] 1,429 (G}

Form of Company \%& Revenue %
Joint Venture (vuhan Corporation, Kimberly-Clark) KRW 1,444 trillion @

Location of Head Office

. : a-
29th floor, Lotte World Tower, 300, Olympic-ro, Songpa-gu, Seoul ||E F]
Business Areas Ve
. . . . \Ger)

Consumer hygiene products, industrial and medical products Qo

Major Export Countries

20 countries including Australia, China, Taiwan, Thailand, India, Hong Kong, Mongolia,
Philippines, Malaysia, Singapore

&

Business Sites O Headquarters O Innovation Center O Mills O Smart Work Center O Base Office

@ Headquarters (Jamsil)

Departments such as marketing, sales, finance, sustainability, HR, procurement, logistics, export, and more.

Headquarters O
O Seocho ® Innovation Center (Seocho)

Gunpo O
R&D for innovative product development and new business expansion.
O Choongju

© Mills
O Taejon + Taejon Mill: Specializes in baby products and tampons, manufacturing and supplying advanced non-woven
Opligciecy fabric materials in addition to finished goods.
ol Kimcheon Mill: Produces and supplies sanitary papers like toilet paper and hand towels, as well as nonw-
oven fabrics for household and personal products and B2B purposes
Choongju Mill: Produces and supplies feminine and incontinence products

O Busan

O Gwangju

O Smart Work Center (Headquarters, Gunpo)
Offers an environment where employees can work in locations close to their residences through ITS infrastructure

© Base Office (Busan, Daegu, Gwangju)

Value Structure of Yuhan-Kimberly

Vision

Yuhan-Kimberly has established a vision of “We Act Life-Health-Planet” to expand its business scope and provide greater
value for better living, health, safety, hygiene, and the global environment with all of its employees. We will move toward a
sustainable 100-year company by practicing our vision and taking bold challenges.

Strategic Directions and Core Values

Yuhan-Kimberly is seeking sustainable growth and new business opportunities by strengthening business competitiveness
and expanding markets, and contributing to the sustainable development of employees, businesses, and society by
emphasizing flexible corporate culture and social and environmental responsibility. We pursue sustainable growth and
transparent management based on our core values of Accountability+, Collaboration, Agility, and Transformation, and will
contribute to the quality of living of consumers and the global environment through mutual growth with local communities
and quick response to changes in market.

Vision Diagram

Vision

We Act Life-Health-Planet

S > S
G U S o ¢
h RONCAY ' © @&
Strategic Directions f g o AN %é

Growth of core Expansion of new Innovation of Winnine culture Contribution to
businesses businesses value chain g society, environment

GROW INVEST INNOVATE WIN CARE

Core Values
Accountability+ Collaboration Agility Transformation

Product Portrfolio for Each Business Area
Yuhan-Kimberly provide innovative solutions for life, healthcare and industry based on growth and transformation across

our business. We contribute to protecting everyday hygiene and health across the entire life cycle with our core brands, i.e.,
Huggies, Greenfinger, Kleenex, Scott, White, Goodfeel and Depend, while building a diverse business foundations in the B2B
sector, including infection prevention at medical sites and safety protection at industrial sites, etc.

Yuhan-Kimberly’s Business Areas and Brands

B2C B2B
Classi- Hygiene products
fication Skin care and Industrial and
Baby & Child Family care Feminine care Wellness care child care products Health care products
care products products products products

Baby diapgrs, Toilet paper,.faaal tlssye, Sanitary pads Adult diapers Skincare, ) Protective clothing, wipers,
baby wet wipes house cleaning, supplies baby accessories gloves, masks
Bt21n / i
HuGGIEs W oy @zaw KIMTECH
PETS ) 2 e & KLEENGUARD
aoodnilés - Depend FoRest ,
Q3 WHITE ; L
BEBEGROW 48 4eaLDERS
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Yuhan-Kimberly’s Redistribution of Value

2024 YUHAN-KIMBERLY SUSTAINABILITY REPORT

Sustainable Management Value Chain

Since its inception, Yuhan-Kimberly has been committed to sustainable management, operating within a comprehensive
value chain that encompasses a diverse array of stakeholders such as shareholders, employees, consumers, governmental
entities, and local communities. We transparently communicate and redistribute the results of our endeavors. Furthermore,
we meticulously elucidate the value and impact created across economic, social, and environmental dimensions to

stakeholders throughout our business operations, as presented in our Sustainability Report.

;

PEB N Raw material TR

Economic Value
- Purchase of goods and services

Social Value

- Supplier Assessment Tool (SAT) - Social Responsibility
Score: 91 points

- Recognized as an outstanding company in the Win-Win
Growth Index

- Total of new supplier contracts for shared growth
management: 132 companies

- Enhanced quality and safety standards

- Striving for product safety through Hygiene Product
Consultation Body

Environmental Value

- GHG emission in the process of upstream transportation:
21,001 tCO,e

- Environmentally preferred fibers (FSC certified) purchased:
KRW 139.1 billion

- Percentage of recycled paper used as raw material for
sanitary paper products: 17.6%

2023 Revenue

______ b@l Manufacturing

Economic Value

- Job creation
- Salaries and benefits, etc.
- Facilities investment: KRW 65.6 billion

Social Value

- Advancing workplace safety and hygiene

- Implementation of Smart Work

- Obtained family-friendly management certification

- Obtained quasi-drug GMP for sanitary pads and tampons

- Product safety monitoring

- Deployment of a proactive quality management system
backed by big data analytics

Environmental Value
- Water recycling ratio: 34.1%
- Waste recycling ratio of business site: 99.2%
- Environmental protection expenditure: KRW 16.3 billion
- Sustainable eco-friendly product development/
FSC CoC accreditation
- GHG emissions: 191,357 tCO,e
(upon submission of emission rights under the emission
trading system)

Distribution of Economic Value

Shareholders Employees

KRW 1.444 trillion

KRW 170 billion (11.8%)

Salaries and benefits
KRW 212.3 billion (14.7%)

Government Local Community

Revenue + Other Income
KRW 1.4622 trillion

Cost to purchase goods
and services
KRW 946.3 billion (65.5%)  KRW 72.5 billion (5.0%) KRW 5.3 billion (0.4%)

Corporate tax, other taxes CSR costs
and utility charges

Distribution

Economic Value
- Transportation costs: KRW 45.5 billion
- Percentage of new product revenues: 11.8%

Social Value

- Accumulated number of members of the e-commerce
platforms (momQ, Daldabang, Today Plus) for consumer
engagement: 1.98 million

Environmental Value
- GHG emissions from transportation: 6,302 tCO,e

Disposal/

recycling

Economic Value Social Value

- Costs of waste disposal and recycling:

- Expansion of hand towel
KRW 8.3 billion recycling campaign “Bl: CYCLE”

Social Value

- Providing safety instruction to consumer

- Transparent disclosure of product information

- Customer satisfaction for consultation: 96.4%

- Operation of an integrated consumer care system

- Consumer education: 502,020 consumers

- “Keep Korea Green” campaign: 57,090,039 trees planted

- “Kleenex Happy Clean” campaign for hygienically
vulnerable children

- Donated our products to vulnerable communities

- Diaper donation: 11,636,698 units (cumulative)

- Sanitary pads donated to the “Cheer Up Daughters”
campaign: 10,373,714 units (cumulative)

- Scholarship program for NGO female activists

Environmental Value

- Mandatory recycling rate for
film-type products: 86.0%

- Mandatory recycling rate for
container-type products: 87.0%
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Sustainable Management System
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ESG Committee for Sustainable Management

Yuhan-Kimberly pursues sustainable management while making various efforts to create social value and protect the
environment. As part of these efforts, we have established and internalized a management approach that considers both
society and the environment by establishing a strategic ESG response system.

The Board of Directors (BOD) receives regular reports on ESG issues from the ESG Committee. In 2023, the BOD received
a total of three reports on major achievements related to ESG, including the company-wide safety and health plan, ESG
governance, ESG diagnosis results, and improvement tasks.

Organization of ESG Committee

Highest Role: Develop and select ESG-related board agenda items, review ESG diagnosis and response, discuss and
Decision-Making Body ESG Committee approve ESG policies and oversee ESG subcommittees
(g IE=AN]  Chairperson: CEO
to the CEO) Members: BOD’s inside directors (chairman for Environment/Social/Governance Subcommittees) and auditors (advisor)
Secretary: ESG Secretariat
ESG ) - .
. Role: Plan, implement, and report on action tasks by subcommittee
Subcommittee
Environmental Subcommittee Social Subcommittee Governance Subcommittee
+ Chairperson: Function leader of the - Chairperson: CEO - Chairperson: CFO
Manufacturing - Secretary: Leader of the Corporate - Secretary: Division leader of ESG &
- Secretary: Leader of the Environmental Social Responsibility Workgroup Comm
Management Work Group - Members: - Members:
Management - Members: -Cl&DO - Auditor (advisor)
Consultation Body - Function leader - Division leader of the ESG & Comm - Division leader of the Legal &
Orga nization (Family Care/Feminine Care/ - Division leader of EX/ Compliance
Baby&Child Care/B2B) Labor-Management - Leader of the Internal Control Office
- Function leader of the Manufacturing - Division leader of Procurement
- Leader of the Innovation Center - Division leader of QA/PSRA
- Function Leader of the SCM Innovation - Division leader of Consumer Satisfaction
- Function Leader of the Corporate - Leader of the Digital/Data Excellence
Affairs Center
+ Cycle: Monthly - Cycle! If necessary for each agenda - Cycle’ Twice a year
- Agenda: Review of major targets and - Agenda: Human rights, employees, - Agenda: Plan for strengthening of ESG
performance, response to climate suppliers, consumers, communities decision-making by unlisted companies

change, and environmental compliance

Implementation Body

ESG-related working-level TF, ESG Secretariat

2023 Yuhan-Kimberly’s Implementation of ESG Management

February March June October October

Report to BOD Report to BOD 1st ESG Committee 2nd ESG Commiittee Extended ESG Meeting
(February 3, 2023) (March 17, 2023) (June 14, 2023) (October 10, 2023) (October 31, 2023)

- Establish annual safety - Report on major ESG - Assessment of 1st half - Review results of regular - Report of internal ESG
and health plan governance issues diagnosis and strategies to diagnosis results

- Decision-making on Organization of ESG handle them Report to BOD
implementation plan Working Committees - Review ESG issues to be (October 13, 2023)

- Refer the agenda to BOD reported to BOD - Report of major

performance on ESG
environment and society

The ESG Committee, a body that directly reports to the CEOQ, consists of the chairpersons of each ESG subcommittee having
inside directors as members, and is chaired by the CEO. The committee holds regular meetings twice a year to discuss
the company's sustainability agenda and make relevant decisions. The Environmental (E), Social (S), and Governance (G)
subcommittees are management consultation bodies organized to strengthen decision-making and execution processes
that consider both society and the environment based on their expertise. The subcommittees plan and implement sector-
specific action tasks and report the results to the ESG Committee. The ESG Working Committee has been established to
ensure the execution of tasks in alliance with each subcommittee.

2023 CEO Sustainability Performance and Goals

To achieve the 2030 sustainability goals, Yuhan-Kimberly has included sustainability items in the CEQ's annual goals, which
are also linked to key performance indicators of leaders of relevant functions and divisions. Achievement of the goals for
such items is examined during executive performance evaluations and is also linked to each business unit's goals.

Sustainability Performance in 2023 and Goals for 2024 @ Goal exceeded @ Goal met O Effort required

Classification 2023 Goals 2023 Performance Achievement 2024 Goals
Economy Grow revenue and profit by - Total revenue in 2023 A 4.3% - Grow revenue and profit by executing financial
executing financial goals (Domestic revenue 3% W / Export 17.8% W) goals
- Family care products (toilet paper, facial tissue, kitchen O - Improve year-on-year market share in major
towel) A, feminine care products (sanitary pads) A, businesses
Skincare products A - Core business-centered increase in revenue and
i h . "
Improve year-on-year - Baby diaper A, toilet paper V, profit and strengt en sustainable g)mpetltlveness
. . . - of new businesses based on such increase
market share in major businesses feminine care products ¥ O

Society Strengthen brand and reputation - Ranked in the overall Top 6 of Korea's Most Admired + Strengthen brand and reputation for
through the empowerment of Companies for 21 consecutive years (Top 5 in 2023) . advancement of corporate culture and employee
corporate culture and employee - No.1 at Korean Sustainability Index Based on 1SO26000 capabilities

- Developing female leaders (15% — 16%) - Strengthen consumer-centered management and

provide individualized consumer experiences

Strengthen consumer/ - 1.98 million members (cumulative) of momQ, R R X
- Internalize the employee’s way of working and a
consumer-centered management Daldabang, Today Plus .
. . Co . growth mindset
and in-market execution - 6% reduction in consumer complaints Strenth | R ¢ belongi
. - Strengthen employees’ sense of belonging,
+ 190 chemicals of concern managed, 1,968 safety and . X g R P 'y X sine
. diversity in organizations and talent management
legal reviews

+ Quasi-drug GMP of Choongju Mill for the first time among
feminine care product manufacturing facilities in Korea

Improve employees and the - Increased sense of employee belonging (+1),
company through strengthened Encouragement of ideas (+2), Speak up (+0) %)
engagement level of employees

Contribute to improving the - Contributed to improving the quality of life of
quality of life of 1.5 million 2.7 million people (additional 1.2 million)
people - Sanitary pads donation with “Cheer Up Daughters”
campaign
- Donation of ultra-small diapers for preemie; .

donation of diapers to Hope Bank
- Product donation and education for hygienically
vulnerable people with Kleenex Happy Clean campaign
- 1% monthly salary donation for the elderly

Environment  Reduce plastics by 3,000 tons - Reduced plastics by 3,400 tons (additional reduction of 400 tons) . - Cut plastic use by 3,000 tons
Achieve carbon emissions of - Reduced carbon emissions by 205,724 tCO,e in 2022 . ) écc;n;:)i)rs: :n?il‘:)ns by 13.5%
219,015 tCO,e (based on Kimberly-Clark standards) (sompared o ;Olls) Y 13070
Keep the use of fiber from - Kept the use of fiber from northern boreal at below .

northern boreal at below 30,000 tons 19,931 tons (additional reduction of 10,069 tons)

* Year-over-year score trends for key items in the myVoice survey

PEOPLE: OUR STRENGTH AND SOURCE OF HOPE
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Establishment of 2030 Sustainability Goals

As part of the actions for the global environment, Yuhan-Kimberly has established and is implementing 2030 sustainability
goals for each of the major areas, e.g., forests, products, and people. We measure our performance in each area on an
annual basis, and in 2023, we set short-term goals for 2024 to more effectively achieve our goals by 2030. We are committed
to working with our stakeholders, including our employees, to achieve the 2030 sustainability initiative.

2023 Major Performance and Sustainability Goals

Forests Products People
60 million trees 95% 56 million

“Keep Korea Green” *—eo Percentage of sales from o—o Improving the quality of living
Planting and caring for trees sustainable products Beneficiaries and participants
(cumulative) Reflecting environmental and (cumulative)
social performance

Plastic footprint Pulp footprint Carbon footprint Water footprint
reduced by 50% used 100% reduced by 25% compared to reduced by 40% compared to
compared to 2019 sustainable pulp 2015 (Scope 1&2) 2015
Area Major activities in 2023 Field 2023 Performance 2024 Goals 2030 Goals
Forests - Continued restoration of domestic forests and creation Tree planting 460,000 trees 450,000 trees 60 million trees
of Mongolian Desert Restoration Forests (Cumulative: 57,090,039)  (Cumulative: 57,540,039) (cumulative)
- Biodiversity conservation and restoration of forest fire areas
People - Donation of products to help vulnerable groups Improvement of 4,900,000 4,200,000 56 million
- Developed products to improve accessibility to vulnerable quality of living (Cumulative: 37.5 million) ~ (Cumulative: 41.7 million)
groups

- Conducted educational programs to raise awareness

Products - Green Action Alliance for development and application of Sales from 59% 65%" 95%"
sustainable materials sustainable
- Completed application of recycled plastic for 30% of the total products
petroleum-based materials used for B2C products (films and
containers)
Plastic - Strengthened review for the environmental performance of Reduction of 23.4% 26.2%” 50%?
footprint product design plastic use
- Expanded the use of recycled plastics (packaging) Percentage of 30% 30% 50%
- Adopted biomass-derived materials recycled plastics
- Expanded the use of PIR and PCR in packaging
Pulp - Used certified pulp from planned forests Use of 100% 100% 100%
footprint - Applied sustainable materials such as recycled fiber sustainable pulp®
Carbon - Project to reduce GHG emissions (Kimcheon mill) Reduction of 17.4% 13.5%" 25%
footprint GHG emissions
Water - Implemented water reduction programs Reduction of 0%° 24%" 40%"
footprint water use

1) Total sales is calculated based on the domestic market and excludes sales agency products and safety-regulated B2B products, e.g., health care and safety products from 2024.

2) Plastic footprint goal: The base year is 2019, in line with our shareholder (Kimberly-Clark).

3) Sustainable pulp: Refers to FSC and PEFC certified pulp sourced from overseas forest certification agencies, domestic and imported recycled fiber, and alterative pulp such as bamboo
4) Established the goals in consideration of the increase in production to be caused by the construction of TM 10 Tissue Machine.

5) Carbon footprint goal: The goals are related to GHG Scope 1 & 2 in line with our shareholder (Kimberly-Clark), and the base year is 2015.

6) Increase in water usage due to the construction of TM 10 Tissue Machine and delayed stabilization of facilities.

)

7) Water footprint goal: Goals to be achieved by 2030 and applicable only to Kimcheon Mill; 2015 was used as the base year in line with the 2030 target of our shareholder (Kimberly-Clark).

@ Forests - Utilization of forests to address social problems

Yuhan-Kimberly has planted and cared for trees with various stakeholders under the “Keep Korea Green” campaign, which
began in 1984 and marks its 40th anniversary this year. We are continuing this campaign with the aim of offering the
opportunity to experience the forest to more people so that they can recognize the value of forests and using the forest as
a medium to address the social issues of our time. By 2023, 57 million trees have been planted and nurtured, covering a
cumulative area of 18,469 hectares. Yuhan-Kimberly will continue to plant and care for more than 450,000 trees every year,
with a target of 60 million trees by 2030 on a cumulative basis, and 57.54 million trees by 2024.

% Products - Transition to sustainable products

Yuhan-Kimberly has set a goal of 95% of sales from sustainable products by 2030, with annual targets and performance
managed by each relevant department. “Sustainable products” refers to those that satisfy our own environmental and social
criteria. The factors considered in the environmental aspect include the reduction of the use of plastic in raw materials and
packaging, the reduction of carbon footprints, and certificates from the Ministry of Environment, while the social aspect
considers the alignment with the UN SDGs, an international guideline. We have in place quantitative standards for each
factor and share examples of improvements in each standard with our employees and citizens to raise awareness. In 2023,
the percentage of sales from sustainable products was 59%. We plan to increase this to 65% by 2024 and 95% by 2030.

* Total sales is calculated based on the domestic market and excludes sales agency products and safety-regulated B2B products, e.g., hospital and safety products
from 2024.

@ People - Improvement of quality of living of consumers, local residents and citizens

Yuhan-Kimberly aims to reach out to a cumulative 56 million people by 2030 through donations or education programs
for vulnerable groups, etc. We are strengthening brand-specific “Good Action” activities that consider social impact, e.g.,
awareness and education within various business lines, including menstrual education, product donation for vulnerable
groups, and development of products for universal accessibility, while enhancing existing company-wide social contribution
activities. We have contributed to improving the quality of living of approximately 37.5 million people (beneficiaries and
participants) on a cumulative basis by 2023, and we plan to increase this number to 41.7 million by 2024. Specifically, we are
continuing our efforts to strengthen women's rights and leadership, projects to support vulnerable people, and donations
and volunteer work by employees.

Criteria for Sustainable Products* & and Contribution Areas

Category Contribution Area Major Items Detailed Assessment Criteria Related Standards
Environmental  Reduction of Raw materials Application rate of non-petroleum-based plastics and - Kimberly-Clark’s goal for
performance plastic use** naturally derived materials over 50% reduction of plastic

- Yuhan-Kimberly Environmental

Packaging 2025 2030
Management 3.0
Recycling/biodegradable/paper Application rate of recycling/
packaging application rate of over 30%  biodegradable/paper packaging over 50%
Reduction of Results of Life Cycle Reduction of carbon emissions Reduction of carbon emissions
carbon footprint Assessment (LCA) by more than 5% by more than 10%
Strengthening Acquisition of national certificates (eco-label, low-carbon/reusable products) - Yuhan-Kimberly Environmental
environmental Management 3.0
performance
Social Products to improve quality of living, universal ~ Products and Services for those who need to secure universal rights to health, - UN SDGs

performance right to health, etc. e.g., preemies or the developmentally disabled

* A product that has achieved one of the contribution areas.
** In the case of reduction of plastic use, a product is sustainable only when it satisfies both raw materials and packaging standards.

(Greenwashing Risk Review [NEEfciS
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Risk Management through ESG Diagnosis

In order to advance sustainable management and manage ESG risks, Yuhan-Kimberly conducts an ESG diagnosis and takes
improvement measures on an annual basis. As an unlisted company, we utilize ESG self-diagnosis as a regular process to
strengthen our competitiveness and manage risks, while enhancing the evaluation indicators to reflect external trends and
stakeholder requirements.

The ESG diagnosis is conducted at the company-wide level, and the findings and areas for improvement are reported to the
ESG Committee for approval, and plans to mitigate identified risks are established. The findings are also shared with the
entire management and the ESG Working Committee through the ESG Extended Committee meeting to discuss directions
for improvement. The results of ESG diagnosis and risk management are reported to the BOD and disclosed to stakeholders.
In particular, in 2023, as the new global ESG disclosure standards were announced and management reflecting industry
characteristics was required, we reviewed the diagnostic structure to reflect the global ESG disclosure framework and
conducted the diagnosis with a total of 377 indicators. According to the self-assessment in 2023, the satisfaction rate
increased not only in the environmental and social areas that we assess and manage, but also in the governance area that
we monitor. This is the result of our continuous improvement activities through initiatives in each area.

On the other hand, based on the 2023 diagnosis, we identified areas that need improvement and prioritized them for
improvement, taking into account their materiality, urgency, and feasibility. As a result, biodiversity and supplier ESG risk
management were identified as key priorities, and we are performing improvement activities in 2024.

Results of 2023 ESG Diagnosis and Major Improvement Activities

2024 YUHAN-KIMBERLY SUSTAINABILITY REPORT 21

Stakeholder Communication

Maintaining a continuous dialogue with stakeholders through various online and offline channels, Yuhan-Kimberly strives
to meet their expectations and foster relationships grounded in trust. Our channels include employee engagement surveys,
stakeholder surveys, and consumer feedback surveys, through which we actively solicit and value their perspectives on
managerial practices, operations, products, and related concerns. We reflect their perspectives in the overall management
process.

- General meetings
- BOD - Brand-specific websites/social media
- Business report - Integrated consumer support center
- Town hall meetings

- Website/email letters

E

Environment
(104 indicators)

S

Society
(156 indicators)

G*

Governance
(117 indicators)

(Classification: %)

+3.5p

(Classification: %)

(Classification: %)

+2.7p +6.6p

Results 84.6
(Rate of +4.1p
satisfaction)

2021 2022 2023 2021 2022 2023 2021 2022 2023
Major - Launch of Green Action - Disclosure of human rights - Regular reporting of ESG
improvement Alliance initiative policy agenda to BOD and increase
activities - Plan to invest manufacturing - Improvement of per capita in the percentage of female

and production CAPEX in
environment and increase in
the percentage

time/costs for education

- Improvement of SAT

assessment of major suppliers

BOD members (2)

* As an unlisted company, Yuhan-Kimberly is not subject to governance requirements applicable to listed companies, we review the governance issues on a regular basis

for the purpose of identifying any changes in governance agenda.

Shareholder Consumer

- Yuhan-Kimberly's website/social media

(text, chat, chatbot, phone, email)
- CEO Voice of the Consumer Meeting
- Direct sales platform
(momQ, brand stores, Today Plus, Daldabang)
- Consumer education
(parenting forum, We have menstruation)
- Consumer feedback surveys
- Social Listening System
- Advertisement campaign, stakeholder surveys

Employee

- Intranet, suggestion system, Sinmungo

(digital whistleblower)

- Monthly Open Management Meeting,

management status briefing

- Regular employee engagement survey

(My Voice)

- Labor-Management Councils/ meetings/

labor-management workshops

- ESG Committee and ESG Subcommittees
- Occupational Safety and Hygiene

Committee

- Inclusion and Diversity Committee

- Women’s network (K-WIN)

- CEO 1:1 Open Talks

- Growth Talks, Business Talks (executives),

Action Talks (next core business team),
Future Talks (young generation)

Partner

- Shared growth website
- Portal for suppliers
- Information sharing system for shared

growth

- Report, suggestion and mentoring for

partners

- Agreement on fair trade and mutual

growth

- Mutual growth representative’s briefing
- Shared growth academy
- Meetings with excellent suppliers

Life

Soli AH-AYKTRE 1oL THULICE

Local Community/Government

- Yuhan-Kimberly's website/social media
- Sustainability report

- E-letter

- Stakeholders Committee

- Regular consultation body at

Korea Consumer Agency
(hygiene products, cosmetics)

- Government policy engagement
- Engaging with NGOs
- Voluntary services in local communities

Abetol
S| "o}

Overview
Message from CEO 06
About Yuhan-Kimberly 10
Yuhan-Kimberly’s Redistribution of Value 12
Sustainability Strategy
Sustainable Management System 16
Stakeholder Communication 21
Double Materiality Assessment 22
[Focus] Greenwashing Risk Review 28
Sustainability Foundation
Governance 34
Ethical and Transparent Management 35
Crisis Management 38
Information Security 41
SUSTAINABILITY PERFOMRANCE
Environmental Performance 46
Environmental Management System 46
Sustainable Products 48
Reducing Environmental Impact of Business Sites 53
Climate Change Response and Biodiversity 56
Economic Performance 64
Growing Core Businesses 64
Expanding New Businesses 66
Innovating Value Chain 68
GT Project 70
Social Performance 72
Employee eXperience and Growth 72
Consumer-Oriented Management 90
Supply Chain 99
Creating Community Value 104
[Special Report]
Achievements and Implications of Keep Korea Green Campaign 110
Appendix
ESG Output 124
GRI Index 134
TCFD Index 138
SASB Index 139
Compliance with 10 Principles of the UN Global Compact 140
Activities to Contribute to UN SDGs 142
Third Party Assurance Statement 144
Greenhouse Gas Verification Statement 146
Key Awards, Certifications and Partners 147
Greenwashing Report 148
Sustainability Report Reader Feedback 149



OVERVIEW SUSTAINABILITY STRATEGY SUSTAINABILITY FOUNDATION SUSTAINABILITY PERFORMANCE KKG SPECIAL REPORT APPENDIX 22

Double Materiality Assessment
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Directions of Double Materiality Assessment

Yuhan-Kimberly aims to identify impacts of sustainability issues that may arise in connection with its business activities in
order to strengthen competitiveness and promote sustainable growth by managing risk factors and reflecting opportunities
in management strategies. To this end, we regularly conduct a materiality assessment to identify material issues to which
we should respond. Starting with the 2023 Report, we are applying a double materiality assessment method to review the
materiality of sustainability issues from two perspectives: “impact” and “financial.”

Issues that are found in the assessment to have a high impact are designated as material issues and subject to intensive
management, and we communicate transparently with stakeholders by disclosing the activities and performance related to
the material issues in the Sustainability Report.

Concepts of Double Materiality

Impact Materiality

The impact of a company's Qﬁ

activities on the economy, O
environment, and society.

Economy,
Environment,

< Financial Materiality Society

Company

The impact of the external environment on a company's
financial performance and corporate value.

Process of 2023 Double Materiality Assessment

Step 1 Step 2 Step 3 Step 4 I
Issue pool selection Identification and Selection of Reporting
assessment of impacts material issues
Review current sustainability status ~ Assess impact materiality and Select 10 material issues through Transparently disclose Yuhan-
of Yuhan-Kimberly to select a pool  financial materiality of each issue internal review based on the results  Kimberly’s strategies, plans,
of 26 issues through engagement of Yuhan- of major impact assessment activities and performance related
Kimberly’s major stakeholders and to material issues
analysis of global standards
Major areas of review Identification and Steps to select material issues Reporting

assessment of impacts

Understanding of Yuhan-Kimberly’s Impact Financial
activities and businesses in the Materiality  Materiality _ ) )
sustainability perspectives Impact _ Severity Scale and Review of results of mpact analysis by
Characte of impact likelihood of a department in charge
ristics (scale, scope,  occurrence
recoverability) of impact on
and likelihood  revenue and

- Review of 2023 issue pool
- Review of policies, strategies and

activities

- Media analysis of occurrence  costs Determination of weight and propriety -
Understanding of ESG management Impact - Actual/ o O
trends and characteristics of the industry [ EOt?trﬁt'a/l — 3
- Positive ) ) o
- Analysis of ESG disclosure standards negative Final sglectlfon of material |sst.|esbthrgugh
and assessment indicators - Short-term/ review of assessment results by the / T
- Analysis of the issues intensively mid-, ESG Committee
managed by other companies in the long-term

same industry
- Analysis of ESG and major trends in the
relevant industry

* Scope of evaluation during stakeholder surveys and expert assessments

Major Process to Identify and Assess Impacts

Expert Assessment

Yuhan-Kimberly has introduced an expert assessment step where ESG consultants, lawyers, and expert advisors in each
ESG area identify and evaluate the impact of each issue. The experts comprehensively analyzed the history of Yuhan-
Kimberly’s relevant issues, management of the issues, response to and investment in the issues, principles and guidelines of
international organizations, and laws and regulations that we should comply with. The level of impact has been quantified,
and the final assessment results have been derived through comprehensive discussions.

Feedback from Stakeholders

We conduct an annual survey of our key stakeholders to understand the impact of our business activities on major
stakeholder groups. Employees, consumers, suppliers, local communities, NGOs, government agencies, ESG experts,
investment organizations, and executives participated in the survey for two weeks from February 14 to February 28, 2024,
and a total of 7,995 people participated.

Steps of Expert Assessment

Step 1 Step 2 Step 3 I

Assessment by ESG consultants Assessment by lawyers and expert EGD (Expert Group Discussion)
advisors specialized in each ESG area

Define impact pathways of issues; classify Assess severity, scale and likelihood of Derive final results of assessment upon
impact types occurrence comprehensive discussions
No. of Stakeholders Surveyed (Unit: people)

M External M Internal

12,085

8,639

7,995

. i\
6’478 Stakeholder Group No of people

5,869 5 7 Consumer 7,514
5,226 ’ 11,719 e Employee 82
Government/community 131

Investor/investment organization 38

i Supplier 109

6,254 ESG expert/employee in charge 61

Executive 22

Others 38

Total 7,995

58
65
3,072
222

3
3,

2,412

290
5,579

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024

* As the double materiality assessment was adopted in 2023, the number of questions more than doubled and the number of participants decreased.
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Selection of Material Issues

The top 10 issues with the highest level of impact were selected as material issues by combining impact materiality and
financial materiality. In April 2024, the ESG Committee reviewed and approved the materiality assessment results and
material issues.

2023 Double Materiality Assessment Matrix

@ Environmental sector @ Social sector @ Governance/Economic sector

100
roduct safety and quality
@ Prod f d li
ackaging and plastics
90 @ Packagi d plasti
80 Consumer relations, trust and transparency @
@ Consumer hygiene and health
@ Energy P Development of sustainable
70 products and technology
- Responsibtg sgurcing and @ Sustainable growth strategy
2 supply chain risk management @ Resource circulation and waste
.g 60 Employee safety and health @ °® Talent acquisition and O @ralimss mEs
9 development &
©
E 50 @ Information security and privacy X
] . ° Ethical and
‘O Integrated @ Organizational culture compliance management
S 40 risk management system
c ° Stakeholder engagement and @ Biodiversity and forest protection
i communication
30 X - —
° @ Women’s empowerment @ Social contribution / social impact
Labor-management relations :
® Mutual growth @ Water resource ® Human rights management
20 Governance @ with partners @ Diversity and inclusion
10
0
0 10 20 30 40 50 60 70 80 90 100

Impact Materiality

Differences observed from the result of last year’s materiality assessment

Yuhan-Kimberly has enhanced the methodology at each stage of the assessment to improve the reliability of materiality assessment results.

Selection of issue pool

- In order to reflect the latest sustainability trends, we reviewed the appropriateness of the issue pool by reflecting various data such as research findings
from research organizations and global ESG standards. We included industry indicators to consider the impact of our industry characteristics. In
addition, we reviewed the issue classification level and supplemented the issue names to more clearly identify the impacts of the issues.

Identification and assessment of impacts

- In order to enable meaningful participation, we supplemented the issue descriptions and clarified the questions to make it easier
for stakeholders to understand. We also conducted surveys with highly relevant stakeholder groups for each survey question.

- Assessment by outside experts was conducted at the same time. During the expert assessment process, we defined the impact pathways of each
issue and set criteria to assess impacts in order to enhance the objectivity of the assessment. In the assessment, we were able to obtain more
practical results by comprehensively reflecting the domestic and international sustainability-related requirements and the current status of our
management of specific issues.

Selection of material issues

- In order to enhance the reliability of the results of each specific issue, we set weights for each stakeholder group by considering the relevance and
understanding of each of the double materiality perspectives. For impact materiality, the weights are centered on stakeholders with environmental
and social impacts, and for financial materiality, the weights are centered on internal stakeholders and investment institutions with high impact on
financial performance.

Major Impacts of Top 10 Material Issues and Assessment Results

Il Environmental sector Ml Social sector [ll Governance/Economic sector
00@ \cry High @@ High @ Medium

Top 10 Material Issues Perspective Type Key impacts Impact level Ranking in
. o revious year
Ranking Issue Positive  Negative P Y
1 Product safety Impact [ ] - Damage to consumer due to accidents related to products or services 000 1
and qualit . .
q Y - Decrease in corporate brand value/reputation and consumer loyalty
due to accidents
Financial
¢ - Risk management costs due to increased product safety At
responsibilities, e.g., the Serious Accidents Punishment Act, etc.
2 Packagin - Soil and marine pollution and damage to plants, animals, and human 4
i Impact [ ) P ) amage o p ) 000
and plastic beings caused by plastic packaging waste from products and services
- Creation of a positive image by reducing packaging materials and
Financial [ ] [ J going plastic-free 000
- Costs to expand R&D and collaboration with suppliers
3 Consumer - Research and development of hygiene and health-conscious products 2
. Impact [} . sveop vere . o P [ 1]
hygiene and services to improve consumers’ quality of living
e - Increased interest in hygiene, health, and wellness and increased
X ) consumer loyalty for related products and services due to expansion
Financial ° ° ey . . [T )
of product lines
- Research and development costs
4 Consumer - Increased consumer satisfaction through active interaction with 10
relations, Impact [ ] [ ] companies [ J
trust and - Damage to consumer due to misinformation, omission of warnings, etc.
ransparen . S )
transparency . . - Strengthened consumer trust by providing responsible information
Financial [ ] [ J ) . R 000
- Fines and reputational damage due to legal/regulatory violation
5 Development - Reduction of environmental impact and improvement of consumers’ 7
of sustainable uality of living through the development of products and
Impact [} quality of ving throug clop P ) 000
products and technologies with improved environmental and social performance
technology throughout the product lifecycle
- Generation of revenue from sales of products with enhanced
environmental/social performance
Financial [ ] ) : ) 000
L4 - Increased costs for development of technologies to investment in
improvement of environmental performance
6 Resource - Reduction of raw material usage/waste through resource circulation 11
circulation and Impact [ ) [ J of waste 000
waste - Environmental pollution due to waste from workplaces
- Positive brand image through waste recyclin
Financial [} [} age throug ) yene - 000
- Increased cost of installing/adopting waste reduction systems
7 Greenhouse Impact - Climate change impacts from GHG emissions in the business areas 000 14
ases " o o
§ - Positive and negative image based on GHG emissions and
achievement of reduction target
Financial [} [ J . . . . ) ( 1]
* Fines due to non-implementation of GHG emissions trading system/
failure to submit documents
8 Energy - Consumption of natural resources, GHG emissions, and air pollutants 21
Impact { ] [ ] - Reduction of impact on the environment by improvement of energy 000
efficiency/transition to renewable energy
- Reduction of production and transportation costs through process
. . improvement and logistics innovation for energy efficienc
Financial ( J [ J P 5 ) o g¥ ) 'y 000
- Increased cost due to a continued rise in strategic unit price and larger
demand for renewable energy
9 Ethical and - Negative social and economic impacts due to violations of codes of 8
. Impact [ ] 5 . P 000
compliance conduct and fair trade laws
management . X .
8 - Stakeholder trust and reputation through ethics and compliance
management; positive impact on consumer’s decisions on purchase
Financial (] [} & P pact ) P [ 1]
- Loss of corporate funds and fines due to legal sanctions on
embezzlement, breach of trust, etc.
10 Talent - Increased employee satisfaction and sense of accomplishment due to 13
o Impact [ J R . p 4 P 000
acquisition and capacity building
atavlloma - Growth of business due to increased employee satisfaction with
Financial { ] [ ) acquisition of talents and strengthening of expertise ( ]

- Investment costs for recruiting talents and employee capacity building

PEOPLE: OUR STRENGTH AND SOURCE OF HOPE

/\]-fg‘o
oo

Overview
Message from CEO 06
About Yuhan-Kimberly 10
Yuhan-Kimberly’s Redistribution of Value 12
Sustainability Strategy
Sustainable Management System 16
Stakeholder Communication 21
Double Materiality Assessment 22
[Focus] Greenwashing Risk Review 28
Sustainability Foundation
Governance 34
Ethical and Transparent Management 35
Crisis Management 38
Information Security 41
SUSTAINABILITY PERFOMRANCE
Environmental Performance 46
Environmental Management System 46
Sustainable Products 48
Reducing Environmental Impact of Business Sites 53
Climate Change Response and Biodiversity 56
Economic Performance 64
Growing Core Businesses 64
Expanding New Businesses 66
Innovating Value Chain 68
GT Project 70
Social Performance 72
Employee eXperience and Growth 72
Consumer-Oriented Management 90
Supply Chain 99
Creating Community Value 104
[Special Report]
Achievements and Implications of Keep Korea Green Campaign 110
Appendix
ESG Output 124
GRI Index 134
TCFD Index 138
SASB Index 139
Compliance with 10 Principles of the UN Global Compact 140
Activities to Contribute to UN SDGs 142
Third Party Assurance Statement 144
Greenhouse Gas Verification Statement 146
Key Awards, Certifications and Partners 147
Greenwashing Report 148
Sustainability Report Reader Feedback 149



OVERVIEW SUSTAINABILITY STRATEGY SUSTAINABILITY FOUNDATION SUSTAINABILITY PERFORMANCE KKG SPECIAL REPORT APPENDIX 26 2024 YUHAN-KIMBERLY SUSTAINABILITY REPORT 27 PEOPLE: OUR STRENGTH AND SOURCE OF HOPE

/\]-%o
oo

Yuhan-Kimberly’s Management Approach to the 10 Material Issues
We are engaged in various activities based on our strategies to manage the impacts of each material issue, which are

described in more detail on each relevant page of this report. We will continue to review and implement response strategies Overview

and activities to prevent and mitigate risks and create opportunities for material issues. Message from CEO 06
&
About Yuhan-Kimberly 10
Yuhan-Kimberly’s Redistribution of Value 12
M Environmental sector [l Social sector [ll Governance/Economic sector
Material issues Response strategies Key activities and performance Pages Relevant UN SDGs Material issues Response strategies Key activities and performance Pages Relevant UN SDGs Sustainability Strategy
Product sa'fety Consymer safety is Yuhan-Kimberly’s top priority - Raw material safety standards stri.cter than 90-93 s Development We have seit a goal of achieving 95% of sales - Achieved _59% of sales from sustainable 19, 48-52 oY RESPONSLE Sustainable Management System 16
and quality and is managed under an advanced product safety statutory standards, and 1,968 reviews of safety of sustainable from sustainable products by 2030 and regularly products in 2023 Stakeholder C icati 21
assurance system that exceeds the level required by and laws —/\/\/' products and review our progress by each division. This is our - Conducted life cycle assessment (LCA) and & ELEHRG AN NI L]
national laws. To ensure that our products deliver - Management of product safety assurance system services core sustainability strategy, implemented under established a simulation evaluation tool to improve Double Materiality Assessment 22
the quality, value, and performance that consumers - Acquired quasi-drug GMP for sanitary pads and the standards for each element to improve the the environmental performance of major products [Focus] Greenwashing Risk Review 28
expect, we manage the quality of the products tampons for the first time environmental and social performance of products. - Reduced carbon footprint and acquired
manufactured in-house or by suppliers at the same - Acquired 1SO 9001 (Quality Management System) Through partnerships within the industry, we are environmental certifications to strengthen
level. We conduct safety management activities - Conducted at least semi-annual inspections in accelerating innovations, including development environmental performance of products
at all stages of product development, production, preparation for major civil disasters and monitored of eco-friendly materials, and raising awareness by - Expanded the application of Aqua Fresh Sustainability Foundation
and post-launch distribution, while continuously raw materials and product safety sharing actual cases of product improvement with our technology, which combines multiple-ply toilet Governance 34
monitoring the safety of raw materials and products, - Collected consumer complaints and operated a stakeholders, including employees and consumers. paper with water hical and
potential issues, and compliance with laws. system to prevent defects L . . . . Eiaicatanciliznsparenybianasement 35
Resource To minimize the impact on the environment of - Expanded reuse and recycling by Mills through 52-53 1 smacons | 1) momsme Crisis Management 38
Packaging To strengthen the environmental performance of - Achieved a 23% reduction in plastic use 48-52 T (. circulation and our mills, we reduce waste through resource the implementation of a waste management ANDPRODUCTION . .
and plastics our products, we are implementing an initiative to compared to 2019 norrooucrion W waste circulation by reusing and recycling raw materials. - Regularly inspected waste treatment companies AEé_ m Information Security 41
reduce the amount of plastic used by 50% by 2030 - Achieved a 30% transition to recycled plastics in m )0 We continuously explore opportunities for upcycling based on the inspection guidelines for suppliers niEE
compared to 2019. We segment our mid- to long- packaging compared to 2019 wastes from mills through open innovation. and waste vendors
term plastic-reduction strategies of major business - Implemented projects to raise recyclability of - Recognized used synthetic resin from Choongju Mill SUSTAINABILITY PERFOMRANCE
units to continuously review and improve our packaging materials as a circular resource
performance. We apply the 3R strategy of Reduce, - Launched 'Huggies Naturemade Pure Cotton' - Established a system for collecting and recycling Environmental Performance 46
Recycle, and Replace in product and packaging containing bio-based polymer absorbent in used hand towels through the hand towel recycling Environmental Management System 46
development. In particular, we are currently collaboration with a sustainable material campaign 'BI:CYCLE', collected about 103 tons of hand Susiineble Fredues 48
focusing on recyclability of packaging materials and development company through the Green Action towels and recycled about 65 tons (as of April 2024) ) ) ) )
replacement by recycled plastics. Alliance - Collaborated with an upcycling social venture Reducing Environmental Impact of Business Sites 53
(OIS  Under the vision of "We Act Life-Health-Planet”, - Expanded portfolio of cleaning, personal care, 64-67,90-93 AT through open innovation Climate Change Response and Biodiversity 56
and health we continue to innovate products and expand our and B2B hygiene products [SIEERLITEER-CINI  \Vith the goal of reducing greenhouse gas emissions by - Reduced GHG emissions by 17.4% compared to 56-60 13 e Economic Performance 64
business portfolio to contribute to consumers’ - Established a new business unit dedicated to —/\/\/\. 25% compared to 2015 by 2030, the ESG Committee 2015 (under the Kimberly-Clark’s standards) Growing Core Businesses 64
hygiene and health. We also work hard to provide wellness care is regularly managing and overseeing the relevant - Established GHG Scope 3 inventory @ Beandling Naw Busiissss 66
accurate information for consumers’ health through - Donated diapers and sanitary pads to progress. We are also improving energy efficiency at our - Reduced GHG emissions and relevant costs through P . & )
product development and donations to improve the underprivileged and vulnerable children and mills by managing emissions reduction performance logistics innovation programs Innovating Value Chain 68
quality of living, as well as provision of information adolescents through collaboration between sustainability and - Participated in GHG emissions trading system GT Project 70
and education on our own platforms. - Provided consumer health information and manufacturing functions and reviewing it through Social Performance 72
educational contents through our own platforms, quarterly Env. & Energy Working-Level meeting. | . q h
e.g, 'momQ, 'Daldabang, and 'Today Plus’ — : Employee eXperience and Growt 72
B i - Energy We carry out management to minimize energy waste - Established an energy management system 56-60 q
- Operated 'We Are on Period’, a blog providing . . . o . . Consumer-Oriented Management 90
trual-related inf i in the value chain at our mills, and the monthly status through digital innovation of workplaces; raise )
menstruarrelated information is reported to the mill managers and Manufacturing energy efficiency Supply Chain 99
- Proactively and comprehensively responded ) . . - . - . . . s . .
- X AT Function Leader. We also internalize energy efficiency - Raised energy efficiency by improving aging facilities Creating Community Value 104
to industry issues through participation in the . s . ; .
. i through company-wide activities to raise awareness. - Conducted company-wide campaign for energy
Hygiene Product Consultation Body . e - . . .
We are internalizing energy efficiency by improving saving
Consumer Bearing in mind that the voice of consumers + Won 1st place in the Consumer Complaint 28-31, 94-98 oA energy waste within our mills and value chains and - Allocated 30% of CAPEX investments to :
IEENNSRIVEENEN s the starting point for innovation, we actively Evaluation Award for 6 consecutive years conducting internal awareness activities. environmental improvements [Special Report]
UETEEICNE) communicate with consumers th'roughout all stages - HOSt?d monthly Voice of the Consumers Mee'tmg _/\/\/\. Ethical and Ethical and transparent management is a + Zero sanctions for violations of the Monopoly 3537 16 ecnmm: Achievements and Implications of Keep Korea Green Campaign 110
of product development and during and after use. In presided by the CEO and attended by executives . o . . MSTROM)
. ; . R X R X compliance principle that must be adhered to throughout the Regulation and Fair Trade Act CaTiizs
particular, we provide positive consumer experiences - Improved consumer satisfaction for consultation A . . .
. . . . management management activities. Every year, the CEO publicly ~ - Operated the Ethical Management Committee z_
by enhancing the operation of integrated consumer compared to the previous year . . - . . ——a
X . . declares his strong commitment to practicing ethical and ESG Governance Subcommittee, and regularly A di
support centers. To improve the transparency - Completed 1,296 reviews of labelling and L . . . ppendix
and reliability of product information, we have a advertisements through the integrated process of management, which is monitored as a major agenda reported related issues to the BOD
1abiity ) product! R : A’W v vert . ug integ P through regular reports to the BOD, etc. We aim to - Provided training for the Code of Conduct to ESG Output 124
system to provide accurate information and prevent pre-checking new products . . N . . .
) ) : ) ) . - practice ethical management based on the Code of minimize ethics and compliance risks GRI Index 134
greenwashing by conducting tri-party reviews of - Operated labelling and advertising guidelines and . . . . .
L ) . L ; Conduct and the 6 Pillars of Ethical Culture, the Anti- - Operated unethical reporting channels for each
all product descriptions, pop-up advertisements, conducted semi-annual monitoring of advertised ) ) ) ) TCFD Index 138
ctc. based on our own labeling and advertisin roducts Corruption Policy, and the Fair Trade Policy adopted stakeholder
d i urow ne vertising ) E L(lj d training to rel td ¢ " based on the Code of Conduct. - Operated the Fair Trade Compliance Program SASB Index 139
guidetines. roviged fraiming fo retevant departments - Attended the Ethical Management CEO Forum for 21 Compliance with 10 Principles of the UN Global Compact 140
about the laws on labeling and advertising of consecutive years and made an external declaration
environmental performance of a product y Activities to Contribute to UN SDGs 142
- Conducted consumer research for product MEICEICISIM Employee experience and growth are essential fora - Established 38 initiatives along the employee 7275 DXEEHTWORKAD, Third Party Assurance Statement 144
innovation ENC R EYE TN company's mid- to long-term competitiveness and lifecycle, with 17 completed /\/ Greenhouse Gas Verification Statement 146
growth. We recruit confident talents with a growth - Expanded programs such as the onboarding ‘I' o
mindset and operate various support and capacity program, employee mentoring, employee growth Key Awards, Certifications and Partners 147
building programs to train them and enhance plan program, and career portfolio, etc. Greenwashing Report 148
employee satisfaction in an effective manner Sustainability Report Reader Feedback 149

throughout the employee lifecycle.
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Importance of Greenwashing Risk Management

Recently, as greenwashing, which is a practice of exaggerating and falsely advertising a company's environmental
friendliness and using language that may mislead consumers, has become more widespread, regulations on greenwashing
have been strengthened. For example, the Korea Fair Trade Commission finalized and implemented the Amendment to
the Guidelines for Review of Environment-related Labelling and Advertisements (the "KFTC Guidelines") in September 2023
based on the Act on Fair Labeling and Advertising, and the Ministry of Environment publicized the Guidelines for Labeling
and Advertisements of Eco-friendly Management Activities (the "MOE Guidelines") in October of the same year.

In addition to being a legal risk, a greenwashing risk is an important factor that can undermine consumer trust in
companies, so it is essential to effectively manage greenwashing risks for transparent and authentic communications
with consumers. As a company that constantly discloses information on its environmental management and the
environmental performance of its products and places a strong emphasis on sincere communications with consumers,
Yuhan-Kimberly sees greenwashing as a major risk factor. Accordingly, in order to review our greenwashing risks in 2024,
we had outside legal experts conduct a review of our greenwashing risk management system for product labeling and
advertising and our sustainability report.

Review of System for Management of Product Labeling and Advertisement Risks

Yuhan-Kimberly has been proactively recognizing greenwashing risks in product labeling and advertising and operating
an internal risk management system. In 2024, external legal experts reviewed the adequacy of our greenwashing risk
management system. The review concluded that the overall greenwashing risk management system is adequate, but
needs to be strengthened to meet the standards of the newly amended KFTC Guidelines and MOE Guidelines. We have
reviewed the KFTC Guidelines and the MOE Guidelines and plan to share the revised and updated version of our Product
Labeling and Advertisement Guidelines on the company intranet.

Review of Yuhan-Kimberly’s System for Management of Greenwashing Risks of Products

Yuhan-Kimberly’s System for Management of Greenwashing Risks of Products Opinions of outside legal experts

Understanding - Annually review amendments to laws and regulations and amend the - The guidelines, responses
of Laws and Product Labeling and Advertisement Guidelines under the review processes, and
Regulations - Provide employee education on major amendments monitoring and management

activities seem consistent with
Monitoring - Conduct tri-partite (Product Safety, Legal & Compliance, Environment the applicable statutes.
Management Work Group) review of advertising phrases before product

launching - However, some details have been
- Monitor the product labeling and advertisement on a semi-annual basis reviewed in light of the newly
- Consult with the Korea Environmental Industry & Technology Institute amended KFTC Guidelines and
regarding Yuhan-Kimberly’s advertisements on environmental MOE Guidelines, and the latest
performance version of the internal Product
Labeling and Advertisement
Management - Manage the results and approvals on the internal EtQ (Excellence to Guidelines needs to be shared
of Results and Quality) system with internal stakeholders.
Follow-up - Discuss the results of monitoring with relevant departments for
Actions improvements and corrections

- Amend the Product Labeling and Advertisement Guidelines to reflect
the results of monitoring
- Provide education to relevant employees

Review of Risks Related to Environmental Management Activities Disclosure

Following the announcement of the Greenwashing Guidelines for Labeling and Advertisements of Eco-friendly
Management Activities, Yuhan-Kimberly has recognized the need to manage greenwashing risks in disclosure of corporate
environmental information and implemented a process to systematically review and improve the relevant risks. We
divided the risk reviews into seven categories, taking into account the KFTC Guidelines, the MOE Guidelines*, foreign cases,
and Yuhan-Kimberly's environmental disclosure status and its businesses, etc. In 2024, we conducted a review of the
expressions regarding environmental performance in terms of visions, initiatives, and products in the 2023 Sustainability
Report and official website for the categories of 'statement of commitment/target for environmental management', 'eco-
initiatives', and 'eco-friendly/ESG products', which are considered to have relatively high potential risks.

In conducting the review, we utilized a greenwashing checklist developed in cooperation with outside legal experts based
on MOE Guidelines, KFTC Guidelines and the applicable statutes. The legality and appropriateness of the disclosure of
information on our product and corporate environmental management was examined in accordance with the basic
principles of labeling and advertising issued by MOE and KFTC, including its truthfulness, clarity of expressions and
specificity of targets. The improvements made based on the outside legal experts” opinions on the 2023 Sustainability
Report are included on this page of the 2024 Sustainability Report for transparent communications with consumers.
We plan to continuously enhance the checklist established with outside legal experts based on internal and external
greenwashing regulations and cases so that we can internally review the risks and take improvement measures, while
expanding the scope of reviews.

* The environmental management activities categorized by the MOE Guidelines include (1) expressing a commitment to environmental management, (2) obtaining

environmental certifications, etc., (3) reducing greenhouse gas emissions, (4) claiming carbon neutrality, (5) expanding the use of renewable energy, (6) reducing
the use of raw materials and water, (7) reducing waste generation, and (8) supporting the environmental management of suppliers.

Environmental Management Information Disclosure Risk Management Process

v i
SN QY S
375> o¥e N g
Monitoring of Designation of the Review and Reflection of opinions
greenwashing N scope of risk review N identification of s | and disclosure of final
regulations and cases improvements required guidelines
- Benchmark domestic - Review MOE Guidelines - Collect employees’ - Reflect in the next
disclosure regulations and and foreign cases opinions sustainability report and
violation cases - Consider Yuhan-Kimberly’s - Review based on the the website, etc.
- Raise internal awareness reports and disclosure on checklist - Third-party review report

the website
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Review of Greenwashing Risks in the 2023 Sustainability Report

Upon a review by outside legal experts, Yuhan-Kimberly identified vulnerable areas in the 2023 Sustainability Report,
and those that can be improved in the short term are reflected in this report. We also plan to make mid- to long-term
improvements on the matters that call for supplementation in terms of standards and targets rather than the way of
expressions.

Review of Greenwashing Risks in the 2023 Sustainability Report and Improvements

Expression of Commitment/Goals for Environmental Management - CEO Message

2023 Sustainability Report Improvements Page

- The base year and foundation for
calculation of the environmental
impact improvement is specified
with indication of the relevant page.

production facility will help secure the capacity to produce up to 12,000 tons of ultra-thin nonwovens per year, with

a thickness one-hundredth that of a human hair. Simultaneously, this investment aims to reduce plastic usage and

greenhouse gas emissions by 20%, enabling us to produce products with a smaller environmental footprint. 2024

CEO Message

6-9 Page ¢

Legal Experts’ Opinion
- There is no foundation for the figures or the meaning is unclear.

Environmental Initiative — Yuhan-Kimberly’s 2030 Sustainability Goals

2023 Sustainability Report Improvements Page

- 2024 short-term goal is specified.

- The circumstances considered and
external standards referred to in
establishing the goals are described.

- In calculating the percentage of
revenues from sustainable products,
it is expressly explained that product
groups for which environmental
performance cannot be improved
due to regulations, etc.

25%
Water Footprint** m 0% Implemented water reduction programs

2030
Sustainability
Goals

18 Page ¢
Legal Experts’ Opinion

- The period for each goal should be specified.
- The objectivity of the standards for establishment of the goals needs to be explained.

Production and Launch of Eco-Friendly/ESG Products - Sustainable Products

2023 Sustainability Report

Improvements

Page

- Itis expressly indicated that domestic

Assessment Criteria

and foreign regulations on the use of

Percentage of raw material reduction

plastics and systems for

Percentage of packaging material reduction

environmental labeling serve as

Carbon footprint

internal standards for determination

and

Guidelines for

Legal Experts’ Opinion

- In using the environmental labeling of “sustainable”, the ground and scope should be specified.

- The quantitative standards for

development of

of products’ sustainability. !
sustainable products

determination of sustainable 19,48 Page: :

- The standards for determination of sustainable products are unclear.

products are disclosed.

Production and Launch of Eco-Friendly/ESG Products - Greener Products

2023 Sustainability Report

Improvements

Page

- The appropriateness of the

condtent - Itis expressly stated that greener
Organic Pure Cotton Large Package products are distinguished from
Reduced packaging use by R
more than 40 percent sustainable products and that they

expression “Greener” in greener
products will be reviewed again.

Legal Experts’ Opinion

- The expression “Greener” may mislead consumers as if they are more eco-friendly than

eco-friendly (Green) products.

- The standards for determination of “greener products” are ambiguous.

+ The scope and standards for determination of reduction in environmental impact are unclear.

are products the environmental
performance of which has been
improved compared to the time of
their launch.

Greener products

51 Page ¢

Review of Greenwashing Risks of the Expression “Greener” in Greener Products

All of our products comply with quality and safety standards and are categorized into eco-friendly products,
sustainable products, greener products, and general products according to their environmental performance. We are
striving to expand the number of eco-friendly and sustainable products among them. In light of greenwashing risks,
only those that have obtained environmental labeling and low-carbon certification are categorized as eco-friendly
products, and we have strict internal quantitative standards for sustainable products that are in line with national
regulations. In addition, sustainable products require environmental and social improvements while maintaining
or improving product performance compared to conventional products. However, it has been pointed out that the
expression 'greener’ in greener products may cause misunderstandings related to greenwashing. Accordingly, we will
review the appropriateness of the expression 'greener' and seek to reduce misunderstandings among consumers.

Yuhan-Kimberly Product System Chart

Good for the Planet / Society

Environmental certifications < Eco-friendly products ‘

Sustainable products ‘

Yuhan-Kimberly’s Product System

Products certified by government (Environmental Product Declaration, low-carbon certification) ‘

Products satisfying Yuhan-Kimberly’s own standards

Standards for Yuhan-Kimberly’s
sustainable products

Products that aim to be sustainable products but do not satisfy the standards

(products for which environmental performance has been improved)

General products
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Ethical & Transparent Management

Policy and Declaration for Ethical Management
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In order to achieve sustainable growth, enhance shareholder The Board of Directors of Yuhan-Kimberly operates in Ethical management and compliance management
. . . .. . . D i f CEQ’ i Ethical M
value, and protect the rights and interests of stakeholders, ~ accordance with the provisions of the Commercial Act of are the sources of corporate competitiveness and the Yc:::;:r?gn:ngSrZr?mmltment LR UL NELE e Overview
Yuhan-Kimberly conducts its corporate activities transparently, Korea. Pursuant to Article 36 of the Articles of Incorporation, foundation of our management activities. Yuhan-Kimberly . Message from CEO 06
The Yoonkyung ESG Forum was launched in 2003 to promote ]
based on sound and stable corporate governance. Yuhan- the Board appoints a chairman from among the directors. The uses the Code of Conduct as a guide to make the right ethical management and sustainable competitiveness of Apout Yuhan-Kimberly 10
. . . . . . . . . .. ; ; ; ; _Ki g Yuhan-Kimberly’s Redistribution of Value 12
Kimberly is a joint venture established on March 30, 1970, chairman presides over the Board meetings and is responsible decisions and create a transparent corporate culture. companies. Since its establishment, Yuhan-Kimberly's CEO has
. . . . . . . . . participated in the pledge ceremony for 21 consecutive years.
between Yuhan Corporation, founded in 1926, and Kimberly- for, among other things, convening meetings, ensuring the The Code of Conduct sets forth our commitments in the Yuhan-Kimberly stood out as a representative company during —
Clark, founded in 1872, with Yuhan Corporation holding presence of a quorum, and presiding over meetings. In the areas of employees, finances, consumers, business sites, the 'Ethical Management Company' certification event, specially Sl gy S gy
. . . . , . . . . . i ' i , Sustainable M t Syst 16
30% and Kimberly-Clark holding 70% of the shares. It has absence of the chairman, the chairman’s duties are carried environment, safety, and community, and applies to all ez o Gl 20, A0S, el s Tomiis 2000 SmivErsET; HOEHIIEIS RIS S
o ) o ] ) ) ) Moreover, during the '3rd Competition for Excellent Organizations Stakeholder Communication 21
40 million issued and outstanding shares and a total paid-in out in the order determined by the Board of Directors. employees as well as the Board of Directors. We have also Practicing Ethical Management' awards, Yuhan-Kimberly was Sl [ Ry s 2
capital of KRW 200 billion. Yuhan-Kimberly operates under a In 2023, the Board held one general meeting of shareholders established the Six Pillars of Ethical Culture, which build on honored as an enterprise that champions societal transparency [Focus] Greenwashing Risk Review 28
. . . . . . . . . . and fairness through its ethical management. The pinnacle of
professional executive system and is led by a CEO authorized and three Board meetings, resolving a total of 19 agenda the Code of Conduct to internalize an ethical organizational o . : ¢ e e
recognition was the grand prize from the Anti-Corruption and
by the Board of Directors. Sustainability agendas directly items. The annual general meeting endorsed the business culture. In addition to the Code of Conduct, the anti- Civil Rights Commission Chairperson. Sustainability Foundation
related to environmental, economic, and social issues are  report, financial statements, retained earnings statement, corruption policy and fair trade policy are always available e 221658 215039 @sEmonsy ves sl e (e 2, 2000, vt € Governance 34
dd d by th kehold . d reviewed b . . : . : . he i d q l l . theme of “Society without Verbal Violence” and over 100 CEOs Ethical and Transparent Management 35
addressed by the Stakeholders Committee and reviewed by and limits on directors and auditors’ remuneration. on the intranet, and we conduct annual employee training attended. During the pledge, they recognized the importance T 38
separate committees such as the ESG Committee and the Meanwhile, the Board reviewed and sanctioned the 2023 on the Code of Conduct. of language and pledged to take the lead in creating a society r————— 41
Safety & Hygiene Management Committee. reports on the operation and evaluation of the internal The CEO attends the Yoonkyung ESG Forum every year and without verbal violence.
accounting control system, business plan, financing status, participates in the ethical management pledge, publicly
. . . ) i . SUSTAINABILITY PERFOMRANCE
Board of Directors ESG performance and plan, and SH plan. declaring the company’s intention to practice ethical )

. . X Environmental Performance 46
Composition and Appointment of Board of Directors management. Furthermore, at the Yuhan ESG Management Envitenmental Man sgementisystem 46
Our Board of Directors pursues balanced growth, while Evaluation and Compensation Practice Joint Declaration Ceremony on March 14, 2023, Sustainable Products 48
maximizing corporate value based on an in-depth  Directors' and auditors' remuneration combines a base attended by Yuhan's affiliates, including Yuhan Corporation, Reducing Environmental Impact of Business Sites 3

. . . . L . . . Climate Change Response and Biodiversity 56
understanding of various stakeholders. The Board of Directors annual salary with performance-based pay, all within the Yuhan-Kimberly, and Yuhan Chemical, he expressed his T . o
is the highest decision-making body, responsible for adopting annual remuneration limits (KRW 5 billion for directors commitment to strengthening ethical management and , Growing Core Businesses 64

CEO attending the 21st Yoonkyung CEO Pledge Ceremony ) )
resolutions on regulations such as laws and articles of ~ and KRW 500 million for auditors) approved at the annual human rights management. Szl e Buslnesses &3
. . . . . . Innovating Value Chain 68
association as well as major business operations. It consists general meeting of shareholders and by the Board of 6T Project 70
of seven experts: three CEOs, two CFOs, a global legal officer, Directors. Meanwhile, executives receive an annual Main Items of the Code of Conduct Social Performance 72
and a manufacturing officer. Candidates for directors are salary and incentives based on evaluations of financial : Employee eXperience and Growth 72
Our People Our Financial Integrit Our Consumers and Operations P AT, Consumer-Oriented Management 90
nominated by our shareholders, taking diversity into account, ~ and non-financial performance, including sustainability P gnty P Safety and Community o o
) upply Chain
and elected by the general meeting of shareholders. In 2024, management. - Valuing Diversity and Inclusion - Maintaining Strong Internal Controls || - Competing Fairly - Committing to Sustainability Creating Community Value 104
we appointed three new foreign directors. - Managing Conflict of Interest - Choosing Business Partners - Interacting with Government Officials - Ensuring Workplace Safety
-+ Communicating Externally Carefully - Preventing Corruption and Bribery - Delivering Product Quality
- Trading Securities Ethically - Giving or Receiving Business Gratuities - Engaging Suppliers [Special Report]
Directors and Auditors of Yuhan-Kimberly (As of April 2024) + Protecting Information + Doing I?usmess G'°ba‘"Y Achievements and Implications of Keep Korea Green Campaign 110
- Marketing and Advertising
Classification Work Type Name Gender Job Title Nationality Term of Office Responsibly
Standing Director Full-time JeaSeung Chin Male President and CEO, Yuhan-Kimberly Korea Appendix
Full-time BongCheol Shin Male VP, Head of Manufacturing, Korea ESG Output 124
Director of SH, Yuhan-Kimberly
GRI Index 134
Full-ti SoWon Ki Mall CFO, Yuhan-Kimberl K . . . .
e oronfm - S ore Yuhan Kimberly’s Six Pillars of Ethical Culture TCFD Index 138
Sctilnt.jing Dirf;tgrD/ Part-time Grant Blecha BcGee Male . Kimbetrttyl{lzrlk’s Senirahl Cci:hszl { us Expires on SASB Index 139
armano epresentative Birecton, fuhantimberty March 26, 2025 Compliance with 10 Principles of the UN Global Compact 140
Non-Executive, Part-time Katy Chen (Yi Chen) Female President of Kimberly-Clark’s China o e e e e e Activities to Contribute to UN SDGs 142
Non-Outside Director International Personal Care . > . . . 0 X
- - : Encouraging Ensuring no Preventing Safeguarding Upholding Prioritizing safety Third Party Assurance Statement 144
Part-time WookJe Cho Male President and CEO, Yuhan Corporation Korea open dialogue retaliation cqnflicts of cqmpat"ly' mutual as a fundamental Greenhouse Gas Verification Statement 146
Part-time Fernando Carlos Laghi Male CFO, Kimberly-Clark LAO Argentina Interest confidentiality respect value Key Awards, Certifications and Partners 147
Statutory Auditor Full-time JongHo Lee Male Auditor, Yuhan-Kimberly Korea Greenwashing Report 148
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Organization for Advancement of Legal and
Compliance

Yuhan-Kimberly recognizes the significance of ethical
management and has established the Legal & Compliance
Division, a dedicated team that reports directly to the CEO
to promote ethical practices. This division consists of legal
professionals who are capable of addressing legal and
compliance issues and closely examining relevant legal
matters with related divisions such as the Internal Control
Workgroup and the Internal Control Committee.

The Internal Control Workgroup is an organization
dedicated to preventing corruption. Its Internal Control
Committee meets twice a year to prevent legal sanctions
and financial losses due to internal control failures, which
can damage stakeholders' trust and brand value. The
Committee shares new CFI developments and Kimberly-
Clark’s new policies and guidelines while answering
questions from relevant employees about potential
issues. The Legal & Compliance Division and the Internal
Control Workgroup also participate in quarterly meetings
of the Kimberly-Clark Compliance and Controls Steering
Committee (CCSC). The CCSC, comprised of the CEOs and
CFOs of each country in the Kimberly-Clark Asia-Pacific
Group (APAC), our shareholder, shares APAC’s legal and
compliance issues and Yuhan-Kimberly’s new CFl issues.

Organization for Management of
Fair Trade Compliance Program

CEO
Compliance Legal &
manager Compliance
Subcontractor Dispute Subcontractor Internal
Resolution Committee Review Committee
Procurement SCM Enabling

Fair Trade Compliance Program

In January 2012, Yuhan-Kimberly introduced the Fair Trade
Compliance Program (CP) to ensure that our foundational
value of equitable mutual growth continues to be upheld.
A compliance manager, who reports directly to the CEO,
and a specialized department have been appointed for
more responsible operation. In principle, the compliance
manager is appointed from among senior managers who
are familiar with fair trade statutes and the company's
policies and procedures. The compliance manager oversees
the organization and ensures compliance with laws and
regulations related to fair trade. They are responsible for the
establishment and enforcement of the compliance program
and have authority over planning, establishing, enforcing,
monitoring, sanctioning, improving, and operating the
compliance program. In 2023, there were no sanctions for
violations of the Monopoly Regulation and Fair Trade Act.

Process of Operation of Fair Trade Compliance Program

- CEQ’s message emphasizing the importance
CEO Message . & P & P
of fair trade

,,,,,,,,,,,,,, b
- Online/offline education on fair trade
- Education on Code of Conduct, anti-
Employee 'corrup'tipn policy, conflict of inFerest policy,
in addition to statutory education
awareness - Additional fair-trade education for employees
in contact with stakeholders, e.g., those in
charge of sales and procurement
,,,,,,,,,,,,,, b
- Operation of Subcontractor Internal Review
Committee
- Deliberate on fairness and legality of
subcontracts exceeding certain size
Operation and - Operation of Subcontractor Dispute
reporting of Resolution Committee
fair trade - Procedures for purchasing-related dispute
compliance settlement for subcontracting transactions,
program such as adjustments to subcontract prices
due to changes in supply costs, disputes
related to technology leakage
- Reporting plan and performance of fair trade
compliance operation to compliance manager
,,,,,,,,,,,,,, b
Operation - Ensuring fair trade by designating SCM
of dedicated Enabling as a division dedicated to mutual
department growth

Activities to Mitigate Ethics and Compliance Risks
Yuhan-Kimberly conducts risk assessments, including
corruption risks, at all business sites and provides training
to mitigate these risks. In 2023, we conducted compliance
education for new employees and ethics and compliance
education, including fair trade, for new leaders. We also
provided training on laws and regulations that are highly
relevant to each division, such as the Monopoly Regulation
and Fair Trade Act, the Fair Transactions in Subcontracting
Act, and other laws regarding labor and outsourcing
issues. In 2024, we plan to expand the training from the
Procurement Division under the SCM Innovation to the
Customer Sales and SCM Innovation functions.

In addition, we publish newsletters for all employees to
eradicate unfair behavior under the anti-corruption policy
of the Code of Conduct, and we published a total of six
newsletters in 2023.

Channels to Report Violations of the Code of Conduct
We operate a 24-hour hotline for employees to report
violations of the Code of Conduct (00798-1-1-008-3594) and
an unfair trade reporting channel for suppliers to report
unfair trade practices. The hotline utilizes an external,
third-party channel, allowing anyone to report objectively
and voluntarily. Through this channel, individuals can file
a grievance, submit a report, ask a question, or raise a
concern. We will investigate the facts and, if necessary, take
measures to prevent recurrence.

As part of our Six Pillars of Ethical Culture, our non-retaliation
policy emphasizes employees’ right to freely express their
opinions without fear of retaliation. In this respect, we have
three commitments to protect those who report violations of
the Code of Conduct. In 2023, four disciplinary actions were
imposed for violations of the Code of Conduct.

2023 Ethics and Compliance Education

Target Name of program No. of Attendance
attendees rate
New employees Compliance 39 100%
New leaders Compliance, KC policy 8 100%

(gratuity policy, conflict of interest
policy) and fair trade laws

Procurement Fair trade laws and outsourcing laws 21 88%

Employees in Labor and outsourcing issues 10 100%
charge of HR
and outsourcing

Open Communication for Transparent Management
Monthly Open Management Meeting

The Monthly Open Management Meeting is held once a
month where the CEO and heads of each business unit
share the status of management and strategic directions.
This meeting has been open to all employees since 2013.
The meetings are held alternately at the headquarters
and at each business site, and are also broadcast online
to encourage active participation from all business sites,
including the headquarters. As a result, an average of 300
employees attend the meetings. Executives directly answer
employees' questions, which are anonymously collected
through the "Conversation with Employees" sessions, to
ensure transparent and reliable management activities.

One-on-one Communication with CEO

Recognizing that open communication with employees
is an essential element of a company’s growth, the CEO
of Yuhan-Kimberly has been practicing one-on-one
communication with all employees since January 2021,
shortly after taking office. As of April 2024, he has had one-
on-one communication with 882 employees, representing
64.5% of all employees.

Three Tenets of the Non-Retaliation Policy

1 2 3
We will objectively ~ We are committed to In the event of
evaluate the concerns  shielding employees  reported retaliatory
presented candidly who voice concerns behavior, we
and take the from any form of will undertake a
necessary corrective retaliation. comprehensive
measures. investigation and, if

necessary, implement
corrective measures

that can extend to
= termination.
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Systematic Crisis Management

Yuhan-Kimberly systematically manages issues and events
that have the potential to seriously affect the company's
business activities. Our Crisis Management Manual specifies
the scope of the crisis management officer, priorities
prevention activities, assessment of potential risks,
response procedures in the event of a crisis, internal and
external communication policies, composition of the crisis
management team, and roles and responsibilities. The
Manual is amended on an annual basis upon the approval of
the CEO, who serves as the Chief Crisis Management Officer.
In 2023, we conducted a company-wide potential risk
assessment and an internal diagnosis and established a
business continuity plan (BCP) for key results from the
assessment. The Manual also reflects changes in the
leadership of the Crisis Prevention Committee and updates
in response procedures for each major type of crisis.

Crisis Prevention

Crisis Prevention Organization

To proactively respond to social expectations and potential
issues related to our products and enhance consumer trust,
we operate the Crisis Prevention Committee, a permanent
organization. It consists of internal experts in customer
satisfaction, product safety and regulations, and media and

public relations. In the event of a crisis, related functions
such as QA, Legal, and environmental teams cooperate.

Major examples of collaborations in 2023 include proactive
inspection of issues regarding domestic production of
tampons, response to the braille policy for sanitary pads,
and communication with stakeholders on the investigation
of health effects of sanitary pads. The Crisis Prevention
Committee plans and implements annual crisis management
trainings aimed at minimizing potential risks associated with
new businesses and changes, and incorporates the results of
potential risk assessments into its crisis prevention activities.

Organization of Crisis Prevention Committee

Chief Crisis Management Officer / CEO

Risk Prevention Secretariat

Full-time collaboration Cooperation for each issue

Consumer satisfaction (CS)

Environment Product

PSRA

Public Relations (PR) Marketing Legal

Risk Management System

Step Relevant Body Roles

Activities

and policy

Development of strategy

- Operate risk management policy/manual

- Operate external communications policy

- Organize and structure the crisis management team

- Establish reputation management and recovery strategies
- Standardize crisis management procedures

Risk Risk Management

Prevention Committee social expectations

Monitoring and reflection
of product issues and

- Conduct public perception survey

- Operate an issue database

- Predict and proactively response to potential issues
- Operate social media early warning system

Company-wide

to respond to crisis

enhancement of capacity

- Plan and implement crisis management training
- Diagnose internal and external potential risks

- Identify focus area

- Operate a TFT to manage negative issues

- Conduct crisis prevention activities

Risk Risk Management Risk management and
reputation recovery

Management Team

- Develop a company statement and response strategy

- Respond to stakeholders, e.g., media and organizations
- Build social networks

- Provide functional strategy guides

- Report on end of crisis management (measures to prevent recurrence)

Potential Risk Assessment

Every year, Yuhan-Kimberly requests all leaders to assess the
impact and likelihood of occurrence of financial and non-
financial potential risks in four areas: products, processes, people,
and stakeholders. In 2024, potential risks were categorized
into 23 types, and the assessment included questions that
take into account social changes and trends, such as washing
risks, weakening of corporate reputation, and strengthening of
competitors' comparative advantage. The assessment results
were incorporated into the crisis management manual and
training, and shared with all employees.

The top three potential risks in 2024 were foreign substances in
products, raw material safety disputes, and pricing issues. For
these issues, we operate a checklist that addresses responsibilities
in the three phases of preparation, response, and recovery.

Crisis Management

Crisis Management Organization

Yuhan-Kimberly has a crisis management team that is
deployed on a case-by-case basis to manage crises. The
CEO heads the team, which includes a core team for each
function and the Crisis Management Secretariat established
in 2023. In the event of a crisis, the CEO appoints a leader
for each core team, prioritizes strategic actions, and assigns
tasks to members and outside experts.

Basic Structure of Crisis Management Team

Core CEO, Crisis Manage!
Team Chief Manager Secretariat

! !

‘ R&D ‘ ‘ Marketing ‘ ‘ Corporate affairs ‘
oo | ey | [ o
production
Team by

Legal &
Compliance

ADXC**

* EX: Employee eXperience
** ADXC: Al / Digital eXcellence Center

Case Crisis Management Team’s Response to Crisis

As the power source for the Kimcheon Mill was located
outside the industrial complex, pylons and power cables
were considered issues by the local community. We
operated a crisis management team to respond to these
issues and resolve the underlying problems. By the end of
2023, we secured investment to replace aging transformers
and underground electrical cables. The systematic operation
of the crisis management team not only prevented accidents
but also resolved the fundamental risk factors.

2024 Yuhan-Kimberly’s Risk Map

>
£ 3
E Product environmental performance (plastic regulation)
E Display, advertising and Online communication risks R
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— ) disputes
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pressure Partner (shared growth) risk consumer disputes
Washing risks Leakage of internal information (confidentiality)
Safety incidents (major disasters)
Human rights violation
Community Code of Conduct violations Mill environmental contamination
et D complaints

o Foreign substances in products
@ Inflation

Competitor’s strengthened competitive dege
Raw material/product supply disruption

4
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The Crisis Management Secretariat, which consists of
a spokesperson, a communication leader, and a crisis
management coordinator, leads the crisis management
system and responds to company-wide issues and crises
while providing relevant advice. Core teams for each function
are responsible for maintaining and operating the crisis
management system related to their specific function and
are directly involved in the process of responding to crises.

Establishing and Internalizing Crisis Response Procedures
Yuhan-Kimberly has established a crisis response
procedure to ensure agile information sharing and quick
responses in the event of a crisis. We also conduct annual
crisis management training to ensure that all employees
develop and internalize crisis management capabilities.
During the training, we conduct virtual simulations and
coaching, considering crisis response procedures. The
training is provided to departments and leaders relevant
to each potential issue. In 2023, we ran three virtual crisis
simulations and associated media training.

Non-financial Crisis Management
Sustainability-related crises and opportunities at Yuhan-
Kimberly are managed at the ESG Committee level. The key
roles of the Committee include establishing sustainability-
related targets, managing progress, diagnosing climate
risks, examining responses, and addressing the results
of double materiality assessments. The ESG Committee
also reports the outcomes of the ESG diagnosis and the
identified risk factors to the Board of Directors.

Procedure of Crisis Response

Actor Activity
Employee who - Identify emergency and report to team/
discovered the crisis division leader

Shortest time \L

Team/division leader

Shortest time \L

Leader of core team - Report to the core team (Chief Crisis
by function Management Officer or a person authorized by
the Chief Officer) and the company spokesperson
- Convene a crisis management team meeting

- Identify emergency and report to core team of
relevant function

Review of
region/ - Take emergency actions to the minimum extent,
Global if required

relevance

Shortest time

‘ - Designate coordinator for communication ‘

. - Share information with the regional/
Coordinator . o
global function (within 12 hours)
Crisis management team - Discuss severity of the crisis, relevant team,
for each issue decision maker, organization of response team,

etc.
Shortest time

Leader of core team
by function

- Organize regular crisis management team
- Mobilize the crisis management system

ESG Committee’s Management and Supervision of

Sustainability Risks and Opportunities

n et

==

© Set sustainability targets and examine © Review and approve climate
progress risks diagnosis and strategies to
respond

© Review of © Establish strategies
current/future to mitigate risks related
financial impact to disclosure of non-
and financial plan financial information

© Review sustainability impacts
on business and value chain,
and relevant strategies and
decisions

© Approve key results of UNCG CoP (Communication on Progress)

© Results of ESG self- © Results of double materiality assessment and
diagnosis and plan to response to the results, and method, cycle and
mitigate the risks scope of information disclosure

© Review conflicting risks and © Other matters that require report

opportunities related to sustainability to or approval of the ESG Committee
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Guidelines for Information Security

As the digitalization of the work environment has led to
various cyberattacks and strengthened regulations on personal
information security, it is increasingly important for companies
to take institutional and technical measures to protect
information. Yuhan-Kimberly has established information
security guidelines that contain regulations and procedures
which employees and those in charge of information security
must comply with. These guidelines are periodically reviewed
and updated in accordance with the latest legal requirements
and technological changes. We also disclose our privacy policy
regarding the collection, use, storage, and provision of personal
information of users of our online services. The privacy policy
is continually amended to reflect the latest legal changes and
service updates, and it was amended six times in total in 2023.

Privacy Policy

Organization for Information Security and Privacy
Yuhan-Kimberly has an information security and privacy
organization comprised of the Chief Privacy Officer (CPO),
Chief Information Security Officer (CISO), information
protection officers, and security operations officers, with the
CEO as the chief manager. We also operate the Information
Protection Committee, which reviews and makes decisions
on information security resource allocation, information
security-related issues, and customer personal information
matters. The Committee, chaired by the CISO or CPO and
attended by leaders of relevant departments, meets once a
year and may convene whenever necessary.

In addition to the Committee, a dedicated information
security organization collaborates with information
protection and privacy-related councils to immediately
respond to any issues that arise. In 2024, we established the
CISO Office, a working-level unit centered around the CISO.

Information Security Management System
Certification of Information Security Management System
Yuhan-Kimberly has obtained and maintained 1SO 27001
and ISMS-P certifications, which are nationally and
internationally recognized standards for information
protection systems, for its external online services and
internal IT systems. These certifications demonstrate the
security and stability of our information security and privacy
systems, as well as the excellence of our management
system. After the ISMS-P certification expires in April 2024,
we will obtain the ISMS certification for information security
management systems.

Audit of IT Security

Yuhan-Kimberly conducts internal and external security
audits on a total of 360 IT assets, including personal
computers, networks, servers, and cloud services. Internal
security audits are conducted once a year, and the CISO's
office invites external auditors to focus on IT systems that
fall within the scope of ISMS certification. External security
audits are conducted once a year by Kimberly-Clark, our
shareholder, covering Yuhan-Kimberly's internal IT systems.
In 2023, no major issues were found in the IT security audits,
and we aim to record zero major issues again in 2024.

Certification of Information Security Management System

Certification Issued by Description

ISO 27001 ISO/IEC - Scope: e-commerce platforms,
internal business support systems
- Term: August 19, 2021- August, 18, 2024

ISMS-P Ministry of - Scope: e-commerce platforms,
Science and external promotion services,
ICT internal business support systems

- Term: April 22,2021 - April 21, 2024

ISMS Ministry of - Scope: e-commerce platforms,
Science and external promotion services
ICT - Term: April 22, 2024 - April 21, 2027

commitment to the new organization.

Dedicated Information Security Organization and Strengthened Expertise

In March 2024, Yuhan-Kimberly established the CISO Office, a dedicated information security organization, to minimize information security
risks and effectively manage relevant threats. Additionally, we announced the organization charter, which specifies our goal of realizing our
vision and values by protecting business and information assets, as well as customers' information, from cyber risks. The charter outlines
the strategies to achieve this goal and sets forth the roles and responsibilities of the CISO and information security officers, reinforcing our

In 2024, we strengthened our information security expertise by conducting qualification assessments for the CISO, Information Security
Officers, Security Operations Officers, and Information Security Auditors responsible for information security tasks.
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Activities for Information Security Risk Management
Potential Risk Assessment

Cybersecurity Checks for Partners Entrusted with
Personal Information

Raising Awareness of Information Security
Yuhan-Kimberly conducts campaigns in the form of

PEOPLE: OUR STRENGTH AND SOURCE OF HOPE
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20239 Overview
Yuhan-Kimberly analyzes and assesses potential information Every year, Yuhan-Kimberly conducts cybersecurity checks newsletters and provides customized trainings to raise Z2=S 20l MHA Message from CEO 06
security risks and improves identified deficiencies. In 2023, for partners to whom we entrust customer personal awareness of information security and ensure compliance HEeuElie =ilnlaery L
_ . . . . . . . . _ . . . Yuhan-Kimberly’s Redistribution of Value 12
we found deficiencies during a secure coding inspection information based on our own checklist. If a deficiency with user security procedures. In 2023, we ran a campaign
aimed at ensuring that information systems are developed is detected, we recommend improvement measures and on the concept of artificial intelligence (Al) and important
safely and in accordance with appropriate coding standards. monitor their implementation. In 2023, we conducted considerations when using ChatGPT. We also provided Sustainability Strategy
. . . . . . - L . Sustainable Management System 16
To address this, we adopted a secure coding inspection cybersecurity checks on 21 of our 29 partners, excluding training on how to respond to phishing emails and ctakeholder ¢ sem ; Y ’
akenolder Communication
tool and improved the vulnerability diagnosis process. the 8 that are ISMS certified. ransomware for new and existing employees, IT and 2023 Information Security Relay Campaign Sl [ Ry s 2
Furthermore, the security level of the newly introduced information security personnel, and outsourced personal [Focus] Greenwashing Risk Review 28
firewall's administrator access authentication method was Incident Response Training information processing companies. We plan to conduct a
found to be insufficient, so we implemented additional two- Every year, Yuhan-Kimberly conducts simulation trainings to total of 10 newsletter-based campaigns in 2024. Sustainability Foundation
factor authentication. ensure that the situation reporting and emergency contact Governance 34
system can work quickly in the event of a disruption. Sl e Vil et el e 35
- . . . - Crisis Management 38
Vulnerability Diagnosis Disaster recovery trainings for momQ, Today Plus, and Information Security "
Yuhan-Kimberly annually conducts penetration tests integrated member services are conducted jointly with
through external experts to identify vulnerabilities in partners. In 2023, a scenario-based simulation of a network
) . ) . ) SUSTAINABILITY PERFOMRANCE
external services such as shopping malls and websites. failure was conducted to ensure that each person in i
Environmental Performance 46
We also run separate vulnerability diagnosis scripts for charge is aware of their roles, responsibilities, and business Envitenmental Man sgementisystem 46
key infrastructure assets, such as servers, networks, and procedures in the event of a crisis. Sustainable Products 48
databases, to detect vulnerabilities. Vulnerabilities found Reducing Environmental Impact of Business Sites 53
. . . Climate Change Response and Biodiversity 56
in both external services and key infrastructure assets are T . a
remedied in the order of priorities determined based on the Growing Core Businesses 64
results of materiality assessments, and the improvement Expanding New Busincsses £8
. . . . Innovating Value Chain 68
rate is monitored. The improvement rate in 2023 was 95%, .
GT Project 70
and our goal for 2024 is 90% or higher. Social Performance 72
Employee eXperience and Growth 72
Consumer-Oriented Management 90
Supply Chain 99
Creating Community Value 104
2023 Scenario for Disaster Recovery Training 2023 Information Security Training )
[Special Report]
Targets Purpose Contents Participants  Participation rate Achievements and Implications of Keep Korea Green Campaign 110
01 02 03 04 05 % New employees Understand and comply with - Examples of personal information breach and hacking incidents 18 100%
Di R . R M . . Cl . internal information security - Introduction of information security organization
|SCOV€ry eportlng esponse Onltorlng Osl ng rules/guidelines - Introduction to the employee information protection guidelines Appendix
- Introduction of major information security rules of the company
— D : : ) . : : ESG Output 124
R ) O x OW Employees Raise awareness of the importance - Cybersecurity safety tips for daily and work life through a computer- 682 98.2%
> ‘ — (X , of information security through based test (CBT) on a learning platform GRI Index 134
D, — —_ - training - Raising awareness of phishing emails and response to them through TCFD Index 138
% A {:Qj:} r; 2 o j N individualized training SASB Index 139
Employees in charge of IT Understand the latest trends - Threats of ransomware and response to them 24 100% Compliance with 10 Principles of the UN Global Compact 140
. . . . . . . .. and information security in information security and - .
Discover server failure  Report the situation Determine cause of Monitor the services Close training and report improve security/IT skills through :;t_"(’j't:s t°AC°“t”b”t2t° UNSDCS i:i
. . . ; : f . ird Party Assurance Statement
due to IDC network according to the failure and take after recovery completion differentiated, in-depth training A Y o
failure emergency contact remedial actions Employees of outsourcees ~ Recognize importance of personal - Examples of personal information breaches and precautions in 28 100% EESIe Y.erl |.cat|0n SEIETET: T
for personal information information processing handling personal information Key Awards, Certifications and Partners 147
system processing (event agency) - Directions for improving Jira processes Greenwashing Report 148

Sustainability Report Reader Feedback 149
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Declaration of Environmental Management 3.0
Since its establishment, Yuhan-Kimberly has not only
complied with government environmental regulations but

Environmental Management Framework
Yuhan-Kimberly’s production sites pursue environmental
management based on the ISO 14001 environmental

Organization to Implement Environmental Management
Yuhan-Kimberly operates an organization led by the CEO to
effectively implement the Environmental Management 3.0

Internalization and Implementation of
Environmental Management
Yuhan-Kimberly is carrying out company-wide saving

Abtol
S| "ot

Overview
also managed the environment at a higher level through management system, which meets international standards. Declaration. Discussions and decisions on environmental activities and campaigns to implement environmental Message from CEO 06
investments in facilities. With the declaration of the Each site has established an environmental management strategies are made through the ESG Committee. The management. We minimize paper printouts, use personal HEeuElie =ilnlaery L
. . . . . . . . . X Yuhan-Kimberly’s Redistribution of Value 12
environmental management policy in 1996, we opened policy based on the Plan-Do-Check-Act (PDCA) model, Environment Subcommittee under the ESG Committee, led by cups, and save heating and cooling energy at business
the era of Environmental Management 2.0, broadening the and manages environmental indicators for continuous the manufacturing function leader who is an inside director, sites and offices. Additionally, we conduct campaigns to
concept to encompass knowledge management, quality improvement and reduction of environmental pollutants in makes decisions on environmental tasks and risks and strengthen environmental awareness and consensus. In Sustainability Strategy
. . ipe . . . . . . Sustainable Management System 16
management, ethical management, and mutual growth response to identified internal and external issues, as well presents agenda items to the ESG Committee to be reported June 2023, we held the World Environment Day campaign. ctakeholder ¢ sem ; Y ’
akeholder Communication
management, while also extending its reach to include the as stakeholder demands and expectations. Additionally, to the Board of Directors. Environmental management Sl [ Ry s 2
supply chain. Marking our 50th anniversary in March 2020, we have established emergency response procedures for performance and plans for each site are managed through the Designated as Green Company by the Ministry of [Focus] Greenwashing Risk Review 28
we announced Environmental Management 3.0 and set each site and conduct emergency drills and education to EWLM (Environment & Energy Working-Level Meeting). In 2023, Environment
targets for sustainable products and quantitative carbon prepare for environmental and safety accidents. To comply we discussed the establishment of the greenhouse gas Scope Yuhan-Kimberly’s Choongju Mill was designated as a green Sustainability Foundation
reduction by 2030. with environmental regulations, we manage the status 3 inventory, product LCA, plans to sell surplus emissions company in recognition of its environmental improvements, Governance 34
of production sites in accordance with major legislative according to the emission trading system, and the status of including a significant decrease in pollutants, resource and Stz el Ml e ! e
. . . . . . . . . Crisis Management 38
Environmental Management 3.0 amendments and conduct reviews of environmental response to the integrated environment management system. energy savings, improvement of eco-friendliness of products, Information Security a1
regulations to prevent potential issues at least once every and establishment of green management systems. The
-Ki o half-year. Choongju Mill was first certified as a green company in 2013
We at Yuhan-Kimberly plque to join global o . . "+ wastir ' . ) CUSTAINABILITY PERFOMRANCE
efforts to protect the global environment, declare our Organization to Implement Environmental Management and this certification is effective until November 2025. . Lpert "
nvironmental Pertormance
commitment to grow.wtth society, .and p'romlse to Environmental Management System ”
take the lead in implementing this. CEO Sustainable Products 48
Reducing Environmental Impact of Business Sites 53
T i I Climate Change Response and Biodiversity 56
l l l Environmental Management System 2023 World Environment Day Campaign T . o
Commitment 1 Commitment 2 Commitment 3 ESG Committee On June 5, 2023, World Environment Day, we held an Growing Core Businesses 64
" Expanding New Businesses 66
= I event for all employees under the theme of "Reduce . :
gﬂ i Innovating Value Chain 68
Y 5 sizie] @ Environment Plastic Pollution." The event highlighted our efforts to S s 70
V{}V external issues
i inimi i Dii 68 5RI2 i
Vohan Kimberly Vahan Kimberly e st Vean. Subcommittee minimize plastic use from the product T Social Performanf:e 72
. . . . \ I design stage, and employees shared Employee eXperience and Growth 72
commits to ensuring pledges to establish Kimberly pledge to oo C .
) o . S A T . onsumer-Oriented Management 90
that by 2030, eco-friendly policies actively participate Leadership Y | \provement of Environment & Energy the individual efforts they are making W=, supply Chain 99
sustainable products* for carbon neutrality in and uphold the EMS results Working-Level Meeting f . l‘ 5
or the environment. K KN i i
will account for over and reduce our Environmental Pl isginodiidal Creating Community Value 104
95% of our total sales greenhouse gas Management 3.0
to protect the global emissions by 25% by Declaration for future dStakeh:lderd
emandas an:
environment. 2030 compared to generations and a expectatsions [Special Report]
2015 levels. better society. Employees’ Activities for Environmental Management in 2023 Achievements and Implications of Keep Korea Green Campaign 110
Classification Key Activities Description
* Criteria for sustainable products are disclosed at page 19 of this report. HQ/Office Minimized paper printouts - Reduced paper printouts and created the culture of environment protection by using individual laptops Appendix
and shared folders
- Simplified approval documents through the electronic approval system ESG Output 124
Environmental Management Certifications by Site Used personal cups - Encouraged employees to use mug cups GRI Index 134
- Reduced average daily use of paper cups by about 92% from 600 to 50 TCFD Index 138
Classification Certifying Institution Certification Period Business Site Campaign to save electricity (April 2023) + Changed office lights-out time from 00:00 to 21:00 SASB Index 139
Green Company Ministry of Environment Nov. 2022 - Nov. 2025 Choongju Mill - Installed automatic light sensors in the meeting rooms so that lights are off after 5-minute absence Compliance with 10 Principles of the UN Global Compact 140
ISO 14001 SGS* Korea Dec. 2022 - Dec. 2025 Kimcheon Mill Created the green office environment - Achieve the green area ratio of 2.53% for the green office environment. Activities to Contribute to UN SDGs 142
Nov. 2021 - Oct. 2024 Taejon Mill Activities to enhance environmental - Certified earth love and plogging activities Third Party Assurance Statement 144
o awareness (April 2023) - Campaign to make the Green Office Implementation Pledge Greenhouse Gas Verification Statement 146
Oct. 2021 - Oct. 2024 Choongju Mill o
A ) o ) ) ) ) o Business Sites/Office  Energy saving - Reduced the consumption of heating and cooling energy through proper temperature management in Key Awards, Certifications and Partners 147
Resource Circulation Certification Wonju Regional Environmental Office Jan. 2022 - Nov. 2027 Choongju Mill . .
summer and winter Greenwashing Report 148
Convention on the Elimination of Invasive Alien Species Wonju Regional Environmental Office May 2014 - Present Choongju Mill - Reduced electricity consumption by replacing lights with LED equipment Sustainability Report Reader Feedback 149

* Société Générale de Surveillance
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Mid- to Long-term Goals of Sustainable Products
Through the Environmental Management 3.0 Declaration,
Yuhan-Kimberly set the goal that sustainable products

such as biomass or recycled plastic. On the other hand,
biodegradable plastics can reduce recycling efficiency if
mixed with ordinary plastics, so they are used only when

Reducing Plastic Consumption
Goal for Reducing Plastic Consumption
(Compared to 2019)

Goal for Converting Plastic Packaging to Recycled Plastics
(Compared to 2019)

PEOPLE: OUR STRENGTH AND SOURCE OF HOPE
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Overview
should account for 95% of sales by 2030. Sustainable there is a risk of leakage into the environment, such as the 2023 Achievement 2030 Goal 2023 Achievement 2030 Goal Message from CEO 06
products, as defined by Yuhan-Kimberly, are those  ocean. GO A LS 10
. . : O 0 O 0 Yuhan-Kimberly’s Redistribution of Value 12
that meet internal environmental and social standards 0 0 0 0
established in comparison to 2019. Specifically, for
environmental standards, we have a quantitative Sustainability Strategy
. N . . . . . . Sustainable M t Syst 16
calculation method for each contributing area that Yuhan-Kimberly aims to increase the use of non-petroleum Applied Recycled Materials to Packaging and Products S:Ska':alde Canagem.ent, ystem ’
akenolder Communication
considers national plastic regulations and carbon emission materials such as biomass and recycled plastic and reduce Yuhan-Kimberly complies with the recycling requirements Double Materiality Assessment 2
regulations. Additionally, we conduct a multifaceted the use of petroleum-based plastic by half compared to under the Extended Producer Responsibility and strives to [Focus)] Greenwashing Risk Review 28
evaluation of the eco-friendliness of our products, reflecting Sustainable Product Goals (Unit: %) 2019 levels by 2030. To achieve this, we have subdivided increase the proportion of recycled materials in packaging
the entire product process and the domestic environmental 100 our mid-term strategies to replace plastics by business unit and to use resources efficiently. In 2023, the required recycling Sustainability Foundation
labeling system. and evaluate our performance for further improvement. rate was 86% for films and 87% for containers. Additionally, Governance 34
75 the ratio of recycled paper to raw materials for sanitary paper st el VeI ST RS &3
. . . . . . . . . Crisis Management 38
Guidelines for Development of Sustainable Development of Plastic-Free Products with Sustainable products, such as toilet paper, is approximately 17.6%. N —— a
Products and Packaging 20 Materials
Yuhan-Kimberly has prepared Guidelines for Development Yuhan-Kimberly has formed the Green Action Alliance with Conversion of Packaging into Recycled Plastics
) i ) 25 . . o . ) SUSTAINABILITY PERFOMRANCE
of Sustainable Products and Packaging that take into major materials development companies in Korea and Yuhan-Kimberly focuses on converting petroleum-based . Lpert "
nvironmental Pertormance
account domestic resource circulation and policies 0 is working together on product development. Through plastics used in packaging into non-petroleum materials Envitenmental Mansgementdsysten 46
o ) . 2022 2023 2024 2030 . : . . . . . .
to eliminate plastics. When developing products and Achievement Achievement Goal Goal this collaboration, we focus on developing materials that such as biomass or recycled plastics. Recycled plastics Sustaljable P'roducts 4 . 48
packaging, the 3R (Reduce, Recycle, Replace) strategy reduce the use of petroleum-based plastics and replace  can be classified into PIR (Post-Industrial Recycling), which Rﬁduc'“g:”v'm”me”‘a"mpZth’fd?US'rTess Sites 3
. . . . * When calculating the target achievement rates for sustainable products, the . . . L . . . . Climate Change Response and Biodiversity 56
must be applied, with a focus on converting materials total sales are based on the domestic market, excluding sales agency products, them with sustainable alternatives. Additionally, we aim to recycles plastics discarded from the manufacturing process, T . a
from petroleum-based plastic to non-petroleum materials and B2B health care supplies and safety supplies subject to safety regulation. develop materials that contribute to process improvement and PCR (Post-Consumer Recycled), which recycles plastics Growing Core Businesses 64
and the revitalization of the resource circulation economy. discarded after consumer use. The recycled plastics used Sigzndlig e Buslnesses 15
. . . . . I . . . Innovating Value Chain 68
In 2023, a representative achievement was the application in Yuhan-Kimberly's film packaging are primarily PIR 6T Project 70
Guidelines for Development of Sustainable Products and Packaging of super absorbent polymer (SAP) using biomaterials to the materials, and we plan to expand the application of PCR Social Performance 72
@ Huggies Naturemade Pure Cotton product. materials, which have a relatively high resource circulation Employee eXperience and Growth 72
. . . Consumer-Oriented Management 920
C’ value. In 2023, we achieved a 30% conversion rate of plastic umere €
IS RN ) ) ) Supply Chain 99
i J packaging into recycled plastics. Creating Community Value 104
Priority — |
Achievements in Packaging and Plastic Reduction and Mid- to Long-Term Strategies by Business Unit [Special Report]
Reduce Recycle Replace . L .
. . . . - . . Achievements and Implications of Keep Korea Green Campaign 110
Reducing raw material use to a minimum Increasing recyclability Replacing plastics Business Unit 2023 Achievements* Mid- to Long-term Strategies by 2030
Baby & Child - Applied recycled plastics to 50% of diaper packaging - Focus on the conversion of representative products of each
. - Removed internal vinyl packaging of BEBE GROW pacifiers and baby business unit into sustainable products (materials/packaging) A
Product Reduce raw material use to der feasibili d Adopt SUStal.na;ble bi dAdOPJ bl bottles and replaced them with paper packaging 2026 Sl
a minimum reduce process waste Under feasibility study raw materials lodegradable - Applied PCR to 80% of baby wipe caps ESG Output 124
(non-petroleum) plastics
Family Care - Applied PCR to 50% of secondary packaging of Kleenex toilet paper - Determine and implement sustainable development of GRI Index 134
- Facial tissues (partial): Replaced plastic films at the outlet with paper products in categories (masks, skincare, accessories, etc.) TCFD Index 138
“ X - Applied PCR to 80% of wet tissue caps other than representative product lines from 2025 SASB Index 139
Packagin Adopt sustainable — - : ) :
rackaging Restrict over-packaging Expand the uTedof loldt'paper and raw materials Not allowed* Feminine Care - Applied recycled plastics to 30% of film packaging 2030 —MMM> Compliance with 10 Principles of the UN Global Compact 140
recycled plastics (non-petroleum) Wellness Care - Applied recycled plastics to 30% of packaging materials produced at Activities to Contribute to UN SDGs 142
the Choongju Mill Third Party Assurance Statement 144
- Applied recycled plastics to 50% of packaging materials produced at o
. S . . . i . , . . he Taeion Mill Greenhouse Gas Verification Statement 146
Yuhan-Kimberly’s guidelines for improving environmental performance in product development is based on South Korea's environmental policy. the Tagj e
: ; : ; Key Awards, Certifications and Partners 147
Industrial Products/Medical Care (B2B) - Developed and supplied paper oil-absorbent
Greenwashing Report 148
* Biodegradable plastics are allowed only if there is risk of environmental leakage. * Vinyl packaging plastic means PIR. Sustainability Report Reader Feedback 149

(Greenwashing Risk Review [NEEfEiS
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Reducing Products’ Impact on Environment
Life Cycle Assessment (LCA)
Yuhan-Kimberly aims to enhance competitiveness by

independently determine the environmental performance
throughout the entire product life cycle when sustainable
materials are used in the product development phase. We

Enhancing Environmental Performance
Ministry of Environment Certified Products
As of March 2024, Yuhan-Kimberly has obtained a total of

Greener Product
Yuhan-Kimberly’s Greener Product label represents products
that do not yet meet our internal sustainable product

PEOPLE: OUR STRENGTH AND SOURCE OF HOPE
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Overview
identifying the environmental impacts of products intend to continuously upgrade the life cycle inventory 37 eco-labels for products including shampoo, shower gel,  criteria but are undergoing improvements to enhance Message from CEO 06
throughout their life cycle and managing changes in (LCI) database, which includes lists of resources used and toilet paper, and air fresheners. We aim to be recognized  environmental performance. Our transition to sustainable HEeuElie =ilnlaery L
. . . . y . . . . . . .. . . Yuhan-Kimberly’s Redistribution of Value 12
environmental performance resulting from changes pollutants emitted during a product’s life cycle, and integrate for our efforts to improve the environmental performance  products is based on maintaining or improving product
in raw materials through the life cycle assessment of it with the LCA tool. of our products by enhancing resource circulation and performance. This ensures that product quality does not
major products. The life cycle assessment evaluates the reducing harmful substances through the expansion of  deteriorate in the pursuit of better environmental or social Sustainability Strategy
. . . . s . . - . Sustainable M t Syst 16
environmental impacts of products from the collection of raw Evaluating Sustainability Index When Developing New domestic eco-labels. performance, thereby fulfilling the inherent value that S:Ska':alde Canagem.ent_ ystem ’
akeholder Communication
materials to the disposal of products after use. In 2023, we Products household products should provide. The Greener Product Sl [ Ry s 2
conducted life cycle assessments for 10 products, covering Yuhan-Kimberly operates an index that self-assesses a label also aims to encourage various internal efforts and [Focus] Greenwashing Risk Review 28
five business sites, four OEM sites, and one recycling site. product’s sustainability during the development phase Eco-labeled Products (As of March 2024)  attempts toward developing sustainable products.
before launching new products. The evaluation items Product Group broduct Name No. of Labels Sustainability Foundation
Environmental Impact Reduction Simulation are categorized into plastics, greenhouse gases, pulp, Shampoo / Linse / Body Greenfinger 5 Examples of Sustainable and Greener Products Governance 34
Yuhan-Kimberly built LCA simulation tools for major products and water, detailing the major environmental impacts of Cleanser Based on the year of product launch, we select products that Stz el Ml e ! e
;. . oo . . . .. Ti Roll Kl Air Cell 9 . . . . . Crisis Management 38
and utilized them to identify issues with high environmental ~ product development. This index enables us to check and pere cenenre have improvements in the 3Rs: reducing raw material use to N——— 41
. R . . . - . Kleenex Dry Cell 9 . . . .
impact contributions and conduct scenario analysis to meet ensure sustainability when developing new products. IS— . a minimum (Reduce), increasing recyclability (Recycle), and
eenex Center-Fu
reduction goals. The LCA simulation tool will be used to replacing plastics (Replace). A representative example of a
. . . Popee 6 ) ) . . SUSTAINABILITY PERFOMRANCE
Reducing Carbon Footprint at the Manufacturing Phase sustainable and green product is Kleenex toilet paper, to which _
Save 3 E
. . . . . . . nvironmental Performance 46
LCA-Conducted Products in 2023 Through the Aqua Fresh project, Yuhan-Kimberly replaced Air Freshener Kleenex Cell Air Freshener 2 the Aqua Fresh process is applied. We intend to establish Envitenmental Man sgementisystem 46
Category Product Name glue with water as an adhesive for three-ply toilet paper to Kleenex Pure Air Freshener 5 quantitative criteria for conservatively selecting greener products Sustainable Products 48
Baby & Child - Graenfinger Moist Natural Molstarizer Lotion improve the environmental performance of the products fotal 37 and develop a system to report them in line with the 3Rs. Reducing Environmental Impact of Business Sites 53
- Greenfinger My Kids Wash d red h f chemicals. In 2023 lied th Climate Change Response and Biodiversity 56
nd r micals. In w i .
- Greenfinger BEBE GROW PPSU Baby Bottle Twin Pack Cream & Beige a educe the use of chemicals » we applied the Economic Performance 64
. . . . 4
Feminine Care - Goodfeel Original Wearable Overnight Medium Aqua Fresh process to all 60 SKUs of toilet paper, saving Examples of Sustainable Products and Greener Products from the 3R Perspective Growing Core Businesses 64
- Goodfeel Liner Organic Cotton approximately 368 tons of glue and reducing carbon Expanding New Businesses 66
- Goodfeel La Nature Nature Back Panty Liner Long L . Innovating Value Chain 68
- White Gentle Cotton Tampon Super emissions by 75.4 tCO.e. Reduce RecyCle Replace &T Project 70
Family Care - Scott All-in-one Toilet Cleaning Brush Reduce raw material use to a minimum Increase recyclabilit Replace plastics i
! - Kleenex My Bidet Clean Care ¢ * Product management unit: SKU (stock keeping unit). b v o ; Social Performance 2
” L ; . T — : : : - Empl Xperi d Growth 72
B2B + Collection and recycling of used hand towels (1kg) Base'tjjor? ca;t?on en?ISSIOnS from the production of paper glue without In our pursuit of sustainable products, our We ar(.e actively lncre.asmg.th.e use of recycled We ar(.e com.mltted to. replacing tf’adltlonal Cmp RS _eo [?erlter;c;an @5y : o
considering disposa primary focus is minimizing the consumption materials for packaging, aiming for all our materials with eco-friendly plastic-free onsumer-Oriented Managemen
of raw materials and packaging. products to achieve a rating of “excellent” or alternatives to reduce our footprint on the Supply Chain 99
higher in terms of recyclability. Earth. Creating Community Value 104
Data Collection Scope by LCA Phase
Kleenex ﬁu Greenfinger - Huggies .;-;T f;.
. . P . . Tissue Roll T Forest Shampoo/Shower Gel q =5 Naturemade Panty TT%J’? [Special Report]
Pre-Manufacturing — Manufacturing — Distribution — Disposal ol . o .
) . . . . . . Achievements and Implications of Keep Korea Green Campaign 110
Replaced glue for 3-ply toilet aper with water Made the packaging entirely recyclable with Adopted naturally derived materials such as
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Reducing Environmental Impact of Business Sites_
Resource Circulation and Waste

Green Action Alliance

Yuhan-Kimberly has determined the need to collaborate
with the industry across the entire product life cycle to
achieve 95% or more sustainable products in our sales.
To this end, we have promoted the Green Action Alliance
with various partners to lead the social transition to
sustainability through the expansion of a sustainable
industrial ecosystem. Our goal is to meet the sustainable
product targets through the development of sustainable
materials and to secure higher future competitiveness
by enhancing the sustainability of our supply chain and
society as a whole.

Expansion of the Green Action Alliance

In 2022, we signed MOUs with four companies, including
raw material developers in the pre-manufacturing stage
and recyclers in the use and disposal stage. In 2023, we
expanded our efforts by signing MOUs with 28 companies,
including Tier 1 suppliers and resource-circulating
consumers. We aim to secure 100 participants by 2025.

Hand Towel Recycling Campaign

The BI: CYCLE campaign to recycle hand towels was launched in
2022, with participation from several local governments, including
Seoul City and Taejon Metropolitan City Seo-gu Office, as well
as leading companies. By April 2024, a total of 21 organizations
and companies participated, collecting about 103 tons of hand
towels and recycling approximately 65 tons. This effort reduced
greenhouse gas emissions by 62 tCO,e, equivalent to the annual
carbon dioxide absorption of more than 6,843 30-year-old pine
trees from the central region. The BI: CYCLE campaign helped us
strengthen relationships with consumers and increase sales.

Status and Achievements of the BI: CYCLE Campaign
(Cumulatively from Nov. 2022 to April 2024)

xRy
&8

Recycled Hand Towels

Collected Hand Towels

103,479kg 64,675kg

()

TV ~
Reduced GHGs Annual absorption by 30-year-old pine trees

62,274kgC0O,e 6,843trees

System Diagram of Green Action Alliance
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Approach to Resource Circulation and Waste

Major wastes generated in the production process include
rejected products, paper sludge, and raw material scraps. For
effective waste management, Yuhan-Kimberly has set a mid-
to long-term goal of reducing waste by 30% compared to 2019
levels by 2030. Based on the Waste Management Procedures
for each business site, we conduct monitoring to increase
resource circulation and reflect major waste-related issues and
improvement plans in the business site management reports.

Improved Processes and Facilities

The Kimcheon Mill is reducing waste by improving processes
and facilities. In 2023, we expanded the Aqua Fresh project
to the processing of toilet paper rolls, which has resulted in
positive effects on both quality and the environment. These
benefits include the prevention of layer separation in toilet
paper, improvement of facility cleanliness, and reduction of
rejected logs, saving KRW 400 million annually by reducing
glue consumption. Additionally, we improved the sludge
moisture content from 58% to 53% by cultivating and
processing worn screw blades and replacing the perforated
metal mesh of the screw press facility, significantly
enhancing sludge treatment efficiency. This led to an 11%
reduction in sludge generated and saved KRW 0.7 billion
annually in waste disposal costs.

Waste Reuse and Recycling

Yuhan-Kimberly inputs recyclable raw materials back into
the process as much as possible and outsources them to
recycling companies when in-house recycling is not possible.
In 2023, the Taejon Mill reused rejected rolls generated
during the manufacturing of non-woven fabrics, reducing
approximately 942.7 tons of waste. In the case of film waste,
more than 1,000 tons of polypropylene (PP) and polyethylene
(PE) waste are generated annually in the diaper production
process at the Taejon Mill. This waste is processed into
recycled plastic raw materials through melting and other
processes by recycling companies and is then recycled into
plastic containers, plastic panels for building materials, and
more. Waste synthetic resin generated at the Choongju Mill
is also processed into renewable raw materials by recycling
companies and manufactured into plastic products.

Managing Waste Treatment Companies

To prevent risks such as waste-related environmental
accidents and complaints, Yuhan-Kimberly inspects its
suppliers and waste treatment companies for potential
environmental hazards and ensures they operate and
dispose of waste lawfully. We have developed guidelines for
inspecting suppliers and waste treatment companies and
created our own checklist covering ISO 14001 requirements,
safety, environment, firefighting, and administrative
penalties for inspection and evaluation. The inspection
results are used in selecting waste treatment companies
and encouraging improvement of deficiencies. Furthermore,
we support environmental education and conduct risk
reduction activities for waste treatment companies.

Waste Amount Waste Recycling Rate
W Waste amount (ton) (Unit: %)
O Intensity (ton/ product ton)

99.2

2021 2022 2023 2021 2022 2023

L spatiit >

Waste Synthetic Resin from Choongju Mill Recognized as a
Circular Resource

The Choongju Mill's waste synthetic resin, generated from the sanitary
pads process (excluding waste vinyl chloride resin), is recognized as a
circular resource under the Act on Promotion of Transition to Circular
Economy and Society (formerly the Framework Act on Resource
Circulation). In 2023, the amount of recognized circular resources was
728.96 tons, which is about 22.3% of the waste generated at the business
site. The waste synthetic resin is processed into renewable raw materials
by recycling companies and used to make plastic containers. The second
round of circular resource credits will be granted for a period of five
years, from January 9, 2022, to January 8, 2027.

On-site Inspection Items for Waste Treatment Companies

Environmental - Permission/report
compliance - Operation/records
- Building environmental management systems

Contribution to local - Contribution to environmental conservation
communities
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Reducing Environmental Impact of Business Sites_

Water Resources

2024 YUHAN-KIMBERLY SUSTAINABILITY REPORT

Water Management Systems and

Mid- to Long-term Goals

Pulp is used as a raw material to produce toilet paper and
hand towels, requiring high-quality water for processing.
Yuhan-Kimberly has established a mid- to long-term goal
of reducing water consumption by 40% compared to 2015
levels by 2030 to lessen the environmental impact of its
manufacturing sites. Each site identifies water consumption
and composition in accordance with the ISO 46001
Guidelines for Water Efficiency Management Systems.

Efforts to Reduce Water Consumption

For effective water consumption, Yuhan-Kimberly is carrying
out reduction activities suitable for the circumstances of
each business site.

The Taejon and Choongju Mill set a goal of reducing water
consumption by 2.0% compared to 2022. As a result,
they exceeded the goal by achieving a 3.6% reduction
in 2023. The Kimcheon Mill manages the water intensity
of the paper process facilities and the amount of water
consumption reduction in each production line as
sustainability KPIs, measuring water intensity of each
process facility and setting targets on a quarterly basis.
However, in 2023, Yuhan-Kimberly faced challenges in
stabilizing a new tissue machine at the Kimcheon Mill,
leading to worsened water consumption indicators year-on-
year. In 2024, we plan to stabilize the new facility, prevent
leakage by replacing pipelines, achieve quarterly goals
for all tissue machines, and continuously monitor water
management TFT activities.

Additionally, in 2024, we strengthened the intensity
management index and established a water management
TFT for more efficient water consumption monitoring. The
TFT explores opportunities to use recyclable white water and
reusable treated water through monthly discussions to identify
and implement improvements to reduce water consumption.

Water Consumption* (Unit: m*/product ton)

2021 2022 2023

Water Recycling Rate* (Unit: %)

2021 2022 2023

* The figures were changed compared to the previous year as the calculation
formula was changed to the following: (water withdrawal volume + recycling
volume)/ recycling volume x 100

* The figures were changed compared to the previous year as the calculation
formula for the water recycling rate was changed to the following: recycling
volume/total withdrawal volume x 100.

L) |

As global demand for efficient water consumption

Managing Water Risks

grows, Yuhan-Kimberly intends to actively lay the
groundwork for the ESG response system.

In 2024, we will monitor water risks using “Aqueduct,”
a water risk assessment tool developed by the World
Resources Institute (WRI), and currently, no business site
has a high water risk.

In 2022, we conducted a self-assessment at the
Kimcheon Mill, which had high water consumption, in
accordance with the Water Security Guidance of the
Carbon Disclosure Project (CDP) to identify potential
risks for stable water use. We identified key challenges
for improvement, such as establishing and operating
an assessment process for water-related risks and
opportunities, expanding supplier participation and
evaluating their performance, and setting mid- to long-
term water resource targets over 15 years.

In 2023, we identified and improved 3R (Reduce, Reuse,
Recycle) opportunities for water at each business site, focusing
on recycling water used for dust collectors and dilution of raw
materials. In 2024, we plan to replace old pipes to prevent

inefficient water use due to leakage, among other issues.

L o)
i " South Ki
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o o mon)
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Overall Water Risk

I
Low Low- Medium- High Extremely
medium high high
(0-1) (1-2) (2-3) (3-4) (4-5)

Water risks in areas near Yuhan-Kimberly manufacturing sites in 2024
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Reducing Environmental
Impact of Business Sites_
Pollutants

Integrated Pollutant Control System

Yuhan-Kimberly controls pollutant emissions in compliance
with legal standards. In 2023, all 3 facilities received approval
from the Ministry of Environment for their integrated
environmental management system. The existing
management system, which was previously organized
by pollutant emission routes such as air, water, soil, and
waste, is now integrated and managed by each business
site. We monitor environmental impact in a wide range of
areas, including substances used in the business site, facility
operation, emitted pollutants and self-measurement, reports
the results to the Ministry of Environment every month and
complies with strict environmental management standards.
In particular, through the integrated management system, the
Kimcheon Mill has newly set the emission allowance standard
at a strict level of up to 49% of the legal standard. Through
these efforts, we aim to minimize the environmental impact
on the local environment and contribute to achieving the
pollutant reduction goals.

Reduction of and Response to Pollutants
Yuhan-Kimberly makes efforts to optimize processes and
emission facilities by business site to continuously reduce
pollutant emissions to water, air, etc. The Kimcheon Mill
has installed and is operating a TMS system that monitors
wastewater discharge in real-time and transmits the data
to the Korea Environment Corporation to control water
pollution. The Taejon Mill invested KRW 300 million in 2022 to
install non-point pollutant reduction facilities to reduce water
pollutants that may occur in unspecified areas of the site and
has checked the facilities annually. Regarding air pollutants,
we control them within 10% of the legal standard through
periodic inspections of dust collection and filtering facilities
and the periodic replacement of filter cloth. The Choongju
Mill is a Class 5 business site in terms of water discharge
facilities and lawfully treats laboratory wastewater at public
wastewater treatment facilities in the high-tech industrial
complex. Additionally, we have established crisis response
procedures to prepare for wastewater and hazardous chemical
spill accidents at each site and have conducted education and
simulation training to respond to pollution-related crises.

PEOPLE: OUR STRENGTH AND SOURCE OF HOPE
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Need for Climate Action

Since the Paris Agreement of 2015, countries around the world
have set and promised to implement their own greenhouse
gas reduction targets. Korea has established a GHG reduction
roadmap for 2030 in accordance with the 2050 Net Zero
Declaration, aiming to reduce GHGs by 40% compared to 2018
levels. Therefore, companies must fulfill their social responsibilities
to reduce GHG emissions and minimize environmental impact as
the main players in emissions reduction.

Governance for Climate Action

Board’s Supervision and Management’s Roles
Yuhan-Kimberly discusses climate change and ESG-related
issues through the ESG Committee under the Board of Directors.
The ESG Committee has sub-committees on environment,
society, and governance, led by the Manufacturing Function
Leader, CEQ, and CFO, respectively, along with the secretariat.
The ESG Committee holds meetings every six months, and its
operational regulations stipulate that it shall assess climate
risks, examine and approve response measures, and manage
and supervise sustainability-related risks and opportunities.
Major climate change issues are reported to the Board of
Directors three times a year, along with regular ESG reports.

Working-Level Organizations for Climate Action
Yuhan-Kimberly’s Environmental Management Team is in
charge of practical affairs related to climate change and
carbon neutrality. Major climate issues, such as greenhouse
gas emissions and energy consumption, are reported to the
Board after internal review by the ESG Committee.

Organizational Chart for Climate Action

Board of Directors

!

ESG Committee

!

Environmental Subcommittee

:
‘ .

Environment & Energy
Working-Level Meeting

Manufacturing

Process to Manage Climate Change Risks and
Opportunities

Yuhan-Kimberly identifies, assesses, and manages risk and
opportunity factors to address climate change issues. In the
identification phase, we identify risk and opportunity factors
that may be affected by climate change based on the TCFD
Framework. In the assessment phase, we evaluate potential
risks, conduct materiality tests on various risk factors,
including those related to climate change, and set priorities.
Greenhouse gas and energy matters are reported monthly
to the Manufacturing Leadership Team (MLT), which includes
factory directors and the Manufacturing Function Leader.
Specifically, greenhouse gas emissions are regularly reviewed
by the ESG Committee, and the reduction results are
managed in conjunction with the KPIs of the Manufacturing
Function Leader and business site leaders.

Process to Identify, Assess and Manage Climate Change
Risks and Opportunities

Identify climate
risks and

- Identify risks and opportunities

o based on the TCFD* Framework
opportunities

- Potential risk assessment
Set Priorities - Materiality assessment
- ESG Committee meetings, etc.

Review priorities
and establish
response measures

- ESG Committee meetings
- Report to the Board, etc.

Reflect and - Implement a GHG emissions
implement reduction target of 25%
response measures - Expand CAPEX by 30% or more

- Review by the ESG Committee
- Report to the Board, etc.

Monitoring

* Task Force on Climate-related Financial Disclosure

Identifying Climate Change Risks and
Opportunities and Analyzing Financial Impacts
Identifying Risks and Opportunities based on the TCFD
Framework

To systematically respond to the risks posed by climate
change, Yuhan-Kimberly identified short-term (less than one
year), medium-term (one to five years), and long-term (more
than five years) risk and opportunity factors concerning
major businesses and assets, and analyzed the financial
impacts of each factor. For long-term risks, we considered
the national reduction plans under the Paris Agreement,
the RCP 2.6 and 8.5 scenarios® of the Intergovernmental
Panel on Climate Change (IPCC) Evaluation Report, the
water resource assessment methodology of the Carbon
Disclosure Project (CDP), and the Industrial Climate Change
Adaptation Tool (ICAT) developed by the Korea Energy
Agency for the industry to adapt to climate change.

* RCP (Representative Concentration Pathways) scenarios: Paths representing
future GHG emissions and atmospheric concentrations used in climate change
studies.

- RCP 2.6 The most optimistic scenario in which global warming is limited to
1.5~2°C.

- RCP 8.5: The most pessimistic scenario in which humans fail to reduce GHG
emissions and global warming can rise by more than 4°C.

TCFD-based Identification and Analysis of Yuhan-Kimberly’s Risks and Opportunities

Category Type Risk Timeframe Potential Financial Impact
Transition Policy Rising carbon credit prices and tightening regulations Short/Medium - Increased carbon credit costs
Risk and Legal . . . . .
& Enhanced domestic and foreign regulations on Short/Medium - Increased compliance costs
management of packaging and waste
Technology Expanded studies, agreements and investments to Medium/Long - Increased research and investment costs
produce low-carbon products
New investment and facility introduction to reduce Short/Medium - Investment costs and changes in operational costs
energy consumption at business sites
Market Increased consumer interest in eco-labelled products Short/Medium - Costs for technical R&D to obtain eco-labels
Increased uncertainties in raw materials procurement Medium - Increased costs for procuring raw materials
due to climate change
Reputation Stronger demands from investors and stakeholders for Medium/Long - Sales losses due to consumer attrition due to failure to respond

response measures such as climate action plans and
achievements

to consumer demand for climate action

Physical Risk Acute Increased incidents of abnormal climate (typhoons, Short/Medium - Facility investment costs to prevent disasters
floods and heavy snow) /Long - Recovery costs when disasters occur
Chronic Increased days of heat waves above 35° at business sites Short/Medium - Sales losses due to declined labor productivity and business
/Long interruption
- Increased operational costs to maintain the optimal room
temperature
Opportunity Energy/ Declined exposure to fossil fuel price hikes due to Long - Reduced impacts of fossil fuel price fluctuations
Resources increased renewable energy production
Market Expanded market for sustainable products and eco- Medium/Long - Increasing portfolio profitability due to preemptive investment in

labelled products

materials and technologies that reduce environmental impact

Resource Increased interest in recyclable packaging Short/Medium - Increasing sales due to rising demand for materials and
Efficiency technologies that reduce environmental impact
Products/ Increased consumer demand for hygiene products when Medium/Long - Increasing sales due to growing demand
Services climate change occurs

Increased consumer demand for sustainable products Short/Medium - Increasing sales due to growing demand

and eco-labelled products

PEOPLE: OUR STRENGTH AND SOURCE OF HOPE
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Efforts to Respond to Climate Change Risks and
Opportunities
GHG Emission Reduction Goal (Compared to 2015)

(Based on Kimberly-Clark’s internal calculation criteria)

17.4% 25%

Yuhan-Kimberly has set a goal of reducing GHG emissions

by 25% compared to 2015 levels by 2030 and manages
the GHG emissions and energy consumption of each
business site. The results of emissions reduction are
managed through collaboration between Corporate Affairs
and Manufacturing and are reviewed at the quarterly
Environment & Energy Working-Level Meeting.

Participated in the GHG Emissions Trading System

Since 2015, Yuhan-Kimberly has participated as an
allocation target company under the Act on the Allocation
and Trading of Greenhouse Gas Emissions. We approve the
carryover or sales volume of the secure surplus volume and
the final emissions of the year through the Environment
Subcommittee and the ESG Committee.

Scope 1 and Scope 2 GHG Emissions for Last 3 Years*
Il scope 1 M Scope 2

165,371

170,568 168,325

2021 2022 2023

* The calculations were made based on the emissions when carbon credits were
submitted and there is a 3 tCO,e difference from the final value due to the
round-down by each business site.

Facility Energy Management and Efficiency

Since 2016, Yuhan-Kimberly has applied the Facility
Energy Management System (FEMS) to manage energy in
manufacturing sites. Additionally, we strive to use energy
more efficiently by pursuing real-time production-based
energy intensity management through the introduction of
the Historian tool, which can collect and store data in real-
time to manage productivity and upgrade the FEMS.

In 2023, the Choongju Mill established a monitoring system
for energy savings for all facilities in the plant, managing
unnecessary energy usage and the energy consumption
intensity of each machine. We set a target of a 3% year-
on-year reduction in power costs through this monitoring
system and expect to save 20 MWh of energy and
reduce 90 tCO,e of greenhouse gas emissions annually.
Furthermore, we anticipate reducing energy consumption
by approximately 1,205 MWh and saving approximately
KRW 213 million in costs per year by optimizing the power
consumption of large fans used in the manufacturing
process of sanitary pads at senior machines. During the
project period (January 2023 to May 2024), the Choongju
Mill reduced greenhouse gases by 37 tCO,e through facility
improvements.

Starting from 2022, the Kimcheon Mill has carried out
energy efficiency improvement projects, such as recovering
waste heat in the raw paper manufacturing process and
recycling it as steam.

In 2023, the Taejon Mill expanded the Optimum Power
Control for Motor (OPC_M) to all production lines of diapers
and non-woven fabrics.

Due to the energy optimization and GHG reduction efforts
at manufacturing sites, the total volume of Scope 1 and
Scope 2 emissions was 191,357 tCO,e in 2023, while
renewable energy consumption was 0.44 TJ in 2023.

Efforts to Reduce GHGs and Save Energy in 2023

Classification Description Reduced GHGs Saved Energy
Kimcheon Mill Recovered waste heat in the process and recycled it as steam 670 tCO,e 0.31mmbtu/MT
Choongju Mill Built a monitoring system 90 tCOe 20MWh/year
"""""""""""""""""" Optimized operation of large fans 370 1205MWhjyear
Taejon Mill Applied the Optimal Power Control for Motor to all lines 1,705 tCO,e 3,710MWh/year

Building Greenhouse Gas Scope 3 Inventory*
Yuhan-Kimberly has prepared a Scope 3 inventory to
extend climate action across the supply chain. Through
this effort, we expanded inventory categories from 1 to 11,
ensuring the completeness of the calculation range based
on international guidelines. Yuhan-Kimberly’s total Scope
3 emissions are 639,669 tCO,e. Among the 11 categories,
Products & Services Purchased accounted for the largest
proportion of greenhouse gas emissions, followed by
Disposal of Products Sold. Yuhan-Kimberly will use the
information obtained from the Scope 3 inventory, such as
the carbon emission intensity for each raw and subsidiary
material, as indicators for the development of sustainable
materials and management of suppliers. Additionally, we
will use this information to establish quantitative goals to
reduce Scope 3 GHG emissions and develop measures for
linking performance through the Green Action Alliance.

* Project name: Calculation of Yuhan-Kimberly’s Scope 3 Emissions and
Preparation of Management Measures
Performed by: Eco Able Consulting
Period: July to December 2023
Scope: Scope 3 emissions calculation and manual development

Scope 3 Emissions by Category in 2023*

Classification Category Emissions Contribution
(tCo.e) (%)

Upstream Products & Services Purchased 332,110 51.9

Capital Goods 1,883 0.3

Fuel and Energy-Related Activities 32,548 5.1

Upstream Transportation & Logistics 21,001 33

Waste Generated from Operation 917 0.1

Business Travel 265 0.04

Employee Commuting 682 0.1

Upstream Leased Assets 47 0.01

Downstream Downstream Transportation & 6,302 1.0

Logistics

Use of Products Sold 8,062 13

Disposal of Products Sold 235,854 36.9

Total** 639,669 100

* We applied the estimation method based on international guidelines that
multiply the purchase volume and the purchase price by emission coefficients
in each of 11 categories, and there could be differences in emissions due to
fluctuations of converting factors.

** There is a discrepancy in the total value because emissions in each category

were rounded off.

Proportions of Scope 3 Emissions by Business Site in 2023

(Unit: %)
114
Hub Center
1
Others (CDP, HQ, etc)
2.2

Logistics Center

51.3

Kimcheon Mill*

11.2

Choongju Mill

22.9

Taejon Mil

[

* Kimcheon Mill: manufactures facial issues, toilet paper, kitchen towels, toilet
paper and hand towels for B2B, non-woven fabrics, etc.
** Taejon Mill: manufactures diapers, baby wipes, baby/child skin care products,
advanced non-woven fabric materials, etc.
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ENVIRONMENTAL

Logistics Innovation Programs

Since 2008, Yuhan-Kimberly has implemented logistics
innovation programs to reduce GHG emissions and energy
consumption in the logistics sector, as well as to lower
transportation costs among Scope 3 categories. In 2023, to
further reduce GHG emissions, we carried out supply chain
improvement and Coupang Vendor Flex expansion projects
at all Kimcheon, Taejon, and Choongju Mills. We conducted
14 tasks, including the reduction of GHG emissions and
energy consumption through base integration. As a result,
we reduced GHG emissions from the logistics sector to 6,302
tCO,e and saved approximately KRW 2 billion in costs in
2023.

Choongju Mill’s Green Company Carbon Neutrality
Implementation Agreement

The Choongju Mill entered into a "Green Company Carbon
Neutrality Implementation Agreement” with the Wonju
Regional Environment Office in May 2022 and is carrying
out six tasks to ensure carbon neutrality in Wonju. These
tasks include paper use control, the purchase of green
products, the use of high-efficiency electronic devices,
computer power saving, separation of recycling products,
and forest fire education.

Green companies are designated by the Minister of
Environment after screening by the regional environment
office. This certification is awarded to eco-friendly workplaces
that have significantly contributed to environmental
improvement, such as reducing environmental pollutants
and minimizing GHG emissions. If designated as a green
company, the company receives incentives, including
exemption from regular guidance and inspection in the
environmental sector, as well as access to funds and
technologies necessary for environmental improvement.

Investment for Environmental Improvement

To address the risk of climate change and contribute to
the reduction of greenhouse gases, Yuhan-Kimberly has
mandated that more than 30% of the annual CAPEX (Capital
Expenditure) be allocated to environmental improvement.
As a result, the ESG Committee reviews the adequacy and
status of the investment share each year.

2023 Logistics Sector GHG Reduction Projects

Business Site Projects

Choongju Mill - Expanding direct delivery by improving the supply chain
- Expanding the Coupang Vender Flex

Kimcheon Mill - Expanding direct delivery by improving the supply chain
- Base integration through the SND* project
- Expanding the Coupang Vender Flex
- Recycling palettes

Taejon Mill - Expanding direct delivery by improving the supply chain
- Expanding the Coupang Vender Flex
- Recycling pallets
- Implementing ESG by reducing waste

Headquarters - Implementing ESG through paperless office
- Base integration through the SND project
- Streamlining packaging by improving e-commerce box logics
- Improving the palette load efficiency
- Expanding Coupang Milk Run**
- Implementing ESG by reducing waste

* Supply Network Design: Project to optimize Yuhan-Kimberly’s base supply chain
networks
** Coupang’s delivery trucks come to Yuhan-Kimberly bases, pick up goods and
deliver them to Coupang logistics centers.

Changes in the Ratio of Investment for Environmental
Improvements to CAPEX for Last Three Years (Unit: %)
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Climate Change Response and Biodiversity_Biodiversity

Importance of Conservation of Nature

We can conduct various business activities thanks to the
abundant resources provided by nature. However, the
indiscriminate use of natural capital can cause damage to
nature, including the loss of biodiversity, which can lead to
a corporate crisis. Hence, related regulations and demands
for disclosure have been strengthened, and movements to
conserve nature, including biodiversity, have begun around
the world for a sustainable future.

First Steps to Conserve Biodiversity

In line with this trend, Yuhan-Kimberly selected biodiversity
as one of its new tasks in 2023 and took the first step
toward conserving biodiversity by applying the LEAP
(Locate, Evaluate, Assess, Prepare) approach to one of
its flagship products. The LEAP approach is an internal
due diligence methodology proposed by the Taskforce
on Nature-related Financial Disclosures (TNFD), which
sets criteria for the disclosure of natural capital. In the
future, Yuhan-Kimberly will continue its efforts to conserve
biodiversity by expanding the applicable products.
Additionally, we will voluntarily disclose biodiversity policies
that outline the application scope and basic principles with
the approval of the ESG Committee. Although we currently
do not have a system for biodiversity conservation, we have
recognized the need to identify and manage biodiversity-
related risks internally and plan to establish a dedicated
organization and reporting system in the future.

LEAP Approach

e

vV -

L E

(Locate) (Evaluate)

Locate contact points Evaluate dependency

with nature and impact

- Identify areas with biodiversity - Evaluate dependency and
risks by mapping the locations impact on nature in the
of raw material suppliers
using the WWF Risk Filter*

production of raw materials
using the ENCORE Tool**

- Make a list of and assess

A P

(Assess) (Prepare)

Assess risks Prepare response measures
and opportunities and disclosures

- Plan to establish internal

nature-related risks directions in connection with

and opportunities by GBF** targets
benchmarking companies of - Plan to disclose the
the same kind Biodiversity Policy

* A screening tool that identifies biodiversity risks related to business activities of an enterprise and helps the enterprise prioritize measures.
** A tool to help enterprises understand their exposure to nature-related risks and their dependency and impact on nature.

*** Kunming-Montreal Global Biodiversity Framework (GBF).
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- Identifying and Analyzing Biodiversity Risks
concerning Kleenex Dry Cell Hand Towel
Yuhan-Kimberly analyzed the Kleenex Dry Cell Hand Towel,
one of its representative products, to identify and analyze
biodiversity risks.

Identifying Contact Points with Nature

In the Locate phase, we mapped the locations of
manufacturing sites and raw material suppliers to
determine the scope of business activities for the Kleenex
Dry Cell Hand Towel. Using the World Wide Fund for Nature
(WWF) Biodiversity Risk Filter*, we identified areas with
physical biodiversity risks. As a result, we discovered that
our supplier located in Bangkok is situated in the highest
risk area among our nine suppliers.

* A screening tool that identifies biodiversity risks related to an enterprise's
business activities and helps the enterprise prioritize measures.

Heatmap of Kleenex Dry Cell Hand Towel’s Impact and Dependency

WWF Biodiversity Risk Filter (2023)

Not applicable Very low risk

Bangkok

Pacitic
Desan

Brazil

Chile

Very high risk

Goyang
(o]

Cheonan

o
Kimcheon
O .‘v

Daegu

Pagific
Drean

Evaluating Dependency and Impact

In the Evaluate phase, we used the ENCORE tool* to identify
the dependency and impact on natural capital in the
production and manufacturing of the Kleenex Dry Cell Hand
Towel. As a result, it was confirmed that Yuhan-Kimberly's
business activities depend the most on groundwater and
surface water, and water consumption and GHG emissions
have the greatest impact on nature.

* A tool to help enterprises understand their exposure to nature-related risks and
their dependency and impact on nature.

[ Assessing Risks and Opportunities

Yuhan-Kimberly aims to identify and manage nature-
related risks and opportunities, integrating them into
our business strategies.The evaluation was conducted by
relevant employees from the Environmental Management
Team, Procurement Team, Production Plant Team, Product
Development Team, and Marketing Team, with a deep
understanding of the selected products. The evaluators
assessed the issues on a five-step value scale based on
the seriousness and likelihood of each issue's impact on
Yuhan-Kimberly from 2024 to 2030. As a result, changes
in the supply of natural capital, variability in raw material
costs, and changes in consumer preferences were identified
as risks whereas replacement with resources with less
negative effects and reduction of virgin resource input
through waste recycling were identified as opportunities.
Yuhan-Kimberly thus plans to strengthen the continuous

use and monitoring of certified and sustainable pulp
according to the principle of purchasing sustainable pulp,
validate pulp substitutes, optimize enzyme consumption
at the Kimcheon Mill, and engage in Green Action Alliance
activities to promote recycling.

Yuhan-Kimberly’s Plan based on GBF Targets

GBF Target Yuhan-Kimberly’s Plan
GBF 1 Ensure that all land and sea - Reduce consumption of pulp produced
areas of the Earth are under from boreal forest by 50% compared to
biodiversity inclusive spatial 2021 by 2030
planning and bring the loss - Protect natural forests by using old
of areas of high biodiversity paper and sustainable pulp (EPF,
importance to zero by 2030 environmentally preferred fiber) such as

sustainability-certified pulp (e.g., FSC CoC)
and pulp substitutes (e.g., bamboo) 100%

GBF 7 Reduce excess nutrients lost to - Reduce consumption of fossil fuel-based

the environment and overall new plastics by 50% compared to 2019
risk from pesticides by at least by 2030

half and reduce hazardous - Adopt RC to 50% of film packaging
pollution on biodiversity by by 2030

working towards eliminating
plastic waste

GBF 8  Minimize the impact of climate - Reduce Scopes 1 and 2 GHG emissions
change on biodiversity, by 25% compared to 2015 by 2030
increase its resilience
adaptation and restoration
through nature-based
solutions and ecosystem-
based approaches, while avoid
negative impacts of climate
action on biodiversity.

GBF  Evaluate and disclose to - Disclose evaluation results of major
15 consumers the biodiversity products and business sites by 2030 in
dependency and impact and accordance with TNFD recommendations

provide necessary information
to consumers.

Heatmap of Kleenex Dry Cell Hand Towel’s Impact and Dependency

Dependency

. o Operating production | Preventing interruption o 0 8
Direct physical input S e e g.l g Mitigating direct impacts
process of production process

EosEe i Slees Fabric and other raw

materials
(habitats, species)

Ground water Surface water
(water) (water)

Climate regulation
(air, habitats, soil and Bioremediation
sediments, species, (habitats, species)

Dilution by air and
ecosystems (air, ocean,
topography, water

Maintaining water
circulation
(air, habitats, water)

water)

Production of Production of
raw materials paper products
P ion of
Manufacturing LR IEE
personal products

Impact

Impact drivers Water consumption Non-GHG air pollutants Water pollutants Soil pollutants Solid waste
Production of Production of
raw materials paper products
P f
Manufacturing e S
personal products
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Approach for the Growth of Core Businesses

Yuhan-Kimberly categorizes and manages core businesses
such as baby diapers, sanitary pads, and toilet paper that
align with the company's vision and significantly contribute to
sales due to their capabilities and competitive edge over those
of competitors. In 2022, we added Wellness Care products,
such as adult diapers, to our core businesses to drive the full-
fledged growth of the Wellness Care segment. For the next
three years, we intend to focus company-wide efforts and
resources on these core businesses to boost their growth.
Based on this strategy, we aim to maintain the stable growth
of Yuhan-Kimberly's core business products after 2027.

Investment for Enhancing the Competitiveness of
Core Business

Yuhan-Kimberly is aggressively investing in facilities to
improve core business products and secure a supply base
in both household goods and B2B sectors. In 2023, we
invested a total of KRW 65.6 billion in facilities, of which
KRW 43.9 billion was allocated to major projects. The
cumulative investment amount is KRW 102.2 billion, with
the greatest emphasis on improving advanced equipment
for non-woven fabrics used in various products such as
baby diapers, sanitary pads, and Wellness Care products.

Innovation of Core Business Products

Based on steady investment and innovation, Yuhan-Kimberly
recorded a 7.5% year-on-year sales growth in facial tissues/
toilet paper, while sales of sanitary pads increased by 3%
in 2023. One reason for the sales growth in facial tissues/
toilet paper was our ability to meet the increasing demand
for fabrics in the tissue market, as the Kimcheon Mill started
operating #10 tissue machine in July 2023. A reason behind
the sales growth in sanitary pads was the development of
the "wearing overnight pad" market.

New Products in 2023

Yuhan-Kimberly's new products are the results of
innovation. In 2023, new products accounted for 12% of
total sales and became the driving force behind new sales.
Notably, GoodFeel La Nature used braille for the socially
disadvantaged for the first time, installed new tampon
production facilities in Korea, and launched tampon
products in November. Additionally, we expanded the
protective clothing line-up in B2B products to include the
industrial product line. Furthermore, the feminine care
brand "Goodfeel" adopted a method of combining fibers
with high-pressure water without chemical treatment
and launched vegan sanitary pads that consider both
environmental impact and product functionality.

Yunhan-Kimberly’s Core Business* Product Groups

Core business
product groups

: : : Toilet Paper/Facial
Baby Diapers Adult Diapers Sanitary Pads Tissues/Towels

B2B Industrial/

Toilet Products

* Core businesses are for domestic sales and do not cover exports.

Major Project Investments in 2023

()

h e

. . O O
Major Project —
Advanced New paper- New Improving Improving Improving
non-woven fabric ~ manufacturing tampon facility diapers sanitary pads Wellness
facility facility No. 10 products
Total
2023 Investment krw 18.68  krw20.88  krw0.88  krw2.18 krwl.4s  krw0.1ls krw43.98
. Total
Cumulative kkw43. 78 krw43.08 «krw10.48  «krw2.48 krw 2.08 kew0.78 krw 102.28
Investment Amount ° ° ° : : : :

* Based on retail excluding the business for facilities.

Growth of Wellness Care Brand “Depend”

about 14%* over the past three years, driven by active market development and facility investment efforts. In the senior
product market, Depend has diversified its offerings by segmenting urinary incontinence products into active and semi-
active use categories, in addition to patient diapers. The product range now includes liners, pads, underwear, and men's
products, leading market changes. Recently, we expanded our business to facility markets such as nursing hospitals and
nursing facilities, which have strong demand for high-quality products. Additionally, we established exclusive production
facilities at the Choongju Mill and the Taejon Mill, laying the foundation for stable supply and product innovation. Depend

will continue to provide value to markets and consumers as a brand specializing in wellness care.

Lot >

Yuhan-Kimberly's wellness care brand "Depend," launched 30 years ago, has recorded an annual average growth rate of

Major New Products of Core Businesses in 2023

Business Area Product Group Product Name Description Product Image
Baby & Child Diaper Huggies - Nature-friendly diaper that adopts super absorbent polymer (SAP) using biomaterials — S—
Care Naturemade - Obtained the premium 100% cotton natura certification Widkes

Pure Cotton i
Huggies + Huggies No. 1 absorbency diaper for extra absorbency and breathability AT
Max Dry HOBSes
oo
B3=ow, |
Feminine Care Sanitary Pad/ Goodfeel - Comfortable day panty that allows free movements without the concern of leaks e
Panty Liner Wearable Day Panty because it can be worn instead of being attached vita)
- Light fit for daytime use and formfitting seamless type. o
el
Goodfeel - 100% organic cotton cover for sensitive skin and waterproof layer with 80% plant- e
La Nature derived materials @
- Sanitary pad with the ECOCERT certification (certification for eco-friendly fabrics) Lo vy
Wellness Care Pad Depend - Wide front pad that considers women’s anatomy and incontinence location
Style Pad
Family Care Toilet Paper Kleenex 3-Ply - 3-ply toilet paper bonded with drinkable water that underwent 4-step water
Aqua Fresh purification nstead of glue for paper for safer and cleaner use -
- Have the effect of reducing carbon emissions by approx. 75.4 tons per year by not
using glue for paper
Facial Tissue Kleenex - Lotion with vitamin E and nature-derived moisturizing ingredients for a soft feel
Objet Edition - Unique point with sensual sheet color of soft mauve i
Kleenex - Lotion with a softer feel containing Centella asiatica extract and chamomile extract
Allergy Care Lotion which have a soothing effect -(,
- Improved environmental performance with vegetable ink and packaging e
B2B Gloves Kimtech LDT - Chemical-resistant gloves tested for essential chemicals in accordance with the
Chemical Resistant KOSHA standards
Gloves - Reinforced thickness at the fingertip for safer use and provide excellent fit and grip
for Korean’s hand girth
Protective Kleen Guard A20 + Quickly absorb sweat and dries for comfortable use without stress by applying a
Clothing Cool and Dry patented moisture/sweat-absorbing fabric

Protective Clothing
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Expanding New Businesses

Future Growth Engines
Based on the corporate vision of "We Act for Life-Health-
Planet," Yuhan-Kimberly has endeavored to manufacture

Paper Wet Tissues
The domestic wet tissue market has recently grown by
around 3% per year, while the eco-friendly biodegradable

Export Designations in 2023
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Overview
consumer hygiene products and industrial/medical wet tissue market has grown by about 25%. Yuhan- Message from CEO 06
products, providing better value for life, health, safety, ~ Kimberly is currently supplying paper wet tissues as HEuElie Hlinlery &
. . X Yuhan-Kimberly’s Redistribution of Value 12
hygiene, and the environment. From 2020 to 2024, during household goods and B2B products under the Kleenex and ®
the COVID-19 pandemic, we observed a significant increase Scott brands, with sales growing 188% year-on-year. ®
in interest in personal hygiene and health, as evidenced Sustainability Strategy
" . " . . . . Sustainable Management System 16
by "consumer hygiene and health” ranking high in our Baby & Child Care gement >y
o ) ] ) ) () Stakeholder Communication 21
materiality assessment. The domestic childcare market is estimated to be worth Double Materiality Assessment 2
In response, Yuhan-Kimberly plans to designate products about KRW 300 billion, and Yuhan-Kimberly's childcare [Focus)] Greenwashing Risk Review 28
that promote people’s health and hygiene as future core brand, Greenfinger BEBE GROW, produces and supplies
businesses and strategically foster them to lead the market. childcare products independently developed by its own Sustainability Foundation
Future core businesses are selected based on their synergy research institute in Korea. In 2023, Greenfinger BEBE GROW Governance 34
with existing core businesses, growth potential, and became the No. 1 sales brand for pacifiers and baby bottles Azl el Ml s e e
.. . . . . . - . - Crisis Management 38
marketability. The main products include skin care products, in major channels. Additionally, Yuhan-Kimberly officially Information Security a1
baby/kid accessories, wet wipes, Scott cleaning products, imports and distributes MUSHIE, FRIGG, and NATTOU, ®
medical care products, masks, and hand sanitizers. We Scandinavian childcare brands that supply child dishware,
. . . . . , (Unit: KRWIM) SUSTAINABILITY PERFOMRANCE
aim to cultivate these future core businesses into the core products to support children’s development, baby cups, nit. i
Environmental Performance 46
businesses of Yuhan-Kimberly in the near future and expect and toys, thereby expanding the childcare business. @ Australia 36,140 ® Hong Kong 71044 ® Malaysia 3911 ® New Zealand 2656 @ Russia 265 Environmental Management System 46
them to become growth engines for the company. @ Taiwan 11,262 ® China 7,879 Philippines 3,192 Israel 1,447  ® Vietnam 158 Sustainable Products 48
Entry into Overseas Markets and Growth @ Thailand 10,785 @ Mongolia 6,040 @ Singapore 2,997 @) Europe 1,000 Reducing Environmental Impact of Business Sites 53
. . . . @ India 9,340 Japan 4,754 @ Indonesia 2,928 North AmericaUsh canada 535 Total 113,433 Climate Change Response and Biodiversity 56
Future Core Businesses Yuhan-Kimberly has developed and produced high-quality T -
Skin Care products to meet the premium needs of countries in the Growing Core Businesses 64
i . . . . . . . . . Expanding New Businesses 66
Yuhan-Kimberly has accumulated expertise and market Asia-Pacific region and supplied them to major partner Major New Products of Future Core Businesses in 2023 ovsting Ve Chatn o
experience by successfully operating the baby and child companies in Australia, New Zealand, Hong Kong, Taiwan, 6T Project 70
. . g . Business Area Product Group Product Name Characteristics Product Image rojec
skincare business for over 18 years. Building on this and Japan. Social Performance 72
. . X . § . , . Family Care Cleaning Products  Scott Soft & - Special fabric which is twice as soft as our existing products .
foundation, we prepared for business expansion and, in Greenfinger, one of Yuhan-Kimberly's major export brands, Strong Scrubber - Scrubber that enables dish washing without worries about scratches # Employee eXperience and Growth 72
£l .
. . . . Consumer-Oriented Management 920
2023, launched a new brand, FoRest, mainly targeting the sells skin care products and baby bottles through online . Llj ha ' 4 o
upply Chain
2030 generation and entered the slow aging skincare market. and offline channels in countries such as China, Taiwan, Baby & Child Baby Wipe Huggies - Summer wet tissue that lowers the rising skin temperature up to 5°C in hot _ Creating Community Value 104
iy W . . e . . Care Summer Wet Tissue summer weather = =
Additionally, Yuhan-Kimberly aims to secure a presence not Hong Kong, and Singapore. Additionally, Huggies, White, Cap Type - Yunhan-Kimberly produces fabrics in Korea '.!""“’ﬁfy)
only in Korea but also in overseas markets such as Japan, and Kleenex rank first or second in the Mongolian premium [special Report]
H H H 0, Nursing Supplies Greenfinger - Can be used as a baby bottle and then converted into a straw cup according to the
Mongolia, and Taiwan. market, with an average annual growth rate of 12%. In S chichs snowth sinee s I [ G Gl 151
2023, Yu han-Kimberly exported pl’OdUCtS to 20 cou ntries, PPSU Twin Pack - Have excellent heat resistance and durability and use safe materials free from —r—
. . Baby Bottle harmful substances il &
with a total export value of KRW 113.4 billion. - 1% of profits from design bottles are contributed to the Fund for the Protection of e A A
) ) ppendix
Endangered Wild Plants in Korea
. 2023 New PrOd cts Detergent Greenfinger - Vegan detergent for all family members that is biodegradable in water and free from ESG Output 124
Future Core Businesses u Cozy Cotton concerns about residual detergent GRI Index 134
In 2023, 31 new prod ucts were released from the future Fabric Softener + 15 potentially harmful ingredients and microplastics tested negative TCFD Index 138
Product Group Brand and Major Products i . . SASB Index 139
- - - - core businesses. Major new products include Scott Soft & , ) o . ) ) .
Wet Wipes Baby wipes, wet tissues, My Bidet ] ) Skin Care Greenfinger - Washable sunscreen (SPF50+, PA++++) which is washed 99% with only water g Compliance with 10 Principles of the UN Global Compact 140
Skin Care Greenfinger, FoRest Strong Scrubber and Hugg|e5 Summer Wet W|pe5, g)jr:dcorzgzq\lashable - Contain plant-derived ingredients and do not contain 33 ingredients of concern “.5 Activities to Contribute to UN SDGs 142
Baby & Kids Accessories BEBE GROW baby bottles and pacifiers Third Party Assurance Statement 144
Disease Control & Hygiene Masks, hand sanitizers, B28B Gloves Encore Latex - Comfortable for wearing with a beaded cuff grip Greenhouse Gas Verification Statement 146
) Micro Surgical Gloves - Brown color to reduce reflection of strong operating room lighting Key Awards, Certifications and Partners 147
Cleaning Products Scott i
Greenwashing Report 148
Medical Care fealders Sustainability Report Reader Feedback 149
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Smart Manufacturing

Building Smart Manufacturing Systems

In order to respond to future industries and lead the
market, it is essential to strengthen capabilities through
the digitalization of manufacturing. Yuhan-Kimberly has
already started digitizing overall manufacturing operations
and is advancing efforts to streamline processes through
data digitization and dashboard automation. This includes
improving processes through data-based production
problem solving, real-time process monitoring, and
linking inventory information to continuous process
data. We are particularly focused on establishing a digital
transformation (DT) culture that encourages the use of
smart manufacturing systems such as the Manufacturing
Execution System (MES) and OSI-PI*.

MES is an integrated system designed to efficiently manage
and monitor production processes in mills, aiming to
enhance manufacturing data traceability and connectivity.
After applying this system to the Taejon Mill and then the
Kimcheon Mill, we are currently working on strengthening
its functions and plan to implement it at the Choongju Mill
in 2025. OSI-PI is a data integration and analysis platform
used to visualize, collect, store, and analyze manufacturing
and process data linked to MES.

* OSl's Pl system that enables users to collect, enhance, store, and access reliable
real-time operational data.

Digital Transformation Projects

The manufacturing sites are encouraging engineers to solve
problems based on data through digital transformation
projects, and to further enhance this, we have set “Digital
Value Creation” as a manufacturing KPI. Engineers are
contributing to reducing manufacturing costs and improving
quality in areas such as process, energy, and waste by
identifying tasks that enhance manufacturing processes and
addressing them using data and digital tools.

In 2023, 28 digital transformation (DT) tasks were carried out
to improve manufacturing competitiveness, and in 2024,
more than 40 DT tasks have been identified. Additionally, we
will continue to create value based on smart manufacturing
and digitization through various activities, such as placing
data analytics experts in manufacturing sites to enhance our

manufacturing competitiveness.

* Digital Transformation, i.e., activities that engineers at the manufacturing sites
solve problems based on data with digital tools

Smart Logistics

Supply Network Design Project

Yuhan-Kimberly launched the Supply Network Design (SND)
project in October 2022 to improve logistics efficiency.
Through the SND project, we have been able to reduce
and streamline the transportation process from production
bases to consumers, thereby responding to changes in
the online-focused distribution environment and reducing
GHG emissions from the distribution process. In 2022,
we conducted analysis and research on logistics network
optimization, and based on this, we integrated some logistics
hubs in 2023. The number of logistics hubs will be reduced
from 10 in 2023 to five in 2025, which will significantly reduce
product movement stages and is expected to reduce logistics
costs by about KRW 5.5 billion from 2023 to 2025.

Internalizing and Integrating E-commerce Logistics Centers
To secure competitiveness in the rapidly changing e-commerce
market, Yuhan-Kimberly initiated a project to internalize and
integrate e-commerce logistics centers starting in April 2023.
As a result, we reduced the number of e-commerce logistics
centers from three to two. This consolidation is expected to
not only improve operational efficiency but also achieve cost
savings of approximately KRW 2.5 billion per year, including
savings on warehouse rentals and transportation expenses.

Vendor Flex

Yuhan-Kimberly's Customer Business/Logistics Operation
has operated Vendor Flex with e-commerce clients since
2016. Vendor Flex integrates a customer’s warehouse
system within Yuhan-Kimberly's mills to handle orders
in real time. This new business model minimizes supply
chain costs and secures price competitiveness by reducing
the movement of goods between the manufacturer and
e-commerce clients.

The Choongju Mill newly adopted Vendor Flex in May 2023,
and the Kimcheon and Taejon Mills expanded their existing
spaces. By reducing delivery distances through Vendor Flex,
we not only reduce CO, emissions and save logistics costs
but also improve service with shortened delivery times. We
expect this system to increase sales by at least 20% year
on year by expanding sales opportunities through various
product categories and reducing the shortage rate by
promptly responding with manufactured products.

Installing Mobile Racks

The mobile rack is a type of logistics system used in
warehouses or factories, allowing for easy movement
of inventories. In 2023, Yuhan-Kimberly’s Choongju Mill
installed mobile racks, increasing the warehouse inventory
storage rate by about 155%. As a result, we expect to save
approximately KRW 1.2 billion per year in warehouse costs,
transportation costs, and labor costs by closing external
leased warehouses. Additionally, mobile racks are linked
to the Extended Warehouse Management (EWM) system,
providing accurate locations of inventory and greatly
enhancing logistics efficiency.

Business Platforms and Channels

Growth of Women's Wellness Platform, “Daldabang”
Yuhan-Kimberly has innovated business platforms by
diversifying service channels. The menstrual health
curation app "Daldabang,” released by the Feminine Care
Business, has continuously improved its functions and
design and expanded as a marketing hub by strengthening
its link with brand campaigns. In March 2024, we carried
out a major overhaul, including web conversion, calendar
enhancements, store renewal, and the creation of a
community. Additionally, the app delivers stories about
women's hygiene products in an engaging manner
through snackable content formats such as webtoons
and interviews. As a result, the app has raised awareness
around POME* and teenage POBA™*, surpassing 1.6 million
cumulative downloads in 2024.

* Point of Market Entry: Consumers who use sanitary pads for the first time
** Point of Brand Adaption: Consumers who select their sanitary pad brands for the
first time
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Platform for a Healthy Life, Today Plus

Today Plus is an online shopping mall for daily hygiene and
health care products directly operated by Yuhan-Kimberly.
It sells Yuhan-Kimberly brands such as Kleenex, Depend,
Scott, Goodfeel, and White, as well as affiliated products
like health functional foods and cosmetics. Additionally,
Today Plus provides sampling opportunities for various
Yuhan-Kimberly products and offers content on health,
hobbies, and lifestyle information. Notably, the "Today +
Challenge" service encourages healthy habits by giving
missions such as walking and drinking water, which induce
continuous visits and participation from consumers.

Since its launch in April 2022, the cumulative number of subscribers
reached 230,000 by April 2024, growing mainly among comsumers
in their 30s to 50s. In the future, we will promote Yuhan-Kimberly
brands and products, encourage consumer engagement through
content and participatory menus, and enhance consumer
experience by leading them to product purchases.

Launching Q-Mom Talk, momQ’s Al Chatbot for Childcare
In 2024, momQ, an online shopping mall directly operated
by Yuhan-Kimberly, launched a beta version of an Al
chatbot "Q-Mom Talk" to provide assistance for childcare.
Q-Mom Talk utilizes a Large Language Model (LLM),
similar to the one used by ChatGPT, and provides detailed
answers to users' questions about childcare, simulating
conversations with real people.

Q-Mom Talk offers friendly explanations to parents' childcare
queries by using the extensive childcare information available
on MomQ and reliable information from the web. Since
continuous improvement is critical for artificial intelligence
services, we actively collect user feedback to continuously
enhance the quality of the chatbot's answers.

‘ Today Plus ‘ $
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GT Project for Growth and Transformation
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To mark its 50th anniversary at the end of 2020, Yuhan-Kimberly launched the GT project, which stands for Growth and
Transformation. The GT project embodies Yuhan-Kimberly's commitment to achieving sustainable growth and transformation, - Quickly Improve Quality through Interactive Digital Communications with Consumers St
leveraging its past 50 years of achievements to become a centennial company. The project aspires to achieve five GT goals: Message from CEO 06
growing core businesses, expanding new businesses, innovating the value chain, strengthening the winning culture, and As the consumption environment becomes increasingly digital and the proportion of e-commerce purchases rises, HEeuElie =ilnlaery L
. . . . . . . X . . . . . . Yuhan-Kimberly’s Redistribution of Value 12
contributing to society and the environment, to create a newer and bigger future. Starting with the first phase in 2020, GT consumers seek transparent information and quick feedback from manufacturers. To meet this demand, the quality
project is being carried out at the company level and is currently in its fifth phase in 2024, led by voluntary employees. improvement project team of the 4th phase of the GT project used QR codes on packaging as a medium to track
To date, we have identified and launched 145 new initiatives, with 435 employees (excluding duplicates) participating consumer feedback accurately. Each product in the manufacturing process was printed with a unique QR code, and Sustainability Strategy
. . . | ) . . . : Sustainable M t Syst 16
cumulatively. The GT project has become a part of Yuhan-Kimberly's working culture, with one out of three employees the momQ app provided a webpage accessible by scanning the QR code. S:SkaL"alde Ca"agem_ent, ystem ’
akenolder Communication
participating, evenly distributed by job and generation. Sl [ Ry s 2
Consumers can verify the safety of a 100% domestically produced product by checking its origin and manufacturing [Focus] Greenwashing Risk Review 28
Progress of GT Project date through the QR code. Additionally, since Yuhan-Kimberly can analyze data linking consumer feedback and
Year (Phase) 2020 (1st) 2021 (2nd) 2022 (3rd) 2023 (4th) 2024 (5th) process information, we can obtain more accurate information by comparing the manufacturing date from existing Sustainability Foundation
Theme Developing opportunities for  Starting materialization and Accelerating growth and Implementing growth and High Five for higher growth consumer Complamt data. Based on this analySIS’ YUhan_Klmberly has Improved its manufacturlng processes and Governance 34
growth and transformation implementation of growth transformation transformation and transformation Continuously provides hlgh-quallty products to consumers. Ethical and Transparent Management 35
and transformation Crisis Management 38
Action Plan Create a vision 63 60 (25 new action plans) 36 (26 new action plans) 37 (31 new action plans) Information Security 41
(Number) In 2023, we confirmed the suitability and usefulness of QR code technology in our processes. We also validated the
Major Projects - Establishing avisionand - Developing strategiesto - Operating #10 Tissue + Growing new categories in -+ Developing robots and connection between consumer information and product quality data through a survey of momQ consumers. In 2024, we
five strategic directions make Huggies a premium Machine at the Kimcheon the Feminine Care Business new processes and building SUSTAINABILITY PERFOMRANCE
* Establishing four core brand Mill and growing the tissue - Activating our platforms digital literacy to establish will continue to analyze digital generation consumer journeys and improve customer satisfaction processes by linking the )
values - Gaining market leadership business and creating synergy across the future manufacturing . . . Environmental Performance 46
in senior facilities  Growing the skincare channels environment QR code with digital mileage. Furthermore, after 2025, we plan to gradually expand the use of QR codes to more product Environmental Management System 46
Introducing and expanding  category + Expanding B2B adjacent - Innovating the total ECM lines to continuously implement interactive digital communication and a quick quality improvement system. Sustainable Products a8
new B2B businesses - Optimizing logistics and areas and strengthening and supply chain ) . ) )
- Capturing opportunities for developing products to healthcare competitiveness - Expanding new products/ Reducing Environmental Impact of Business Sites 53
new e-commerce channels increase e-commerce sales - Developing business Al use services and strengthening Climate Change Response and Biodiversity 56
- Improving consumer - Realizing and maximizing cases platform business Economic Performance 64
delivery services additional exports - Monitoring environmental competitiveness X i
- Establishing the post- - Identifying stakeholder- taxes and innovating the - Improving productivity Growing Core Businesses 64
COVID19 organizational based ESG risks calculation process and strengthening the Expanding New Businesses 66
culture and systems organizational culture by Innovating Value Chain 68
using digital tools/Al & B 70
No. of Participants 39 247 136 176 239 Social Performance 72
Employee eXperience and Growth 72
. . . . @ -Oriented M t 90
Major Achievement in the 4th Phase of the GT Project Sonsfmcek: oriented Mlanagemen o
. . . . . " upply Chain
In 2023, we moved forward from the planning stage and directly implemented various projects based on the value of "GT it Comm i el 104
Four Action.” In the 4th phase of the GT project, we upgraded Yuhan-Kimberly's way of working and produced various results
for innovative platforms. There were four major projects in the 4th phase. First, we activated platforms such as Daldabang [special Report]
and Today Plus. Second, we pushed for the growth of core businesses by strengthening the competitiveness of healthcare peErenase i e e el (G G @ eE 0
brands. Third, we implemented new business tasks that grew Greenfinger and new categories in the Feminine Care
Business, and expanded B2B adjacent areas and pet care. Finally, we operated programs to strengthen Yuhan-Kimberly's . . .
T P o ) p. % P . P g .g y Interviews with Paticipants Froeal
culture and spirit by building a work know-how sharing platform and developing family and work-friendly programs.
q ] q ESG Output 124
JinHo Ryu/ Haeln Kim/ JeongJin Sung/ Rl Ind 134
naex
. . Baby & Child Care Marketin Brand Design & Innovation Digital Operation Excellence
Strategies of the 5th Phase of the GT Project y e 2 e TCFD Index 138
. . . . - : N . : SASB Ind 139
In the 5th phase, we will build on the efforts of the 1st to 4th phases and carry out projects that will further develop the When | participated in the project, it We needed help and understanding It was even more meaningful because c P & ith 10 Princioles of the UN Global ¢ . 140
) ) . ) . ) . . . ompliance wi rinciples of the obal Compac
value of GT and enhance business excellence through Yuhan-Kimberly's working culture under the theme of "High-Five for INaS a ;alulabl? tllme dl'”'”g W(;“Ch ! . from marl]ly departm:nts tokseFurefa ) ';OUld PersTnally STe the rTSU:lS of Activities to Contribute to UN SDGs 142
Higher Growth and Transformation.” All members in the 5th phase are voluntary participants and will carry out initiatives ea:rne @ (:’ etphaSS'on’ anf dcreatle very Sdma spoton the pachagmgdort e theproject tbwas asod deua € Third Party Assurance Statement 144
. . . . value together in the areas of digita QR code. It was a project that made me opportunity because | could participate i
they selected themselves. The 5th phase officially started in March 2024, and members aim to foster mutual recognition and . S o . . . . . Greenhouse Gas Verification Statement 146
informatization, service innovation, and appreciate the power of collaboration. as a consumer while also analyzing Key Awards, Certifications and Partners 147
new relationships across departments, experience the creation of outcomes through collaboration, and ultimately achieve brand and product management. T T 148
personal growth that leads to organizational growth. Sustainability Report Reader Feedback 149
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Employee eXperience and Growth_Talent Management

Talent Management based on EX philosophy
Securing talented people with diverse competencies
and skills and continuously enhancing their capabilities

Yuhan-Kimberly offers a variety of experiences at each
stage of the employee life cycle” to systematically
implement talent management, and encourages employees

Organization to Promote Talent Management
Yuhan-Kimberly, based on the CEQ's commitment to talent
management, renamed the HR to the EX in July 2022. The

On-boarding Programs Enhancing a Sense of Belonging
and Self-esteem
Yuhan-Kimberly provides new employees with a variety

Abstol
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Overview
can lead to an improved satisfaction and sense of to make the most of their opportunities for personal growth EX is responsible for all HR management, from recruitment of onboarding programs to provide necessary knowledge Message from CEO 06
accomplishment of employees, which can have a positive and development. To this end, we have established 38 to retirement. for corporate life and to enhance their sense of belonging AEELE U b 2o
. TN -, . . . . . . L. § Yuhan-Kimberly’s Redistribution of Value 12
impact on the organization's competitiveness and growth initiatives and implemented them from 2022 to 2024. Yuhan-Kimberly operates the EX Committee to ensure the through ties with existing employees. On the first day on
in the mid to long term. Yuhan-Kimberly implements talent In 2023, we implemented talent management by completing efficiency of major EX programs and to make effective the job, we introduce our company and jobs as well as
management under the philosophy that growth through 17 of the initiatives and are examining or performing many decisions. The EX Committee holds a meeting whenever  operate a factory tour program to raise their understanding Sustainability Strategy
) . . . . . - L . Sustainable M t Syst 16
employees’ meaningful experience (employee eXperience) of the activities that have not yet been completed. there is a major decision such as determination of of manufacturing processes and products. S:Ska':alde Canagem.ent, ystem ’
akeholder Communication
drives sustainable growth of the company. Meaningful * Employee life cycle means the phases from pre-employment to onboarding, employees to be promoted or establishment of EX-related In addition, we provide a separate program to enable new Sl [ Ry s 2
experience (eXperience) enables the fun and immersion of engagement and performance, creation of outcomes, development, and post- systems, and the EX discusses the issues that are shared employees to prepare their growth plans in order to design [Focus] Greenwashing Risk Review 28
. . . retirement. . . . . . .
work (eXciting), leading to the creation of new outcomes with the committee members in advance. their future careers in advance and to discuss support
(eXcellence) that drive the company’s growth. plans in career interviews with leaders. Subsequently, we Sustainability Foundation
Recruiting Talented Human Resources hold a celebration event on the 100th day of employment, Governance 34
Employee eXperience Philosophy and Goals Attracting Talented Human Resources by Enhancing the continuously enhancing their bond and sense of belonging. it el VeI ST RS &5
. . . Crisis Management 38
Recruting Brand In 2023, the survey of onboarding programs showed a high . ‘
. Information Security 41
EX Philosophy ] i i i i Yuhan-Kimberly is trying to bring in talented people who level of satisfaction of 4.8/5.0 points
— Personal growth and self-fulfillment drives sustainable growth and realize the vision of the company Yy ymng g peop -6/2.Up .
are suitable for their jobs and meet our core values. First
I . ) . . . SUSTAINABILITY PERFOMRANCE
° of all, we reorganized our recruitment page in the website Enhancing Employee Competency ‘
- Enable employees to focus on their work based on their experience and enhanced capacity and achieve healthy and sustainable : : : : : : : : Environmental Performance 46
ploy P pacity y in March 2023 to provide a detailed and clear image of ~ Improving Immersion in Duties Environmental Management System e
EX Goals growth of the company o ) ) . o ) ) A
—_— - Provide opportunities for personal growth and development through diverse experiences in the stages of the employee life cycle talent and job information. In particular, to provide vivid Yuhan-Kimberly has expanded various systems and Sustainable Products 48
- Internalize a endeavoring and proactive performance responsibility culture through a growth mindset job information, we posted interviews and VLOG videos of ~ programs to help employees immerse themselves in work in ReeIve3 Em oSt imTpees o1 Sy siness Sites 53
- Virtuous cycle of 3EX (EXperience, EXcitement, EXcellence) . N . . Climate Change Response and Biodiversity 56
relevant employees on our website. Among them, "A Day of a lively and energetic atmosphere. In 2023, we expanded the T . a
an YK Employee VLOG," which features the job introduction all-employee mentoring program and the Best Employee of Growing Core Businesses 64
of the e-commerce sales representative, received so much the Year at Yuhan-Kimberly, and established a new support Expanding New Busincsses £8
. Co. . . . . . .. Innovating Value Chain 68
Major Activities related to the Employee Life Cycle in 2023 attention that it recorded 65,000 YouTube views. Yuhan- system for employee appearance in live commerce. N 7
S Employee Life Cycle | . Kimberly recruits endeavoring and proactive people  The all-employee mentoring program was adopted Social Performance 72
with a growth mindset by examining applicants' growth to expand the company’s mentoring program to all Employee eXperience and Growth 72
iliti . .. . . . Consumer-Oriented Management 20
< Enhance employee capabilities > experiences throughout the hiring process from document ~ employees. Employees can easily overcome difficulties by . Ll’ o ' E .
. . K . uppty ain
> 5 5 screening to interviews. playing the roles of the mentor and the mentee to each it Comm i el 104
Hire Engage Perform Develop @l other and sharing success experiences with each other.
sellaiitan clve areEiem efi ey Bulilng retirement/ EX Organization Chart The Best Employee of the Year at Yuhan-Kimberly rewards .
recruiting performance and outcomes and talent nurturing change of jobs [Special Report]
iy approx. 10 employees or teams who have contributed Achievements and Implications of Keep Korea Green Campaign 110
CEO to the growth of themselves and the company through
outstanding performance. Employees can receive healthy Aopendi
: o . . . - Lo . . ppendix
Major Activities stimulations and increase their immersion in their work in
: ESG Output 124
© Attract : Improved the employee value proposition and strengthened the recruiting brand through the reorganization of the recruiting page of the website EX (Employee eXperience) a corporate cu lture in which employees are pralsed and GRI Index 134
@ Hire : Selected competent applicants by examining growth experience recognized for performing challenging projects and tasks or TCFD Index 138
© Onboarding : Operated onboarding programs for new employees and held an event to celebrate the 100th day of joining the company . . SASB Index 139
. . - . , ) for exemplary implementation of core values. ) , .
@ Engage  Adopted the all-employee mentoring program, expanded accreditation programs, and established a support system for employees’ appearance in Compliance with 10 Principles of the UN Global Compact 140
live commerce We also operate a SYStem to support employee appearance Activities to Contribute to UN SDGs 142
© Perform ! Built a performance-driven and feedforward-oriented culture, and introduced an evaluation system that emphasizes experience in live commerce to provide opportunities to experience Third Party Assurance Statement 144
@ Develop : Spread training programs and systems including leadership training, business training reflecting market trends, digital learning, global h ° o X . . Greenhouse Gas Verification Statement 146
. e ) ) ) People Strategy Talents Development Employee Benefit new jobs. Employees can get more immersed in work by e
communication training, employee growth planning, YK mentoring program, career portfolio, etc. Key Awards, Certifications and Partners 147
@ Graduate : Provided re-employment support services, such as career counseling and design, and asset management after retirement &Planning & Growth & Reward promoting products and communicating with consumers in Greenwashing Report 148
person on live commerce broadcasts. Sustainability Report Reader Feedback 149
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Creating Meaningful Outcome through Growth
Yuhan-Kimberly aims to boost the employees' growth and
the company's productivity at the same time by enhancing
employees' future-oriented problem-solving skills and
creating a work immersion environment focused on growth.
To this end, we have established a feedforward culture
and operates an evaluation system focused on experience,
collaboration, behavior, and performance.

Feedforward is a future-oriented way of talking for leaders
and members to focus on the future rather than the past
and think about and solve future problems together. In
2023, we held a feedforward week in each month to talk
with leaders and held a feedforward experience sharing
event to spread the feedforward culture. After such efforts,
the employee survey on the understanding and utilization
of the concept of feedforward recorded 4.0/5.0 points in
satisfaction.

In addition, Yuhan-Kimberly encourages employees to
pursue growth through experience rather than focusing
on performance by conducting evaluations focused on
experience, collaboration, behavior and performance.
Employees set personal targets linked to organizational
goals at the beginning of a year and achieve the targets
through continuous 1:1 communications and feedforward
with leaders and mid-term performance interviews.
The year-end performance evaluation is based on the
target achievement rate, and all organizations hold the
performance evaluation committee (calibration) meeting
for more reasonable and fair evaluation. Office employees
are subject to evaluation once a year and the results
are reflected in the individual performance bonus, next
year's annual salary increase rate, future promotions, and
appointment to leader positions.

Strengthening Expertise and Leadership through
Capacity Building

Yuhan-Kimberly provides various training programs and
systems to strengthen employees’ expertise and leadership,
including leadership training, business training, and digital
capacity building training as well as programs and systems
such as the employee growth planning, YK mentoring
program, career portfolio, etc.

The employee growth planning is designed to enable all
employees to prepare their own growth plans and consult

with their leaders to ensure that the plans are actually
implemented, and aims to achieve 100% employee
participation in 2024.

The YK mentoring program allows junior employees to
seek advice on company life from experienced mentors,
and more and more young employees interested in their
career are participating in the program. In particular, the
participation rate of employees who joined the company
less than 10 years ago doubled to 60% in 2023 year on
year. In a survey, both mentors and mentees answered that
this program was helpful for their growth and development
and that it was a meaningful experience in company life.
From 2024, employees selected as key talent are required
to participate in mentoring to strengthen leadership skills,
which further activates the program.

The career portfolio, which will take effect in earnest from
2024, is a system that selects certain employees and helps
them create flexible career passes rather than a single
path centered on promotion. Selected employees can
develop their competencies in many ways through a variety
of job experiences, and organizations can enhance their
competitiveness by quickly developing talent into leaders.
In addition, to operate various learning organizations and
to support self-development, we operate YK Learning, an
in-house learning website, and Knowledge Cafe, a micro-
learning educational content website. In 2024, we plan
to establish a process to share the knowledge, skills, and
know-how of inhouse experts through new programs such
as the on-site job know-how and in-house expert system.

Support for Retirees

Yuhan-Kimberly provides support programs so that
employees can live a healthy life after retirement and
minimize psychological withdrawal and economic losses
from retirement. Pursuant to the Act on the Employment
Promotion for the Aged, these programs target retirees over
50 years of age with more than one year of service, and
provide education for prospective retirees (company system
guidance, financial design, etc.), professional counseling
(EAP), re-employment support and support for retirees at
the retirement age (providing 6-month education for re-
employment and life design and education expenses of
KRW3 million).

Educational Programs for Capability Enhancement

Classification

Program Name

Targets

Description

Attendees

Leadership SERICEO/CEO training Executives &  Delivering key issues, knowledge, and information to managers - No. of attendees: 109
training leaders and leaders to help them quickly respond to trends and have - Training hours (per person): 52 hours
leadership that suits their organizations
Biz training Live commerce training All It was newly established in 2023 to increase employees' overall - No of attendees: cumulatively 230
employees understanding of live commerce and communicate ways to use - Feedback: it was a useful and fresh
it, and provides opportunities for new employee experiences experience with interesting topics
through hands-on lectures directly provided by professional that were difficult to access in the
show hosts in the third week. past
Digital PBI Live MKT Data All Training to increase employees' understanding of back data - No. of attendees: 62
Capability utilization training employees that can be used to check market volatility and performance - Training hours (per person): 1.5 hours
Enhancement and establish market response strategies, and to strengthen
Training capabilities in digital tools (Power BI) that can be practically
used on the job.
PBI Action Learning Applied Providing 6 weeks of intensive action learning using field data - No. of attendees: 5
organization  and subsequently building a Power Bl dashboard that can be - Training hours (per person): 6 hours
used immediately in the relevant workgroup/ function.
Global Phone English All It is a training program to strengthen employees’ global - No. of attendees: 456
Capability employees capabilities and was converted to a mobile program in 2023. - Training hours (per person): 9 hours
Enhancement - Attendance rate: 91%
Training - Satisfaction: 4.4/5.0 points
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Growth into a More Positive and Flexible
Corporate Culture

Yuhan-Kimberly has built a horizontal and creative
corporate culture based on trust to maintain its corporate
competitiveness and secure organizational flexibility to
meet the changing times.

In September 2023, we established the Corporate Culture
Growth TFT to realize a more positive and flexible corporate
culture, integrating and systematically managing the
corporate culture growth activities. Since the leader’s
initiative by example is important to foster a positive and
flexible organizational culture, the TFT is composed of
leaders of the Corporate Affairs, EX, and GT. In 2024, the TFT
plans have a regular meeting once or more a month to share
progress and plans and discuss major strategic activities.

Overview of the Operation of the Corporate Culture
Growth TFT in 2024

Purpose - Integrating and systematically managing corporate culture
growth activities
- Conducting annual activities for employee internalization and
gradual positive change

Major - Programs to strengthen employees’ sense of belonging,
Activities self-esteem, and security
- Employee communications for positive experiences and
strengthened empathy
- Activities to create a culture that encourages and supports growth

Schedule - Regular meeting: Leader group: once a quarter /
working group once a month
- Operating period: February to December 2024

Efforts to Enhance Employees’ Sense of Belonging
and Self-esteem

Flexible Work System and Vacation System
Yuhan-Kimberly has adopted and implemented the flexible
work system and the recharging vacation system under
the management stance that values work-life balance. The
flexible work system are divided into five types, depending
on the work type and targets, and employees may choose
the type that suits them to create a lifestyle-optimized work
environment. The remote work system, which was reinforced
as a countermeasure against COVID-19, was converted
to a four-day office attendance system after the end of
the COVID19 situation, ensuring an autonomous working
environment for employees. Also, Yuhan-Kimberly is building
a culture of working and resting together through the
recharging vacation system. We informed employees of their
annual plans for 27 recharging days (in 2024) in advance in
the previous year, and encourage all employees including
the CEO to take leave at the same time.

Maternity Leave and Childcare Leave

Yuhan-Kimberly implements family-friendly management
by strengthening support for childbirth and childcare. Not
only does it meet legal requirements, but it also operates
various activities and systems on its own.

First of all, according to statutory requirements, we provide
the reduced work hours during pregnancy miscarriage

Corporate Culture Growth Strategies and Connected Activities in 2023

Goal Growing into a more positive and flexible
corporate culture and forming employee empathy

for the corporate culture

!

l

*—

Establish a growth-oriented

*—

Strategies Expand activities to promote . o . . e
g P Ap Raise empathy for organizational culture through Acquire active participation
—_— a sense of belonging and , . .
corporate culture leaders’ growth and leading by and flexibility
self-esteem
example
- Spread the family-friendly - Campaigns to promote employees’ - Leader growth programs - Accelerated the adoption of more
management model to respond to empathy and positive mindset - Adopted and implemented the flexible, faster ways of working
Connected low birth rates - Provided corporate culture and career portfolio system - Strengthened voluntary
Activities - Expanded the program for communication resources - All-employee core value workshop participation in GT initiatives

employees’ family members to visit
the company

- Employee participation programs

to strengthen a sense of belonging
and bond and create positive
experiences

and stillbirth leave, maternity leave, prenatal examination
time and childcare leave. In particular, our miscarriage and
stillbirth leave and prenatal examination time exceed statutory
requirements. We provide the miscarriage and stillbirth leave
two to three times the statutory leave days, and provide the
first day of each month as the prenatal examination time.

The childcare leave can be used to the extent of one year
if the child is under the age of 8 or in the second or lower
grade at the elementary school, and can be replaced by the
reduced work hours during childcare.

Childcare leave benefits are paid by employment insurance,
but Yuhan-Kimberly also pays KRW200,000 per month,
and under the 6+6 childcare leave system, if parents take a
leave of absence at the same time or consecutively to care

for their child at the age of 8 months old or younger, each
parent is provided with childcare leave allowances up to
KRW4.5 million per month for the first 6 months.

In addition, Yuhan-Kimberly operates its own systems such
as pre-childbirth leave, childbirth congratulatory money,
childbirth medical expenses, remote work system, and child
education support. As to the childbirth congratulatory money,
we pay KRW500,000 for the first child, KRW800,000 for the
second child, KRW1.8 million for the third child, and up to
KRW3.5 million for the fourth and later child. Also, we invite
pregnant employees, male employees with pregnant spouses,
and even leaders of the relevant teams to the preliminary
parent meeting to inform the company's policies on childbirth
and childcare and encourage them to use the systems.

Yuhan-Kimberly’s Flexible Work System

Type Year of Adoption Applicable Targets Description
Staggered working 1994 All administrative employees - A system that allows employees to flexibly adjust their time of coming to and leaving office while
hours system (excluding field sales positions) complying with 8 hours per day and 40 hours per week
Remote work 2012 Employees of the headquarters - Transitioned to a 4-day office attendance system to strengthen collaboration and communications
system among employees with the end of COVID19 (May 2023)

- Employees who have children under the third or lower grade at the elementary school or who
are deemed necessary to work from home for other reasons may consult with their leaders and
perform work from home.

Selective work 2018 Employees who need the system - A system that allows flexible operation of working hours per day or per week on the premise of
system due to job characteristics working at least 3 hours per day within the total working hours of a month (8 hours per day, 40
hours per week on average)
Recognized work 2018 Field sales employees who - A system that assumes an employee works 8 hours a day and 40 hours a week regardless of the
system receive sales activity expenses or time when the employee comes to and leave office, on the premise of working 5 days a week
employees on business trip
Autonomous work 2018 Work leaders and above - A system that allows an employee to autonomously control his/her working hours of each day on
system the premise of working 5 days a week

System to Support Pregnancy and Childbirth

Classification Government Systems and Statutory Requirements Yuhan-Kimberly’s Systems (exceeding legal requirements or conducted on its own)
Marriage - Subfertility leave - Marriage congratulatory money
Pregnancy - Miscarriage and stillbirth leave - Miscarriage and stillbirth leave

- Prenatal examination time
- Reduced work hours during pregnancy
- Support for pregnancy and childbirth medical expenses

- Prenatal examination leave
- Pre-childbirth leave

Childbirth - Leave before and after childbirth
- Paternity leave
- First meeting voucher

- Childbirth medical expenses
- Childbirth congratulatory money
- Childbirth present

Childcare - Childcare leave
- Reduced work hours during childcare

- Company subsidy for the childcare leave period
- Remote work system
- Company childcare center (Taejon Mill)

Child’s growth - Parent allowances
(education) - Child allowances
- Home childcare allowances
- Infant & baby care expenses
- Baby education expenses (Nuri course)
- Elementary/middle/high schools

- Baby education expenses

- School entrance congratulatory money

- College admission fees and tuitions

- School expenses for children with disabilities
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Designated as the Best Family-Friendly Management

In 2022, Yuhan-Kimberly went beyond being recertified
as family-friendly management by the Ministry of Gender
Equality and Family (MoGEF) and was designated as the best
family-friendly management. Under this system, the MOGEF
certifies outstanding companies and public institutions every
year to create a family-friendly environment where workers
harmonize their family life and work life. Yuhan-Kimberly has
obtained this certification continuously from 2008 when the
system was first implemented to December 2022.*

In this review of all re-certified companies, Yuhan-Kimberly
scored 95.6 points, exceeding the average score of large
companies and public institutions. It was evaluated to have
a well-established culture where employees can use various
family-friendly programs in addition to statutorily required
systems.

* Term of validity: December 2022 to November 2025

Employee Family Invitation Program

In 2023, we started a new program that invited employees’
family members to the company once a month. Employees
invited their family members and introduced the company
and provided office tours in person, and this program
covers all business sites. Participating employees can
improve their understanding of the company and raise
their sense of belonging and self-esteem by introducing
the company personally to their family members. Visiting
families and participating employees showed 100%
satisfaction in the survey conducted after the program.
As of March 2024, 292 family members (64 employees)
participated, and employees showed a strong desire to
participate, recording a 7.3:1 application competition rate.
In June, we invited multiple families simultaneously, with
the participation of 38 families and 168 employees and
family members.

Employee Engagement Programs to Enhance Their
Sense of Belonging and Ties and Positive Experiences

In 2023, we actively reflected employee needs and
conducted employee engagement programs such as coffee
tasting and change of office space (spring, entertainment
room, and winter) to create a pleasant atmosphere. As a
result, employees' positive response regarding a pleasant
company life increased to 94.5%, up 0.9%p from the
previous year’s 93.6%. In the future, Yuhan-Kimberly plans
to create a corporate culture where employees can happily
immerse themselves through the events can give vitality to
company life.
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Guestbooks and children's drawings from employees' families

Efforts to Internalize the Growth Mindset in the
Organizational Culture

Core Value Workshop

Yuhan-Kimberly has conducted core value workshops for
all employees every year since 2011 to encourage them to
implement and make achievements based on core values.
The 2023 core value workshop was held to define growth
under the theme of "Growth of Me and the Company" and
to discuss our roles in the growth of me and the company
and what we need to focus on to achieve growth. The 2
hours and 30 minutes workshop was held 15 times in total,
with the attendance of 1,044 employees (442 from the
headquarters and 602 from business sites).

In a post-workshop survey, 4.0/5 points were given to the
answer that "the core value workshop will help the growth
of me and the company" and 4.1/5 points to the answer that
"discussions on growth with colleagues will help my work."

Four Ways of Working to Gain Flexibility in the
Organizational Culture

Yuhan-Kimberly established four ways of working in 2021
to gain flexibility within the organization by implementing
the core values of the company. We survey all employees
to monitor the degree of internalization of the ways of
working, and the proportion of members who are aware
of and sympathize with the ways of working has risen from
88.5% in 2022 to 94.3% in 2023.

In 2023, in order to strengthen awareness of the four ways

sites and conducted education on the ways of working and
the matters that should be implemented first through the
core value workshop organized by the EX.

Inclusion and Diversity

Yuhan-Kimberly sets goals in the four major areas of
culture, system, CSR, and business and carries out various
activities in order to form a culture of inclusion and
diversity and realize values not only for internal members
but also for external communities and consumers.

Yuhan-Kimberly’s Major Activities in Four Areas for
Inclusion and Diversity

Four Areas Key Activities

Culture - Launched and operated the Inclusion & Diversity Council
(2021 to present)
- Operated K-WIN, a voluntary network to foster female talent
(2014 to present)
- Operated the prospective parent meeting /
contactless corporate culture meeting, etc. (2009 to present)

System - Programs to set female leader goals and enhance female leadership

- Participated in the UNGC TGE Initiative

- DEl regular training: Inclusion day, leader inclusion training

- Flexible work system, remote work system, family care leave,
maternity protection space, health checkups for employees in
their 20s, etc.

- Certified as the best family-friendly management
(first certified company in December 2008)

CSR - Improved the quality of life of vulnerable groups:
product donation (sanitary pads, diapers, etc.)
- Programs to raise awareness
(newlywed school, menstruation education program)
- Female NGO leadership scholarship project, Future Forum 30% Club
(securing female senior leadership)
- Donation programs for employees (female, senior)

. . Link to - Developed products for socially vulnerable groups
of Workmg’ we contmuously placed posters and mouse Business - Consumer engagement and social impact good brand activities
pads containing the relevant contents in office at all business
Yuhan-Kimberly’s Ways of Working
[
O / \ FOHUYEY UOH= YA Ways of Working
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For Responsibility+ For Collaboration For Agility For Transformation @
We always ask whether We lead success together We decide quickly and We're kind to changes =
we work with consumers by pleasantly colluding and implement quickly. and grow ourselves and
at the center when we start ~ working like professional the company through
work, and we achieve busybodies. transformation. Dy
our goals.

Ways of Working Poster
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Inclusion & Diversity Council

In October 2021, Yuhan-Kimberly officially launched the Inclusion
& Diversity Council, declaring that inclusion and diversity are at
the core of corporate competitiveness. The Council is composed
of 26 members, and three of the six chairpersons were selected
through company-wide open recruitment. Their term of
office is two years. The Council has three divisions and a
secretariat and hold a meeting once a year.

On May 24, 2023, we held the 2023 Cultural Diversity Festival
participated by all employees at the head office and business
sites at the same time on the occasion of Cultural Diversity
Week.* We selected the theme of "We Respect Each Other as
Equal Partners of Collaboration Beyond Gender, Generation,
and Position," and gave a special lecture by Kim Hye-il,
Kakao's Chief Accessibility Officer, and a workshop on KDIN
(Korea Diversity and Inclusion Network)**.

* Cultural Diversity Week: The United Nations designated May 21 as the World
Day for Cultural Diversity to highlight the importance of cultural diversity, and
Korea sets one week from the World Day for Cultural Diversity as the Week of
Cultural Diversity.

** KDIN: A group of relevant corporate employees who participate in the spread
of the value of diversity, equity and inclusion.

Yuhan-Kimberly’s

DECLARATION OF SUPPORT

for Enhancing Inclusion and Diversity Capabilities

We declare that inclusion and diversity are Yuhan-Kimberly’s
fundamental competitiveness and responsibility to implement.
To this end, we strive as below to create an organization and
corporate culture that promotes inclusion and diversity.

© We distinguish between difference and wrongness.
@ We respect each other as equal partners of
collaboration beyond gender, generation and position.
© We cooperate in detecting and reducing various
prejudices and discrimination within us.
O We take the lead in enhancing a sense of
belonging and inclusion.
© We contribute to securing the diversity of the organization.

October 20, 2021
Members of Yuhan-Kimberly’s 1st 1&D Council

¢2Yuhan-Kimberly

Inclusion & Diversity Council Organization Chart

CEO

I

Inclusion &
Diversity Council

Joint Chairpersons

! J J

Inclusion Diversity Equtiy
Division Division Division

Secretariat

K-WIN, Voluntary Network to Nurture Female Talent
Yuhan-Kimberly strives to enhance diversity within the
company and ultimately secure corporate competitiveness
by improving women's capabilities. Yuhan-Kimberly’s
Korea Women's Interactive Network (K-WIN) is a women’s
voluntary network organized in 2014 and contributes to the
development of the company and personal carrier through
various activities. In 2023, K-WIN conducted activities such
as coaching female leaders to enhance female leadership
and supporting participation in next-generation women's
conferences to support growth experience.
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K-WIN 2023 International Women's Day Poster

Setting Female Leadership Goals

To enhance diversity of management and leaders within
the organization, we established goals for high-level female
leadership by 2030, which was approved by the Board of
Directors in 2022. As of the end of 2023, female employees
accounted for 21% and female executives (directors and
above) accounted for 18% at Yuhan-Kimberly. We aim
to gain inclusive capabilities and internalize a corporate
culture that recognizes diversity by achieving the 2030 goal.

Global Leader Mentoring Program to Strengthen Female
Leadership

The Global Leader Mentoring Program enables global
leaders of Kimberly-Clark, our shareholder, and female
leaders perform various activities together through
mentoring partnerships. Female leaders can improve their
individual capabilities and expertise and develop new
leadership skills through the mentoring by global leaders.
In 2023, this program was conducted for about six months
from August, and three female leaders from Yuhan-Kimberly
participated.

Participating in the UNGC Initiative

The UNGC TGE (Target Gender Equality) Initiative is a global
learning program of the UN Global Compact designed to
enhance corporate gender diversity capabilities in which
Yuhan Kimberly has participated since 2021. In addition to
the TGE Initiative, we presented Yuhan-Kimberly’s case at
the Gender Equality Korea (GEK) Female Leaders’ Network
newly launched by the UNGC, contributing to strengthening
women's capabilities and enhancing awareness of diversity
within the company.

Gender Diversity Goals and Results

(Unit: %)

Ratio of female non-executive

Ratio of female executives

division leaders / work leaders

Total percentage of female managers

Percentage of female executives

among all executives among all managers (work leaders)

35
25
20 18
2023 2023 2025 2030 2023 2023
Goal Outcome Goal Goal Goal Outcome

Percentage of non-executive female division leaders Percentage of female managers among all managers

(work leaders and above)

30 30

20 20

2025 2030 2023 2023 2025 2030
Goal Goal Goal Outcome Goal Goal
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Employee eXperience and Growth_
Labor-Management Cooperation

Labor-Management Culture for Joint Realization

company's business conditions and future growth and the

Labor-Management Activities for Shared Growth

Employee Safety and Hygiene Protected by Labor
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Overview
of Consumer, Company and Employee Values CEO directly answers them. The Grand Discussion plays an with Local Communities and Management Collaboration Message from CEO 06
Communications and harmony between labor and important role in exploring opportunities for the company's Shared Growth Practice Fund Occupational Safety, Hygiene and Environment Committee AEELE U b 2o
. . . .. . . . . . . . . . ' L. . Yuhan-Kimberly’s Redistribution of Value 12
management increases organizational efficiency and sustainable growth and overcoming uncertain external The Shared Growth Practice Fund is a social contribution Yuhan-Kimberly's labor and management are jointly making
stability and contributes to preventing conflicts and conditions. activity jointly participated by labor and management. efforts to protect the safety & hygiene of employees. To
increasing productivity. Hence, Yuhan-Kimberly has In 2023, the Labor-Management Grand Discussion established The labor union first raised funds to help children from this end, the three business sites operate the Occupational Sustainability Strategy
. Lo : . . g o . : . Sustainable M t Syst 16
established a goal of labor-management strategies, i.e., specific implementation plans and solutions for labor- vulnerable low-income families in local communities, and Safety, Hygiene and Environment Committee on a quarterly S:SkaL"alde Ca"agem_ent, ystem ,
akenolder Communication
joint realization of consumer value, company value, and management communication, labor-management mutual the company empathized with the purpose and contributed basis. The Labor-Management Joint Occupational Safety, Sl [ Ry s 2
employee value. Consumer value refers to increasing growth, and labor-management social value. In particular, additional funds, creating the Fund. In December 2023, Hygiene and Environment Committee inspects and [Focus] Greenwashing Risk Review 28
consumer value in use, company value refers to sustainable we formed a wage negotiation TFT and tried to conclude KRW10 million was contributed to the Shared Growth monitors the safety & hygiene status of each business
growth, and employee value refers to the improved quality wage negotiations early to implement labor-management Practice Fund and used for the “Closer to the Dream” Hope site based on relevant laws and regulations including Sustainability Foundation
of life of employees. Yuhan-Kimberly strives to increase mutual growth. As a result, we were able to conclude an e-Music Troupe customized support project targeting third- the Occupational Safety and Health Act. The Committee Governance 34
mutual trust and share common values by operating agreement in the first round of wage negotiations for the year high school students from low-income families in addressed 64 agenda items at business sites in 2023, and is Stz el Ml e ! e
. . . . . . . . . - . . . Crisis Management 38
various communication channels between the labor union first time in the history of collective bargaining for more Choongju. making efforts to make an accident-free workplace. Information Security a1
and management to achieve its goal. than 30 years, taking Yuhan-Kimberly's labor-management
culture to the next level. Tree Planting to Commemorate the 30th Anniversary of Risk Assessment Conducted by Labor and Management
. ; . SUSTAINABILITY PERFOMRANCE
Communication Channels for Labor-Management the Labor Union Collaboration 4
. . X X . , . ) i ] ) . ) Environmental Performance 46
Cooperation Grievance Handling Committee Yuhan-Kimberly's labor union celebrates its 30th We identify potential risk factors and take remedial Envitenmental Man sgementisystem 46
Labor-Management Council Another channel for labor-management communication is anniversary in 2024. To commemorate this and to create an measures in the integrated weekly safety inspection process Sustainable Products 48
Yuhan-Kimberly operates the Central Labor-Management  the Grievance Handling Committee. This is a communication example of shared growth with local communities, the labor  conducted jointly by labor and management. In particular, Rfduc‘”g:”v‘m”me”tal 'mpzd OdeUS'”eSS Sites 3
. . . o . . . L . . . . Climate Change Response and Biodiversity 56
Council where the CEO and labor union representatives channel participated by the EX, EX factory leaders, union held a tree-planting event with local communities on the risk assessment, which is conducted once a year, is T . a
participate to discuss such agenda as the management labor-management division leader, and labor union April 16, 2024. Urban afforestation activities were carried performed with employees’ participation and employees Growing Core Businesses 64
status, growth strategies, and major labor-management representatives of each factory, and we communicate out at Shineum Park in Kimcheon where the Kimcheon Mill themselves identify harmful risk factors at business sites. Expanding New Busincsses £8
.. . . . . . . . « Innovating Value Chain 68
decisions, and the Labor-Management Council of each and solve problems occurring in each factory through this is located and Kimcheon City named the forest “Kleenex 6T Project 70
business site where the factory director and employee organization on a quarterly basis. Forest” in response. S . o)
representatives attend to review and adopt agenda Risk Identification and Remediation through Employee eXperience and Growth 72
. S @ -Oriented M t 90
presented by both sides. The Central Labor-Management Labor-Management Activities in 2023 SonSTmCe; riented Hanagemen o
. . upply Chain
Council and the Labor-Management Council of each Classification Choongju  Kimcheon  Taejon Logistics Creating Community Value 104
business site have a meeting once a quarter and four times Mill Mill Mill Center
a year, respectively. Identified (No. of cases) 180 116 117 31 P
Remediated (No. of cases) 173 113 113 29 peclapepo
) ) Remediation Rate (%) % o7 o7 94 Achievements and Implications of Keep Korea Green Campaign 110
Labor-Management Grand Discussion
The Labor-Management Grand Discussion, which was Aopendi
. . . . . ppendix
first held in 2010 to build a labor-management model Occupational Safety, Hygiene and Environment Committee in 2023 £SG Outbut .
utpu
based on trust and cooperation, is a place where union Business Site Committee roduction Worker / Major Agenda Items No. of Industrial GRI Index 134
representatives and executives ask the CEO about the 1st wage negotiation and signing ceremony in 2023 Composition Total Worker Accidents TCFD Index 138
Taejon Mill 10/10 265/334 - Wearing personal protective equipment for each task (lightweight safety hat, sanitary hat) 0 SASB Index 139
- Follow-up management of those with positive findings identified in medical checkup Compliance with 10 Principles of the UN Global Compact 140
Agenda at the 2023 Labor-Management Grand Discussion - Sharing work environment measurement results Activities to Contribute to UN SDGs 142
Kimcheon Mill 11/11 257/340 - Safety workshop participated by employees (Safety Day) 0 Third Party Assurance Statement 144
Major Tasks Labor-Management Communication Labor-Management Mutual Growth Labor-Management Social Value - Operating Kimberly-Clark safety programs I
- Investigating causes of major accidents and preparing measures to prevent recurrence Greenhouse Gas Verification Statement Xz
Implementation : A.ctivate small group TFT activitIeL? (factory' - Early sgtt\ement through the Labor-Management - Contribution activities (donation of talent and — g. J : . & : Key Awards, Certifications and Partners 147
plan director, team leader, representatives, seniors) Council money) Choongju Mill 10/10 170/213 - Enhancing health promotion programs in response to aging 2" i
- Make a habit of using the title “nim” for respect - Quick resolution of pending issues through the - Enhance consumer promotional events, - Installing and operating forklift safety systems Greenwashing Report 148
and attentive listening labor-management TFT including introduction of new products - Eight promises to promote the safety culture Sustainability Report Reader Feedback 149

* Including 1 contract worker
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Employee eXperience and Growth_Human Rights Management

Laying the Foundation for Human Rights Management
8 Principles of Human Rights Management
Yuhan-Kimberly seeks to protect and promote human rights

Yuhan-Kimberly is subject to Kimberly-Clark's Supplier
Social Compliance Standards (SSCS), which are based
on international standards, and shares suppliers with its

Activities to Internalize Respect for Human Rights
and Achievements
Protection of Human Rights of Customer Service

Through this, we track the satisfaction level on key indicators
necessary to build a corporate culture where employees are
respected, and establish and implement improvement plans.

S| "ot}

Overview
and fulfill its social responsibilities throughout the supply shareholder, Kimberly-Clark, for effective procurement Representatives Message from CEO 06
chain within the value chain. Accordingly, in March 2022, we negotiations. Based on this, Yuhan-Kimberly controls In an effort to protect human rights of customer service Human Rights Violation Reporting and Grievance HEeuElie =ilnlaery L
. . L . . . . . . . . . . . Yuhan-Kimberly’s Redistribution of Value 12
established eight principles of human rights management human rights risks of its own business sites and suppliers. representatives, Yuhan-Kimberly released the Declaration on Handling Channels
based on the internationally adopted UN Guiding Principles on Emotional Laborers’ Human Rights Protection Policy in 2018. In Yuhan-Kimberly has various channels and processes for
Business and Human Rights, the 10 Principles of the UN Global Managing Human Rights Risks of Yuhan-Kimberly addition, on January 18, 2023, for effective implementation of reporting and handling grievances. The hotline and toEX Sustainability Strategy
. . . . . . : , . . . Sustainable M t Syst 16
Compact, and the UN Universal Declaration of Human Rights, Business Sites the right to discontinue consultation when a customer service receive reports from employees, both anonymously and S:Ska':alde Canagem.ent, ystem ’
akenolder Communication
and released Yuhan-Kimberly’s Human Rights Management Yuhan-Kimberly's manufacturing sites conduct their own representative is subject to sexual harassment, insults, abusive 24/7. The hotline has independence in handling grievances Sl [ Ry s 2
Declaration through the company intranet and website. human rights risk assessment every year to implement the language, verbal abuse, or threats, we changed the procedure as it uses an external agency (contact number 00798-1-1- [Focus] Greenwashing Risk Review 28
SSCS and are audited by Kimberly-Clark every three years. for immediate suspension of consultation from after existing 008-3594), and reports are made to internal management
Organization Implementing Human Rights Management In 2024, we plan to conduct a human rights risk assessment 3 warnings to after 1 warning. In addition, we are continuing depending on the severity of the case. In addition, we Sustainability Foundation
To more effectively respond to changes in human rights- for the Gunpo site and Taejon and Kimcheon Mills in July activities such as guaranteeing break times and implementing the have an unfair trade reporting center where we receive Governance 34
related external policies and guidelines and stakeholder and September. remote work system to protect human rights and improve the reports of unfair trade practices targeting suppliers, and a Stz el Ml e ! e
. . . . .. .. Crisis Management 38
demands, Yuhan-Kimberly operates a human rights health of emotional workers. Based on these efforts, the number website where we receive inquiries about the company and Information Security a1
organization comprised of the CEO, ESG Committee, Managing Human Rights Risks of Suppliers of cases of exercising the right to discontinue consultation has products from all stakeholders.
Society Subcommittee, and Human Rights Management Yuhan-Kimberly participates in Kimberly-Clark's Supply Chain steadily decreased, reaching 0 case in 2023, and customer
. , . ) . o . . ) o . SUSTAINABILITY PERFOMRANCE
TF. The working group, Human Rights Management TF, Human Rights (SCHR) program, selects 6 to 10 suppliers satisfaction is also increasing as service quality improves. 2023 Speak UP Sessions . ol pert "
nvironmental Pertormance
continuously reviews and supplements human rights- every year, and measures their compliance in major human Purpose Spreading the speak-up culture at the company level Envitenmental Man sgementisystem 46
related procedures and internal regulations in collaboration rights areas such as child labor, forced labor, discrimination, Creating a Culture of Respect for Human Rights Target All employees Sustainable Products 48
with the EX, a related department. In addition, the EX ~ and workplace safety & hygiene. We prepare a corrective Yuhan-Kimberly provides human rights education to employees Content Have case-based discussions on workplace harassment and Reducing Environmental Impact of Business Sites 53
d the L l&C l ible f l . l . ludi . ininf . l l f for h ishts. In 2023. all other related topics that may arise in each sector in 26 sessions Climate Change Response and Biodiversity 56
and the Lega ompliance are responsible for relevant action plan including investment in infrastructure, to internalize a culture of respect for human rights. In ,a A F— T . a
education to raise internal and external awareness of equipment and training, development of new policies and employees completed statutorily required training on preventin articipants Growing Core Businesses 64
particip g
human rights and to ensure respect for human rights. procedures and provision of remedial measures for affected sexual harassment, raising awareness of the disabled, and Engagement level  4.58/5 points Expanding New Businesses 66
. . . . S Innovating Value Chain 68
workers for non-complying suppliers and, if unavoidable, we prohibiting workplace harassment. We also makes efforts to 6T Project 70
Human Rights Risk Management of Business Sites change suppliers. In 2023, we evaluated 10 suppliers, and the prevent violations of employee human rights through company- Key Items of MyVoice Survey Skl R miEies 72
and Suppliers suppliers prepare and implement a corrective action plan wide Speak UP sessions. In addition, we conduct the myVoice Employee eXperience and Growth 72
. - . . . , - @ -Oriented M t 90
Approach to Human Rights Risk Management (CAP) based on the evaluation results. survey, a satisfaction survey, for all employees every year. Inclusion Organizational Culture |  Support from Leaders Sonsfmcer: AT ENEEEIE o
X , . . . uppty ain
Yuhan-Kimberly's human rights management principles — it Comm i el 104
. . . . . . . . ostering lalent Including -
and Code of Conduct were established in accordance with Number of Cases of Exercising the Right to Discontinue Treatment and Care Ericouraging ideas and Feedb:ecr‘;:::a‘mnsefov'ns
social and ethical expectations. Consultation and Changes in Consumer Satisfaction Promoting Growth [pecial Report]
O i i i 96.4 -
No. of cases Consumer satisfaction (points) Re;gi’f’;ﬁ:::i’efm Sense of Belonging Equal Opportunity Achievements and Implications of Keep Korea Green Campaign 110
L . 40
8 Principles of Human Rights Management
Appendix
We support and respect the protection of human rights declared nationally and internationally. ‘ Code of Conduct Reporting and Grievance Hand[ing Channels ESG Output 124
ot i i : i ing polici GRI Index 134
We prioritize safety and hygiene as the primary tasks for respecting human rights when making policies. ‘ Channel Name Major Issues Target TP Index 128
We comply with labor laws and ensure the freedom of association and the right to collective bargaining. ‘ Hotline Actions or activities that violate the Code Executives and S 139
. naex
n We prohibit discrimination, harassment, forced labor, and child labor in all areas of employment and business activities. ‘ of Conduct and respect for human rights employees Compliance with 10 Principles of the UN Global Compact 140
toEX Questions about systems and operations Executives and s .
H We take responsibility for human rights issues in our supply chain and strive to prevent adverse impacts on human rights. ‘ 11 that are difficult to ask publicly to EX employees Activities to Contribute to UN SDGs 142
Third Party Assurance Statement 144
n We respect local community cultures, collaborate on activities to improve the quality of life and protect human rights, and honor local residents' land and property rights. ‘ Unfair trade Reports related to unfair trade practices Suppliers L
5 reporting center Greenhouse Gas Verification Statement 146
We undertake continuous technological development and take corrective actions to protect consumer rights. ‘ 1 0 Key Awards, Certifications and Partners 147
2019 2020 2021 2022 2023 Yuhan-Kimberly Inquiries regarding the company / All stakeholders "
n We support preventative approach to earth environment issues including climate crisis, taking the lead in environment-related human rights protection. ‘ website products in general Greenwashing Report 148
Sustainability Report Reader Feedback 149

Yuhan-Kimberly Human Rights Management Declaration %

Yuhan-Kimberly’s Declaration on Emotional Laborers’ Human Rights Protection Policy %


https://www.yuhan-kimberly.co.kr/resource/pdf/yuhan-kimberly_Declaration_of_Human_Rights_Management.pdf
https://www.yuhan-kimberly.co.kr/resource/pdf/yuhan-kimberly_CS_Human_Rights_Management.pdf
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Management System for Safe Business Sites
Yuhan-Kimberly has regarded safety & hygiene (SH) as the
top management value and enhanced SH management
with the goal of achieving zero serious accidents. In order
to prevent disasters, diseases, and serious accidents of
stakeholders including our employees and employees of
suppliers, we established a SH management policy and
three main duties for SH and posted them on our website.
We regularly evaluate the appropriateness of the policy for
amendment. In addition, we faithfully implement Kimberly-
Clark's EHS (Environment, Health and Safety Maturity
System), which includes the contents of 1ISO 45001, an
international health and safety management system.

These efforts led to no violation of SH-related laws in 2023,
and we plan to achieve 100% compliance in 2024 as well.
As to the two accidents in 2023, we identified causes and
immediately took remedial measures to prevent recurrence.

Five Principles of Safety & Hygiene

We comply with international standards, laws and regulations

GoiilEne: related to safety & hygiene in all functions.

All employees regard safety & hygiene duties as the top priority
Implementation and implement them in their daily lives, and employees of

of Safety Rules Yuhan-Kimberly's inhouse suppliers and visitors also observe
the safety & hygiene management policy.

We promote continuous improvement in safety & hygiene.
The manufacturing function operates a safety & hygiene
management system, while the non-manufacturing function
operates a safety & hygiene program taking into account the
function’s characteristics.

Continuous
Improvement

We contribute to the continuous improvement of the safety &

GallElrEiT hygiene of the employees of suppliers.

Disclosure Major safety & hygiene-related results are disclosed to s
Principle takeholders every year.

ofa] o |~ e

Three Main Duties for Safety & Hygiene

See Safety / Care About My Safety.
I check safety before work and make right
choices to keep safety.

Efforts for
My Safety

Organization to Implement Safety &

Hygiene Management

Safety & Hygiene Management Committee

The SH Management Committee is comprised of the CEO,
company-wide SH executives (SH officers), etc. Since the
first meeting in 2022, the Committee has met on a quarterly
basis. Its main roles include strengthening company-wide
SH management, sharing major domestic and international
SH issues, and prior review of the Board of Directors' SH
plan. In addition, the Committee receives reports from the
Safety & Hygiene Division on a semi-annual basis regarding
compliance with SH-related laws and regulations.

Safety & Hygiene Division

The Safety & Hygiene Division is under the direct
supervision of the CEO and promotes company-wide
safety & hygiene management. It inspects each business
site’s implementation measures under SH-related laws
including the Serious Accidents Punishment Act on a semi-
annual basis and report the results to the SH Management
Committee. In addition, it is responsible for evaluating SH
management officers (including management supervisors
and chief safety & hygiene officer) and preparing and
executing SH-related budgets.

In 2023, we endeavored to become the safest workplace by
focusing on achieving zero serious accident, establishing
company-wide SH management systems, and stabilizing SH
operations. To this end, we selected three major values and
implemented various programs for each strategy.

Organization for Safety & Hygiene Management

Report Give comments
CEO
Instruct Present safety &
supplementation of hygiene-related

measures taken agenda

Make safety & hygiene
proposals and explanations

Own Safety / Care About the Safety of Others.
| support colleagues’ safety and prevent them
from making wrong safety choices.

Efforts for

Safety of Others

Efforts to Solve Safety / Care About Improving Safety.
Strengthen | listen to colleagues’ opinions for safety and take
Our Safety the lead for continuous improvement.

(on a quarterly basis)
Safety & Hygiene Safety & Hygiene

Division Leader Management Committee
Control

Discuss agenda
Check implementation of the
duty to ensure safety & hygiene Safety & Hygiene
Organization at Each
Business Site

Safety & Hygiene

Report results of
implementation of safety &
hygiene measures

Build safety & hygiene management
systems and takes measures to safety & hygiene measures and
implement the duty to ensure safety implementation measures under
& hygiene related laws and regulations

Implement the duty to take

Key Values of Safety & Hygiene in 2023

Zero Serious Accident,

Achieving the safest workplace in Korea

Safety is
Yuhan-Kimberly’s
core value.

01 02 03
Workplace that Travelling safety & Risk-preventing
keeps basics hygiene organization management system

Major Achievements of the Safety & Hygiene in 2023

2

Measures to establish
Achieved zero serious a system to implement
accident in 2023 obligations under the Serious
Accidents Punishment Act

- Conducted risk assessment - Checked duties of the responsible

participated by all employees and executive in the first and second
took remedial measures half of the year
- Identified and remediated one- - Conduct performance evaluations
person/two-person work of safety & hygiene management
- Conducted health checks of officers, etc.
external workers and provided - Conducted evaluation of 100%
safety gear before starting work qualified suppliers

- Conducted crisis response
emergency drills (twice a year)

3

Stabilized safety &

hygiene operations in
Ve P . . Global EHS cluster
non-manufacturing functions

(including logistics centers)

- Conducted semi-annual inspection - Identified improvement
of logistics centers outside business suggestions for MBC* leadership
sites and took remedial measures curriculum training and workshop
at the Gunpo logistics center (25 items)

- Provided safety & hygiene training - Supported global business sites

at the headquarters

- Conducted safety & hygiene
management at external event
programs

* Mindset & Behavior, Capability

Safety & Hygiene Risk Management

Inspection to Prevent Serious Industrial Accidents
Yuhan-Kimberly inspects whether SH management systems
are in place and whether implementation measures under
applicable laws were taken at least semi-annually in
accordance with the Serious Accidents Punishment Act, etc.
In particular, the Safety & Hygiene Division uses the self-
checklist provided by the Ministry of Employment and
Labor to inspect such matters as the establishment of
the SH management systems at each manufacturing site,
research center, headquarters and logistics center, and
examines the Procurement Team and Division regarding
whether they evaluate qualified suppliers

The 2023 inspection confirmed that all of Yuhan-Kimberly's
business sites were well managed beyond compliance with
requirements under the Serious Accidents Punishment
Act, etc. In addition, we applied best practices identified in
the inspection to other business sites, and improved the
identified opportunities through mutual benchmarking.

Safety & Hygiene Risk Management for Suppliers

When Yuhan-Kimberly enters into a contract with a supplier,
the procurement team and the safety officer of each business
site examines the supplier’s SH capabilities and technology
level through 12 items in 4 SH-related areas, and only
conclude a contract when it scores 70 points or higher.

In addition, in the annual capability assessment (SAT, Supplier
Assessment Tool) for suppliers, we check their status through
10 SH items, conduct an evaluation to prevent potential risks,
and take remedial measures. These items include questions to
check suppliers” SH regulations and training and manage SH
of external workers and visitors.

Overview of the Inspection on the Establishment of
Safety & Hygiene Management Systems

Inspection - Self-checklist: Conduct interviews, check relevant procedure
method statements, etc. based on the self-checklist provided by the
Ministry of Employment and Labor.

Inspection - Manufacturing sites
targets - Non-manufacturing functions
- Logistics centers
- Procurement Team/Procurement Division

Inspection - Inspect a total of 145 obligation items, including 9 major items
items and 31 sub-items.
- Add implementation measures for safety & hygiene education

Inspection - First half: May 22 to June 15, 2023 (9 days)
schedule - Second half: November 13 to November 21, 2023 (4 days)
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Seven Mandatory Inspection Items under the Enforcement
Decree of the Serious Accidents Punishment Act

—

Whether harmful /
risk factors were identified
and remediated Whether

performance of duties by
safety & hygiene officers,
etc. were evaluated

Whether safety &
hygiene education
were provided

Whether obligations Inspection in the

under safety & hygiene
related laws were

implemented 2023

Whether workers’

second half of opinions were collected
and implemented

Whether evaluation of Whlether 2 manual
for serious accidents was

qualified subcontractors ‘ prepared and whether

was conducted for .
. . emergency response drills
contracting or outsourcing
were conducted

\/

Evaluate in accordance with internal criteria

Activities to Create and Improve a Culture of
Safety & Hygiene

Safety Cross Audit

Kimberly-Clark conducts safety cross audits to identify
safety risks at business sites and benchmark best practices.
A team comprised of safety & hygiene managers and SH
divisions of business sites visits each business site and
audit manufacturing facilities to check compliance with
Kimberly-Clark’s EHS standards and safety regulations and
procedures under domestic laws, identify potential non-
compliance, and discover best practices.

In March 2024, we conducted the first round of cross audits
at Choongju and Taejon Mills, and will conduct additional
cross audits at all manufacturing sites in the second half of
the year to improve safety levels of all operations.

Procedures for Evaluating Qualified Subcontractors

Procurement Process

J hygiene guidelines

Evaluate safety

work capabilities

W/

Present safety &

Performance |<—e . o
hygiene guidelines

—=e  Closure

Including initial contracting and renewal

( )
/’> O—0O
2), /SN
& O\( /O
( )
GJ Oo—0
. . Present safety & Safety & Operation and
~| Contracting 1 Hygiene Management Systems Management

Applicable laws and regulations
including the Occupational Safety
and Health Act and the Serious
Accidents Punishment Act and
system operation

Communication systems,
dangerous substances and
equipment, and existence of
emergency measures

;ﬂ; NA
— a
— SN
W
Execution Level Status of Accidents
Risk assessment, Status of industrial accidents

safety inspection, education,
and procedures for
permitting safety work

* 12 evaluation items in 4 areas
We enter into a contract when the grade is B (70 points or higher)
— Upgrading the level of the safety & hygiene management systems

of subcontractors and securing industrial accident prevention measures
. J

People-Centered Safety (PCS) Observations
Yuhan-Kimberly conducts the behavioral safety monitoring
program for all employees of manufacturing sites to
eliminate unsafe behaviors or practices that are one of the
causes of accidents. The PCS program is an activity that
workers and observers observe and give feedback to each
other, and we can expect a caring culture and people-
centered safety process in the field. In 2024, we plan to
achieve an average of 2 observations per observer per
month, increase the observer participation rate to 85%, and
encourage all employees at business sites to participate.

Conducting Crisis Response Emergency Drills
Yuhan-Kimberly conducts crisis response drills twice a year
with new crisis response scenarios every year. Each business
site prepares its own manual for emergency situations, and
the manual includes actions to be taken when an accident
occurs, reporting systems, emergency contact networks,
evacuation routes and allocation of roles.

In the first half of 2023, we performed major serious accident
theme training and blackout response training, and in the
second half of the year, we conducted joint fire drills. In
addition, we plan and implement various programs including
safety & hygiene education at the headquarters, to spread
the safety & hygiene culture to the entire company.

Remediating one-person/two-person work

Since 2022, Yuhan-Kimberly has discovered and analyzed
single-person or two-person work in manufacturing
sites and tried to reduce risks by converting one-person
work into two-person work, or introducing new smart
technologies. This is a countermeasure against the recent
occurrence of many serious accidents during one-person
work. In 2023, we identified 53 issues and took remedial
measures. We share and apply best practices through
mutual exchange with other factories.

Employee Health Programs

Yuhan-Kimberly is carrying out various activities to protect
the body and mental health of employees by diversifying
the scope and targets. In addition to general health
checkups for all employees, we provide additional special
health checkups for employees who have a risk of being
exposed to hazardous substances, and also endeavor to
prevent musculoskeletal disorders. For the mental health
of employees, we have operated psychological counseling
programs (EAP) since 2002, and are making efforts to keep
employees healthy by conducting healthcare activities at
each business site.

Employee Healthcare Activities in 2023

Activity Responsible Organization

Time

Providing special health checkups
(Employees who have a risk of being exposed to
hazardous substances)

Safety & hygiene organization
at each business site

1. Annual special health checkups: noise, dust, nighttime work
2. Once every 6 months (the examination cycle is different depending on the
hazardous chemicals handled)

Job stress test Entire company

Not less than once a year (different at each business site)

Healthcare Activities at Each Business Site in 2023

Business Site Activities

Targets

Kimcheon Mill Programs to make healthy habits

Hearing test to prevent noise-induced hearing impairment

Applicants

Employees who need to control high blood pressure, hyperlipidemia, diabetes,
liver disease, or weight

Field employees and employees with disease symptoms

Taejon Mill Food and nutrition management

Intensive management of high-risk brain cardiovascular diseases

Field employees and employees with disease symptoms

High risk employees

Choongju Mill Blood pressure measuring before external workers start work

External workers

Providing education on exercise methods after measuring body fat, assigning All employees

individual goals, and awarding prizes to those who have achieved goals
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Product Safety Management System
Yuhan-Kimberly aims to realize the "quality that gives
comfort to consumers.” We not only comply with domestic

Organizations for Product Safety
The QA-PSRA, which directly reports to the CEO, is dedicated
to the management of product quality and safety and

Product Development
Examining Safety of Raw Materials
Yuhan-Kimberly has a self-imposed policy restricting

Integrated Process for Preliminary Review of New
Products
In developing new products, Yuhan-Kimberly examines

S| "folr}

Overview
laws but also conduct Yuhan-Kimberly's preliminary safety consists of five work groups. For product quality, we operate the use of substances of safety concern that have raised product safety, compliance, and potential social issues Message from CEO 06
review and Kimberly Clark’s preliminary safety review QA work groups for four business lines, which thoroughly safety concerns in society, and manages the safety of raw through the integrated pre-inspection process. In 2023, AEELE U b 2o
Lc . . . . . L. . . . . . Yuhan-Kimberly’s Redistribution of Value 12
(verification by global product safety experts) to meets control the quality of products produced in those lines. In materials by establishing its own safety standards (17 items) we conducted pre-inspection in a total of 1,968 cases (224
social expectations for high-quality safe products, and has addition, the PSRA Work Group, which is in charge of product stricter than legal standards. cases of product safety, 448 cases of legal review, and 1,296
upgraded safety management systems through diagnosis safety, sends product safety newsletters on the 1st day of We disclose 190 'Chemicals of Concern' on the website, cases of labeling and advertisement review). Sustainability Strategy
. L. . . . . . . Sustainable M t Systs 16
to prevent serious civic accidents. We also publish our each month to related departments including marketing, and evaluate the safety of raw materials and take S:Ska':alde Canagem.ent. ystem ’
akeholder Communication
product safety policy on the website and conduct various quality, environmental management, and communication to measures at least once a half-year with an external expert Sl (e iy s 2
activities based on our four-step process for product safety enhance employee understanding and proactive response. It advisory committee, referring to the latest domestic and [Focus)] Greenwashing Risk Review 28
and quality management. also monitors domestic and overseas news related to various international regulatory trends and consumer safety issues.
product safety issues and shares them regularly. In addition, we examine and manage the safety of raw Sustainability Foundation
Safe Product Management Organizational Chart materials through the raw materials pre-verification process Governance 34
Product Safety Assurance System before the regular production of raw materials. Azl el Ml s e e
CEO Crf|5|s Ma.nagemenjc 38
Regulatory safety standards s _b 'S P d S f A Information Security 4
I Compliance with (materials and products), tep-by-Step Product Safety Assurance
anduct donF:estic laws functional assessment for permits/ ’\ O
QAPSRA Division ) sem'l-annual llcen§es, import decAla‘ratlon /\ O\ , SUSTAINABILITY PERFOMRANCE
diagnosis to prevent labeling, and advertising
T serious civic A T K_ I Environmental Performance 46
! I accidents K'V'Jlt;‘a";" Review of products with social @ O % Environmental Management System 46
Product Q lit Product + prlenlqimeill:l{a,rsy concerns about ingredients and | Sustainable Products 48
roduct Quali ,
Y Safety Check compliance safety review safety of raw materials D l Prod . C U Saf M . . ! Reducing Environmental Impact of Business Sites 53
1 with laws and [ evelopment roduction onsumer use a ety onltorlng Climate Change Response and Biodiversity 56
i l i I high-level internal Economic Performance 64
v o v v Kimberly-Clark’s . . . ) ) ) . .
management n Verification by global product Restrict the use of substances Acquired 1SO 9001 Manage safety after product Monitor the safety of products . )
. Feminine/ Tampon/ Family Care/ stan%jards preliminary safety experts ¢ saf . Acauired GMP ) | b i distributi Growing Core Businesses 64
Baby & Child|| Wellness et Wipes - I e of safety concern cquire or cosmetics aunc in distribution B T e ne— 66
Care QA Care - Use raw materials proven to - Obtained GMP for quasi-drugs - Collect consumer complaint - Report safety information of the : )
QA QA Work Group ) ) ) Innovating Value Chain 68
Work Group QA Work Group || Work Group be safe (sanitary pads, tampons) information cases of hazards GT Project 70
Work Group . : . . . . :
Operate ant.lntegrated f Con;iuct Q/T a.ctlvmes iEd Preemptive prevention system Social Performance 72
pre-inspection process for continuously improve the )
’ Product Safety Policy . ) Employee eXperience and Growth 72
new 'pItOdU'CtS - quality of internally produced Consumer-Oriented Management .
- Prohibit animal testing and outsourced products sl Gl 9o
Product Quality Strategies - pply l
Creating Community Value 104
Quality Control of Internally Produced Products limi ial ificati
N St e Pleve S fens i AadhEis Preliminary Raw Materials Verification Process
=20 '{@}' . . . . . [Special Report]
( @X ) |‘ 'I The Serious Accidents Punishment Act, which took effect in Non-compliance Non-compliance . L .
oo . . . . J 1 J ﬂ Achievements and Implications of Keep Korea Green Campaign 110
LA [ —) January 2022, requires enterprises to conduct inspection for
Focused remediation of Digitalizing quality Enhancing quality serious civic accidents that may occur not only from industrial 01 02 03 04 05 06 07
consumer complaints control control systems accidents but also from product safety and take preventative Plan new products  Develop new Analyze raw Conduct test Inspect the quality ~ Approve specifications of Start Appendix
Ana|¥ze and improve Streamline processes Achieve levels above the measures. Yuhan-Kimberly has conducted inspection on materials for test materials production of finished products new materials for production regular £SG Outout 124
quality from the consumer  and improve accuracy minimum requirements L . roduction and conduct procurement roduction utpu
value perspective through business innovation the performance of obligations under applicable laws and p P P GRI Index 134
regul.atlons |r1 regard to seven procfuct lines (qua5|.-drugs, TCED Index 138
Quality Control of Outsourced Products medical devices, household chemicals, food appliances, o ‘ ‘ ' SASB Index 139
cosmetics, sanitary supplies, and industrial safety supplies) Characteristics of Chemicals of Concern Subject to Our Number of Product Safety and Regulatory Reviews et i 200 Bl 6 i ) Eleloel) G 140
at least once a half year, and is additionally implementin Voluntarily Restriction of Use iviti i
%& J . y mprementing y Classification 2019 2020 2021 2022 2023 pni e o Gl fo Ui S6s 142
autonomous checks and take remedial measures. In particular, . e sbromd ort ; { Third Party Assurance Statement 144
. . . afallg - Materials that are regulated abroad or have movements to toward stricter regulation No. of Safety 919 2,029 1,947 1,829 1,968
Upstream-centered Strength th strat h for th h fi ) , . .
rZTIer:::aTivceenuzrl?t re;injg:ti:%ne;i?’;’; Sli:seglc e aYe prepar~ed or the strengt ehed res'ponSIblllty o - Materials that raise potential safety concerns among consumers and Regulatory Greenhouse Gas Verification Statement 140
p 9 y l I ’g | pph managing suppliers through focused inspection of the legal & Reviews Key Awards, Certifications and Partners 147
Control suppliers’ quality at the same ; - Materials that recent researches identified as posting safety risks .
level as internally produced products compliance of outsourced products. e : _ Greenwashing Report 148
- Materials with insufficient safety information Sustainability Report Reader Feedback 149
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Prohibition of Animal Testing

Globally, interest in animal testing as well as product
safety, sustainable materials, and environmental impact
of products is increasing within the FMCG & Household
& Personal Care product groups. To proactively respond
to this global trend, Yuhan-Kimberly is working with its
shareholder, Kimberly-Clark, to eliminate animal testing by
using alternative methods. We also apply the principle of
no animal testing of products or ingredients unless such
testing is required by laws and regulations to ensure human

safety or there is no alternative method.

Production

ISO 9001 and GMP for Cosmetics

All of Yuhan-Kimberly's manufacturing sites (Taejon,
Choongju, and Kimcheon) have renewed the certification
of 1SO 9001 (Quality Management System), and the Taejon
Mill that produces cosmetics has also renewed the Good
Manufacturing Practice (GMP) certification. 1ISO 9001 is an
international standard that defines the requirements of
quality management systems applicable to all industries and
activities, and GMP is a manufacturing and quality control
standard recognized by the Ministry of Food and Drug Safety.

First Feminine Care Product Manufacturing Facility that
Obtained GMP for Quasi-drugs

Yuhan-Kimberly has enhanced its capabilities in all areas,
including manufacturing facilities, quality, hygiene, and human
resources, to meet the requirements for GMP for quasi-drugs.
After the Choongju Mill was certified for GMP for quasi-drugs
for the first time as a manufacturing facility of sanitary pads
in 2023, the Taejon Mill, which produces tampons, was also
certified for GMP for quasi-drugs in March 2024. As the GMP

Sanitary Pads and Tampons Obtained the GMP
Certification for Quasi-drugs

2024 Taejon Mill, certified for quasi-drug GMP for tampons

2023 Choongiju Mill, first certified for quasi-drug GMP for sanitary pads

2020 Adopted quality management at the level of medical devices
Obtained 1SO 13485 certification

2018~ Actively participated in the Quasi-Drug GMP Council

certification is granted only to Korean-based manufacturers
that are proven to have reliable and excellent quality, it is
confirmed that Yuhan-Kimberley meets stringent standards for
conformity, quality control, monitoring, and on-site screening
in all manufacturing processes.

Quality Control of Internally Produced and
Outsourced Products

We have continuously worked on quality improvement
projects to control the quality of internally produced
products and making efforts to provide only the best
quality products through digitalization.

In addition, we control the quality of externally
manufactured products more strictly as outsourcing is
increasing in line with the growing production scale. To
this end, we are conducting regular meetings and periodic
visits to major suppliers to enhance preventive inspections.
We also distribute videos of safety and quality training
and provide related training. In 2024, we will inspect and
manage the Quality Management System (QMS) to ensure
that the quality control of externally manufactured products
will be maintained at the same level as that of internally
produced products.

Pre-Release Conformity Testing

To ensure quality, compliance, safety, and efficacy of
products before release, we classify products into high-
risk, medium-risk or low-risk for conformity testing. High-
risk products are examined through the design change
management or by the Project Review Board (PRB), while
medium-risk and low-risk products follows a standardized
process that pre-release conformity is verified and
advertisements are reviewed and approved by the Product
Compliance Committee (PCC). In 2023, we had one design
change management, 15 PRB reviews and 52 PCC reviews.

Consumer Use

Safety Management after Launching

We constantly monitor consumer concerns and media
coverage about the materials that became social issues. To
ensure safety and respond quickly, we request third-party
testing institutions to conduct analysis from time to time
when necessary to ensure accuracy and objectivity and to
quickly cope with issues.

Collecting Information on Consumer Complaints
Yuhan-Kimberly sets the annual consumer complaint rate
as a KPI to continuously reduce consumer complaints. We
analyze consumer complaints by type and take remedial
measures through collaboration with related departments
based on the results. In 2023, consumer complaints
decreased by 6% from the previous year, and complaints
about externally manufactured products as well as
internally produced products decreased.

Proactive Prevention System

Related departments such as the PSRA Work Group and
the Customer Satisfaction Division work together to collect
information on consumer complaints in accordance with
after-sales safety management standards. In addition, to
prevent critical defects from occurring, we conduct preventive
activities against crises through the early warning process.

Monitoring

Safety Monitoring of Products in Distribution
Yuhan-Kimberly regularly monitors and reports the safety
of its products, and conducts integrated safety monitoring
once a year for all business units (Baby & Child, Feminine
Care, Family Care, Wellness Case and B2B).

Based on the safety management standards of products in
distribution, we select representative products every year
in accordance with laws and voluntary in-house standards
on a regular basis to comply with legal safety requirements.
In addition, we voluntarily check the content of harmful
substances that are likely to be social issues and perform
integrated management of the process to supply safe products
to consumers. In particular, to quickly respond to issues, we

request third-party specialized testing agencies to analyze
materials that are likely to be social issues or that are regulated
overseas to ensure accuracy and objectivity of the results.

Efforts to Internalize the Quality First Culture
Yuhan-Kimberly conducts related training and various
campaigns for each business site and team to internalize
the quality first culture. Through the two-day Quality &
Hygiene 2325 campaign which took place on February
22 and 23, 2023, the Choongju Mill strengthened its
commitment to providing safer and cleaner products
through quality improvement and quality assurance. In
addition, the Taejon Mill held a mindset event with simple
games to celebrate the Quality Week and pledged to
comply with basic quality principles. In 2024, we plan to
strengthen our internal quality capabilities by expanding
the training of internal quality experts.

Responding to Consumer Safety Issues through
the Hygiene Product Consultation Body
Yuhan-Kimberly participates in the Hygiene Product Consultation
Body together with the Korea Consumer Agency, a government
agency, to proactively and comprehensively respond to
social safety issues. In 2023, we performed activities to
apply eco-friendly packaging materials and reduce the use
of plastics for hygiene products that are widely consumed
by people, such as toilet paper, wet tissues, masks, etc. In
addition, together with the Korea Consumer Agency, we
supported the distribution of Braille sanitary pads to ensure
the daily safety of the visually impaired and made efforts to
create a virtuous cycle of resource circulation.

Activities of the Hygiene Product Consultation Body*

2017 - 2018 — 2019 - 2020 - 2021 — 2022 — 2023

Made efforts Proactive Improved Enhanced product
Raised Accelerated Accelerated )

to strengthen ) implementation operations and safety labeling and expanded
consumer safety in safety in . ;

consumer for consumer expanded in implementation of ESG
safety issues consumer life consumer life

safety safety industrial sectors management

- Spread the issue of the + Prepared autonomous - Newly established the - Enhanced quality - Developed five joint - Operated the sanity pad and - Labeled the expiration date after opening wet

safety of sanitary pads as safety regulations wet tissue unit and safety of hygiene tasks for improvement: diaper unit and the mask unit tissues.
a social issue + Set the reduction of - Reduced foreign products hand sanitizer pumps, among hygiene products - Added matters of precaution for the storage

foreign substances as a substances in diapers by - Took preemptive improvement of mask - Organized a household and use of hygiene products to labels

KPI 16% measures for consumer products, phrases product consultation body - Established and expanded the autonomous

- Produced consumer - Provided seminars safety describing precautions - Reduced insects included in control system for harmful substances in
information contents on strengthening the - Created synergy and for use, etc. hygiene products by 25% hygiene products
capabilities of SMEs strengthened the - Produced and distributed - Improved mask quality - Applied packaging materials with improved
capabilities of SMEs two pieces of consumer (improved ultrasonographic environmental quality to hygiene products
through collaboration information contents fusion sites and respiratory - Expanded activities to reduce the use of
+ Created a consensus on convenience) plastics.
the importance of ESG - Produced and distributed integrated contents
activities concerning wet tissues

* Achievements of the Korea Consumer Agency & the Hygiene Product Consultation Body
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Efforts for Consumer Satisfaction
Consumer-oriented management is a method of thinking
and conducting all corporate activities with a focus on

7 Principles for Consumers

Receiving Consumer Inquiries and Complaints
Yuhan-Kimberly delivers value at the closest point of
contact with consumers through consumer consultation

that require quick resolution such as foreign substances and
important consumer complaints through the dashboard on
the system. When such an issue is reported, it is automatically
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Prioritizing consumer-centered Handling consumer complaints Overview
. . . management with responsibilit . . . . . . . .
consumers. A company implementing this approach makes g 2 ! services. Since high-quality services lead to differentiated reported to the executives of relevant departments of the Message from CEO 06
Yy
innovative efforts and carries out continuous improvement Protecting consumer information n Ensuring easy access high-quality consumer experiences, we performed four ~ product in real time. HEeuElie =ilnlaery L
. . X Lo . . Yuhan-Kimberly’s Redistribution of Value 12
activities to proactively reflect the voice of the customer Quick processing n Ec')::lj‘gct;z;iarent activities to improve the quality of consumer contact
(VOC). Yuhan-Kimberly declared consumer-oriented . services, including introducing various features tailored to Ex-Post Relief Process for Handling Consumer Issues and
. N . . 7/ Continuous improvement .. . . . i ili
management based on a philosophy that innovation lies the digital era and enhancing the expertise of consumer  Consultations Sustainability Strategy
. . . . . . . . . . Sustainable Management System 16
in the voice of the customer, and actively collects the VOC service representatives, in 2023. Yuhan-Kimberly addresses issues quickly, fairly, and gement >y
.\ los f \ f | [ h q f KakaoTalk ltati fici W th h dardized ot q Stakeholder Communication 21
by establishing "seven principles for consumers” to reflect . . N n particular, the introduction of KakaoTalk consultation efficiently through standardized regulations and processes ali
y & P P Customer Satisfaction Organizational Chart P o o . y & .g . o P . Double Materiality Assessment 22
such voices in product and service innovation. In 2024, we channel improved consumer accessibility and convenience, to address consumer complaints identified during [Focus] Greenwashing Risk Review 28
aim to set higher goals and strategies and systematically CEO and we produced a sign language video of the frequently consultation.
implement detailed initiatives and programs accordingly. ! asked questions (FAQs) and provided it through the We respond to consumers in real time via websites, chatting, Sustainability Foundation
Corporate Affairs Function KakaoTalk chatbot to improve the accessibility of SMS, etc., and provide answers quickly in accordance with Governance 34
Organization to Promote Consumer Satisfaction : consumers with hearing impairments. the 3-hour response principle. In addition, we consistently Stz el Ml e ! e
. i L . Customer Satisfaction Division . . X Crisis Management 38
Our Customer Satisfaction Division is a control tower to and fairly resolve consumer complaints in accordance . )
T ) Information Security 41
manage consumer complaints and maximize customer [ T T 1 Advanced VOC Management System with Yuhan-Kimberly’s Consumer Complaint Resolution
satisfaction. Its leader is responsible for proactive Proactive Customer Heumer Yuhan-Kimberly integrates various reception channels and Standards which were made based on the Consumer
p p Consume
. . . Ex-post Processing prevention center education . . . . . SUSTAINABILITY PERFOMRANCE
prevention and ex-post relief of consumer complaints, (Providing consumer || (Analyzing consumer || management handles consumer consultations for all businesses in an Dispute Resolution Standards. . ol Performance "
. tact i d ts and ! . . . ) nvironmen
response to complaints, strengthened customer Eﬁlfgajigvs'ifiii;) Co;::vi:tsmagn ‘ integrated manner through an integrated consumer care FAQs are provided through the website and the chatbot. Envitenmental Man sgementisystem 46
satisfaction, and enhanced partnerships with consumer fecu”TnFe f;f '“tegr?éted C“(SéomEFS?tiSf)aCtion system. If an issue cannot be simple resolved, the employees Sustainable Products 48
. . . . . complaints, enter (Outsourcing, . . . . . . . oo . . . .
organizations. In addition, the Customer Satisfaction Since consumer service representatives have access to in charge of customer satisfaction, quality, and logistics Reducing Environmental Impact of Business Sites 53
& Climate Change Response and Biodiversity 56
Division is in charge of consumer complaint processing, the database of all Yuhan-Kimberly consumers within professionally analyze the cause of the consumer complaint T . a
preventive activities, customer center management, Consumer Consultation Process the system, they can have a comprehensive view of the based on objective evidence and reply to consumers. In Growing Core Businesses 64
consumer education, etc. (1) (2) consumer information during consultation. In addition, they ~ addition, we disclose dispute settlement standards and Expanding New Busincsses £8
o . . . . Innovating Value Chain 68
Receiving consumer Advanced VOC Handling consumer have quick access to FAQs, product manuals, complaint  procedures related to consumer damage on the website. 6T Project 70
. inquiries and issues and . . .
Consumer Consultation e management system consultation manuals and event information through the integrated Social Performance 72
Consumer Consultation Process - Activities to improve - Integrated consumer - Addressing issues search of the system, which enables them to provide @ggrﬁ'ﬂal Employee eXperier;ce and Growth 72
. . . . i i . . Consumer-Oriented Management 920
Yuhan-Kimberly listens to the VOC through various online/ fhe quattyof care system :2;‘1‘5?05;:2‘:3‘1'26‘1 effective consultation. oot ¢ 0
. oy . . ... Uppy i
offline communication channels and quickly and efficiently _;‘fpz'r;‘;sngvarious gf:;f:;the In addition, the Customer Satisfaction Division manages Creating Community Value 104
solves problems through an integrated consultation system. channeld to receive consumer complaint the criteria for such issues as product safety, critical defects
. . . consultation requests meeting (QWS)
The VOC collected through communication channels is (text messages, Sign Language Video of FAQs [Special Report]
tilized f lity i t duct d l t chatting, chatbot, pecial Repo
utiized Tor quality Improvement, product development, telephone, email) Achievements and Implications of Keep Korea Green Campaign 110
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Managing Consumer Satisfaction for Consultation

Services

The service quality and customer satisfaction has been
continuously improved thanks to the strengthening of
organic cooperation between e-commerce and product
consultation and consultation expertise. Yuhan-Kimberly
has a real-time mobile consumer satisfaction survey
and automatic analysis system, and set and manage the
Consumer Satisfaction Index (CSI) and the repurchase index
obtained through the system as KPlIs.

The consumer satisfaction scored 96.4 points in 2023, 2
points higher than the target, and we plan to maintain
95 points or above in 2024. In addition, the repurchase
intention index, which shows the impact of consultation
services on product purchases, scored 92.7 points in 2023,
and we plan to maintain the high score, setting 92 points as
the 2024 goal.

In addition, Yuhan-Kimberly won the grand prize in the
Consumer Complaint Evaluation Award that analyzes
130,000 consumer complaints submitted to the Consumer
Complaint Center and selects companies with the best

complaint management for 5 consecutive years.

Consumer Satisfaction for Consultation (Unit: point)
96.4

93.2

86.2

2019 2020 2021 2022 2023
Repurchase Index (Unit: point)
92.7

2019 2020 2021 2022 2023

Efforts to Prevent Consumer Complaints in Advance
Consumer-Centered Management Committee
Yuhan-Kimberly operates the Consumer-Centered
Management (CCM) Committee under the direct supervision
of the CEO to achieve the goal of reducing consumer
complaints. For more responsible operation, the Committee
reflects customer satisfaction results on the KPIs of the CEO
and division leaders and has the Chief Consumer Officer
(CCO) who is responsible for management and supervision.
The Committee held a meeting twice a year until 2022, but
it held a meeting once in the first half of 2023, and was
subsequently incorporated into the VOC meeting as it is
held once a month.

Consumer-centered Management Committee
Organizational Chart

CEO
()
!
cco
Secretariat: Consumer Complaint
Customer Satisfaction /,‘\ Meeting

Logistics

( Marketing

Customer
Satisfaction

GOVation

(

\Center

Consumer

Sales /

Manufacturing

Major Agenda items of the Consumer-Centered
Management Committee in 2023

- Improving the level of preventative services of e-commerce platforms
- Preemptive launch and leading of products made of eco-friendly materials

Voice of the Consumer Meeting

The CEO, division leaders, and relevant department
leaders meet with consumer service representatives at the
Voice of the Consumer (VOC) Meeting and listen to actual
consumer opinions and demands. They discuss key issues
submitted to the customer center in all areas of consumer
contact and the management makes prompt decisions. We
steadily check whether the meeting items can be reflected,
and respond quickly to the VOC by continuously tracking
their status. In addition, we prepare a report on the
discussed matters after the meeting and provide it to the
management.

In the first half of 2023, we changed the bimonthly meeting
into a monthly meeting to more actively collect the VOC. In the
9 meetings held, we discussed 81 items, identified 77 tasks
for improvement and remediated 81%. The improvement
rate of key items are tracked real time through the
dashboard.

Crisis Management to Prevent the Spread of
Negative Issues

Through the early warning process, Yuhan-Kimberly warns
the Crisis Response Team about safety & hygiene-related
complaints that are likely to be escalated into consumer
issues, and makes an official response if rapid action
through company-wide collaboration is required.

The crisis warning levels are divided into caution (consumer
complaints can be resolved), alert (an issue is likely to
spread), and serious (a negative issue has already spread).
Since the caution and warning levels are before negative
issues spread, the Customer Satisfaction Division and the
Crisis Response Team work together to address consumer
complaints, while at the serious level, the Response Team
makes an official response at the company level. In 2023,
there were 24 early warnings, and the issues were blocked
in advance through cooperation of related divisions.

Consumer Experience Program for Employees
Yuhan-Kimberly runs a consumer experience program through
which employees of the headquarters, factories, and suppliers
can experience the voice of the customer in person to
accelerate remedial measures for consumer complaints
and internalize consumer-centered management. Targets
are employees in the Marketing, R&D, Manufacturing, and
QA who are in charge of the improvement of complained
matters and they personally experience the situations of
complaining consumers’ visits and telephone consultations.
In 2023, 62 employees participated, which is 66% of the
target employees. A survey found that 91% of the employees
came to have a better understanding of consumers, and
93.4% said they would reflect the experience of the program
directly on their job.

Major Agenda Items and Remedial Measures from the
VOC Meeting in 2023

No. Major Agenda Items Remedial Measures
1 Proposal for improving the opening cap of Modified the mold of the opening cap
wet tissues
2 Stain due to the ink on product packaging Changed the packaging design and enhanced

communications

Shared e-commerce VOC Prepared measures to minimize human errors

3 Inquiry on the inefficacy of the cell air Distributed a guide on the places for installing
freshener the air freshener and the product
4 Proposal for launching sanitary pads for Decided to launch sanitary pads for summer
summer (launched Goodfeel Summer Edition in April
2024)
Complaint that can be raised from design Modified product specifications and changed
suppliers
5 Complain that can be raised from the Modified the mold and enhanced the vision
product structure (adhesion of the nursing detection

hole, balls of yarn)

6 Enhancing monitoring of labels and Modified the text of the advertisement and
advertisements changed images

Inspecting labels on precautions for use

7 Consumer communication regarding Provided a consumer response manual
specific ingredients regarding ingredients

8 Discoloration of the product with plant- Provided a consumer response guide and
derived materials / inherent alien remediated raw materials / enhanced
substances in non-bleaching products readability of packaging and consumer

communications

9 Absorbing power of adult diapers Adopted the speedy absorption lines

Early Warning Process for Consumer Complaints

01 02

Define and monitor consumer Define the potential factors in

complaints on safety and hygiene  consumer consultations that can

that can be escalated into issues spread negative issues to manage

consultations

03 04 |

Determine and define crisis Early warning
warning phases
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Raising Consumer Confidence by Enhancing Transparency in Product Information

Efforts to Provide Accurate Information

Yuhan-Kimberly has established the Labeling and Advertising
Guidelines to deliver accurate information to consumers and
not violate labeling and advertising laws when promoting
products through advertising media. The Guidelines clearly
stipulate the matters that should be observed for products,
such as the criteria for appropriate advertising under the
regulations of competent agencies and the Act on Fair Labeling
and Advertising, and are revised on a yearly basis to reflect new
expressions and changed operations due to the amendment of
laws and development of new technologies.

Prior to the launch and promotion of a product, the Product
Safety, the Legal & Compliance, and the Environmental
Management Work Group conduct a three-way review of the
wording of the labels and product window advertisements of
all products based on the Guidelines, and perform semi-annual
monitoring of advertised products. In the first half of 2023, the
Product Safety and the Environmental Management Working
Group reviewed ads of all Yuhan-Kimberly products registered

in momQ concerning environmental performance and revised

matters that needed remediation in consultation with the
Marketing and the RA.

We endeavor to advance our review system by managing
review results and approval of advertisements through internal
systems to provide consumers with the accurate information
on the environmental and social impact of our products.

Training for Employee Internalization

Yuhan-Kimberly holds an briefing session on green washing
and exaggerated environmental advertising for employees in
charge of marketing and product development on a yearly basis.
In 2023, the Environmental Management Work Group held a
session and informed that we should not use expressions such
as eco-friendliness and eco, but clarify comparison targets and
identify specific grounds and scope of application based on the
Act on Fair Labeling and Advertising. In addition, the session
shared the Q&A provided by the Korea Environmental Industry
& Technology Institute based on Yuhan-Kimberly products, so
that the relevant employees could understand them easily and
apply them on the job.

Scope of Application and Target Products of Yuhan-Kimberly’s Labeling and Advertising Guidelines

Scope of Application

Labeling and advertising of Yuhan-Kimberly products in all

advertising media for general consumers, including product

packaging, the Internet (websites, blogs, etc.), newspapers,
magazines, TV, radio, etc.

Target Products

All products sold by Yuhan-Kimberly

Key Contents of Monitoring in the First Half of 2023

Before Remediation

Directions for Remediation

Terms and expressions concerning comprehensive features and efficacy - Use these keywords only when "an eco-label is obtained" or "a low-carbon certification" is
- Environment-friendly - Green - Environmentally Friendly - Eco-Friendly obtained.

Terms and expressions concerning the use and reduction of resources - Clarify targets and criteria and provide accurate numbers in saving or reduction-related

- Minimizing plastic packaging expressions

- Minimizing the use of package ink

Terms and expressions concerning reduction of content and emissions - Use them only when we have objective evidence (results of the life cycle assessment,

of substances harmful to human body and the environment
- Contribution to responding to climate change and global warming
- Reduction of greenhouse gas emissions

internal database of primary materials, etc.)

Use of eco-labels, phrases, etc. - Internal labels - Mark the "corporate label" when using a corporate label
- FSC certified labels - Unapproved design/wording should be modified to the extent approved
- FSC certified design/wording should be reviewed by the relevant institution and the
responsible officer.
- KKG label - When introducing KKG in a product brand, be careful so that the campaign is not mistaken to

be performed by the brand rather than the company

2024 YUHAN-KIMBERLY SUSTAINABILITY REPORT
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Necessity of Supply Chain Management

Globally, interest in enterprise supply chain management
is increasing and related regulations are being tightened.
Against this backdrop, supply chain management was
selected as a material issue in the last year's Yuhan-
Kimberly materiality assessment. As a result, Yuhan-
Kimberly selected supply chain management as a new task
in 2024 and checked the current status based on the supply
chain management checklist. The checklist reflects some
of the due diligence requirements set out in the Corporate
Sustainability Due Diligence Directive (CSDDD).

Major Requirements of the Corporate Sustainability Due
Diligence Directive

- Internalize the duty of due diligence

- Identify actual and potential adverse effects on human rights and the environment

- Prevent and mitigate potential adverse effects on human rights and the environment
- Eliminate and minimize actual adverse effects

- Establish grievance handling procedures

- Effective monitoring of due diligence policies and measures

- Disclose details of performance of the due diligence duty

Status of Suppliers

In 2023, there are a total of 1,250 suppliers in Yuhan-
Kimberly's supply chain, and about 90% of the suppliers
are Korean companies. In addition, domestic companies
account for about 73% of the total transaction amount,
which demonstrates Yuhan-Kimberly’s close cooperation
with the domestic market.

Yuhan-Kimberly's suppliers are divided into primary
materials companies, external contract manufacturing
(ECM) companies, contractors, and other vendors excluding
the above. Primary materials companies supply raw
materials for product production, and ECM companies
produces and supplies finished products. Contractors are
entrusted with work by the employer and performs the
work delegated by the employer at the employer’s business
site. Other vendors include distributors, companies with
direct transactions, advertising agencies, IT companies
and financial companies. In 2023, the purchase of primary
materials accounts for the highest proportion of 44%.

Distribution of Suppliers by Country

®
® ®
® ®
® ®
®
®
@ Korea 1,119 ® Hong Kong 6 @ Finland 3 Switzerland 2 @ Slovenia 1 Luxemburg 1
@ China 33 @ Japan 6 @ Taiwan 3 (@ Austria 1 @ Belgium 1 @ Mongolia 1
(3 USA 28 Sweden 4 @ Philippines 3 Ireland 1 @ Vietnam 1 Indonesia 1
@ Malaysia 9 © Singapore 4 India 3 Poland 1 Hungary 1 Canada 1
® Germany 8 UK 4 @ Australia 2 Denmark 1 @ Colombia 1
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Supply Chain Management Policies
Yuhan-Kimberly provides ethical guidelines and code
of conduct for consumers, the environment, and local

Organization to Implement Supply Chain
Management
Yuhan-Kimberly’s SCM Enabling and Procurement divisions

New Suppliers Evaluation and Selection
Risk Management concerning New Suppliers
Yuhan-Kimberly discovers potential suppliers through

Paper Review of All Potential Suppliers
Yuhan-Kimberly discovers potential suppliers through open
sourcing and automatically screens them based on the
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Overview
communities that suppliers must comply with through are in charge of supply chain management. The SCM open sourcing, conducts the first-phase paper review, and information entered by them. Only regarding the companies Message from CEO 06
the Supply Chain Code of Conduct. In addition, we have Enabling performs ESG evaluation, risk management, perform the second-phase on-site assessment if necessary that have passed the screening, we conduct the first-phase HEeuElie =ilnlaery L
X . X . X . . . Yuhan-Kimberly’s Redistribution of Value 12
a supply chain management system for each stage from support for education, consulting and productivity, and to select new suppliers. paper review, checking the labor-related compliance (4
open sourcing to supplier selection, regular evaluation, and complaint handling for suppliers, while the Procurement In addition, when entering into a contract with a new major insurances, retirement benefit plans, and minimum
follow-up management, and document them according requires suppliers to comply with the Code of Conduct supplier, we check whether the supplier agrees to comply ~ wage law) on the application for trade submitted by the Sustainability Strategy
. . L. . L. . . . . Sustainable Management System 16
to the Sustainable Procurement Policy. In addition, we when concluding contracts and manages the stability of the with the Code of Conduct, and only trade with suppliers suppliers. ctakeholder ¢ sem ; Y ’
akenolder Communication
prevent the risks that may arise in the process of procuring supply and demand of primary materials. that agreed to it. The Supplier Social Compliance Sl [ Ry s 2
raw materials by purchasing materials in accordance with To enhance the competitiveness of suppliers, the Strategic Standards cover prohibition of child labor and forced labor, On-site Assessment of New Suppliers [Focus] Greenwashing Risk Review 28
the sustainable pulp procurement policy and Kimberly- Manufacturing, Win-Win Innovation, and SCM Exellence prohibition of discrimination, provision of safe and sound If a potential supplier that has passed the first-phase
Clark's cotton standards. Work Group, which were in different divisions, have been workplace, environmental protection, business honesty, paper review is determined to need the second-phase on- Sustainability Foundation
’ o : integrated into the SCM Enabling since January 2024. and conflict minerals. In addition, we also provide suppliers site assessment, we conduct the second-phase on-site Governance 34
Sustainable Procurement Polic . . . . . . ;
y with a handbook explaining the matters that suppliers must assessment. The second-phase on-site assessment is an in- Sl e Vil et el e 25
. . . . . . Crisis Management 38
- observe in relation to Kimberly-Clark’s Supplier Social depth evaluation, and the relevant departments forms an NV -
’ Supply Chain Code of Conduct ] ) ] ] ] o . nformation Security 41
Compliance Standards and such topics as ethics, quality, evaluation team and evaluate the supplier in six evaluation
safety, health, and environment. areas after due diligence.
. . SUSTAINABILITY PERFOMRANCE
Phased Supply Chain Management System In 2023, we conducted the on-site assessment for seven )
) ] Environmental Performance 46
'{:@}‘TI companies, and took measures to supplement certain Envitenmental Man sgementisystem 46
— Llo (\ @ b issues concerning waste and hazardous chemicals Sustainable Products 48
— = T ( ) I management. Reducing Environmental Impact of Business Sites 53
= ~ Climate Change Response and Biodiversity 56
| Economic Performance 64
Open Sourcing New Supplier Evaluation and  Regular Supplier evaluation Follow-up Management Growing Core Businesses 64
Selection Expanding New Businesses 66
Innovating Value Chain 68
- Companies desiring to do business: - 1t phase paper review: Conduct a paper - Supplier Assessment Tool (SAT): - After regular evaluation: Manage GT Project 70
Submit an application for trade through review based on an application for trade Assess the quality management, social suppliers according to the results of .
) , . . . . ” ) . Social Performance 72
Yuhan-Kimberly’s shared growth - 2" phase on-site assessment: The responsibility, business site cleanliness evaluation )
website Procurement and other relevant and process ability of suppliers - Outstanding companies: Grant Employee eXperience and Growth 72
- Procurement: Conduct an evaluation departments visit the applicant and - Performance evaluation: Performance Incentives Consumer-Oriented Management 90
if the application falls under applicable evaluate the evaluation items if evaluation, covering quality, - Defective companies: Grant Supply Chain 99
items/businesses necessary. development, payment deadline, etc. opportunities for improvement, reduce X i
- After passing the evaluation: The quantities, or suspend transactions Creating Community Value 104
supplier is included in the vendor pool New Supplier On-site Assessment Areas
and eligible to participate in bidding.
- Execution of a contract: Check whether o ) [Special Report]
the supplier consents to the Supplier VA — @ P P
Social Compliance Standards /_\_\ @ 9 Achievements and Implications of Keep Korea Green Campaign 110
TP ( ]
S T ; =
. . X . Appendix
Organizations Responsible for Supply Chain Management Finance, management, Quality Production Development Safe Labor, human rights, ESG Output 124
supply chain Environment  anti-corruption, Ethics GRI Index 134

Departments ] TCFD Index 138
SCM Enabling Procurement SASB Index 139

. . .o . . . Compliance with 10 Principles of the UN Global Compact 140

) I I Major Risks Identified and Measures Taken in On-Site Assessment in 2023 ) ?, i P P
Responsible ® ® Activities to Contribute to UN SDGs 142
. Enter into MOUs to support suppliers’ ESG - Establish and manage the sustainability management policy for suppliers Third Party A Stat ¢ 144

ESG Duties - Conduct regular assesislent a:g take remedial measures regarding ESG - Establish and require compliance with the code of conduct for suppliers Evaluation Areas Risks Identified Measures Taken Ird Farty Assurance Statemen
risks of suppliers to fulfill social responsibilities ) ) Safe Environment - Storage facilities for waste and hazardous chemicals were not installed Requests for remediation of facilities and Greenhouse Gas Y?nﬁ_catlon Statement 146
- Operate financial and non-financial support programs for shared growth | | Manage long-term stability of supply and demand of primary materials - The Material Health Safety Data Sheet (MSDS) was not kept at the place where supplementation of legal requirements were immediately Key Awards, Certifications and Partners 147
for the production of goods/services chemicals are used complied with and we confirmed the status after Greenwashing Report 148
- Outsourcing contracts were not prepared. measures were taken.
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Regular Supplier Evaluation

Supplier Capability Assessment

Yuhan-Kimberly regularly implements the Supplier
Assessment Tool (SAT) to check suppliers’ capabilities and
management levels to identify potential risks in advance to
prevent negative impacts, and to eliminate actual adverse
impacts. The capability assessment is conducted in five stages,
and 76 assessment items in four areas are evaluated. In 2023,
in particular, we added four additional evaluation items to
the topics of ESG management and ethics management in
the social responsibility area to strengthen the evaluation of
social responsibility. The social responsibility area includes
assessment items related to environmental regulations,
environmental management systems, fire management, safety
management, communications, ethics management, health
management, warehouse and product management, and
other ESG management.

In addition, we maintain business relationships that can
boost mutual development by granting incentives or
encouraging remediation based on the evaluation results.
In 2023, we held a meeting of outstanding suppliers and
invited and awarded suppliers that received high scores. On
the other hand, we may terminate contacts with suppliers
with low scores as a last resort if they fail to take remedial
measures successfully.

Targets and Results of Supplier Capability Assessment

We categorizes primary materials suppliers and ECM
companies larger than a certain size, excluding foreign
companies and large companies, as primary targets to
implement the SAT. We conduct on-site assessment, and

its results are shared with the Procurement and related
departments and reflected in the next year's assessment
plan. In 2023, we conducted capability assessment of 56
suppliers, and the average score was 88.1 points. As a result
of the 2023 evaluation, major risks were identified in the
categories of safety and health, labor, and management
of waste and hazardous chemicals, immediate action was
taken and remediation was confirmed.

Classification of Suppliers based on Supply Risk Levels in 2023

Supply Classification No. of Proportion in
Risk Level Suppliers  Procurement (%)
Top Tier Primary materials suppliers and ECM companies 63 29

larger than a certain size, excluding foreign
companies and large corporations

2nd Tier All domestic primary materials suppliers, ECM 50 12
companies, large corporations, and foreign
companies except the above companies

3rd Tier Contract service providers 33 8

Others Other companies (including foreign companies) 1,104 51

Major Risks and Measures Taken in the Social
Responsibility Area in 2023

Classification Risks Identified Measures Taken
Safety Insufficient provision and management of ~ Immediate remediation
management appropriate protective equipment (replacement) and
re-inspection at the next visit
Health Failure to inspect harmful factors P

management concerning musculoskeletal disorders

Fire Violation of regulations on fire extinguishers
management and fire hydrant management

Warehouse/ No labor-management council regulations  Email confirmation of the
product related to grievance handling and no establishment of related
management/ meeting minutes regulations and preparation
others of meeting minutes
Environmental The Material Health Safety Data Sheet Immediate remediation and\
regulation (MSDS) is not kept at the place where re-inspection at the next visit

chemical substances are used

Supplier Capability Assessment Process

01 02 03

04 05 |

Establish assessment plans Select and notify assessment  Selected suppliers input basic  Conduct on-site assessment  Take follow-up measures
targets information (paper review) and share results

Capability Assessment Areas

AL &
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Quality Management Clean Workplace
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Social Responsibility

Process Capability

Establishing Four Implementation Items for Fair Trade
Yuhan-Kimberly prepares and implements four implementation
items for fair trade to establish a fair trade order. In particular,
we have established and utilized the Supplier Management
Advisor (SMA), a system to share production and demand
information, for efficient information sharing with suppliers
and timely supply of primary materials. In addition, we
disclose the Procurement Ethics Charter and the Duty of the
Integrity Pledge on our website for transparent transactions,
and prepared the unfair trade reporting system by opening
an unfair trade reporting center. Also, we strive to ensure
transparent and fair trade with our suppliers by including
the obligation of the integrity pledge in our standard
subcontracting agreement.

Four Implementation Items for Fair Trade

o)

6% 4t =

oo o—

M

Implementation Implementation Implementation Implementation
items concerning items concerning items concerning items concerning
the conclusion of the selection and establishment desirable issuance
desirable contracts management of and operation of  and preservation of
between large suppliers the Subcontractor documents
corporations and Internal Review
SMEs Committee

Mutual Growth

Efforts for Mutual Growth

Yuhan-Kimberly has carried out various win-win cooperation
programs even before the concept of mutual growth was
emphasized. In particular, since 2013, we have published
a mutual growth booklet containing obligations and
support programs related to mutual growth, and have
communicated transparently with stakeholders including
suppliers through the shared growth website. We also
strive to collect opinions and grievances of employees of
suppliers through regular surveys, visits, and meetings.

Shared Growth Website

Support Programs for Mutual Growth

Yuhan-Kimberly has executed the agreement on fair
trade and win-win growth and operated various support
programs to improve competitiveness, such as supporting
technological development, improving payment conditions,
and enhancing expertise. In 2023, we signed the agreement
with 58 companies, and the procurement amount from
them was approx. KRW180.9 billion, 21% of all suppliers.

Development of Programs for Win-Win Cooperation and Mutual Growth

Laying th k fi
ayln'g t .e groundwc.Jr of Spreading win-win corporation Settling mutual growth Advancing mutual growth
win-win cooperation

| 2002 - 2007 | 2008 - 2012 2013 - 2017 | 2018 |
- Established win-win cooperation organizations - Operated the Information Sharing System (SAM) - Enhanced win-win cooperation organizations - Selected as the best/excellent honorary company
- Supplier diagnosis system - Performed collaboration projects - Performed the agreement on fair trade and in the win-win growth index for eight consecutive
- Supplier training programs - Technical support projects win-win growth years since 2017
- Conducted projects for suppliers’ quality and safety - Introduced the UN Global Compact - Supported the agreement on win-win growth - Supported win-win growth of secondary or lower-
between primary and secondary suppliers tier suppliers

- Supported win-win growth of distributors
- Operated the Voice of the Customer (VOC)
- Obtained the highest rating in the evaluation of the

win-win growth index consecutively since 2015

Achievements of Major Shared Growth Programs in 2023

Programs Achievements
Financial support - Mutual Growth Cooperation Fund of KRW17 billion (operated in collaboration with IBK)
Support for technical development, quality improvement - Technical support in 65 cases

and technology protection

- Technical protection in 6 cases

Improvement of payment conditions for
non-contracted companies

- Made efforts to improve payment conditions (cash payment ratio, payment period, etc.) for non-contacted suppliers
through the Nice WinC payment monitoring system

- Applied cash payment monitoring to 12 non-contracted primary suppliers
- Paid KRW9.15 billion in cash through the cash monitoring system

- Average payment period of 33.2 days

Support for sales increase

- Supported participation in overseas exhibitions (1 company, conducted export negotiations to increase sales)

Other support - Provided ESG response education (once for 5 companies)

- Installed LED to improve productivity
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Creating Community Value and Spreading

Social Impact

Yuhan-Kimberly strives to contribute to creating community
value and further spreading social impact through diverse
efforts for forests and people. We make efforts to solve
social problems through forests with the “Keep Korea
Green” campaign, and improve the quality of life of
vulnerable groups through the activities for spreading
social attention for the socially disadvantaged and product
donations and education to improve hygiene and health.
To this end, we has established and managed the goals
for "coexistence of forests and people" and "improvement
of the quality of life of the vulnerable" related to social
impact in our 2030 sustainability goals, and has determined
and disclosed the Social Contribution Declaration and the
Community Donation Principles on the website.
Yuhan-Kimberly discusses and approves the goals and
governance of social contribution and social impact at the ESG
Committee and community-related projects are implemented
by the Corporate Social Responsibility Work Group.

‘ Community Donation Principles %
Social Contribution Declaration

First,
Yuhan-Kimberly pursues coexistence of people and forests.

Second,
Yuhan-Kimberly enhances diversity and inclusion capacity for
a healthy society.

Third,
Kimberly makes efforts to spread a culture of sharing with society

Three Commitments

Commitment 1.
We actively participate in the Keep Korea Green campaign and
plant and cultivate more than 947 trees* per person to protect
the environment.

Commitment 2.
We take the lead in realizing a family-friendly society through healthy
communications and making a happy family.

Commitment 3.
We actively participate in donations and volunteer activities for future
generations, seniors, and underprivileged groups.

* 947 fine trees are necessary to absorb approx. 2.6 tons of CO, (greenhouse
gas) that one person emits during lifetime (source: National Institute of
Forest Science’s Carbon Neutral Offset Standards)

Released in 2020

Efforts to Protect Forests through the Keep Korea
Green Campaign

Newlyweds and Employees Planted Trees to Restore
Forest Fire Damaged Areas

The Newlyweds Tree Planting, a representative program of the
Keep Korea Green campaign, started in 1985 and celebrated its
40th anniversary in 2024. Prospective couples and newlyweds
who take a new, first step can plant trees and contribute to
creating a healthy forest for future generations. To restore the
Chogu-dong, Donghae-si where a large-scale forest fire broke
out in 2022, we conducted a tree-planting event on March
31, 2024 as a follow-up of the last year’s event. On March
30, 2024, celebrating the 40th anniversary of the Keep Korea
Green campaign, we held a tree-planting event to restore the
forest fire damaged area in the presence of employees and
former and current CEOs of all Yuhan-Kimberly business sites
and social leaders. During the two tree-planting sessions held
in March 2024 for the restoration of the East Sea forest fire
damaged area, more than 700 people including 125 couples
participated and planted 11,000 trees.

Conserving the Endangered Korean Fir

Korean fir, well known overseas as the Christmas tree,
is a unique species of Korea that grows only in Halla
Mountain and Jiri Mountain, and is highly valuable in terms
of biodiversity. Currently, the Korean Fir is in dire need
of conservation efforts as it is endangered due to rising
temperatures and reduced snowfall caused by climate crisis.
Yuhan-Kimberly signed an MOU with the Korea Arboreta
and Gardens Institute to protect and conserve Korean fir
and endangered alpine coniferous trees on September 29,
2021, and established a detailed plan to create an ex-situ
conservation center for Korean fir in the Baekdudaegan
National Arboretum in Bonghwa, Gyeongsangbuk-do. We
plan to collect 90,000 Korean fir seeds directly from Baekun
Mountain, etc. and sow them with the seeds collected
from Jiri Mountain and Halla Mountain. To this end, we
built greenhouses for growth experiments and for raising
mass-produced seedlings in the Baekdudaegan National
Arboretum to lay the groundwork for creating Korean fir
forests. We plan to secure Korean fir seedlings by conducting
a nation-wide search for natural habitats, collecting
seeds and raising seedlings by 2025 and create an ex-situ
conservation center from 2026 to 2030.

Creating the Native Plant Honeybee Forest

As the second biodiversity conservation project, we have
monitored native plants* that have long inhabited national
forests and created a forest with necessary honey plants**
to supply food to gradually endangered bees. Together
with the Peace Forest Work, we plan to create honey plant
forests along the border in Naesan-ri, Yeoncheon-gun from
2022 to 2029, by planting flowers and trees that call for
bees. This is the first attempt to preserve forest biodiversity
in the DMZ border area. 45,000 trees will be planted in
240,000m excluding existing vegetation preservation and
buffer areas in the Yeoncheon forest development zone by
2027 to supply healthy habitats and sources of food.

*

Native plants means indigenous plants that have originally lived in a certain
area, and in a broad sense, they refer to plants that grow in their natural state
without human protection. Hence, naturalized foreign plants are also included
in native plants (source: Naver Knowledge Encyclopedia).

** Honey plants: The source that bees suck honey from. They refer to plants that
have a lot of flowers and honey (source: Naver Korean Dictionary).

Activities to Protect Changgyeonggung Palace Forest
Yuhan-Kimberly signed an MOU to protect forests
in Changgyeonggung with the Changgyeonggung
Management Office of the Royal Palaces and Toms Center
and the Seoul Green Trust in November 2022, and will
participate in the creation of a sustainable management
environment for trees and green belt restoration in the
Changgyeonggung area for three years until 2025. Based on
the experience of creating and managing urban forests for
the past 20 years, we have established a plan to cultivate
forests in Changgyeonggung. Starting from the tree planting
in April 2023, our employees and their families volunteered
to cultivate palace forests with citizens four times a year.
This is expected to gain public empathy and support for
preserving trees and green areas in Changgyeonggung,
and provide citizens who visit Changgyeonggung with
opportunities to participate in the cultivation of palace
forests.

SEIZIKZIOHEIN BHE AIBIEIOI XIHEA
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2023 Changgyeonggung Palace Forest Protection

Green Camp, Forest Experience Program for College Students
Yuhan-Kimberly has operated the Green Camp, a forest
experience program for high school students, since 1988 to
foster future female forest environment leaders. The Green
Camp supports the dream of becoming future environmental
leaders through experiments and experiences in real forests.
In 2023, we provided college students interested in climate
action and forest environment with more professional
learning and human networking opportunities with experts
in relevant fields. It was co-hosted by civic groups and public
organizations such as the Forest for Life, Seoul Green Trust,
Peace Forest Work, and Korea Arboreta and Gardens Institute
to provide opportunities to vividly experience climate crisis
response activities. Participants selected one of the five
major forest environment topics of the Keep Korea Green
campaign and participated in activities such as field trips
and problem-solving idea planning.

Efforts for Diversity and Inclusion

Female NGO Leadership Fostering Fund

Yuhan-Kimberly created the "Female NGO Leadership
Fund" with the Korea Foundation for Women to contribute
to enhancing the inclusion and diversity of our society by
strengthening female leadership. Since its inception in 2007,
the Female NGO Leadership Fostering Fund has been a
representative three-way collaboration program involving a
company, a civic group, and a university in which we provide
funds and the university provides education to scholarship
students selected by the Korea Foundation for Women. This
project consists of a long-term course titled Future Female
NGO Leadership and a short-term course titled In-depth
NGO Leadership. The Future Female NGO Leadership course
provides educational expenses to students majoring in
practical women studies (master's course of four semesters)
at the Graduate School of Civic Peace at Sungkonghoe
University. Yuhan-Kimberly supported 1,136 activists by

December 2023 through this program.

2023 Green Camp

PEOPLE: OUR STRENGTH AND SOURCE OF HOPE
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Efforts to Develop Products for Diversity and Inclusion

Yuhan-Kimberly develop products with an aim to implement
inclusion and raise social attention to the socially
disadvantaged. To help developmentally disabled women
who have difficulty replacing sanitary pads, we developed
the Goodfeel First-time Sanitary Panties in 2020, and have
provided the First-time Sanitary Panties for teaching, panties
for students, educational brochures and videos, etc. mainly
to special schools, so that developmentally disabled children
and women who need repeated practice of using sanitary
pads can learn how to replace them easily and comfortably.
We also made efforts to increase accessibility for the visually
impaired by applying braille to the packaging of Goodfeel
and White tampons and Goodfeel La Nature sanitary pads.
In addition, we are the only manufacturer in Korea that
produces Huggies’ ultrasmall diapers for preemies born
earlier than the average 37-week pregnancy period or
weighting less than 2.5kg, and the smallest size is supplied
free of charge. We have supplied more than 5 million
preemie diapers to 33,723 preemies free of charge by 2023.

Life-Loving Newlywed School

Since 2009, Yuhan-Kimberly and Seoul YWCA have operated
the "Life-Loving Newlywed School" for newlyweds to learn
through communication. The Newlywed School is based
on the principle that happy couples are the foundation
of a happy society, and aims to help new couples create
healthy families and further contribute to solving the issue
of low birth rates. In 2023, the Newlywed School distributed
a webtoon series regarding couples who understand,
embrace, and care for each other through communications,
provided expert lectures on the exploration of happy
couples and organized a challenge to strengthen healthy
solidarity of couples. 25,440 people participated in the
Together Challenge in which couples walked together and
communicated, and 145 couples (290 people) attended and
enjoyed the field program.

Braille packaging of Goodfeel Tampon

Braille packaging of Goodfeel La Nature Sanitary Pads

Spreading Value through Donations

Donation Platform

Yuhan-Kimberly uses its donation platform to provide a
place for communication where consumers can sympathize
with and donate to those who need help. The donations
are provided to non-profit organizations and public
institutions which aim to cooperate with local communities
and increase the public interest, and we establish and
disclose the donation principles to implement sustainable
management and fulfill corporate social responsibility. In
2023, more than 340,000 consumers joined donation or
support comments, and more than 20,000 socially and
economically vulnerable people received donated goods.

Donation of Greener Products

Since 2021, Yuhan-Kimberly has named its products with
improved environmental quality the Greener Product and
performed the "Greener Product Donation Campaign" that
donates Greener Products to the economically vulnerable.
In 2023, we conducted a consumer vote on products with
improved environmental quality and donated relevant
products to 5,000 environmentally vulnerable people. A
total of 120,000 consumers participated in the campaign.

Donating One Million Goodfeel Sanitary Pads
Yuhan-Kimberly has made donations to strengthen the
universal menstruation right, a right of all women to have
healthy menstruation. Together with the Korea Foundation
for Women, we have performed the "Cheer up Daughters"
campaign since 2016 and donated more than 1 million
Goodfeel sanitary pads per year and delivered more than
10 million sanitary pads to about 750,000 people until
2023. Along with product donations, we develop education
materials on menstruation and work with donation
partners to discover people who need support for sanitary
pads every year, including out-of-school female teenagers
and youth preparing for self-reliance.

Huggies Ultrasmall Diapers for Preemies

Employee Donations

Yuhan-Kimberly continuously offers opportunities for
donations and volunteer activities to its employees. The
“1% Monthly Salary Donation,” which is a representative
employee engagement program to help seniors in
vulnerable groups, was first implemented in 2015 and has a
matching fund system in which if an employee donates 1%
of the monthly salary, Yuhan-Kimberly donates the same
amount. Since 2019, this program also raised funds from
consumers through the Happy Bean platform, which enables
employees, Yuhan-Kimberly and consumers to spread value
together. 798 employees participated in the campaign in
2023 and 10,017 employees participated cumulatively. With
the matching funds, Yuhan-Kimberly delivered 1,870 boxes of
Depend hygiene products to 3,743 seniors through the Korea
Medical Foundation. Meanwhile, in 2023, 921 employees
participated in the “Hope for Daughters” donation relay
which started in 2005 to contribute to the spread of gender
equality culture and the promotion of women's rights, and
11,425 employees participated in this program cumulatively.
The funds from the donation relay are donated to the Korea
Foundation for Women through the Happy Bean.

Social Contribution Activities in 2023

Business Site Social Contribution Activities

Common - Donation relay, Hope for Daughters
- 1% monthly Salary Donation (cash donation)
- Hope Bank diaper donation

Choongju Mill - Choongju City’ help for the less fortunate
- Provided scholarship to 4 middle and high schools in Choongju
- Donated goods for people of national merit to the Chungbuk
Northern Regional Office of Patriots and Veterans Affairs
- Volunteer activity to clean the national land in collaboration with
Choongju City
- Our Mountain Cleanup

Taejon Mill - Made donations to welfare centers
- Sharing Kimchi of love

Kimcheon Mill - Volunteer activity for free meals
- Volunteer activity for house repair
- Briquette donation
- Kimjang campaign, Kimchi Delivers Love

2023 Hope Bank Choongju Mill

2023 Hope Bank Taejon Mill

Social Contribution Activities for Local
Communities

Yuhan-Kimberly endeavors to play its role as a corporate
citizen to grow with the communities where its business
sites are located. Labor and management of regional
factories are actively engaged in social contribution activities
in collaboration using the Community Development Fund
while employees also help neighbors through donations and
volunteer activities. In 2023, the Community Development
Fund was operated as a consumer matching fund with
7,451 consumers participating in the fundraising, and the
funds were delivered to nine charity organizations including
the Community Chest of Korea. In addition, employees of
production sites participate in volunteer activities every year
in the Hope Bank, which delivers Huggies diapers to infant
care centers and vulnerable groups in the communities
where the factories are located.

2023 Hope Bank Kimcheon Mill
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Green Impact Fund

In 2021, Yuhan-Kimberly launched the "Green Impact"
project, which fosters social ventures that will lead
sustainable social and environmental changes, together
with PPL Korea and MYSC (fund management company).
Yuhan-Kimberly Green Impact Fund No. 1, first formed
in 2021, attracted additional investments due to its
expansion in scale through collaboration with KOICA, and
made investment in 10 startups which are linked to the
UN Sustainable Development Goals and in conformity
with the axis of value of living and global environment for
three years from 2021 to 2023. It helps growth through
investment in various business areas to improve social
and environmental issues such as water batteries and eco-
friendly packaging.

Senior Impact Fellowship

Yuhan-Kimberly has carried out a pilot project "Senior
Impact Fellowship" to support social innovators who
present innovative and sustainable measures that can
contribute to solving the problems of the superaged
society and expand senior business opportunities. The
Senior Impact Fellowship discovers social innovators in
senior fields and provides monthly fellowship funds for
one year with the Work Together Foundation based on the
experience of creating senior jobs over the past decade.
The companies selected as the first-term fellows through
the 2023 contest are Care U Co., Ltd., NaeYiLuLi Co., Ltd.,
and Dr. Diary Co., Ltd., which are addressing problems of
the superaged society in senior education, job creation, and
healthcare, respectively. We have confirmed the possibility
of coping with the increase in the elderly population and
the resulting problems with various services and platforms
of the fellow companies. In 2024, we are recruiting and
selecting new participants for the second term.

Major Efforts for Social Impact of Product Brands

Brand Program

Description Link to UN SDGs

Huggies Campaign for Preemies
free of charge

- Developed contents to improve awareness of preemies and provided diapers for preemies

Childcare Forum

- Developed educational materials and gave lectures that are helpful in raising children

Hug Box - Provided diapers, childcare supplies, and educational materials to prospective parents who
are pregnant or about to give birth

Happy Bean Good Action / Hope Bank - Donated diapers to the economically disadvantaged
Greenfinger Happy Bean Good Action - Donated skincare products to the economically disadvantaged
Kleenex Kleenex Happy Clean Campaign - Developed and distributed educational materials to improve children's awareness of hygiene KRS
- Improved the hygiene of the vulnerable by donating Kleenex products and improving toilets
Goodfeel Cheer Up Daughters - Contributed to the strengthening of universal menstrual rights through the donation of the

First-time Sanitary Panties/sanitary pads

Daldabang (Menstruation and Health
Information Platform) / We Have
Menstruation

- Raised awareness of menstruation through the development and communication of

educational materials on menarche and menstruation

Hope for Daughters

- Contributed to the spread of gender equality through the fundraising from employees

Depend

Today Plus

- Produced and communicated information contents for senior citizens

Employee 1% Depend Donation

- Contributed Depend products to the economically vulnerable

Senior Impact Fellowship

- Supported social innovators in the senior sector

2024 YUHAN-KIMBERLY SUSTAINABILITY REPORT 109
Yuhan-Kimberly’s Social Contribution Activities in Numbers
Forests
Contents Unit Beginning 2015 2016 2017 2018 2019 2020 2021 2022 2023 Cumulative
Year Contribution”
Trees subject to planting and No. 1984 323,880 601,016 602,800 760,661 556,130 497,779 591,941 531,090 461,678 57,090,039
forest protection”
(including vegetation and tall trees)
Areas subject to forest protection ha 1984 109 224 213 256 188 139 191 175 154 18,583
Participation in Person 2015 - 2,509 2,183 4,361 2,459 57 105 11,674
voluntary activities
Newlyweds Tree Planting Person 1985 600 600 650 650 639 11,902 20,000 5,610 220 59,815
Environmental Education for Person 1998 120 110 98 98 176 209 400 400 100 5,770
Youth (Green Camp)
Senior Mountain Village School3) Person 2016 - 79 78 80 40 632 927
1) Cumulative contribution: Total cumulation of contribution activities from the beginning year
2) Base on the Keep Korea Green 40th Anniversary White Paper
3) The Senior Mountain Village School was closed in 2021.
1)
People
Contents Unit Beginning 2015 2016 2017 2018 2019 2020 2021 2022 2023 Cumulative
Year Contribution?
Baby & Child
Helping children from vulnerable Pad 2012 487,146 532,950 919,914 1,072,374 3,266,898 1,158,984 1,250,454 1,103,133 956,551 11,636,698
groups (diaper donation)
Consumer education Person 2011 11,952 14,738 13,234 23,091 53,163 95,190 295,263 370,385 184,681 1,096,921
(Childcare Forum)
Senior
Senior (job creation)’ No. 2002 54 127 147 168 68 746
Helping underserved seniors Person 2015 1,277 877 1,042 1,040 1,019 2,242 848 874 805 10,024
(1% monthly salary donation)
Women
NGO Women Person 2007 72 70 36 70 2 83 81 83 8 1,136
(Leadership Education)
Newlyweds (Life-Loving School) Person 2009 166 180 288 304 544 890 7,616 26,024 294 37,332
Low-income women Person 2016 - 699,786 13,888 10,393 4,925 7,159 6,220 6,587 8,200 757,158
(sanitary pad donation)
Creating a society of Person 2005 793 861 1,253 1,211 1,138 1,152 975 785 921 11,426
gender equality
(employee donation relay)
Consumer education (education Person 1972 323,917 299,681 354,360 367,540 867,924 896,200 1,153,934 611,996 317,339 19,460,808

on menstruation for youth)

1) Major achievement regrading total beneficiaries and participants (excluding indirect participants) were summarized by field.

2) Cumulative contribution: Total cumulation from the beginning year.
3) The senior job creation program ended in 2019.
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Yuhan-Kimberly | Q Uo]_o] q
40th Anniversary of

Overview

Keep Korea Green Campaign

About Yuhan-Kimberly

Achievements and Implications oapprZE Ty i f uhanimbeny'sReisrution ol

The year 2024 marks the 40th anniversary of Yuhan-Kimberly's Keep Korea Green, Korea's first and g inte Sustainability Strategy
longest-running private sector-led forest environment campaign. USRI I R e
Stakeholder Communication
Double Materiality Assessment

For 40 years, the campaign has planted and nurtured trees in degraded mountains, created forests i - 35 [Focus] Greenwashing Risk Review
in gray cities and schools, restored forests in North Korea and Mongolia, and educated citizens about .

the importance of trees and forests. This has been achieved through governance involving various Sustainability Foundation

stakeholders, such as the government, local authorities, corporations, civil society organizations, I COVETERE

academia, and citizens. 1 . Ethical and Transparent Management
: Crisis Management

: 3 e il Information Security
Yuhan-Kimberly has analyzed the outcomes and impacts beyond the quantitative outputs of 57 million

trees planted and cared for, held meetings of the Stakeholders Committee and conducted a study on

: ¢ 945 : : SUSTAINABILITY PERFOMRANCE
social and environmental performance to hear the opinions of various stakeholders, and published a

Environmental Performance

white paper in collaboration with the organizations and institutions it has worked with. This was part of 4
Environmental Management System

our efforts to measure the social value of the Keep Korea Green campaign. - . SusEinEble Preclcs
Reducing Environmental Impact of Business Sites
Climate Change Response and Biodiversity

This year’s report includes this special report on the 40th anniversary of Keep Korea Green that summarizes i
Economic Performance

the outcomes of the forest environment campaign and its impact on stakeholders from various perspectives. N T8 e
In addition, we have published 40 years of data in the white paper to celebrate the 40th anniversary of Keep R Expanding New Businesses
Korea Green, so that anyone can easily access and apply them as a reference case for companies and society. R 7 et Vel s Clen

GT Project
Social Performance
shared by various stakeholders. R it - Employee eXperience and Growth

Consumer-Oriented Management

We invite you to explore the implications of the 40-year secret, "sustainability based on sincerity," as

Supply Chain
20th Stakeholders Committee R T Creating Community Value

- 39 Years of Keep Korea Green, Achievements and Values

[Special Report]
$E|¥ﬂ¥§" w24 4@ Research on Keep Korea Green i o Achievements and Implications of Keep Korea Green Campaign
- (Summary) Social Performance and Directions for Development e

YOIV - JaeHyun Kim, Professor of Konkuk University
s fa M Ny Ay Appendix

ESG Output

. | GRI Index
- (Summary) Case Study L TCFD Index

- (Summary) Performance based on UN SDGs
- Peace Forest Work

Ay - Donga Business Review Issue 392 15 SASB Index

: Compliance with 10 Principles of the UN Global Compact

40 Years of Keep Korea Green A;tl\(/jmes to Contribute to UN SDGs

. 1 =LY ' " ] Third Party Assurance Statement

White Paper on 40th Anniversary - Agendas and Activities of the Campaign r 8 Greenh R — "

of Keep Korea Green . TS A reenhouse Gas Verification Statemen
- Summary of Outputs of the Campaign g " Key Awards, Certifications and Partners

f Greenwashing Report

Sustainability Report Reader Feedback
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20th Stakeholders Committee

39 Years of Keep Korea Green - Achievements and Values

At the meeting of the 20th Stakeholders Committee, held on October 11, 2023, experts reflected on the
40th anniversary (2024) of the "Keep Korea Green" campaign, which has had many achievements such
as afforestation, job creation, and public awareness, and intensively discussed the future of the Yuhan-
Kimberly Campaign. Here are some of the comments from the panelists.

Summary of the impacts of the Keep Korea Green campaign*

Expansion of Value

1. Expansion of Scope
- Domestic = North Korea,
China, Mongolia

2. Expansion of Theme and Goals

- Response to contemporary social issues

- Domestic environment — Domestic and
global environment

- SDGs 4 (Quality Education), 8 (Decent
Work), 11 (Sustainable Cities and
Communities), 15 (Life on Land), 16
(Peace and Justice)

3. Expansion of Partnership

- Expansion of partnerships to various
areas including government, civil society
and international community as the
campaign is maintained for a long time

1.

Recognized for leading project for
corporate social responsibility

- Recognized for sincerity through

40 years of consistency and
sustainability

- Recognized as a "company essential

[

for society" for its social responsibility
management not institutionally required

Taking initiative in ESG agenda

- Direct connection to biodiversity

and carbon emissions reduction
(rarity, distinctiveness, inimitability,
irreplaceability)

.Enhancement of brand value

- Maintenance of tap rankings in

>

consumer awareness and reputation
surveys for "eco-friendly company",
"ethical company".

Reputation

- A company’s identity plays a key role in

securing its reputation, and the long-
standing campaign is recognized as
philosophy-based activities.

Impact on the Society

1.

Public awareness

- Raised awareness of tree planting and

afforestation

- Raised awareness of “forest”, e.g., urban

forest and international cooperation for
forest, etc.

. Direct/Indirect job creation

- Created 171,422 forest-related jobs
- Positive impact on government policy

for forest-related jobs

w

. Contribution to national laws

- Contributed to enactment of the

Creation and Management of Forest
Resources Act and the Creation and
Management of Urban Forest Act
(commenced relevant activities prior to
their enactment)

4.

Roles as corporate citizen

- Presented the roles of corporate

citizens through partnerships with other
organizations and governance

] oz
ey #EH

mpact and Val

o] M]
zzH 391712l &4
o 38 ears of Koep Korea 07

Keep Korea Green is a campaign that pursues social
sustainability based on environmental sustainability and
has expanded three main values: it has (1) expanded its
scope of campaign from Korea to North Korea, China, and
Mongolia (2) responded to the contemporary social and
environmental issues by expanding its themes and goals;
and (3) expanded and strengthened partnerships with
various sectors. As it has spread its influence on the national
level, it now needs to set a vision that can contribute to
sustainable development and comprehensively manage its
performance for further spread of the social impact.
JaeHyun Kim, Professor of Konkuk University

Yuhan-Kimberly has become necessary for society by practicing
socially responsible and ethical management that is not
institutionally required. This is a corporate identity based on
philosophy and vision, the most important factor in securing a
positive reputation. | expect it to take more active ownership of
global issues to maintain the identity, communicate its unique
capabilities, and implement communication strategies
that strengthen internal communication, expand global
partnerships, and enhance the visibility of its reputation.
HeeWon Cha, Professor of Ewha Womans University

The key to Keep Korea Green is sustainability and sincerity, as
evidenced by the partnership. The company needs to think

about what changes it can make for another four decades.
JunSeok Choi, Former President of the National forestry
Cooperative Federation

In an era where corporate social contribution is a commaodity,
Yuhan-Kimberly needs to make efforts to communicate its
sincerity. In particular, as various unintended issues may
arise in an increasingly complicated business environment,
| expect the campaign to become a social activity that can
turn young consumers into enthusiastic supporters.
ByeongKyu Kim, Professor of Yonsei University

Keep Korea Green is a good example of a campaign that has

changed consumer perceptions of forests and trees and has

been running for 40 years in line with the company's vision.

| suggest that it transform into a campaign focused on ‘'me'
moving people's hearts.

KangKyun Shin, Former Director of ORICOM,

Former Professor of Hansei University

The initiative of Keep Korea Green can be explained by the
historical background that in 1984, companies were only
focused on capital and labor due to the industrial revolution and
urbanization. Moreover, the 40 years of time and consistency
regardless of the emergence of environmental management
distinguishes it from fake environmentalist companies and
shows its sincerity. | also believe that it has made the best
choice in terms of the three principles of environmental/social
value creation: (1) the principle of multiplication (benefits
must be greater than costs), (2) the principle of comparative
advantage (do what you do better than your competitors), and
(3) the principle of materiality (prioritize projects according
to their impact on the company and society).

JungBien Moon, Professor of Korea University

Yuhan-Kimberly turned the “national greening project” into
the catchphrase "Keep Korea Green" and has communicated
it throughout the country and further developed it. | suggest
that Yuhan-Kimberly compile the philosophical background
that encompasses the ideological foundations that have
been utilized to respond to the needs of various times at

home and abroad for 40 years.
SeokGwon Kim, Former President of Forest Production
Technology Research Center under the National Institute of
Forest Science

The efforts of the members of the partnerships and a corporate
culture based on learning and growth largely contributed to
the achievements of Keep Korea Green. | suggest that the
Yuhan-Kimberly embrace the contemporary discourse that
education is a common good and think how to participate
in forest education, which is a representative example of
common good.
InHo Kim, President of Korea National
Environmental Education Center

Keep Korea Green has had a great impact on the Korean
society in that it has led the way for corporate social
contributions to engage with civil society while practicing
governance partnerships at the national or city level.
Now, it is time to come up with strategies for changes and
innovations from a new perspective.
GangOh Lee, President of Korea Forestry
Promotion Institute

* Source: Report from the 20th Stakeholder Committee of Yuhan Kimberly prepared by ESG Research Center of Seoul School of Integrated Sciences & Technologies (aSSIST)
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Studies on Keep Korea Green Campaign
Summary of Social Achievements and Establishment

of Development Plan

First, Catalyst for Raising Public Awareness of Forests
Yuhan-Kimberly has played an important role in promoting
public awareness of forests through various programs, e.g.,
'Forest Nurturing', 'Urban Forest', and 'North-South Forest
Cooperation'. In particular, 'forest nurturing’ was not even

Third, Contribution to the Formation of National
Legislation

By continuously identifying forest-related keywords in
response to social issues and contributing to promoting
public consensus on them, Keep Korea Green has played

PEOPLE: OUR STRENGTH AND SOURCE OF HOPE
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Overview

included as an item in the national survey conducted by a critical role in forming the national legal systems and Message from CEO 06
The Keep Korea Green campaign has contributed to a variety of impacts on the Korean society through the Korea Forest Service until 1997, but in 2010 and 2023,  organizations. In particular, the establishment of the forest GO LSS o0
. . e . . .. . . . . . X Yuhan-Kimberly’s Redistribution of Value 12
a collaborative governance of the government, the private sector and citizens, including raising national 23% and 82.9% of respondents, respectively, answered resource creation fund in 1984, which led to the formation
awareness of forests, directly and indirectly creating forest-related jobs, and building foundations for forest- that it was necessary, showing that consensus on forest  of the Korea Forest Service's Green Project Group in 1999,
related legislations. In order to expand and deepen the impact of the Campaign in the future, we conducted nurturing has gradually spread. can be seen as the beginning of a structure in which various Sustainability Strategy
. . . . . - . . L . \ Sustainable M t Syst 16
a study to measure the social achievements that the Campaign has accumulated over the past 40 years using This awareness-raising began in 1998, when Yuhan-Kimberly ~  stakeholders participate in the government's forest resource s::ka:ald ¢ Canagem.er;t, ystem ’1
enolaer Communication
objective indicators and seek ways to build on such achievements. We have extracted and summarized part and civil society took the initiative to propose a public  creation and management. BT [Tl A 2
of the research report, Summary of Social Achievements and Establishment of Development Plan for Keep labor project for afforestation and launch the ‘National ~ The Green Camp, which started in 1988, contributed to [Focus] Greenwashing Risk Review 28
Korea Green Campaign', which was conducted by Peace Forest Work in August 2023. Campaign for Forests for Life'. Even after the turning point  creation of relevant jobs such as “forest interpreters” by
(R A in 1998, Yuhan-Kimberly has continued to promote public activating the keywords of 'forest experience' and 'forest Sustainability Foundation
esearch report L . ! S .
P % participation and consensus building on various forest- education’ and the enactment of the Forest Education Governance 34
related keywords through a number of campaigns based Promotion Act, which served as the first step towards active it el VeI ST RS &5
hi ith th ivil . by th Crisis Management 38
on a partnership with the civil society. support by the government. Information Security i
Background and Need for the Study such as urban problems and yellow dust, and to coexist The school forest campaign that began in 1995 and the
Yuhan-Kimberly has conducted the Keep Korea Green (KKG) with them by utilizing mature forest resources in a healthy Second, direct/indirect creation of forest-related jobs establishment of the Seoul Green Trust and its support
, , . ) . ) SUSTAINABILITY PERFOMRANCE
campaign since 1984, which not only plants and cares for manner. Recently, it has created 'carbon-neutral forests Through these campaigns, Yuhan-Kimberly created a total for the creation of the Seoul Forest Park in 2003 have led e L Pert. "
nvironmental Pertormance
trees, but also contributes to solving contemporary social and 'biodiversity forests' and is spreading consensus of 170,000 forest-related jobs as of 2023. In addition to such to an enhanced public consensus on 'urban forests' and Environmental Management System 46
problems through forests. among citizens through programs that encourage their direct creation of jobs, it has also indirectly contributed to ‘citizen-engagement urban forest management." This was Sustainable Products 48
As the need for national land afforestation emerged, Yuhan-  engagement. the creation of forest-related jobs at the national level by ~ one of the catalysts for the systematic institutions for Rfduc'”g:”v'm”me”tal 'mpzd °de”5'”eSS Sites 33
. . . . X . = . . , . o . . Climate Change Response and Biodiversity 56
Kimberly commenced a project for creation of forest Yuhan-Kimberly decided that, in order to expand and positively influencing the government's forest job policies. urban forests, such as the outsourcing of the operation and Economic Performance 64
resources and took the lead in creating jobs linked to the deepen the social contributions of the Campaign, it needed For example, the company played a pivotal role in the management of Seoul's urban parks to the private sector Growing Core Businesses 64
forestry business to solve the unemployment problem to measure the social achievements accumulated over the discussion on forest jobs by proposing the policy for ‘Public and the enactment of the Creation and Management of Expanding New Businesses 66
. . . .. . . . . .. . . . Innovating Value Chain 68
caused by the Asian Financial Crisis. It has continued past 40 years using objective indicators and seek ways to Labor Project for Forest Nurturing' to the government in Urban Forest Act. o Projej 7o
projects to respond to social and environmental issues build on such achievements. 1998. Social Performance 72
Employee eXperience and Growth 72
Consumer-Oriented Management 90
| Foundation for Laws, Institutions and Organization on National Level M Cooperation for company’s creation of forest resources M Forestculture M Forest jobs M Urban forest M International cooperation for forest Supply Chain %
Creating Community Value 104
Establishment of Forest for Life campaign Support for Support for creation of Seoul Green Trust
establishment of Organization of promotion council for Forest for Future [Special Report]
govemace Support for establishment of Northeast Asian Forest Forum Peace Forest Work Support for establishment of UNEP EPLC
Yuhan- Achievements and Implications of Keep Korea Green Campaign 110
Kimerly
School forest campaign Support for creation of Seoul Trust
Program Projects Support for creation of coexisting forests )
Tree planting for newly weds Commencement of Green Camp Policy proposal for public labor projects for afforestation Creation of Korea-Mongolia Friendship Forest Appendlx
ESG Output 124
GRI Index 134
TCFD Index 138
i SASB Ind 1
“SA‘::]ptl“;n i 5 Amendment of the Enactment of the Outsourcing of management Enactment of the Creation n & i L. 39
Public labor projects for afforestation b t;(oo Frestsst Mountainous District § New Deal § Forest Education of Seoul Forest to Seoul Forest and Management of Compl'ance with 10 Prlnuples of the UN Global Compact 140
4 :::k:re Forest Interpreter Management Act Project Promotion Act Park Conservancy Urban Forest Act Activities to Contribute to UN SDGs 142
Government Third Party Assurance Statement 144
Launch of Forest Job Innovation Team, Forest Job Plant Greenhouse Gas Verification Statement 146
Organization of Green Project Group Establishment of Seoul Green City Bureau Key Awards, Certifications and Partners 147
Launch of AFoco Greenwashing Report 148
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Study on Keep Korea Green Campaign
Connection of UN SDGs and the Campaign

Study on Keep Korea Green Campaign
Case Study - Donga Business Review Issue 392

The report by Peace Forest Work, “Summary of Social Achievements and Establishment of Development

In May 2024, the Donga Business Review published a case study on the Keep Korea Green campaign, which is
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Plan for Keep Korea Green”, comprehensively evaluated various social outcomes created through the Keep Korea’s longest-running (40 years) public interest campaign for forest environment. We have summarized the rs::ii::: Kf;ierly 22
Korea Green Campaign from the perspective of the UN Sustainable Development Goals (SDGs). comments by experts in business administration from various perspectives that were covered in the article. Yuhan-Kimberly's Redistribution of Value 12
Sustainability Strategy
The Keep Korea Green campaign is linked to the achievement of seven of the 17 UN Z:::anizleerer:ii:iiztizftem :i
o cpie L . .
SDGs, including No.15 (Life on Land). Starting from Contributing to the greening of the Institutional Entrepreneurship' Ahead of Stakeholder Demands Creation of Inimitable Brand Value through 40 Years of Hard Work PR i
national land and responding to domestic environmental issues, the campaign has SunTae Kim, Professor of Johns Hopkins Carey Business School JungBien Moon, Professor of Korea University Business Administration Department [Focus] Greenwashing Risk Review 28
gradua“y expanded its Scope by integrating forests with contemporary social issues, From an ESG perspective, the greatest value of Yuhan-Kimberly's Keep Korea Professor Birger Wernerfelt of the University of Michigan emphasized in his
and in the process, it has evolved in a manner that creates social outcomes across the Green campaign is its persistence over 40 years. Rather than dynamically paper 'A resource-based view of the firm' that the most important factor of a Sustainability Foundation
5P (five factors for sustainable development) in the SDGs: People, Prosperity, Planet, changing the focus of ESG managem}ent‘to meet the changing needs of varpus f|rm s ‘compet|t|ve advantage is not ‘th? compet|t|vene‘ss of products butAthe Governance "
stakeholders, the company has maintained the core value of the campaign. intangible resources that cannot be imitated by other firms. Recently, various
Peace, and Pa rtﬂerShip~ In doing so, it has eXpaﬂded and Strengthened partﬂerShiPS Another characteristic of Yuhan-Kimberly's institutional innovation it has ESG assessments have stressed the importance of the natural environment as Ethi'cal 2l Viirsigalrant izt 25
with various stakeholders to ensure the scalability and sustainability of the campaign. shown with the campaign is that it has achieved institutional changes through a stakeholder in corporate management activities. In this regard, the value of SLEE Ma.nagemenjc &
- collaboration with partners from various sectors, including the government, the Keep Korea Green campaign, which has continued for 40 years since 1984, Information Security 41
3 EE civil and environmental organizations, schools, and cities. is a time-compression diseconomy that cannot be imitated by competitors. In
l Connection between Keep Korea Green and l Diagram of Development of In organizational studies, a corporate activity that creates new institutions other words, the competitors will not be able to easily catch up with the brand SUSTAINABILITY PERFOMRANCE
. by leveraging resources from the existing institutional environment or and reputation that has been built up over a long period of time.
Goals of UN SDGs Keep Korea Green Based on 5P of SDGs innovatively changes the existing institutional environment is referred to The factor that separates eco-friendly companies with sincerity from Environmental Performance 46
Major Goals of UN SDGs Major Activities of the Campaign < Creation of national forests as an institutional entrepreneurship. In this respect, the Keep Korea Green fake environmentalists is credibility, which can only be achieved through Environmental Management System 46
Amn Ensure inclusive, - Green Camp  Creation of forest road campaign is an example of how institutional entrepreneurship is embedded consistency and the time invested. Keep Korea Green has enhanced the brand Sustainable Products 48
!m equitable quality - Forest for Life national campaign in Yuhan-Kimberly's organizational DNA, proactively changing the institutional value and achieved financial outcomes as a campaign that meets the VRIO Reducing Environmental Impact of Business Sites 53
education and promote z:;t:;f:jorzSf:f/tf:&hnﬁzzjtncf:;f;:gns environment rather than reacting to institutional constraints. criteria of Valuable, Rare, Inimitable, and Organizable resources. Climate Change Response and Biodiversity 56
lifelon;g leimir;g | Moneaon foreet Economic Performance 64
opportunities for a * Mongolian forestry X .
L Promote sustained - Public Labor Project for Forestr iffﬁ:l':ﬂ?nez: gzgniiﬁpfzmﬂf;nEvaamnmental protection Growm-g core BUS'”eSSGS o4
i . susta}nable ) y Reputation Capital from 40 Years of Heritage Strengthened through AAA Goal-Oriented Management with Proven Sincerity, Expanding New Businesses 66
. + Creation of coexisting forests storytelling 'Brand Activism” Innovating Value Chain 68
economic growth, full and - Projects to nurture environmental leaders .
productive employment " Valuesharing projects HeeWon Cha, Professor of Ewha Womans University Department of HyunAm Shin, President of Factory 8 Research Center GT, Project 70
and decent work for all - Creation of carbon neutral forests Communications and Media social Performan,ce 2
Make cities sustainable * School forest campaign ‘(E:ggp;;a::;;::;;frbo"'neu"al/ Unlike cause-related marketing, which is often linked to increased sales, public 2S5 @R e e Elrerian e
+ Urban forest campaign * Research on social and Corporate reputation is the result of a comprehensive judgment of a company's campaigns have a relatively tenuous connection to marketing. According to ConsmsOrtisniss emesimeiit £
B Take urgent action to » Carbon neutral forest environmental values past, present, and future activities by various stakeholders, and it needs to Professor Philip Kotler, who is known as the father of marketing, the value of Supply Chain 99
L@ 2 combat climate change - Biodiversity conservation forest Respond to Respondto  Respond romote carbon be effectively managed in consideration of the spill-over effects that mutually cause-related marketing can be explained by the concept of brand activism*. Creating Community Value 104
and its impacts en;?::ﬁ:;tal domestic social  to global neutrality and affect both market and non-market aspects. “Issue ownership” is a perception Yuhan-Kimberly has raised a consistent voice since 1984, four years before
E Terrestrial ecosystems * Projects to create forest sues e issues | Plodversity that certain company has the ability and resources to solve a specific social Nike's "Just Do It" campaign, which is a representative example of brand
resources problem, and in the case of Yuhan-Kimberly, the reason and philosophy for activism. The campaign is meaningful in that the vision of 'We act Life-Health- [Special Report]
 School forest Campéign o the launch of Keep Korea Green originated from the company's business Planet' has been translated into actual actions for 40 years. Therefore, Keep Achievements and Implications of Keep Korea Green Campaign 110
- Urban forest campaign tion of Partnerships  Expansion of pa o . L . ) . . . . .
- Coexisting forest o i activities, and therefore, it has outstanding issue ownership with a high degree Korea Green is a public campaign that is unrivaled even on the global stage,
. Northeast Asia desertification of sincerity and positive reputation. Yuhan-Kimberly's reputation is unique and it is even more meaningful in that it has a 40-year heritage. Yuhan-
prevention projects and distinctive as it has been built on its corporate identity for over 40 years. Kimberly has a competitiveness as a corporate brand that practices brand Appendix
Promote peaceful and . Restoration of devastated land in 3 3 If it extends such reputation to global issue ownership through consistent and activism by raising voices and being active on social issues, and it has a ESG Output 124
inclusive societies for North Korea ‘ 1 ‘ continuous communication through storytelling based on the 'Ability-Activity- potential to attract a large number of loyal fans. It is time for the company to GRI Index 134
sustainable development, Planet IE_ _ - Accomplishment' cycle model and changes stakeholder perceptions, it will be come up with communication strategy for the next step. TCFD Index 138
provide access to justice i i able to become a corporate brand with a 100-year reputation. D ke 139
for all and build effective, ‘ ‘ ‘ ‘ ‘ 4 o . ) . o
accountable and inclusive 1984 1998 2003 2015 2021 Year b DBR *A p.henomén.on _Of wh_er_e a brand tékes ce_rtam stance on a social issue while Cor.n[r)l.lance with %0 Principles of the UN Global Compact 140
institutions at all levels Increase in Commenced Established - Climate change actively voicing its opinion and taking actions Activities to Contribute to UN SDGs 142
Partnership - Establishment of governance d”:?:rf?:al?‘i?;'eg‘“mt;:‘r"jaetg:al newv?;?nr:algn renneey ?"ﬂaﬁ,&iw&ﬁ.ﬂxl Third Party Assurance Statement 144
with government, civil SOCiety * 5P: The principles of the UN Sustainable Development Goals (SDGs), which can be categorized into People, Greenhouse Gas Verification Statement 146
and experts ;:Z\”Net; Parﬂojpei:?o:;iia fzsﬂ:z:;g::'anh;vyo‘?r;l:fifn::éilgﬁgzsh”;d;e‘:ZCS‘; lb‘i:\h’:g?;n;ysetg?:;‘g Case Study of “Keep Korea Green”, which has built reputation capital and raised corporate value through “Brand Activism” Key Awards, Certifications and Partners 147
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40 Years of Keep Korea Green

Agenda and Activities
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1984 Launch of KKG
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First and Longest Public Campaign for Forest
Environment Led by the Private Sector
Yuhan-Kimberly's Keep Korea Green campaign, launched
in 1984, is Korea's first and longest-running private-led
forest environment campaign. The goal of the campaign
is to contribute to solving social problems through forests.
Initially, it started as an activity to recognize the importance
of restoring devastated forests, to plant trees in national
and public forests and nurture forests, but it has taken on
more important values as it has been combined with global
environmental issues, e.g., climate change, desertification,
and fine dust.

Approximately 57 million trees (as of the end of 2023)
have been planted and cared for under the Keep Korea
Green campaign, which has grown into a representative
environmental campaign of Korea by changing people's
perceptions of the forest environment through practical
actions and effective communications in various areas of
the forest environment, ranging from the national forestry
campaign, creation of school forests, conversion to urban
forests, creation of biodiversity conservation forests and
restoration after forest fires.

Efforts to Resolve Social Problems through Forests
Yuhan-Kimberly is striving to contribute to solving
social problems through forests under the Keep Korea
Green campaign. We pioneered corporate social and
environmental responsibility activities in the 1980s, when
there was a lack of interest in the environmental issues, and
demonstrated the potential for companies to contribute
positively to local communities and the lives of people.
From the initial stages of the campaign, we have raised

10th anniversary of Mongolian forests |+

awareness and built consensus on the forest environment
through public service advertisements with a wide range
of themes. We have also established governance through
collaboration among diverse actors such as companies,
civil society, experts, and relevant government agencies,
while presenting a new model of social innovation. Further,
we have contributed to solving social problems, e.g., by
creating jobs linked to the forestry business to address the
unemployment issue caused by the Asian financial crisis.

Direct and Indirect Impacts on the Environment
and Society

We have created forests in China and Mongolia to prevent
desertification of Northeast Asia, and built tree nurseries
and planted forests in Mount Geumgang to restore forests
on the Korean Peninsula. We also respond to major
social issues, e.g., by creating "carbon-neutral forests"
and "biodiversity conversation forests" to address the
recent climate crisis. The Green Camp, which began in
1988, contributed to the promotion of certain keywords
including 'forest experience' and 'forest education' and
the emergence of related professions such as 'forest
interpreters', and served as a foundation for the enactment
of the Forest Education Promotion Act; the school forest
movement, which began in 1995, paved the way for the
concept of 'school forests' of the Korea Forest Service; and
the establishment of the Seoul Green Trust in 2003 and
support for the creation of the Seoul Forest Park served
as a catalyst for the systemization of institutions related
to urban forests, such as outsourcing of urban forest
management to the private sector and the enactment of
the Creation and Management of Urban Forest Act.

+ Sy

2022 Forest Nurturing at Seoul Forest Park
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Core Agenda

Major Activities

Raised awareness of the need for
tree planting at a time when society
focused more on industrialization

than on environmental issues. by creating

Raise awareness of

Create

the need for tree planting

Attempted to

environment and raise future
generations who love nature and life

school forests

Create “coexisting forests”

with local residents

make a better school

schools with forests

Established a forest management
system with engagement of citizens
and raised awareness of the importance
of locally-driven forest carbon offsets

to respond to climate change

Commence forest

nurturing campaign

Recognized the need for forestry
and emphasized the importance
of combating climate crisis and
desertification as social concern for
environmental issues increased

Create urban forests

Protected cities from heat waves
and fine dust, while revitalizing
them with small forests for
local residents

Conserve biodiversity in forests

Began efforts to conserve
biodiversity of forest ecosystems
threatened by climate change for

future generations

1984 1990
® ®
1984 1995
- Establishment - Research on
of Steering school forests
Committee for
Forest Resource 1998
Creation Fund - Support for
establishment
1985 of Forest for Life
- Tree planting campaign
with newlyweds - Public labor
project for
1988 forestry
- Green Camp - Support for

establishment of
Northeast Asian
Forest Forum

1999

- Support for
establishment
of Peace Forest
Work

]

2000 2010 2020

2000
- Beautiful Forest National Competition
- Support for establishment of Eco Sanchon

2001

- Project to prevent desertification of China

- Support for establishment of Literature
House Seoul

2003

- Support for establishment of Seoul Green
Trust

+ Participation in creation of Seoul Forest Park

- Creation of Tujiin Nars Forest in Mongolia

2005
- Tree planting at Mount Geumgang by
newlyweds

2006

- Jinan Village Survey Team Project

- Support for establishment of Eco Peace
Leadership Center

2007
+ Neighborhood forest project

2010 2020
- Forest for Life and - Carbon Neutral Forest

Forest Nurturing - Restoration after forest

Project fire in Okgye, Gangneung
2014 2022
- Forestry of + Ex-situ conservation of
Namsan Park endangered Korean fir
- Creation of Korea’s
2015 native plant honeybee
- Coexisting forest forest
project
- Senior Mountain 2023
Village School - Restoration after forest
fire in Donghae
2016 - Restoration of ecosystem
- Index Garden after forest fire in Uljin
Project - Nurturing of
palace forest
2017 (Changgyeonggung
- (Hwacheon Tree Palace)
Nursery)
2024

+ 40th anniversary of
Keep Korea Green

Abetol
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. | Tree Planting and Forest Creation 1984-2023 (Cumulative)
40 Years of Keep Korea Green in Numbers
Total Performance and Percentage Total Area of Major Projects
Project Performance (Cumulative) Project Area
57,090,039 trees 16,4515 ha
2%
8% 265.8ha
1,303.4ha

L Forests planted and nurtured by Keep Korea Green for 40 years

1984-2023 (cumulative) Korea Northeast Asia

57,090,039 trees 54 46 %

Prevention of
desertification in Mongolia

12,780,000 trees

(2003~2023)

Tujiin Nars

Mongolia

Ulaanbaatar

Prevention of
desertification in China

422,000 trees

(2001~2004)

Chifeng (Neimeng)

Beijing

Restoration of forest resources
Restoration of devastated forest*
© Prevention of desertification

Restoration of devastated forest in
North Korea

12,859,150 trees

(1999~2009)

Restoration of
forest resources in Korea

31,028,889 trees

(1984~2023)

* Standard for calculation: 1kg of seeds = 16,350 trees (based on the advice of National Institute of Forest Science in 2009)

43%

24,316,549 trees

57%

32,773,490 trees

Forestry

Coexisting Forest

Tree Planting for Life

15%

2,469.0ha

Tree planting

Citizen Engagement of Each Project

Restoration of
devastated land in
North Korea

Job Creation

46%

7,533.2ha

Creation of
Forest Resources

25%

4,133.3ha

Restoration of
Mongolian Forests

Number of Participants

405,102

School Forests

B 0

59,815

Tree Planting by Newlyweds

Green Camp - 5,770
Seoul Forest Park - 5,000
Coexisting Forest - 4,485

©
©O
s

Senior Mountain Village School
Forestry of Namsan Park l 780

Han River Index Garden I 472

Restoration of Forest Fire Damage I 400
(Okgye, Donghae)

Forest for Life (Yeoju) I 400
Changgyeonggung Palace Forest I 39
Biodiversity Conservation Forest | 13

Number of Jobs Created*

171,422

Creation of Forest Resources

Restoration of devastated land
in North Korea (based on seeds**)

Restoration of Mongolian forests

Tree Planting for Life

School Forest

Coexisting Forest

Hwacheon Tree Nursery

Tree Planting to Prevent
Desertification in China

Carbon-Neutral Forest
(Yongin Seokpo Forest)

Tree Planting by Newlyweds

Forestry in Namsan Park

Restoration of Forest Fire Damage
(Okgye, Donghae)

Creation of Seoul Forest Park

Forest for Life (Yeoju)

Biodiversity Conservation Forest
(Korean Fir, Native Plants)

Village Forest
(Nakkumkeo, Huam-dong)

Creation of Peace Forest

Neighborhood Forest

Tree Planting for 50th Anniversary of

Yuhan-Kimberly

Others

[ JESEE
—p
—lp

10,513

10,050

1,932

1,680

1,477

o]
D
o

~
w
o

[+)]
[o<]
—

focl
w
[

w
(o))
J

0
w

~
—

-
o
S

o
foe]

[ B |
[$)) w
= N

|

* Calculation of job creation: 3.5 jobs per 1,000 trees planted; 7 jobs per 1 ha of forest created
** Standard for calculation: 1 kg of seeds = 16,350 trees
(based on the advice of National Institute of Forest Science in 2009)
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ESG Output /\]’%O

ﬂ O}o
Economy & Governance O

Overview
Financial Performance Distribution of Economic Value Message from CEQ 06
About Yuhan-Kimberly 10
Cat Unit 2021 2022 2023 Cat Unit 2021 2022 2023 P T
ategory n ategory m Yuhan-Kimberly’s Redistribution of Value 12
Sales KRW 100 million 14,671 15,092 14,440 Shareholders Dividends” KRW 100 million 4,010 1,440 1,700
Operating profit KRW 100 million 2,159 2,099 2,025 Employees Salaries and benefits KRW 100 million 1,949 2,216 2,123
Total assets KRW 100 million 10,816 8,135 8,330 Partner Cost of goods and KRW 100 million 9,633 10,190 9,463 Sustainability Strategy
Exports KRW 100 million 1,632 1,375 1,130 companies services Sustainable Management System 16
Local Government Corporate tax, other taxes and KRW 100 million 1,125 733 725 Stakeholder Communication 21
community uilitycharges Double Materiality Assessment 22
Local community / Corporate social KRW 100 million 56 56 53 [Focus] Greenwashing Risk Review 28
consumers contribution expenses
Domestic Sales to Exports Ratio - -
1) The accrual accounting applied
Category Unit 2021 2022 2023 Sustainability Foundation
Domestic sales % 88.9 90.9 922 Governance 34
Exports % 111 9.1 78 Activities and Investment Results of Research & Development (R&D) Ethical and Transparent Management 35
Crisis Management 38
Category Unit 2021 2022 2023 Information Security 41
R&D personnel Persons 59 53 57
Sales Growth Rate of the Business Unit Facility investment KRW 100 million 389 498 656
SUSTAINABILITY PERFOMRANCE
) R&D investment KRW 100 million 125 134 142
Category Unit 2021 2022 2023 Environmental Performance 46
- Sales of new products KRW 100 million 2,003 1,484 1,698 i
Baby Diapers % 15.0 7.2 -3.5 Environmental Management System 46
Facility i t t ratio t L % 2.7 3.3 4.5 .
Wet wipes, towels, adult diapers, skincare and others % -11.1 3.8 -17.5 aclity Investment ratio to saes ° Sustainable Products 48
Facial paper and toilet paper % 18 53 - R&D investment ratio to sales % 0.85 0.89 0.98 Reducing Environmental Impact of Business Sites 53
Feminine sanitary pads % s 5 2 Contribution ratio of new products to sales % 13.7 9.8 11.8 Climate Change Response and Biodiversity 56
Economic Performance 64
B2B sales % -6.7 8.1 -9.3 ) )
Growing Core Businesses 64
Expanding New Businesses 66
Innovating Value Chain 68
GT Project 70
Social Performance 72
Employee eXperience and Growth 72
Consumer-Oriented Management 90
Supply Chain 99
Creating Community Value 104
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Environment

. 1)
Environment Overview
Ethics and Compliance Message from CEO 06
About Yuhan-Kimberly 10
Category Unit 2021 2022 2023 Greenhouse Gases . i S ]
Yuhan-Kimberly’s Redistribution of Value 12
Unethical behavior report Partners Cases 0 1 0 Category Unit 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
by stakeholders Employees Cases 2 0 0 Greenhouse gas emission allowance (goal) 175606 238,130 243,016 236,637 204434 204434 204434 213194 213194 212621
Consumers """"""""""""""""""""""""""""""""""""""""" Cases 0 0 0 """""""" Total emissions (Scope 1 + Scope 2)? 172,097 201,723 204,943 202,986 202,102 202435 201,903 192,751 192,694 191,357 Sustainability Strategy
""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""" Direct Total 13,042 17,161 20,638 21,257 22,829 23,750 23221 22,186 24,373 25,989 .
Others Cases 0 0 0 . Sustainable Management System 16
emissions Emissions by Kimcheon Mill 12,783 16,870 20,350 20,954 22,521 23,464 22,913 21,765 23,903 25,564 stakeholder Ci L >
Number of reports on Harassment/sexual harassment at work Cases 0 0 0 (Scope 1 DUSINGSS Site L T T S T T S T e S S e e e e LaRenoIdegeomn cation 1
violation of Code of 7 T S T S e e Double Materiality Assessment 22
Cond Personal use of company assets Cases 1 0 0
L e Y - -=-=-=-==-========seeas 8 [Focus] Greenwashing Risk Review 28
Breach of business processes Cases 0 1 0 Others
""" Indirect Total 159,058 184,564 184,308 181,730 179,074 178,689 178,684 170,568 168,325 165,371
Bribery and graft with partners Cases 0 0 0 .
rrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrr (em‘SS'O”)S Emissions by Kimcheon Mill 107,824 131,904 132,870 134835 135141 133463 130579 123,093 124019 122968
olati Scope 2, ) e ot N U S S A A | inabili i
Aﬁendancev'om'on ,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, cases i business site paeion mill 37,524 38,872 37,462 32,617 29,074 29,502 32,667 33,647 29,788 28,086 Sty FEmi e
Leakage of trade secrets Cases 2 0 0 Choongju Mill 12,085 11,974 12,125 12,488 13,266 14,168 14,508 12,964 13,632 13471 Governance 34
Others Cases 0 0 2 Others” 1,626 1,815 1,851 1,791 1,594 1,556 931 864 885 846 Ethical and Transparent Management 35
Number of disciplinary Harassment/sexual harassment at work Cases Lmajor 0 P Greenhouse gas emission intensity tCOe / 0.735 0.779 0.812 0.865 0.916 0.903 0.845 0.821 0.857 1.107 Crisis Management 38
. . . o . (Scope 1 + Scope 2) product ton q N
actions on violation of disciplinary action) Information Security 41
Code of CondUCt 7o o e L o Other Total tCOe - 10,262 9,037 639,669”
Personal use of company assets Cases 0 1 0 indirect
,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, o Upstream Products & tCO.e - - - - - - - - - 332,110
Breach of business processes Cases 1(major 0 1 (esmcfsl:g;\ services purchased
disciplinary action) Capital goods o . . ) . . . . . - 1683 SUSTAINABILITY PERFOMRANCE
Bribery and graft with partners Cases 0 0 0 Fuel and energy-related tCO,e - - - - - - - - - 32,548 Environmental Performance 46
rrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrr activities i
Attendance violation Cases 0 0 1 [T — ione oe T e e e e e o o o e e | E e | T Sy £
"""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""" pstream transportation - 2 Sustainable Products 48
Leakage of trade secrets Cases 0 0 0 logistics . . . .
rrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrr Reducing Environmental Impact of Business Sites 53
Others Cases 4 1 0 Waste generated from tCO.e - - - - - - - - - 917 ] o )
,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, operation Climate Change Response and Biodiversity 56
Total number of disciplinary actions Cases 6 0 4 Economic Performance 64
Anti-competitive Litigation related to anti-competition and Cases 0 0 0 Growing Core Businesses 64
behavior monopoly prohibition B Expanding New Businesses 66
Education Code of Conduct Number of target participants Persons 683 668 685 Downstream :JOYV”_Stream transportation & - - - - - - - 10,262 9,037 6,302 Innovating Value Chain 68
""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""" ogistics
Number of participants Persons 683 668 7.3 00 GT Project 70
,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, Use of products sold tCO.e - 8,062
777777777777777777777777777777777777 Completlonrate % 100 100 100 Disposal of products sold tCOe - - - - - - - - - 235,854 Social Performance 72
Fair trade” Number of target participants Persons - - 24 ) Yuh imberly basicall ‘ ¢ but th ; v added indi el N Employee eXperience and Growth 72
,,,,,,,,,,,,,,,,,,,,,,, 1) Yuhan-Kimberly basically reports performance of 10 years, but the reports for newly added indicators cover the latest three years. Consumer-Oriented Management 90
) B emissions are based on the emissions when submitting emission rights, and there is a discrepancy in the final value because emissions in each business site were S G 99
Number of participants ~ Pesons - - 20 2) GHG based on th h bmitt hts, and th d the final value b hb t
Completion rate % - - 83 rounded down. . _—y —
""""""""""""" T e e e T 3) Seocho Life Innovation Research Center, Jukjeon Life Innovation Research Center (closed in 2023), Headquarters, Anyang Logistics Center, Headquarters reating Lommunity vatue
Statutory education” ~ Number of target participants Persons 1,443 1,422 1,419 . o X . i i .
rrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrr 4) In 2020 and 2021, only downstream transportation & logistics were covered, but in 2023, a calculation tool for Scope 3 was established, which covered 11 categories
_Number of participants ~~ Persons 144 L2 149 (C10. Processing of products sold, C13. Downstream leased assets, C14. Franchise and C15. Investment categories are not applicable)
Completion rate % 100 100 100 5) There is a discrepancy in the total value because emissions in each category were rounded off. [Special Report]
Achievements and Implications of Keep Korea Green Campaign 110
1) Education has been provided every year, but data collection began in 2023.
2) Education on disability awareness, sexual harassment prevention, and workplace harassment prevention
Energy
g Appendix
Category Unit 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 ESG Output 124
Government Subsidies Total energy consumption” T 3,445 3,945 4,009 3977 3,967 4,074 8,227 3,957 3,947 3,865 GRI Index 134
Consumption by each Electricity T 2,494 2,907 2,900 2,830 2,787 2,814 2,842 2,726 2,683 2,669 TCED Index 138
Category Unit 2021 2022 2023 energy source
SASB Index 139
A f idi i KRW 1 illi 1 q q N
mount of government subsidies received 00 million 8 0 g Compliance with 10 Principles of the UN Global Compact 140
3 4 3 3 2 3 - .
. Activities to Contribute to UN SDGs 142
Energy consumption intensity” GJ/Product ton - - - - - - - 16.86 16.86 17.56 .
Third Party Assurance Statement 144
Renewable energy consumption” N} 0 0 0 0 0 0 0.45 0.46 0.46 0.44 L
Greenhouse Gas Verification Statement 146
1) Aggregate of each company’s emissions cut in units of integer for each business site Key Awards, Certifications and Partners 147
2) Gasoline, diesel, LPG, propane Greenwashing Report 148
Th h n man ince 2021. R
3) The date‘\ ave been managed .Sf 'ce' 0 o Sustainability Report Reader Feedback 149
4) Installation of solar energy facilities in Choongju Mill in 2020.
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Overview
Water Resources Sustainable Raw Materials Message from CEQ 06
About Yuhan-Kimberly 10
Category Unit 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 Category Unit 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 ) , o
- Yuhan-Kimberly’s Redistribution of Value 12
Intake Total m 2,846,816 3,924,777 3,516,738 3,561,610 3,407,973 3,279,092 3,414,250 3,318,173 3,694,824 4,281,211 Percentage of recycled paper” % 29.9 334 29.8 20.2 184 18.6 174 16.9 17.9 17.6
Intake by River water n 2,650,303 3,719,091 3,332,427 3,401,403 3,227,216 3,097,578 3,199,174 3,100,310 3,454,334 4,072,796 Percentage of domestic old paper % 89.7 783 718 59.8 54.3 56.9 60.7 58.9 65.8 83.1
source of Pulp Use of pulp? ton - - - - - - - 125331 133253 131,662 N
intake - - - - — Sustainability Strategy
Public water m 154,153 167,206 148,251 130,293 137,496 136,128 144,535 145,139 135,079 152,493 Packaging Percentage of recycled plastic packaging % - - - - - - - - 17 30
Recycle Recycling rate’ % 66.7 59.0 65.9 538 50.4 507 25 27 396 341 Packaging recycling fee” KRW 100 million 7 9 9 9 10 2 15 15 2 1 Sustainable Management System 16
Discharge Discharge volume intensity m / product ton 102 135 124 132 133 132 127 126 146 197 Palm oil Sustainable palm oil used® ton - - - - - - - - 3873 30.01 Stakeholder Communication 21
Use Total usage” m 4,746,898 6,239,758 5,835,263 5,478,174 5,126,741 4,942,192 4,864,696 4,734,030 5,158,039 5,656,296 RSPO-certified use ton - - - - - - - - 0 0 Double Materiality Assessment 22
Water use intensity i / product ton 117 153 139 152 15.4 14.6 14.3 2027 23.07 27.1 [Focus] Greenwashing Risk Review 28

1) (Imported old paper usage + domestic old paper usage) / (Imported old paper usage + domestic old paper usage + pulp usage) x 100
2) Pulp usage reported from 2021

)

1) Recycling rate: Reuse volume / total intake x 100; the result is different from the previous year due to the change in the formula. )
3) Usage of recycled plastics for packaging / overall usage of packaging x 100

)

)

2) Usage = Intake + recycle volume
3) (Intake + recycled volume) / recycled volume x 100; the result is different from the previous year due to the change in the formula.

4) Calculated in accordance with the Act on the Promotion of Saving and Recycling of Resources Sustainability Foundation

5) Calculated in accordance with the standards of Kimberly-Clark Governance 34
Ethical and Transparent Management 35
1 . Crisis Management 38
Waste Green Purchasing and Sales . .
Information Security 41
Category Unit 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 Category Unit 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
Total waste emission ton 43,838 52,067 45,425 38,020 33,476 34,051 32,597 31,123 32,781 31,142 Purchase amount of sustainable pulp” KRW 100 million - - - - - 1,013 829 934 1,171 1,391
Waste emission  General  Total ton 43585 51,089 45,359 37018 33,396 34,011 32,551 31,064 32,733 31,106 Green sales/services  Number of eco-labeled products? ~ KRW 100 million - - - - E E 37 35 40 2 SUSTAINABILITY PERFOMRANCE
g.y methlod of Recycling ton 43249 51,263 44,460 37,217 32,805 33,529 32,250 30,584 32,480 30,862 Sales KRW 100 million - - - - - - 310 37l 341 = Environmental Performance 46
IS POSAl e o
Incineration ton 283.85 672.97 806.56 648.41 548.12 400.78 289.49 400.85 253.11 229.73 . ) — . . . ) ) Environmental Management System 46
rrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrr 1) Refers to pulp supplied by foreign forest certification organizations such as FSC and PEFC, domestic and imported old paper (recycled fiber), alternative pulp, etc., and g 4
Landfill ton 51.82 52.51 91.74 52.61 42.50 80.51 11.19 70.68 0 1439 ) i
,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, the purchase amount of sustainable pulp has been calculated from 2019. Sustainable Products 48
Specified  Tol on o s 659 woLes g o s e ®/L . s | 2) Refers to eco-labeled products under Article 17 (Certification of Eco-Label) of the Environmental Technology and Industry Support Act Reducing Environmental Impact of Business Sites 53
Recycling ton 14.67 25.05 32.28 28.64 38.34 21.38 2237 15.24 12.68 20.46 Climate Change Response and Biodiversity 56
Incineration ton 111.44 51.09 33.34 73.25 41.66 18.63 235 43.63 35.61 1139 Economic Performance 64
Landfill ton 126.96 195 097 0 0 0 0 0 0 0 Cost of Environmental Operation . :
Growing Core Businesses 64
Waste emission intensity ton/ product ton 0.18 0.20 0.18 0.16 0.14 0.15 0.13 0.13 0.14 0.15 . .
: - Category Unit 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 Expanding New Businesses 66
Waste recycling rate % 98.9 90.4 97.9 97.5 97.9 98.6 99.1 96.3 99.3 99.2 | h
; i i il Innovating Value Chain 68
Waste ley? KRW 100 million e % o - s o o o p = Total cost of environmental operation KRW 100 million 161.8 177.1 1719 148.1 126.0 1329 1316 130.0 147.0 163.0 g
Proportion to sales % 1.20 1.20 1.10 1.10 0.90 1.0 0.88 0.89 0.98 1.13 GT Project 70
1) Managed by the Allbaro system Social Performance 72
2) (Recycled waste / General waste generated) x100 )
A y ‘ / i g ) i Employee eXperience and Growth 72
3) Applied to single-use diapers and general plastic products . .
Environmental Management Consumer-Oriented Management 90
Supply Chain 99
Catego Unit 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 ) )
gory Creating Community Value 104
P ll t t Certification for Number of Sites 3 3 3 3 3 3 3 3 3 3
olliutants environmental (safety) applicable business sites
e s A E - G e i i B e e e ]
- management system Number of Sites 3 3 3 3 3 3 3 3 3 3
Category Unit 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 certified business sites [Special Report]
Water pollutant Total organic carbon (TOC)" kg/ Product ton - - - - - - - - - 0.142 ) A P . e e A
emiss‘_zn (intensity) oeoreenceabon TR 8 et~ | Environmental legislations Number of violations ~~ Cases o o o o o o o o o I o Achievements and Implications of Keep Korea Green Campaign 110
Chemical ogendemand (COD)  kg/Productton 0143 022 023 0207 0%l 024 ~ 0:0 o026 om0 | | Amount of violations KRW 1 million 0 0 0 0 0 0 0 0 0 0
Biological oxygen demand (BOD) kg/ Product ton 0.008 0.013 0.015 0.020 0.035 0.043 0.031 0.032 0.037 0.040
Suspended solid (SS) kg/ Product ton 0.022 0.041 0.043 0.031 0.038 0.043 0.041 0.040 0.042 0.056 1) 1S0 14001, 1SO 9001 certifications Appendix
Air pollutant Nitrogen oxide (NOx)? kg/ Product ton - - - - - - - - 0.022 0.055
emission (intensity) g e ovide (sOx? b ke Product ton . S . S o S S N 0 . . ESG Output 124
,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, e sy | Environmental Education S v,
Dust kg/ Product ton 0.009 0.028 0.024 0.023 0.028 0.017 0.015 0.013 0.001 0.001 CEX
Hazardous chemicals ~ Usage intensity” kg/ Product ton - - - - - - - 0.105 0.147 0.158 Category Unit 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 TCFD Index 138
- ) ) ) ) ) ) Number of Total Persons 1,446 1,482 1,612 1,163 817 842 890 998 895 1,39 SASB Index 139
1) Reported from 2023 to reflect the gradual transition from COD to TOC as a measure of organic matters in water pollutants, in accordance with national regulations ficipants i . . -
) o participants in Business site Kimcheon Persons 218 463 549 256 308 321 363 452 438 1,104 Compliance with 10 Principles of the UN Global Compact 140
2) Measurement began in 2022 due to strengthened legislation. environmental oL T o e T e T e T e o ]
3) Performance reported from 2021 education”’ aeon Persons S B2 s B 0w oM s Activities to Contribute to UN SDGs 2
Choongju Persons 633 780 641 479 89 123 57 219 146 87 Third Party Assurance Statement 144
Hours of Total Hours 1,628 2,100 1,409 880 968 1,002 974 924.5 878.5 841 Greenhouse Gas Verification Statement 146
environmental Business site Kimcheon Hours 600 965 926 402 380 356 392 3635 3395 503 Key Awards, Certifications and Partners 147
BAUCALION e L L il il oo
Taejon Hours 395 255 449 428 453 434 492 342 311 218 Greenwashing Report 148
Choongju Hours 633 880 34 50 135 212 90 219 228 120 Sustainability Report Reader Feedback 149

1) Regular environmental education, environmental management, EMS personnel, emergency response drills, environmental policies and safety rules, etc.
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Society

Employees
Category Unit 2022
Employment Total number of employees persons 1,470
”Employmenttype Permanent employees persons 1,457 1,441 1,398
Contractemployees’  pesons 24 29 3
obtype | Productionworkers  persons mo 00 686
‘Salesworkers  peons e Bs Y
Officeworkers  pesons mo mo 2
Gender | Female  pesons 3 o 26
‘Mae  pemsons L e 113
country | Koea ~ pesons s lae4 144
Othes’  pesons 6 & s
Agegoup | Undersos  pesons s e &
‘Between30sandbelow50s  persons o g4 06
‘Sosandabove  pesons ! sor o1 ss0
Employment rate of persons with disabilities™ % 23 2 2
‘Number of persons of national merit  persons 6 B n
Averageyearsof sevice years as ar 23
New hires and turnover Total number of new hires” persons 56 67 41
Genderofnewhires  Female % s a3
Male % & s a
Tumove™ % 8 ss 33
Voluntary tumove® % o 28 20
Employee satisfaction” Number of employee satisfaction survey respondents 1,182 1,238 1,214
‘Bygender | Female ~ pesons s w 00
‘Mae  pesons % 1026 105
Average employee satisfaction survey score  points - 7w
”By gender Female 72 66 67

Male points 80 79 78

1) Contract-based duties with a predetermined contractual term

2) USA, China, Canada

3) (Number of employees with disabilities / number of permanent employees (as of December)) x 100; Based on the standard of the Korea Employment Agency for

Persons with Disabilities

4) There are discrepancies from the previous year’s report as the numbers are rounded off to the nearest integer from 2023
5) Including permanent and contract employees

6) Limited to permanent employees and excluding the fixed-term employees for up to two years

8) (Number of voluntary resignations (turnovers) of the year / total number of employees as of the end of the year) x 100

)
)
)
7) There are discrepancies from the previous year’s report as the numbers are rounded off to the nearest integer from 2023
)
)

9) Scores of the Engagement section in the myVoice survey

Employees

Category Unit 2021 2022 2023

Education for Total cost of education KRW 10,000 54,761
capacity building i

Education hours per person hours 39.8 47.4 47.9

Safety and hygiene  Number of industrial accidents” cases 1 1 2
ndustrial accident rate” % o1 001 010
‘Employee total recordable incident rate (TRIRI ~~~ cases o1s 033 0s8
“Employee lost time injury rate (TR cases o1 007 013
Partnerlost time injury rate (TRF cases o o o
Fatalaccidents . cases o o o
Occupational illness frequency rate (OIFR % o o o
CEducation Totalhoursof education ~ hous Bus 20 212
‘Numberof participants | persons %7 o8 o4
‘Education hours perperson  hours B3 B3 B4

Female workforce Proportion of female employees % 20.5 20.8 20.7

‘Proportion of female permanent employees” % vs 02 04
Proportion of women in revenue-generating departments” % 2o B2 P11
Proportion of women in STEM departments” % 50 Bl 181
Proportion of female managers (Work Leader and above) % s 54 158
‘Proportion of female management (executives) % 52 82 182

Maternity and Maternity Users of maternity leave persons 7 10 4
childcare ‘Return rate after matemity leave % 100 10 100
Cchildcare Gender of childcare leave users | Female  persons 1 s uo 5
Male | persons T T 2

Retention rate after returning from childcare leave™” % 100 88 100

1) Total cost of education / number of participants in education

2) Employees

3) (Number of persons affected by accidents / total number of permanent employees) x 100

4) Based on KC Reportable (including MTC)

5) Number of accidents that caused loss of work due to an industrial accident (accident accompanied by temporary rest of workers) in accordance with the reporting
standards under the Occupational Safety and Health Act x 200,000 / total work hours

6) (Number of occupational illness / total work hours) x 200,000

7) (Number of female permanent employees / total permanent employees) x 100

8) Departments involved in actual supply of products or services, except the supporting departments (HR, IT, Legal Affairs)

9) Science, Technology, Engineering, Mathematics; positions that use the relevant technologies for business purposes

10) Work Leader, Factory Director, Division Leader, Function Leader

11) Proportion of employees who have not resigned after maternity leave (including employees who used childcare leave or returned to work)

12) Proportion of employees who used maternity leave and childcare leave together among those who are eligible to use maternity leave

13) (Number of employees who actually returned in the year / number of employees who are supposed to return in that year) x 100

)

14) (Number of employees who maintained employment for 12 months after return from childcare leave / number of employees who returned from childcare leave in the

previous year) x 100
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Overview
Employee Customer Satisfaction Message from CEO 06
About Yuhan-Kimberly 10
Categor Unit 2021 2022 2023 Categor: Unit 2021 2022 2023 . 9 T
gory gory Yuhan-Kimberly’s Redistribution of Value 12
Recharging vacation Number of eligible persons persons 751 751 721 Customer consultation status Total number of customer consultations cases 192,563 168,892 127,173
Number of days used” days 17 19 22 Service consultation cases 159,377 139,657 102,061
Flexible work system Number of employees using selective work system persons 19 14 15 Product consultation cases 33,186 29,235 25,112 Sustainability Strategy
Number of employees using recognized work system persons 116 111 107 Customer satisfaction status Activities for addressing customer dissatisfaction persons 5,102 7,574 7,443 Sustainable Management System 16
Number of employees using autonomous work system? persons 137 137 146 Customer satisfaction for consultation points 90.4 93.2 96.4 Stakeholder Communication 2
T T e e e e 0 Double Materiality Assessment 22
Number of cases of remote work used cases 12 14 13 Recall status Cost of recall KRW 1 million” 57 23 0
[Focus] Greenwashing Risk Review 28
Retirement pension DC Number of subscribers persons 388 399 438

1) There are discrepancies from the previous year’s report as the unit is changed to KRW 1 million and the figure is rounded off accordingly

Sustainability Foundation

Operating amount KRW 1 million 202,413 206,847 232,658 Partners Governance 34
Labor union Number of union members persons 737 723 701 Ethical and Transparent Management 35
Union membership rate” % 99.7 99.79 99.6 Category Unit 2021 2022 2023 Crisis Management 38
Purchasing status of Total number of partners Companies 1,171 1,122 1,250 Information Security 41
1) A ber of [l days taken, includi hargi tions —partners T T
) Average num erc.) -annua eave days taken, Including recharging vacations . L . partners Purchasing status by Primary materials Number of partners / 145/ 3,920 92 /3,700 93 /3,754
2) Among leaders eligible for the autonomous work system, sales leaders are classified and managed as those eligible for recognized work. partner type purchase (KRW 100 million)
3) Yuhan-Kimberly adopted a remote work system in May 2015 to realize the core values of challenge and creativity through work-family balance and improved work ECM” N rrrrr b rrrrrr f rrrrr t rrrrrrr / 94/2519 rrrrrrrrrrrrrrrr 56/2305 60/1637 rrrrrrr SUSTAINABILITY PERFOMRANCE
performance. Employees with children in the third or lower grade in the elementary school and employees who are deemed to need to work from home for other ;'m er ot partners / g ’ g )
urgent reasons are eligible. purcase(KRWlOOmllllon) ,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, Environmental Performance 46
4) (Number of union members / number of employees eligible for unionization) x 100 Contract service Number of partners / 35/835 38/ 849 33/725 Environmental Management System 46
5) In 2022, the figure was rounded up to 100, but has been corrected to 99.7% in order to show the number to one decimal place. PUVChaS@(KRWloom'“'On) 777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777 Sustainable Products 48
Other companies?” Number of partners / 897/ 1,405 936 /2,096 1,064 / 2,445 Reducing Environmental Impact of Business Sites 53
purchase (KRW 100 million) Climate Change Response and Biodiversity 56
Management of ESG of Rate of implementation of partner capability % 71 80 71 Economic Performance 64
Information Security partners cevaluation (SAT) Growing Core Businesses 64
Average score of partner capability evaluation (SAT) points 89.5 89 88.1 Expanding New Businesses 66
Category Unit 2021 2022 2023 T T T oo i X
Rate of new partners with integrity pledges % 100 100 100 Innovating Value Chain 68
Information security violation Information security violations cases 0 0 0 .
Mutual growth Financial support KRW 100 million 170 170 170 GT Project 70
Education Number of employees subject to the education persons 688 686 694 T T T e T s e A
rrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrr Technical support cases Technical Support  Technical Support  Technical Support Social Performance 72
Number of actual participants persons 688 686 682 29 83 65 Employee eXperience and Growth 72
Rate of participation % 100 100 98.2 Technical Technical Technical Consumer-Oriented Management 90
Protection 6 Protection 6 Protection 6 Supply Chain 99
Manpower support companies 10 8 14 Creating Community Value 104
1) External Contract Manufacturing; companies that produce and deliver finished products
Product Safety 2) Distributors and direct sales, advertisi oo T and financial . ]
istributors and direct sales, advertising agencies, IT, and financial companies [Special Report]
Category Unit 2021 2022 2023 Achievements and Implications of Keep Korea Green Campaign 110
Safety regulation violations Safety regulation violations cases 0 0 0
Product recall Voluntary/involuntary product recalls cases 3? 1 0 Local Commumty
Appendix
Advertisement and labelling violations Advertisement and labelling violations cases 0 0 0 )
Category Unit 2021 2022 2023 ESG Output 124
1) Corrected from 2 to 3 due to omission of data in 2021 Donation KRW 1 million 2,946 3127 3,026 GRI Index 134
Membership fees for affiliated organizations KRW 100 million 2.0 1.9 2.1 TCFD Index 138
SASB Index 139
Compliance with 10 Principles of the UN Global Compact 140
Activities to Contribute to UN SDGs 142
Third Party Assurance Statement 144
Greenhouse Gas Verification Statement 146
Key Awards, Certifications and Partners 147
Greenwashing Report 148

Sustainability Report Reader Feedback 149
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Statement of use Yuhan-Kimberly has applied the Global Reporting Initiative (GRI) Standards in reporting information on
sustainability for the period from January 1, 2023 through December 31, 2024.
GRI 1 used GRI 1: Foundation 2021
Applicable GRI Sector Standards Currently unavailable (as of the date of reporting in June 2024, no standards have been published for the
industries applicable to Yuhan-Kimberly)
Topic Index Reporting page Comment Topic Index Reporting page Comment
General Disclosures Material Topics
GRI 2! General Disclosures 2021 2-1 Organizational details 10 GRI 3: Material Topics 2021 3-1 Process to determine material topics 22-24
2-2 Entities included in the organization’s sustainability 2 3-2 List of material topics 25
reporting Material Topics 1. Product safety and quality
2-3 Reporting period, frequency and contact point 2 GRI 3: Material Topics 2021 3-3 Management of material topics 26-27,90-93
2-4 Restatements of information ) DlscrepaAnCIes with GRI 416: Customer Health and Safety 2016 416-1 Assessment of the health and safety impacts of product and 91-93
the previous year are service categories
separately explained
in footnotes 416-2 Incidents of non-compliance concerning the health and safety 132
impacts of products and services
2-5 External assurance 144-145
Material Topics 2. Packaging and plastics
2-6 Activities, value chain and other business relationships 10-11,99
GRI 3: Material Topics 2021 3-3 Management of material topics 26-27, 48-52
2-7 Employees 130
GRI 301" Materials 2016 301-1 Materials used by weight or volume 129
2-8 Workers who are not employees 130
301-2 Recycled input materials used 129
2-9 Governance structure and composition 34
301-3 Reclaimed products and their packaging materials - Not applicable
2-10 Nomination and selection of the highest governance body 34
Material Topics 3. Customer hygiene and health
2-11 Chair of the highest governance body 34
- GRI 3! Material Topics 2021 3-3 Management of material topics 26-27, 64-67, 90-93
2-12 Role of the highest governance body in overseeing the 16-17
management of impacts GRI 416: Customer Health and Safety 2016 416-1 Assessment of the health and safety impacts of product and 91-93
- o . service categories
2-13 Delegation of responsibility for managing impacts 16-17
- - o Material Topics 4. Customer relations and trust / transparency
2-14 Role of the highest governance body in sustainability 16-17
reporting GRI 3: Material Topics 2021 3-3 Management of material topics 26-27, 28-31, 94-98
2-15 Conflicts of interest R Not applicable GRI 417: Marketing and Labeling 2016 417-1 Requirements for product and service information and labeling 91,98
2-16 Communication of critical concerns 16-17 417-2 Incidents of non-compliance concerning product and service 132
. . information and labeling
2-17 Collective knowledge of the highest governance body - Not conducted
- ) 417-3 Incidents of non-compliance concerning marketing communications 132
2-18 Evaluation of the performance of the highest governance - Not conducted
body Material Topics 5. Development of sustainable product and technology
2-19 Remuneration policies 17 GRI 3: Material Topics 2021 3-3 Management of material topics 26-27, 19, 48-52
2-20 Process to determine remuneration 17 GRI 302: Energy 2016 302-5 Reductions in energy requirements of products and services - Not applicable
2-21 Annual total compensation ratio - Cannot be disclosed Material Topics 6. Resource circulation and waste
due to internal GRI 3: Material Topics 2021 3-3 Management of material topics 26-27, 52-53
fidentialit
contidentiatity GRI 306: Waste 2020 306-1 Waste generation and significant waste-related impacts 53
2-22 Stat t tainable devel t strat 6-9
atement on sustainable development strategy 306-2 Management of significant waste-related impacts 53
2-23 Poli it t 35, 84
olicy commitments 306-3 Waste generated 128
2-24 Embeddi li it t: 36-37, 84-85 . .
mbedding policy commitments 306-4 Waste diverted from disposal 128
2-25P 1 diat tive i t 37,85 . .
rocesses fo remediate negative Impacts 306-5 Waste directed to disposal 128
2-26 Mechanisms for seeking advice and raising concerns 37,85 Material Topics 7. Greenhouse gases
2-27 C li ith | d ati 126, 129, 132 R . . . E
ompriance with 'aws and reguiations GRI 3: Material Topics 2021 3-3 Management of material topics 26-27, 56-60
2-28 Membershi iati initiati 140-141, 147 L X o
embership associations (initiatives) GRI 305! Emissions 2016 305-1 Direct (Scope 1) GHG emissions 127
2-29 A h to stakehold t 21
pproach to stakeho'der engagemen 305-2 Energy indirect (Scope 2) GHG emissions 127
2-30 Collective b ini t 132
oTiective bargaining agreements 305-3 Other indirect (Scope 3) GHG emissions 127
305-4 GHG emissions intensity 127
305-5 Reduction of GHG emissions 58
305-6 Emissions of ozone-depleting substances (ODS) - Not applicable
305-7 Nitrogen oxides (NOx), sulfur oxides (SOx), 128

and other significant air emissions
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Topic Index Reporting page Comment Topic Index Reporting page Comment
Material Topics 8. Energy GRI 304: Biodiversity 2023 304-1 Operational sites owned, leased, managed in, or adjacent to, 62
GRI 3: Material Topics 2021 3-3 Management of material topics 26-27, 56-60 protected areas and areas of high biodiversity value outside
protected areas
GRI 302 Energy 2016 302-1 Energy consumption within the organization 127 T - T :
304-2 Significant impacts of activities, products and services on 63
302-2 Energy consumption outside of the organization - Not managed biodiversity
302-3 Energy intensity 127 304-3 Habitats protected or restored 104-105, 109
302-4 Reduction of energy consumption 58 GRI 308: Supplier Environmental Assessment 2016 308-1 New suppliers that were screened using environmental criteria 101
302-5 Reductions in energy requirements of products and services - Not applicable 308-2 Negative environmental impacts in the supply chain and 102-103
Material Topics 9. Ethical and compliance management actions taken
GRI 3: Material Topics 2021 3-3 Management of material topics 26-27, 35-37 GRI403: Occupational Health and Safety 2018 403-1 Occupational health and safety management system 86
GRI 205: Anti-corruption 2016 205-1 Operations assessed for risks related to corruption 37 403-2 Hazard identification, risk assessment, and incident 83, 87-89
. tioati
205-2 Communication and training about anti-corruption policies 37,126 investigation
and procedures 403-3 Occupational health services 87-89
205-3 Confirmed incidents of corruption and actions taken 126 403-4 Worker participation, consultation, and communication on 83
GRI 206: Anti-competitive Behavior 2016 206-1 Legal actions for anti-competitive behavior, anti-trust, and 126 occupational health and safety
monopoly practices 403-5 Worker training on occupational health and safety 87,131
Material Topics 10. Talent acquisition and development 403-6 Promotion of worker health 89
GRI 3: Material Topics 2021 3-3 Management of material topics 26-27, 72-75 403-7 Prevention and mitigation of occupational health and safety 87
. . ink ) ionshi
GRI' 401! Employment 2016 401-1 New employee hires and employee turnover 130 impacts directly linked by business relationships
403-8 Work i health f - 1009
401-2 Benefits provided to full-time employees that are not 76-78 03-8 Workers covered by an occupational health and safety 00%
. . management system
provided to temporary or part-time employees
403-9 Work-related injuri 131
401-3 Parental leave 131 orkrelated injuries
403-10 Work-related ill health 131
GRI 404: Training and Education 2016 404-1 Average hours of training per year per employee 131 oricrelated i nea
GRI 405: Di it d Equal O tunity 2016 405-1Di ity of bodi d | 81
404-2 Programs for upgrading employee skills and transition 72-75 versity and Equal Upportunity versity of governance bodies and employees
assistance programs GRI 406: Non-discrimination 2016 406-1 Incidents of discrimination and corrective actions taken 37,126
404-3 Percentage of employees receiving regular performance and 74 GRI407: Freedom of Association and Collective 407-1 Operations and suppliers in which the right to freedom of 82
career development reviews Bargaining 2016 association and collective bargaining may be at risk
GRI408: Child Labor 2016 408-1 Operations and suppliers at significant risk for incidents of - Not applicable
R A child labor
Non-material Topics :
RI1409: F L 201 409-1 i i ignifi isk for inci f - i
GRI201: Economic Performance 2016 201-1 Direct economic value generated and distributed 1213 GRI409: Forced or Compulsory Labor 2016 09-1 Operations and suppliers at significant risk for incidents o Not applicable
forced or compulsory labor
201-2 Financial implications and other risks and opportunities due to 57-60 i i i K . K o i
. GRI 410: Security Practices 2016 410-1 Security personnel trained in human rights policies or - Not applicable
climate change
procedures
201-3 Defined benefit plan obligations and other retirement plans 132 i . . o . o o i
GRI 411: Rights of Indigenous Peoples 2016 411-1 Incidents of violations involving rights of indigenous peoples - Not recognized
201-4 Financial assistance received from government 126 . i . i i
GRI413: Local Communities 2016 413-1 Operations with local community engagement, impact 21, 104-108
GRI 203: Indirect Economic Impacts 2016 203-1 Infrastructure investments and services supported 104-121, 133 assessments, and development programs
203-2 Significant indirect economic impacts 25 413-2 Operations with significant actual and potential negative - Not applicable
GRI 204: Procurement Practices 2016 204-1 Proportion of spending on local suppliers impacts on local communities
GRI303: Water and Effluents 2018 303-1 Interactions with water as a shared resource 54 GRI414: Supplier Social Assessment 2016 414-1 New suppliers that were screened using social criteria 133
303-2 Management of water discharge-related impacts 55 414-2 Negative social impacts in the supply chain and actions taken 102
303-3 Water withdrawal 128 GRI415: Public Policy 2016 415-1 Political contributions - Not applicable
303-4 Water discharge 128 GRI'418: Customer Privacy 2016 418-1 Substantiated complaints concerning breaches of customer 132
- privacy and losses of customer data
303-5 Water consumption 128
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TCFD Index SASB Index

The Task Force on Climate-related Financial Disclosures (TCFD) recommendations require companies to analyze and The SASB standards are industry-specific reporting standards created by the U.S. Sustainability Accounting Standards Board,

disclose the impact of climate change on their financials. Yuhan-Kimberly publishes a sustainability report that reflects the established in 2011, for the purpose of identifying and reporting important sustainability issues in terms of ESG. Yuhan-Kimberly

TCFD recommendations and discloses the status of its GHG reduction and performance of each year on an annual basis. discloses sustainability indicators following the Household & Personal Products standards of the consumer goods sector. G
Message from CEO 06
. . , X i o X i About Yuhan-Kimberly 10
Category TCFD recommendations Yuhan-Kimberly’s status in 2023 Reporting page Category Code Detailed indicators Status of Yuhan-Kimberly in 2023
Yuhan-Kimberly’s Redistribution of Value 12
Governance  a) The board’s oversight of climate-related Through the ESG Committee under the Board of Directors, Yuhan-Kimberly discusses 56 Water management CG-HP-140a.1 (1) Total water withdrawn (m?) 4,281,211m*
risks and opportunities. ESG issues and climate change. The ESG Committee meets twice a year, and reports (2) Total water consumed (m?) 5.741,726m"

key climate change-related agenda to the board in the second half of the year.

b)

Management’s role in assessing and

The ESG Committee has the Environmental/Social/Governance Subcommittees,

Percentage of each in regions with High or
Extremely High Baseline Water Stress (%)

Percentage of water withdrawn in regions with
High Baseline Water Stress or above: 24%

Sustainability Strategy

managing climate-related risks and led by the Manufacturing Function Leader, the CEO, and the CFO, respectively, and Sustainable Management System 16
opportunities the secretariat. The subcommittees assess and manage climate-related risks and Percentage of water consumed in regions with Stakeholder Communication 21
tunities. High Baseline Water Stress or above: 18% -
opportunites g Paseiine Tater Stress or above. 187 S Double Materiality Assessment 22
Strategy a) The climate-related risks and opportunities Yuhan-Kimberly has identified climate-related risks for the short (less than one year), 57 CG-HP-140a.2 Description of water management risks and We monitor the water resource risks of the regions where our mills are [Focus] Greenwashing Risk Review 28
the organization has identified over the medium (one-five years), and long (five years or above) terms and analyzed their discussion of strategies and practices to located based on the scenario analysis utilizing WRI's Aqueduct Tool. We
short, medium, and long term. potential financial impact. Key risks include rising carbon credit prices, stricter waste mitigate those risks minimize water-related risks around our business sites by replacing leaky
management regulations, and increased frequency of disasters caused by extreme pipelines, requiring all tissue machines to meet quarterly targets, and
weather conditions, while opportunities include expansion of renewable energy conducting water management task-force activities. Sustainability Foundation
,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, g eneratlonandtargermarketsforsustamableproducts Product Environmental, CG-HP-250a.1 Revenue from products that contain REACH We ensure product safety on all stages from product development and Governance 34
b) The impact of climate-related risks and Yuhan-Kimberly analyzes the impact of climate-related risks and opportunities on its Health and Safety substances of very high concern (SVHC) Production to consumer use. To this end, we monitor complian‘ce with Ethical and Transparent Management 35
opportunities on the organization’s organization's business and financial planning. For example, rising carbon credit prices Performance internal management standards and domestic laws and regulations and —_—
businesses, strategy, and financial planning lead to an increase in costs and a larger market for sustainable products results in have global product safety experts verify such compliance. None of our Crisis Management 38
increased portfolio profitability. products contain REACH substances of very high concern. Information Security 41
) The resilience of the organization’s strategy, ~ Yuhan-Kimberly analyzes the long-term climate change scenarios by considering RCP CG-HP-250a.3 Discussion of process to identify and manage In principle, we voluntarily restrict the use of materials of safety concern,
taking into consideration different climate- 2.6 scenario” and RCP 8.5 scenario” of the IPCC and the water resource assessment emerging materials and chemicals of concern while monitoring the materials of concern and taking appropriate actions at
related scenarios, including a 2°C or lower method of CDP. least semi-annually in accordance with the Serious Accidents Punishment SUSTAINABILITY PERFOMRANCE
scenario Act. The list of chemicals of concern are constantly amended based on the ) "
Risk ) Th ization’ for identifvi Vuhan-Kimberl the risks and rtuniti d by climate ch based 56 safety assessment that takes into account the latest regulatory trends in Environmental Performance 46
is a) The orgam.za ‘OFT s processes o.rl entifying uhan-Kimberly assesses elrls S?h olppo uni |Fzs Pste y climate ¢ ange .ase Korea and abroad, consumer safety, and academic data. Environmental Management System 46
management and assessing climate-related risks. on the TCFD framework. The identified risks are prioritized through a potential risk .
assessment and materiality assessment. CG-HP-250a.4 Revenue from products designed with green Our revenue from eco-labeled products in 2023 is KRW 38 billion. Sustainable Products 48
,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, hemist inciol . . . .
b) The organization’s processes for managing The ESG Committee reviews material risks and opportunities and makes relevant ChEmstry principies RédUC|ng Environmental Impact ?f ?USIFTeSS Sites 53
climate-related risks decisions, and they are reflected in business strategies. Packaging Lifecycle CG-HP-410a.1 (1) Total weight of packaging (ton) 3,880ton Climate Change Response and Biodiversity 56
""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""" Management i
¢) How processes for identifying, assessing, Performance in reducing GHG emissions is measured in connection with KPIs of the & (2) Percentage made from recycled or 30.1% Economic Performance 64
and managing climate-related risks are Manufacturing Function Leader and leaders of each business site. Material risks and renewable materials (%) Growing Core Businesses 64
integrated into the organization’s overall risk opportun(mes \rTcludmg the fnvestmeth for |mprovmg enV|ronmenFal performance are (3) Percentage that is recyclable, reusable or Based on our Guidelines for Development of Sustainable Products and Expanding New Businesses 66
management reflected in business strategies after discussions at the ESG Committee and report to . ; o : : . .
he boord compostable (%) Packaging, we increase the recyclability of our products while managing the Innovating Value Chain 68
the board. recycling grade according to the results of the material structure evaluation GT Project 70
Metrics and  a) The metrics used by the organization Yuhan-Kimberly discloses key metrics, e.g., GHG emissions, energy use, and percentage 58-60 of packaging, as well as the targets to increase the amount of recycled Social Perf —
targets to assess climate-related risks and of investment for improving environmental performance. For greenhouse gas plastic used for packaging. CEEL FERCE RS
ities in li ithi issi i issi 0 12030 compared T Employee eXperience and Growth 72
qpsonunltles in line with its strategy and €missions, \slehhavedset 'a targetf of reducn_\g CHG emljspnhs by 25 ?’ ;ntll 203? com.pared CG-HP-410a.2 Discussion of strategies to reduce the We have built our own LCA simulation tool to identify issues with highly ploy p
risk management process. to 201,5’ and the reduction performance ° coanecte with KPIs of the Manufacturing environmental impact of packaging throughout  contributing to environmental impacts and are conducting scenario Consumer-Oriented Management 90
Function Leader and leaders of each business site - o . . . ’
,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, its lifecycle analysis in line with our reduction goals, for the purpose of reducing the Supply Chain 99
b) Scope 1, Scope 2, and, if apprgpriate, Scope The total Scope 1 and Scope 2 emi_ssions are 191,357 tCO, in 20_23. Scope 3 emissions environmental impact of packaging throughout its lifecycle. Creating Community Value 104
3 %reednh.o:se gas (GHG) emissions, and the mtgrnélly calculates fordll ca;egorlesdare 63?9’669 ticzjf The rlnallcn sosrces oflSdcopz3 Environmental & social CG-HP-430a.1 Amount (ton) of palm oil sourced, percentage In 2023, we purchased 30.01 tons of raw materials (Formulated Solutions)
related risks er.msswns are purchase prg u.cts an serwf:e_s, and disposat o pro LfCtS S0l and we Impacts of Palm Oil Supply (%) certified through the Roundtable on containing palm oil, none of which is RSPO certified.
will manage the Scope 3 emissions more efficiently and reduce GHG risks related to . . . .
i i o Chain Sustainable Palm Oil (RSPO) supply chains as .
supply chains through enhancement of the method of calculating emissions and the . [Special Report]
) G Action All (a) Identity Preserved, (b) Segregated, (c) Mass
,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, cooperative system of Green Action Allance. Balance or (d) Book & Claim Achievements and Implications of Keep Korea Green Campaign 110
<) The targets U_SEd by the orga.mzanon Yuhaanlml?erly assigns reduction targets for each bu.sn.\ess site in line V,\”th the Activity Metrics CG-HP-000.A Units of products sold, total weight of products ~ Due to the diversity of our product portfolio, we do not disclose information
to manage climate-related risks and company-wide goals to reduce the absolute GHG emissions by 25% until 2030 . .
. . o . sold (ton) on the units and total weight of products sold.
opportunities and performance against (compared to 2015) and shares the emission status every month at MLT. Further, ithas .
targets. set targets for each business unit to achieve the goal of increasing the percentage of CG-HP-000.B Total number of production sites Three (Taejon Mill, Kimcheon Mill, Choongju Mill) Appendix
sustainable products in the overall sales to 95% by 2030 and monitors the performance ESG Output 124
on an annual basis. GRI Index 134
TCFD Index 138
SASB Index 139
Compliance with 10 Principles of the UN Global Compact 140
Activities to Contribute to UN SDGs 142
Third Party Assurance Statement 144
) Th X obal | g Greenhouse Gas Verification Statement 146
1) The most optimistic scenario, where global warming is limited to 1.5 to 2°C T
’ R . ° . & . . B Key Awards, Certifications and Partners 147
2) The most pessimistic scenario, where humans fail to reduce greenhouse gas emissions and global temperature rises by more than 4°C .
Greenwashing Report 148

Sustainability Report Reader Feedback 149
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Compliance with 10 Principles of the UN Global Compact

UNGC Compliance Status Regular General Meeting of the UN Global Compact Network Korea

Yuhan-Kimberly was recognized as a UN Global Compact Leadership Excellence and Development (LEAD) company for

Category 10 Principles Yuhan-Kimberly’s Efforts (2023) Reporting Page the third consecutive year at the 2023 UNGC Korea Leaders Summit, organized by the UN Global Compact Network Korea. Overview
Human 1. Businesses should support and respect the - Conducted employee code of conduct training 80, 84-85 - . . . . .
Rights protection of internationally proclaimed - Released human rights management declaration and declared 8 principles of The UNGC Korea Leaders Summit is a forum that disseminates and shares the sustainability agenda of companies and Message from CEO 06
human rights. human rights management _ the international community, including the four core values promoted by the UNGC—human rights, labor, environment, About Yuhan-Kimberly 20
* Operated Yuhan-Kimberly I&D Committee . . , . . . . Yuhan-Kimberly’s Redistribution of Value 12
- Operated a dedicated organization for human rights management and anti-corruption—as well as the UN's Sustainable Development Goals (SDGs). Various stakeholders, including member
2. Businesses make sure that they are not  Conducted personal information protection training 3537, 84°85 companies, government representatives, international organizations, academia, and civil society leaders, have participated
complicit in human rights abuses. - Conducted human rights education . . . . . . . . . . . Sustainability Strate
- Implemented a fair-trade compliance program in this summit. At this summit, Yuhan-Kimberly was recognized as a leading company in the fields of human rights, labor, Y gy
- Operated an grievance handling channel and process for each stakeholder group . . . . ! . Sustainable Management System 16
. Conducted company-wide Speak Up workshops environment, anti-corruption, and SDGs among Korean member companies that support the UNGC's 10 principles and have ctakeholder Communication ’
 Conducted the myVoice survey embedded these principles into their strategies and policies. Hence, we were selected as a LEAD company by the UNGC Sl [ Ry s 2
Labor 3. Businesses should uphold the freedom of - 99.6% of labor union participation rate 82-83 Network Korea [Focus] Greenwashing Risk Review 28
association and the effective recognition of - Conducted Labor-Management Councils and Grievance Handling Committees on a :
the right to collective bargaining. quarterly basis
4. Businesses should uphold the elimination of - Complied with employment regulations and collective agreements 84-85,101-102 UN Guiding Principles Reporting Framework . - .
all forms of forced and compulsory labour. - Complied with Supplier Social Compliance Standards (SSCS) of Kimberly-Clark g P P g Sustainability Foundation
(shareholder) N . N Governance 34
Category Reporting Principle Reporting Page .
5. Businesses should uphold the effective - Participated in Kimberly-Clark's Supply Chain Human Rights (SCHR) program and - - - Ethical and Transparent Management 35
abolition of child labour. measured 10 suppliers' compliance with key human rights rules, e.g., child labor, Governance of respect for human rights AL Policy commitment 35,84, 100 Crisis Management 38
forced labor, and discrimination A2. Embedding respect for human rights 35-37, 84-85 Information Security 41
6. Businesses should uphold the elimination of - Female employee ratio of 20.7% 77, 84-85, Defining the focus of reporting B1. Statement of salient issues 25-27, 35, 84, 100
discrimination in respect of employment and - 100% of return rate after maternity leave 101-102, 131 50 T ¢ salient i D294 101102
occupation. - Checked whether new supplier agrees to comply with the Supplier Code of Conduct, - Determination of salient issues »101-10
only trading with those that agreed to it B3. Choice of focal geographies 84,99 SUSTAINABILITY PERFOMRANCE
Environment 7. Businesses should support a precautionary - Implemented Environmental Management 3.0 20, 46, 56-57, B4. Additional severe impacts N/A Environmental Performance 46
approach to environmental challenges. - Conducted the Keep Korea Green campaign 110-121 Management of salient human rights issues C1. Specific policies 35. 84-86. 94 100. 103 Environmental Management System 46
- Conducted ESG Self-Assessment g g i P g S SusEinEble Preducs 48
- Conducted an in-house evaluation using the CDP water resource evaluation C2. Stakeholder engagement 21, 23, 37, 82-83, 85, duci i | : i Si 53
methodology and identified potential risks 95, 97, 102 IRBELIEing EmvIemETE IMPEet off EUSnEss Sites
) o ) ) ) o Climate Change Response and Biodiversity 56
8. Businesses should undertake initiatives - Operated the ESG Environmental Subcommittee that reports directly to the CEO 47,52, C3. Assessing impacts 22-24, 84 .
to promote greater environmental - Concluded the Green Action Alliance MOU for the establishment of a sustainable 104-105, 110-121 C4. Intesrating findings and taking action 16-17. 26-27. 39 Economic Performance 64
responsibility. ecosystem across the industry - ntegrating & & 84-85 101-102’ Growing Core Businesses 64
- Created the Yeoncheon Honey-Source Native Plant Honeybee Forest for honeybee : ’ Expanding New Businesses 66
biodiversity preservation C5. Tracking performance 22-24, 39, 84-85, 96 | ing Value Chai 68
- Collaborated with Baekdudaegan National Arboretum on the storage and research of 6. Remediation 37.85 95 ASVERTAE VEIlIE CRel
Korean Fir seed vault : — GT Project 70
- Commenced restoration of Changgyeonggung Palace Forest Social Performance 72
- Used less than 30,000 tons of boreal forest pulp Employee eXperience and Growth n
- Invested in startups leading social/environmental innovation through the Green 4
Impact Fund Consumer-Oriented Management 90
9. Businesses should encourage the - Developed and manufactured products to achieve the target of 95% of sales from 48-52 Sl Lty 29
development and diffusion of sustainable products by 2030 Creating Community Value 104
environmentally friendly technologies - Conducted Life Cycle Assessment (LCA) for major products
- Established a strategy to replace plastics and mid- to long-term goals for packaging;
monitored progress .
- Expanded the project to establish a resource circulation process for hand towels [Special Report]
Anti- 10. Businesses should work against corruption - Conducted code of conduct training for all employees 35-37, 84-85 R it Ll lalp e o e s i Cmm el 2l
corruption in all its forms, including extortion and - Activated education on anti-corruption, ethics, and fair-trade compliance
bribery. - Participated in the Declaration of CEO at the Yoonkyung ESG Forum for
21 consecutive years Appendix
- Participated in the UN Global Compact anti-corruption pledge o 2
utput 124
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The United Nations Sustainable Development Goals (UN SDGs), proposed by the UN for the sustainable development
of the international community, contain 17 goals and 169 targets for economic growth, social inclusion, and sustainable

environment. At Yuhan-Kimberly, we support the UN SDGs and are committed to contributing to the realization of

UN SDGs Category Principles Targets Yuhan-Kimberly’s Activities Reporting Page
Goall No poverty End poverty in all its 1.3 Substantial coverage of the poor and the - 'Hope Bank' diaper donation campaign for underprivileged children in local 106-108
forms everywhere. vulnerable communities
- Sanitary pad donation campaign, 'Cheer Up Daughters, for marginalized adolescents
Goal3 el Good health Ensure healthy lives and 3.2 End preventable deaths of newborns and - Producing and donating ultra-small diapers for preemies 106
& and well-being  promote well-being for all children under 5 years of age
atall ages. 3.7 Ensure universal access to sexual and - Providing menstrual education content through the 'Daldabang, women's wellness app 69, 70
reproductive health-care services - Operating menstruation-related information blogs such as 'We are on period' /
'We have menstruation’
3.8 Achieve universal access to quality essential Operating the Today Plus hygiene healthcare platform to support healthy lifestyles
health-care services for all
3.9 Reduce the number of deaths and illnesses + Establishing a product safety system considering consumer safety and disclosing related 90-98
from hazardous chemicals and air, water and information
soil pollution
Goal4 - Quality Ensure inclusive and 4.4 Increase the number of youth and adults who - Implementing the 'YK Learning' program to enhance employee capabilities 72-75, 103
Ml education equitable quality have relevant skills for employment, decent - Operating a mutual growth academy program for employees of partner companies
education and promote jobs and entrepreneurship
lifelong learning 4.5 Eliminate discrimination in education based - Creating an NGO leadership fund to strengthen women's rights leadership 105
opportunities for all. on gender, disabilities, and ethnicity
Goal5 e Gender Achieve gender equality 5.4 Recognize and value unpaid care and - Inviting male employees with expecting spouses and their team leaders as well as expecting 7
gl equality and empower all women domestic work through the provision of public employees to a "Prospective Parent Meeting" to provide information on the company's policies
and girls. services, infrastructure and social protection on maternity and parenting
policies and the promotion of shared
responsibility within the household and the
family as nationally appropriate
5.5 Ensure women'’s participation for leadership - Creating an NGO leadership fund to strengthen women's rights leadership 81,105
at all levels of decision-making in political, - Participating in UN Global Compact Target Gender Equality (TGE) Round II
economic and public life - Establishing a 2030 goal on percentage of high-ranking female leaders
5.6 Ensure universal access to sexual and - Donating more than 10 million sanitary pads (cumulative) by 2023 through the “Cheer Up 106-109
reproductive health and reproductive rights to Daughters” campaign, aiming at donating sanitary pads to vulnerable adolescents,
all women and girls including out-of-school female youths and youths preparing for independence
- Cooperating with a health education teachers association for menstrual education and
awareness improvement
- Developing and donating First Period Hygiene Panties for developmentally disabled
women and children with first period
- Developing and providing tampons and sanitary pads with braille packaging for women
with visual impairment
- Conducting the “Hope for Daughters” campaign
Goal6 sy Clean water Ensure availability and 6.2 Achieve access to equitable sanitation and - Conducting the Kleenex Happy Clean campaign for vulnerable children 108
i and sanitation  sustainable management hygiene for all and end, paying special
of water and sanitation attention to the needs of women and girls and
for all. those in vulnerable situations
6.3 Improve water quality by reducing pollution, + Upgrading the water purification facility and enhancing treated water reuse at Kimcheon Mill 54-55
minimizing release of hazardous chemicals + Participated in Choongju Mill's water footprint reduction program
and materials, and substantially increasing
recycling and safe reuse globally
6.4 Increase water-use efficiency, address water - Establishing mid- to long-term goals for water use reduction at the Kimcheon Mill and
scarcity and ensure sustainable withdrawals managing them as sustainability KPIs
and supply of freshwater - Conducting self-assessment using CDP (Carbon Disclosure Project) Water Guidance
methodology and identifying potential risks
Goal7 Affordable and  Ensure access to 7.3 Improve energy efficiency - Ensuring energy efficiency by Implementing a workplace Energy Management System (EMS) 58-60
clean energy  affordable, reliable, and + Ensuring energy efficiency by retrofitting aging facilities
modern energy for all. + Optimizing delivery routes and reducing fuel consumption through logistics projects
Goal8 [enerd  Decentwork — Promote sustained, 8.2 Achieve higher levels of economic productivity - Using sustainable materials such as recycled plastics in product manufacturing and packaging 48-49, 60, 64-70

OGN

/\/" and economic

([ growth

inclusive and sustainable
economic growth, full and
productive employment
and decent work for all.

through diversification, technological
upgrading and innovation, including through
afocus on high-value added sectors

8.3 Promote development-oriented policies that
support productive activities, decent job
creation, entrepreneurship, creativity and
innovation, and encourage the formalization
and growth of micro-, small- and medium-
sized enterprises, including through access to
financial services

8.8 Protect labor rights and promote safe and
secure working environments for all workers,
in particular those in precarious employment

- Increasing productivity by streamlining DT and logistics at business sites

- Entering and growing overseas markets (Asia-Pacific)

- Selecting the next core categories based on growth potential and marketability and building a
diversified product lineup

+ Operating the Yuhan-Kimberly Green Impact Fund, which invests in social ventures and 108
startups with potential in the sustainability area

+ Supporting social venture entrepreneurs to expand senior business opportunities through the
‘Senior Impact Fellowship'

- Declaring the Six Policies for Protecting the Rights of Emotional Laborers to protect 76-77, 84-85,
their human rights 132
- Implementing the right to suspend consultation for the protection of customer service
representatives’ human rights and conducting a campaign to cultivate a safe workplace
- Practicing family-friendly management by operating internal systems such as pre-labor
maternity leave and remote work system for employees during childbirth and childcare periods,
in addition to those required by laws and regulations

sustainable development around the world through our operations and business activities. In order to fulfill our roles and

responsibilities as a company, we will continue to actively work toward the achievement of the UN SDGs.

UN SDGs Category Principles Targets Yuhan-Kimberly’s Activities Reporting Page
Goal9 g Industry, Build resilient 9.4 Upgrade infrastructure and retrofit industries - Establishing the energy management system and ensuring more efficient energy 52, 58,68

& innovation and  infrastructure, promote
infrastructure  inclusive and sustainable
industrialization and
foster innovation

to make them sustainable, with increased
resource-use efficiency and greater adoption
of clean and environmentally sound
technologies and industrial processes

management through DT of business sites
- Innovating the supply chain of the industry through Green Action Alliance

Goall0 10 550, Reduced Reduce inequality within 10.2 Empower and promote the social, economic + Operating the Inclusion and Diversity Committee 17, 80-81
inequalities and among countries and political inclusion of all, irrespective of - Establishing and managing 2030 targets for percentage of female leaders (executives, division
age, sex, disability, race or religion, etc. leaders/work leaders, managers)
10.3 Ensure equal opportunity and reduce + Specifying non-discrimination in the human rights management declaration 80, 84
inequalities of outcome, including by + Hosting the Cultural Diversity Festival
eliminating discriminatory laws, policies
and practices and promoting appropriate
legislation, policies and action in this regard
10.4 Adopt policies, especially fiscal, wage and - Supporting the economically vulnerable through donation platforms 106-108
social protection policies, and progressively - Operating the "Hope Bank" program that aims to deliver diapers to childcare facilities,
achieve greater equality infant households, and other socially vulnerable children
Goalll [T Sustainable Make cities and human 11.4 Strengthen efforts to protect and safeguard + Keeping the use of boreal forest pulp below 30,000 tons 17,63
Eé cities and settlements inclusive, the world’s cultural and natural heritage
a P T T E T
LSl communities  safe, re5|l|ent and 11.5 Reduce the number of deaths and the number + Installing flood barriers under the Flood Management and Mitigation Program of the Taejon Mill
sustainable of people affected and substantially decrease - Establishing a Task Force for each business site dedicated to preventing damage from storms
the direct economic losses caused by disasters and floods
11.6 Pay special attention to air quality and - Managing each business site’s air quality, water quality, soil and waste through the 1SO 14001 46, 55
municipal and other waste management and the Ministry of Environment’s integrated environmental management system
Goall2 10 e Responsible  Ensure sustainable 12.2 Achieve the sustainable management and - Establishing mid- to long-term goals regarding reduction of water and carbon footprints, 17-19, 48-52
&“ consumption  consumption and efficient use of natural resources use of sustainable pulp and recycled paper, and forest
and production patterns - Developing and selling sustainable products
production - Developing sustainable resources/materials and promoting supply transition through the
Green Action Alliance
12.5 Substantially reduce waste generation + Preparing the sustainable product development guidelines based on the 48,53
through prevention, reduction, recycling and 3R (Reduce, Reuse, Replace) principles
+ Reusing primary materials, e.g., trim of non-woven fabrics from Taejon Mill
12.6 Adopt sustainable practices and integrate + Reporting the status of the target to reach 95% of sales from sustainable products, reduction 17-19, 48-52
sustainability information into their reporting of environmental impacts in manufacturing and management of supply chain, etc. through the
cycle annual Sustainability Report
12.8 Ensure that people everywhere have the - Providing employee ESG education 47,52,110-121
relevant information and awareness for + Conducting various campaigns, e.g., minimization of paper printing, use of personal cups and
sustainable development and lifestyles in the World Environment Day, etc.
harmony with nature - Conducting the Hand Towel Recycling Campaign and the Keep Korea Green campaign
(public campaign for forest environment)
Goall3 13 2 Climate action  Take urgent action to 13.1 Strengthen resilience and adaptive capacity + Identifying climate-related risks and opportunities based on the TCFD framework 20, 24, 39, 57
@ combat climate change to climate-related hazards and natural + Prioritizing relevant issues through materiality assessment and potential risk assessment
and its impacts disasters in all countries
13.2 Integrate climate change measures into + Contributing to the national goal of reducing GHG emissions through the GHG Emission Trading System 56-59
national policies, strategies and planning - Establishing mid- to long-term goals for reduction of GHG emissions
- Managing the supply chain GHG emissions by establishing the Scope 3 management system
- Allocating 30% of CAPEX to investment in improvement of environmental performance
13.3 Improve education, awareness-raising and - Operating the ESG Committee and the Environmental Subcommittee under the CEQ's direction 46-47
human and institutional capacity on climate + Providing employee education and internal programs for internalization of environmental
change mitigation, adaptation, impact management
reduction and early warning
Goall4 [T Life below Conserve and sustainably 14.1 Prevent and significantly reduce marine + Replacing plastic and reducing microplastic waste by complying with the Guidelines for 48-51
e water use the oceans, seas and pollution of all kinds, in particular from land- Development of Sustainable Products
marine resources for based activities, including marine debris
sustainable development
Goall5 Life on land Protect, restore and 15.1 Ensure the conservation, restoration + Contributing to sustainable forest management and biodiversity conservation by using 17,63
promote sustainable and sustainable use of forests, wetlands, FSC-certified pulps
use of terrestrial mountains and drylands
ecosystems, sustainably 15.2 Promote the implementation of sustainable - Conducting forest environmental campaigns, including 'Keep Korea Green' 104-105, 110-
manage forgsB, combat management of all types of forests, halt - Conducting afforestation projects in Yuhan-Kimberly Forest in Mongolia and desertification 121
desertification, and deforestation, restore degraded forests and prevention forest research projects
halt and reverse land substantially increase afforestation and - Carrying out restoration activities in forest fire-affected areas near the East Sea
degradation and halt reforestation globally
biodiversity loss R R S S S
15.5 Reduce the degradation of natural habitats, + Creating a Yeoncheon Honey-Source Native Plant Honeybee Forest for biodiversity conservation
halt the loss of biodiversity and protect and + Collaborating with the Baekdudaegan National Arboretum for the permanent storage of Korean
prevent the extinction of threatened species fir species in the seed vault
Goall6 Iyl Peace justice  Promote peaceful and 16.3 Promote the rule of law and ensure equal + Providing annual employee education on compliance with the Code of Conduct 35-37, 85, 100
g and strong  inclusive societies for access to justice for all - Operating a channel to report violations of the Code of Conduct
}; institutions sustainable development, - Operating the fair trade compliance program
provide acceS§ to 1“5‘@ 16.5 Substantially reduce corruption and bribery - Including anti-corruption policies in the Code of Conduct 35
for all and build effective, in all their forms
accountable and inclusive ~ ---------------------- DR o o R - .
institutions at all levels 16.7 Ensure responsive, inclusive, participatory and - Promoting inclusive management activities through engagement of various stakeholders, e.g., 21,82-83
representative decision-making at all levels communications with the labor union
Goall7 [Tl Partnership for  Strengthen the means 17.16 Enhance the Global Partnership, - Continuing the forest environment governance through the Keep Korea Green campaign 52, 104-105,
the goals of implementation complemented by multi-stakeholder + Participating in UN Global Compact activities (from 2017) and adhering to its ten principles 108, 110-121,
and revitalize the partnerships that share knowledge, + Executing the Green Action Alliance MOU to build a sustainable ecosystem throughout the 140-141
Global Partnership for expertise, technology and financial resources industry
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Third Party Assurance Statement
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To readers of 2024 Yuhan-Kimberly Sustainability Report

Introduction

Korea Management Registrar (KMR) was commissioned by Yuhan-Kimberly to conduct an independent assurance of its 2024 Sustainability Report
(the “Report”). The data and its presentation in the Report is the sole responsibility of the management of Yuhan-Kimberly. KMR’s responsibility is
to perform an assurance engagement as agreed upon in our agreement with Yuhan-Kimberly and issue an assurance statement.

Scope and Standards

Yuhan-Kimberly described its sustainability performance and activities in the Report. Our Assurance Team carried out an assurance
engagement in accordance with the AA1000AS v3 and KMR’s assurance standard SRV1000. We are providing a Type 2, moderate level
assurance. We evaluated the adherence to the AALI000AP (2018) principles of inclusivity, materiality, responsiveness and impact, and the
reliability of the information and data provided using the Global Reporting Initiative (GRI) Index provided below. The opinion expressed in
the Assurance Statement has been formed at the materiality of the professional judgment of our Assurance Team.

Confirmation that the Report was prepared in accordance with GRI standards 2021 was included in the scope of the assurance. We have
reviewed the topic-specific disclosures of standards which were identified in the materiality assessment process.

- GRI Sustainability Reporting Standards 2021
- Universal Standards
- Topic Specific Standards
- GRI 205! Anti-Corruption
- GRI 206: Anti-competitive Behavior
- GRI 301 Materials
- GRI 302! Energy
- GRI 305! Emissions
- GRI 306: Waste
- GRI'401: Employment
- GRI 404: Training and Education
- GRI 416: Customer Health and Safety
- GRI 417 Marketing and Labeling
As for the reporting boundary, the engagement excludes the data and information of Yuhan-Kimberly’ partners, suppliers and any third parties.

KMR's Approach

To perform an assurance engagement within an agreed scope of assessment using the standards outlined above, our Assurance Team

undertook the following activities as part of the engagement:

- reviewed the overall Report;

- reviewed materiality assessment methodology and the assessment report

- evaluated sustainability strategies, performance data management system, and processes

- interviewed people in charge of preparing the Report

- reviewed the reliability of the Report's performance data and conducted data sampling

- assessed the reliability of information using independent external sources such as Financial Supervisory Service’s DART and public
databases.

Limitations and Recommendations

KMR’s assurance engagement is based on the assumption that the data and information provided by Yuhan-Kimberly to us as part of our
review are provided in good faith. Limited depth of evidence gathering including inquiry and analytical procedures and limited sampling
at lower levels in the organization were applied. To address this, we referred to independent external sources such as DART and National
Greenhouse Gas Management System (NGMS) and public databases to challenge the quality and reliability of the information provided.

Conclusion and Opinion

Based on the document reviews and interviews, we had several discussions with Yuhan-Kimberly on the revision of the Report. We
reviewed the Report’s final version in order to make sure that our recommendations for improvement and revision have been reflected.
Based on the work performed, it is our opinion that the Report applied the GRI Standards. Nothing comes to our attention to suggest
that the Report was not prepared in accordance with the AALI000AP (2018) principles.

Inclusivity

Yuhan-Kimberly has developed and maintained different stakeholder communication channels at all levels to announce and fulfill its
responsibilities to the stakeholders. Nothing comes to our attention to suggest that there is a key stakeholder group left out in the process.
The organization makes efforts to properly reflect opinions and expectations into its strategies.

Materiality
Yuhan-Kimberly has a unique materiality assessment process to decide the impact of issues identified on its sustainability performance. We
have not found any material topics left out in the process.

Responsiveness

Yuhan-Kimberly prioritized material issues to provide a comprehensive, balanced report of performance, responses, and future plans
regarding them. We did not find anything to suggest that data and information disclosed in the Report do not give a fair representation of
Yuhan-Kimberly” actions.

Impact
Yuhan-Kimberly identifies and monitors the direct and indirect impacts of material topics found through the materiality assessment, and
quantifies such impacts as much as possible.

Reliability of Specific Sustainability Performance Information

In addition to the adherence to AA1I000AP (2018) principles, we have assessed the reliability of economic, environmental, and social
performance data related to sustainability performance. We interviewed the in-charge persons and reviewed information on a sampling
basis and supporting documents as well as external sources and public databases to confirm that the disclosed data is reliable. Any
intentional error or misstatement is not noted from the data and information disclosed in the Report.

Competence and Independence

KMR maintains a comprehensive system of quality control including documented policies and procedures in accordance with ISO/IEC
17021-2015 - Requirements for bodies providing audit and certification of management systems. This engagement was carried out by
an independent team of sustainability assurance professionals. KMR has no other contract with Yuhan-Kimberly and did not provide any
services to Yuhan-Kimberly that could compromise the independence of our work.

June 2024 Seoul, Korea
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Greenhouse Gas Verification Statement

Greenhouse Gas Emissions

Subject of Verification
Korean Foundation for Quality (KFQ) conducted the verification of greenhouse gas emissions of Yuhan-Kimberly Co., Ltd. (the
“Company”) in 2023.

Verification Scope
KFQ’s verification was conducted on all greenhouse gas emitting facilities in the entire domestic business sites under
operational control of Yuhan-Kimberly Co., Ltd. as of 2023.

Verification Standard

The Guidelines on the Reporting and Certification of Emissions of Greenhouse Gas Emission Trading Systems”, the
Verification Guidelines for the Operation of the Greenhouse Gas Emission Trading System? and 1SO 14064-3 were applied to
the verification.

1) Ministry of Environment Notification No. 2023-221
2) Ministry of Environment Notification No. 2021-112

Level of Guarantee

The verification was planned and carried out in accordance with the procedures stipulated in the Verification Guidelines for
the Operation of the Greenhouse Gas Emission Trading System, and the verification was carried out to meet the reasonable
guarantee level. Whether the pre-verification procedure had been effectively carried out was clarified through internal reviews.

Limitations of Verification
The verification is subject to inherent limitations that may arise in the course of applying the standards and methodologies.

Conclusion of Verification
The following conclusions are presented on greenhouse gas emissions data on the statement.
1) The greenhouse gas emissions were correctly calculated in accordance with the Guidelines on the Reporting and
Certification of Emissions of Greenhouse Gas Emission Trading Systems and the 1SO14064-1.
2) The result of the materiality assessment on each company’s GHG emissions shows that each company's GHG emissions
is less than 500,000 tCO.e, and they satisfy the quantitative threshold for materiality, i.e., 5% of total emissions.
3) Thus, KFQ concludes that the Greenhouse Gas Emissions of the Company in 2023 is correctly calculated and stated.

(Unit: tCO,e)

Scope 1 Scope 2 A
25,989.069 165,371.12 191,357

* According to the Guidelines on the Reporting and Certification of Emissions of Greenhouse Gas Emission Trading Systems, the total emissions are the sum of emissions
of business sites that were rounded down to the nearest integer and therefore, the sum of Scope 1 and Scope 2 emissions may differ from the total emissions.

* The emission in this Verification Statement is based on the standard emissions when submitting emission rights. Due to the change in the emission factor of external
steam, the emission amount at the allocation for the 4th basic plan period is 213,692 tCO.e.

June 3, 2024

CEO Ji-Young Song I Youre gl?

Korea Foundation for Quality
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Key Awards, Certifications and Collaboration Partners

Key Awards and Certifications

Category Date Detail
Overall Sustainability May 2023 Ranked 1st in the 2023 ESG reputation in South Korea, 1st in consumer goods/distribution, 3rd in the environment,
and 3rd overall (by Statista)
© November2023  Selected as a UN Global Compact Leadership Excellence and Development (LEAD) company for the third consecutive year
© November2023  Household goods category of the Korean Sustainability Conference (KSI) for the 13th consecutive year
© November2023  Sustainability Report Award in the manufacturing category of the KRCA
""""" February2024  Selected as Korea's Most Admired Companies for the 21st consecutive year
"""""" May2024  lst place in the hygiene product category of the 2024 ‘Consumer Complaint Evaluation Award'for the 6th consecutive year
Certification February 2023 1SO 9001 certified for all mills in Kimcheon, Taejon, and Choongju

 November2023  Choongju M, Ist quasi-drug GMP for sanitary pads
"""""" April2024  Taejon Mill 1st quasi-drug GMP for tampons

Economy March 2023 Kleenex, selected as Korea's No. 1 for Brand Star in the toilet paper category in 2023

April 2024 1st place in the best brand toilet of the Korea Customer Appraisal
Society & Environment February 2023 Keep Korea Green Metaverse Forest, A.N.D. Award for Social Contribution, Event/Campaign
"""""" April2023  Awarded by the Chairperson of the Anti-Corruption and Civil Rights Commission
© November2023  Hand Towel Recycling Campaign, selected as the best practice of carbon neutrality
""""" February 2024 Huggies, awarded with the plaque of appreciation from Childfund Korea for s care for preemies
© Machaoe Paper-packed handwash, awarded the Main Award in the category of package design in 2024 iF Design Award

PEOPLE: OUR STRENGTH AND SOURCE OF HOPE
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Status of collaboration partners within local communities (in Korean Alphabetical order)

Major societies and Headquarters Business Management Committee, Organization of Consumer Affairs Professionals in Business, Green Company Council,
associations Common Korean Nurses Association, Korean Bar Association, Korea Industrial Safety Association, Korea Cosmetic Association, Meerae
(35) Forum, Korea Fire Safety Management Association, Korea Safety Equipment Association, UN Global Compact Network Korea,

Yoonkyung ESG Forum, Association of Dangerous Substances Director, Federation of Korean Industries, Korean Enterprises
Federation, Fair Competition Federation, Korea Society of Toxicology, Korea International Trade Association, Korea Industrial
Technology Association, Korea Fire Safety Institute, Korea Medical Devices Industry Association, Korea CISO Association, Korea
Paper Association, Korea Paper Resource Association

Manufacturing Kyeongbuk Enterprises Federation, Gyeongbuk Environmental Engineering Federation, Gimcheon Chamber of Commerce &
Site Industry, Gimcheon Environmental Safety Director Association, Daegu Gyeongbuk Environment Protection Association, Daeduk
Industrial Engineer Association, Daejeon Chungnam Sejong Environmental Engineering Federation, Chungbuk Environment
Protection Association, Chungju High-tech Complex Association

Major collaboration Business 3, 4 Industrial Complex Management Conference, KOKJE, Institute for Industrial Policy Studies, Hygiene Product Business
organizations Collaboration Consultation Body, Korea Exchange, Korean Academic Society of Business Administration, Korea Management Association,
(47) Korean Association of Gerontology and Geriatrics, Korea AEO Association, Korea Technical Association of The Pulp and Paper

Industry, Korean Society for Quality Management, Korea Toilet Association, Toilet Paper Fair Trade Association

Social Gyeongbuk Fostercare Center, Gyeongbuk Community Chest of Korea, Gyeongbuk Welfare Center for the Blind, Climate Change

Responsibility Center, National Council of the Green Consumers Network in Korea, Green Korea United, Daejeon Community Chest of Korea,
Daejeon Hanter Protected Workplace, Literature House Seoul, Love Asia, Friends of Love, Community Chest of Korea, Forestry
Cooperative in Korea, Seoul Green Trust, Seoul Korean Federation for Environmental Movement, Seoul YWCA, Forest for Life,
Womenlink, Chungju Social Welfare Joint Committee, Chungju New Village Association, Chungju Senior Club, Chung-Ju Center
for Independent Living, Peace Forest Work, People and Peace Link, Korea Arboreta and Gardens Institute, Korea Women’s
Association United, Korea Women'’s Hot-Line, Korea Foundation for Women, Work Together Foundation, Korea Federation for
Environmental Movements, Citizen’s Movement for Environmental Justice, K-Green Foundation, AFoCO, K-WIN
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Greenwashing Report

Yoon & Yang LLC has been requested to conduct a limited review of the greenwashing in the June 2024 Sustainability Report
(the “Report”) of Yuhan-Kimberly. Yoon & Yang LLC has reviewed the greenwashing issues related to a limited part of the
Report (the "Scope of Review") as agreed upon by Yuhan-Kimberly, based on the applicable laws, i.e., the Act on the Fair
Labeling and Advertising (Fair Trade Commission), and the Environmental Technology and Industry Support Act (Ministry of
Environment).

Scope of Review
The Scope of Review is the eco-friendly products and management activities contained in the Report of Yuhan-Kimberly.

Eco-friendly Products and Management Activities Reporting Page
a) Message from the CEO 69
b) Yuhan-Kimberly’s 2030 Sustainability Goals 18
¢) Sustainable Products 19, 48
d) Greener Product 51

Except for the above 'Scope of Review', the sustainable products and management activities with respect to the areas or
matters that were not requested to be reviewed by Yuhan-Kimberly are excluded from this review.

Conclusion

We have reviewed the potential greenwashing issues in the Scope of Review based on applicable laws. In the eco-friendly
products and management activities in a), b), ¢) and d) above, which fall under the Scope of Review, we have not found any
incorrect report in accordance with the standards for review of greenwashing under the applicable laws.

This review is commissioned by Yuhan-Kimberly and does not constitute an endorsement of the presence or absence
of greenwashing issues in the Yuhan-Kimberly’s Report. We are not responsible to any stakeholder other than Yuhan-
Kimberly for the results of our review and the conclusions contained in this review. The purpose of this report is to assist the
management of Yuhan-Kimberly in the assessment of its compliance with applicable laws, and has no other purpose.

- EEEN) m._?_ June 19, 2024
-I YOON &YANG Yoon & Yang LLC, Keun Woo Lee, Esq.
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Sustainability Report Reader Feedback

We at Yuhan-Kimberly share our internal and external efforts for sustainable management through our sustainability report. Our
2024 Sustainability Report received the Sustainability Report Award in the manufacturing category of the KRCA along with the
1st place of the household goods category of the 2023 Korean Sustainability Conference of the Korean Standards Association.

In order to produce a better report, we have analyzed feedback from a total of 11,382 readers who read our last Sustainability

Report in 2023, and reflected the feedback from the planning stage for this year’s report. Yuhan-Kimberly will continue to value

our readers' opinions and strive for ongoing communication and improvement for better reporting in the future.

* Rounded off to the first decimal place.

e 0 o
Reader Group (Unit: %) Readers’ Age (Unit: %)
14 1.2
6 Workers of ESG fields Collaboration partners 0.9 3'8 0.3
L. NGOs and local community 60s or above 10s
Other (specialized organizations /
media/government) 0 6
Employees of Yuhan-Kimberly 15'6 33.7

2.9

Investors / shareholders

Number of
Participants

11,384

3.1

Students or scholars

50s

Number of
Participants

11,384

88.2 30.1
Customers 40s
Reasons for reading the report (Unit: %) Most useful contents of the report (Unit: %)
(multiple selections possible) 0.1
Other
14.2 2.0 4.0
For research and ‘\ Other Special report on Green Action Alliance 19,8
educational purposes Environmental performance
7.9
14.9 52.7 Quantitative ESG data 14.0

To understand
Yuhan-Kimberly’s
sustainable management

To confirm the information

needed for employment Number of

Participants

Special report on
Keep Korea Green -
Yuhan-Kimberly
Forest in Mongolia

Number of
Participants

8.4

Governance

11,384

16.3

To obtain investment
information

11,384

10.3

Material issues &
Materiality Assessment

10.8

CEO message,
company overview,
redistribution of values

13.3

Economic performance

11.4

Social performance

Overall satisfaction with the report

89.1% 88-7% 88.3%

86.3% 85-3% 83-9%

Reliability of information ~ Appropriateness of key Report satisfaction
issues

Clarity and Easy-to-understand Ease of finding required
understandability of charts information
sentences

Reader Feedback Survey

Thank you to all our readers who love and have read the Sustainability Report of Yuhan-Kimberly.
We would like to hear from all our stakeholders to create a better report. We would appreciate your

participation in the survey via the QR code.

Web Report: https://www.yuhan-kimberly.co.kr/Society/Opinion
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